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11t 09HOU (hopMBI 1 3a09HOM ¢ mpumenenuem D0 JIOT

Jucimmmina b1.b4  «HocTpanHbIii si3pIK B TpodpecCHOHAIBHOM cepe» obecreunBaeT
OBJIQJICHHE CIICTYIOIIMMHU KOMIICTEHIIUSAMH C YYE€TOM 3Tara:

Tabmuma 1.1
Kon HaumenoBanue Kon ocBoenus srana HawnmeHoBaHue 3Tana ocBOCHUs
KOMIICTCHIIUHN KOMIICTCHIIUHN KOMIICTCHIIUHN KOMIICTCHIIUH
YKOC-4 CriocoGHOCTh YKOC-44 CIOCOOHOCTh PUMEHSATh
OCYIIECTBISTh JIEKCUYECKYI0, TPaMMATHUYECKYIO U
JIETIOBYIO CTHIIMCTUYECKYIO 0a3bl
KOMMYHUKAIIHIO B npodeccHoHAILHON HarpaBlIeHHOCTH
YCTHOW U NMUCbMEHHOMN s OCYILIECTBIIEHUS JIEJIOBOM
dhopmax Ha KOMMYHUKAIUU B YCTHOH u
rOCyJapCTBEHHOM U MUCHMEHHOM (hopMe Ha MHOCTPAHHBIX
HMHOCTPaHHOM(BIX) SI3BIKAX
SI3BIKAX YKOC-4.5 CITIOCOOHOCTH HCITOJIb30BaTh
AyT€HTHYHBIE BHJIEO U ayIHO
MaTepuajgbl ~ KaKk ~ OCHOBY  JUIS
OCYIIIECTBIIEHUS WHOS3BIYHON
KOMMYHUKAIUU B YCTHOHM U
MUCBMEHHOM (opMe Ha IMIUPOKUI
Kpyr TeM po¢ eCCHOHATBHOM
HAIPaBJIICHHOCTH, C UCIIOJIL30BAHUEM
crenupUIecKol JIEKCHKH BBICOKOTO
YPOBHS CIIOKHOCTH
JUTsl 3209HOM (pOpMBI 00yUEHUS
Tabnuna 1.2
Kon HaumeHnoBanue Kon ocBoeHus atama HanmeHoBaHue sTana ocBOEHUS
KOMITETCHIINU KOMITETCHITUT KOMITETCHITUU KOMITETCHITUU
YKOC-4 CIIOCOOHOCTh YKOC-4.3 CIOCOOHOCTh CaMOCTOSITEITHHO
OCYIIECTBIISTh COo3/1aBaTh MaTepuabl
JIETIOBYIO MPE3EHTAIMOHHOTO xapakTepa
KOMMYHHKAIIHIO B (moknamel, BBICTYIUICHHUS,
YCTHOU U MMUCbMEHHOMN Mpe3eHTaluu W Jp.) C ayauo -
thopmax Ha BH3YaJIbHBIM COMPOBOXACHUEM (1 Oe3
roCyIapCTBEeHHOM(BIX) HEro) Ha MHOCTPaHHBIX SI3bIKAX.
M MHOCTPAHHOM(bIX) CIIOCOOHOCTh IPHUMEHSATh
A3bIKE(2x) YKOC-44 JIEKCUYECKYIO, TPaMMaTHUECKYIO U

CTHIIMCTUYECKYIO 0a3bl
npodeccoHaIbHON HAlIPaBIEHHOCTH
JUISL OCYIIECTBIICHUS J1€/T0BOM
KOMMYHHUKAIIUHU B YCTHOH H
MUCbMEHHOM (popMe Ha MHOCTPAaHHBIX
A3BIKaX.




12 B pe3ynbraTe 0cBOSHUS JUCHUILUIMHBI Y CTYACHTOB JOJKHBI OBITh

Tabnuna 2.1
OTD/TD Kon stana ocBoenus [Pe3ynbrarel 00y4ueHus
(pM HATMYMU ~ [KOMITCTCHIHH
npodcTangapTa)
YK OC —4.3 Ha YPOBHE 3HAHUI:
YK OC -4.4 - 3HaeT 0COOCHHOCTHU AENOBOr0 CTUJISI OOIIEHHs B YCTHOH H
YK OC -4.5 mucbMeHHOU popme. obnagaer HaOOpoOM YCTOWYHMBBIX

BHIDAKEHUN COOTBETCTBYIOLIEH TEMAaTUKU U XaPaKTEPHBIX
711 IETOBOTO  CTHJIA CTpaH M3y4daeMbIX (MHOCTPaHHBIX)
SI3BIKOB.

Ha ypOBHE YMEHUIA:

- BOCIPUHUMAET U IIOHMMAeT OCHOBHOE COJEpKaHUE
pEeYEBBIX OTPE3KOB (IUAJIOTHYECKOH W MOHOJIOTMYECKOH
peun) B mnpodeccuoHanbHON cdepe, MPOU3HOCHUMBIX Ha
WHOCTPAHHOM SI3BIKE B OOBIYHOM TEMITE PEUr

YMEET OCYIIECTBJIATh OOIIECHHE B YCTHOW M IMUCHMEHHOM
dbopMe 1O  B3aMMOJCHCTBUIO C  OpPraHU3AUSIMH,
TNPEANPUATHIMA W YUPEKACHUAMH TOCYAapCTBEHHOMN
BJIACTH HA HHOCTPAHHOM SI3bIKE

Ha YPOBHE HABBIKOB!
- IMEET HaBBIK TI€PEBOJAa AYTEHTHYHBIX TEKCTOB JEOBOTO
1 MyOJWIMCTUYECKOTO CTHJISI C PYCCKOTO S3bIKa Ha
MHOCTPAaHHBII M C MHOCTPAaHHOI'O Ha PYCCKUH, KaK B
MICEMEHHON (opMe, Tak M B YCTHOH (ITOCIICIOBATEIBLHBIN
[epeBo)

2. O0beM 1 MeCcTO JUCHUILTHHBI B cTpyKType OI1 BO
O0BbeM TUCHUIIINHBI

OOrast TpyI0eMKOCTb TUCLMILUTMHBI COCTABIISET 5 3a4ETHBIX MHMUII.

— KOJIMYECTBO aKaJIEMHYECKHX YacOB, BbIIETIEHHBIX Ha KOHTAaKTHYIO paboTy ¢ MpenojaBaTesieM Ha
ouHoii (opme oOyueHust - 90 wacoB, W3 HUX 90 TPaAKTUYECKOTO (CEMHUHAPCKOIO) THUIIA; HA
CaMOCTOSITEIIbHYIO paboTy o0yuaronmxcs — 72 yaca.

- KOJIMYECTBO aKaJIEMHYECKHX YacOB, BbIICJICHHBIX HA KOHTAKTHYIO paboTy ¢ MpernojaBareieM Ha
3a04HOM (opme oOydenusi - 44 yaca, U3 HUX 44 MPaAKTUYECKOrO (CEMHHApPCKOTO) THUIA; Ha
CaMOCTOSITEITLHYIO paboTy oOy4Jarormxcs — 123 Jaca.

- KOJIMYECTBO aKaJIEMHYECKHUX YacOB, BBIICTICHHBIX HA KOHTAKTHYIO paboTy ¢ MpernojaBareieM Ha
3a0uHOM opme oOyuenus ¢ npumenenueM D0, JIOT — 44 wyaca, u3 HuUX 44 NPaKTUYECKOTO
(ceMHHApCKOT0) TUIIA; HA CAMOCTOSTENIBLHYIO paboTy oOydaronmxcs — 123 yaca.

MecTo0 THMCIHUIIINHBI

Hucuurmunaa b1.5.4 WHocTpanHbIil s13bIK B IPO(QECCHOHATBHON NEATEIbHOCTH H3ydaeTcs
CTyleHTaMH O4YHOH (hopMbl 00yueHHs B 4 cemecTpe 2 Kypca U B S ceMecTpe TPEeThero Kypcea.
CryneHtamu 3a04HOM (opmMbl 0OydeHMs, AMCLUMILUIMHA H3y4yaeTcs Ha BTOPOM Kypce M Ha
TpeTbeM Kypce. CTyneHTaMu 3a04Hoi (opMbl 00yuenus ¢ npumeHenueM D0, IOT aucuuniuHa
M3Yy4aeTcsl Ha TPEThEM KypcCe.

JucuumimHa peanusyercs nocie n3ydenns aucuuiuinesl b1.5.3 MHocTpanssii a3bik, b1.6.5
Pycckuii 361K U KyJIbTypa peUU.




3. Conep:xaHue ¥ CTPYKTYpPa M CHHMIIJIMHBI

Tabmia 3.1

OOBeM JUCIUATUIAHEL Yac.

KonrakTHas padora

®opMa TeKyLIero

Hammvenoanyie Tem Bcero 0by=atomyxca ¢ CP KOHTPOIIA 1
Ne i/ (pa3ienos) TIPEnoaBaTeneM Mo BUIaM YCHEBACMOCTH
y4eOHBIX 3aHSITHI IIPOMEKYTOTHOU
arrecraguu
1 p 3 KCP
Ounas ghopma oOyuenus
Paznen 1 Marketing 36 21 15
Tema 1.1 What is Marketing? 7 5 |VClI
Tema 1.2 Marketing Mix 7 5 |91
Tema 1.3 Market Research and JII'Tl
Marketing Research 7 5
Paznen 2 Money and Banks 36 21 15
Tema 2.1 Money 7 5 |VC2
Tema 2.2 Banks 7 5 |TIT1
Tema 2.3 Monetary Policy 7 5 |JII'T2
IIpomMeskyTOUHAA aTTECTALUSA 3auer
Pasgen 3 Taxation 45 24 21
Tema 3.1 Taxes 8 7 |YC3
Tema 3.2 Taxpayers in the 11
USA 8 /
Tema 3.3 Taxes (How to 8 7 JIT'T3
avoid Taxation)
Paznen 4 Business Ethics 45 24 21
Tema 4.1 Ethical Standards 8 7 |YC4
Tema 4.2 Business and 2
Managerial Ethics 8 !
Tema 4.3 The Enron Scandal 8 7 |JIT'T4
IIpomexyTouHasi aTTecTANUS 18 18 JK3amMeH
Bcero 180 90 18 | 72 |ak.u.
5 3.€.
135 acTp.d.
TaGrmra 3.2
O0bEM TUCLAIUIMHEL, Yac.
KonrakTHas padora ®dopMa TeKylero
HanMeHoBaHye Tem Beero o6yqa}01u1/1xcx C CP KOHTPOJIA ,
Ne /i (pa3zernon) MPENOIaBaTENEM 10 BUAAM YCII€BacMOCTH :
y4eOHBIX 3aHATHI HPOMEKYTOTHOU
arTTreCrainmuu

I

np m3

KCP

3aounas gpopma obyuenus

1 ®opms! TekyImero KOHTPOIIS yceBaeMocTH: Jekcuko-rpammarudeckuii Tect (JII'T), ycrrHoe cobecenosanue (YC),
npesenranus (I1), nepesox Texcra (I1T), scce (D)
2 ®OopMBI TEKYIET0 KOHTPOJI YCIeBAaeMOCTH: JIeKCHKO-TpammMarudeckuii Tect (JII'T), yeraoe codecenoanue (YC),
npesenranus (I1), nepesox Texcra (I1T), scce (D)




Paznen 1 Marketing 54 14 40
Tema 1.1 What is Marketing? 4 13 |YC1
Tema 1.2 Marketing Mix 4 13 |01
Tema 1.3 Market Research JI'T1
and Marketing 6 14
Research
Paznen 2 Money and Banks 55 14 41
Tema 2.1 Money 4 13 |YC2
Tema 2.2 Banks 4 13 |TIT1
Tema 2.3 Monetary Policy 6 15 |JII'T2
IIpomMekyTOUHAA aTTECTALUA 4 4 3auer
Pasnen 3 Taxation 29 8 21
Tema 3.1 Taxes 2 7 |YC3
Tema 3.2 Taxpayers in the I11
USA 2 !
Tema 3.3 Taxes (How to avoid 4 7 JIT'T3
Taxation)
Paznen 4 Business Ethics 29 8 21
Tema 4.1 Ethical Standards 2 7 |YC4
Tema 4.2 Business and 12
Managerial Ethics 2 !
Tema 4.3 The Enron Scandal 4 7 |JIT'T4
IIpoMesKyTOUHAS aTTeCTALUSA 9 9 JK3aMeH
Bcero 180 44 13 | 123 |ak.u.
5 3.€.
135 acTp.d.
Ta6mvma 3.3
O0bEM TUCLIAIUIMHBL, Yac.
KonrtakTHas padbora ®opMa TeKyLIero
Hamvenosarrie Tem Bcero obynaromuxcs ¢ CP KoHTpo 3
Ne i/nm (pa3enos) TpernoaaBaTeaeM o BUIaM ycreBaeMocTH’,
y4eOHBIX 3aHATHI HIPOMEKYTOYHOU
aTTecTaluuu
1 ap 3 KCP
3aounas gpopma obyuenus c vacmuunvim npumenernuem 30, JJOT
Paznen 1 Marketing 25 5 20
Tema 1.1 What is Marketing? 1 6
Tema 1.2 Marketing Mix 1 6 |ICI
Tema 1.3 Market Research and 3 8
Marketing Research
Paznen 2 Money and Banks 25 5 20
Tema 2.1 Money 1 6
Tema 2.2 Banks 1 6 |9C2
Tema 2.3 Monetary Policy 3 8
IIpome:xxyTouHas aTTeCTAUSA 3auer
Paznen 3 Taxation 58 17 41
Tema 3.1 Taxes 5 13

3 ©opMbI TEKYIIETO KOHTPOJIS YCIIEBaeMOCTH: ANIeKTpoHHbII cemuHap (DC), miucbMeHHOe KOHTponbHoe 3ananue (ITK3)




Tema 3.2 Taxpayers in the 3C3
USA 5 13
Tema 3.3 Tax_es (How_ to 7 15
avoid Taxation)
Paznen 4 Business Ethics 59 17 42
Tema 4.1 Ethical Standards 5 14
Tema 4.2 Business and 3C4
Managerial Ethics 5 14
Tema 4.3 The Enron Scandal 7 14
IIpomexyTouHas aTTecTanus 13 13 JK3aMeH
Bceero 180 44 13 |123|ak.u.
5 3.€.
135 acTp.4.

ConepxaHue TUCUUILTUHBI
Paznen 1 Marketing
Tema 1.1 What is Marketing? «Uro takoe mapketunr?» Reading, Grammar: Active and Passive
Voice revision, Listening, Writing;
Tema 1.2. Marketing Mix «Teopus (konuenmus) 4 P» Reading, Questions, Listening, Writing;
Tema 1.3. Market Research and Marketing Research « OGo0mienre qaHHBIX O KOHBIOHKTYpE
phIHKA U U3yYeHHEe KOHBIOHKTYPHI pbiHKa». Reading, Reported Questions, Listening, Writing.

Paznen 2 Money and Banks

Tema 2.1. Money: «/leusrn». Reading, Reported Speech, Listening, Writing;

Tema 2.2 Banks «banku». Reading, Reported Speech, Listening, Writing;

Tema 2.3 Monetary Policy «JlenexHo-kpenutHas moiauTuka». Reading, Reported Speech,
Listening, Writing.

Pa3nen 3 Taxation

Tema 3.1 Taxes «Hanoroo6oxenue», Reading, Conditionals, Listening, Writing;

Tema 3. 2 Taxpayers in the USA «Hanoromnarensuuku CIIA», Reading, Conditionals,
Listening, Writing;

Tema 3.3 Taxes (How to Avoid Taxation) «Hamoroo6moxenne (Kak n30ekaTh BBIILIATHI
nayioros)», Reading, Conditionals, Listening, Writing.

Pasnen 4 Business Ethics

Tema 4.1 Ethical Standards «3tuueckue cranmaptei», Reading, The Articles, Listening, Writing;
Tema 4.2 Business and Managerial Ethics «Hopmbl sTuku B 6u3Hece u Ha pabodeM MecTey,
Reading, Articles, Listening, Writing;

Tema 4.3 The Enron Scandal «Ckannan B pupme DHpon», Reading, Articles, Listening, Writing.

4. MaTepuaJibl TEKYLIEro KOHTPOJIsl yCIieBaeMOCTH 00y4aromuxcsi 4 oH/I OLeHOYHBIX
CPEeACTB MPOMEKYTOYHOMH ATTECTALMH MO JHCIUIVINHE

41, ®opMbl M MeTOAbl TEKYHIEr0 KOHTPOJISI YCIHEeBAEMOCTH O0y4aluuxcsi U
NMPOMEKYTOYHOH aTTEeCTALMHU

4.1.1.B xoxe peanuzanuu gucturinHbl b1.b.4 «MHOCTpaHHBIN S3BIK B TPO(ECCHOHATBHOM
cdepe» UCTIOMB3YIOTCS CIEAYIONINE METO bl TEKYIIETO KOHTPOJIS YCIIEBAEMOCTH 00YJarOIUXCSI:




IUTsL OYHOU M 3209HOM (popMbI 0O0yUeHHS

Tabnuua 4.1

Paznen (Tema)

| Metonpl TCKYUICTO pa3aciia YCIICBAaCMOCTHU

Paznen 1 Marketing

Tema 1.1 What is Marketing? YcTHOE cobece10BaHKe Ha 3a/IaHHYI0 TEMY
Tema 1.2 Marketing Mix Hamucanue scce
Tema 1.3 Market Research and [TucpMEHHOE BBIMIOHEHUE JICKCHKO-TPAMMATHIECKOTO

Marketing Research

TCCTa

Pa3nen 2 Money and Banks

Tema 2.1 Money YcTHOe cobece10BaHKEe Ha 3aIaHHYIO0 TEMY

Tema 2.2 Banks ITepeBoj Tekcra

Tema 2.3 Monetary Policy [TuceMeHHOE BBITTOJTHEHHE JISKCHKO-TPaMMaTHYeCKOr 0
TecTa

Pa3nen 3 Taxation

Tema 3.1 Taxes YcTHOe cobeceroBaHNe Ha 3aIaHHYIO TEMY

Tema 3.2 Taxpayers in the USA BricTynnenue ¢ npe3eHTaluel Ha 3aJJAaHHYI0 TeMY

Tema 3.3 Taxes (How to avoid [TrcbMeHHOE BBIMOJTHEHHE JICKCUKO-TPAMMATHYECKOT0

Taxation)

TECTa

Pa3zgen 4 Bus

iness Ethics

Tema 4.1 Ethical Standards YcTHOE cobeceoBaHe Ha 3aJaHHYI0 TEMY

Tema 4.2 Business and Managerial BericTyruieHue ¢ npe3eHTanned Ha 3aIaHHy0 TEMY
Ethics

Tema 4.3 The Enron Scandal [TuceMeHHOE BBITTOJHEHHE JISKCHKO-TPaMMaTHYeCKOr 0

TECTa

1St 3a049Hast popMbl oOydenust ¢ mpumeHeHuem D0, 10T

Tabnuua 4.2

Paznen (Tema)

| MeTonbl TEKYIIEro pas/ena yCreBaeMOCTH

Pazgen 1 Marketing

TIucrMeHHBINM OTBET Ha 3aJIaHUS 3JIEKTPOHHOTO

ceMuHapa

Tema 1.1 What is Marketing?
Tema 1.2 Marketing Mix
Tema 1.3 Market Research and

Marketing Research

Pazgen 2 Money and Banks

Tema 2.1 Money IIncbMeHHBIN OTBET HA 3aaHUSI DJICKTPOHHOTO
Tema 2.2 Banks CCMHHApa
Tema 2.3 Monetary Policy
Paznen 3 Taxation
Tema 3.1 Taxes [InceMeHHBIN OTBET Ha 3aaHUS SIEKTPOHHOTO
Tema 3.2 Taxpayers in the USA CeMHUHapa
Tema 3.3 Taxes (How to avoid
Taxation)
Pasznen 4 Business Ethics

IInceMeHHBIN OTBET Ha 3aJlaHUs QJICKTPOHHOI'O

CEMHHapa

Tema 4.1 Ethical Standards

Tema 4.2 Business and Managerial
Ethics

Tema 4.3 The Enron Scandal

B xoze peanuzanuu TUCHMIUIMHBI 10 3a04HON (opme oOyueHus ¢ npumeneHuem D0,
JOT ucnonb3yroTcs ciaeayone MeTO bl TEKYIIEro KOHTPOJIS YCIIeBAeMOCTH 00 yHarOIUXCS:

- MMCbMEHHBIN OTBET Ha 3a/1aHUs JIEKTPOHHOTO CEMHMHAPA;

- NHCBMEHHOE co0OeceoBaHHE C OOydYaloIUMCS B XOJE MPOBEAEHHS AIEKTPOHHOIO

CeMHHapa



4.1.2. Dx3ameH, 3a4eT MPOBOJUTCS ¢ IPUMEHEHUEM CIIEIYIOUINX METOJIOB (CPEICTB):

[IpomexyrouHasi aTTecTanus MpoBOAUTCS B (OpMe 3aueTa U dK3aMeHa JJIsi OYHOH, 3209HOH U
3aouHoi, ¢ mpumenenuem 20, 10T, dopm oOyuenus. s ounoit u 3aounoit popm oOydeHus
3a4eT M K3aMEH MPOBOAATCS B ycTHOU (hopme. s 3a0unoi GopMbl 0OydeHUs] C YaCTHUYHBIM
npumeHenreM D0 u JIOT 3aueT u 3k3aMeH COCTOSAT U3 MHCbMEHHOTO KOHTPOJIBHOTO 3aJaHUsl U
AJIEKTPOHHOTO TECTUPOBAHUS C IPUMEHEHHUEM CIIEUATEHOTO TPOTPAMMHOTO 00ECTICUSHHS.

4.2. MaTtepuaJibl TeKyIIEro KOHTPOJIS yCIIeBaeMOCTH

Tunosble olieHOUHBIE cpeacTBa 1o Teme 1.1.
Answer the questions:
1. What is marketing?
2. Is marketing the same thing as advertising?
3. Who are the essential ingredients in marketing process?
4. What is the difference between selling and marketing? Are these terms synonymous?
5. What are three main parts of the marketing concept?

TunoBsie OLIEHOYHBIE CpeACTBA 1O Teme 1.2.
Choose one topic for writing your essay.
1. Explain the terms E-Commerce and E-Marketing. Which is more important? Why?
2.  What are "consumer demographics?"
3. How are business consumers similar to final consumers? Different from final
consumers?

TunoBsie OLIECHOYHBIE cpeacTBa 1O Teme 1.3.
Task 1. Add one missing word to each sentence.

I should informed about all accidents in our department.
The project was developed the R&D department.

The most burning questions being discussed now.

Our head office situated in the prime sight in Moscow.
The products will delivered by the end of the year.

agrwnE

Task 2. Complete the sentences using one of the following words.
Delivered, vary, approach, objectives, dropped

1. Managers have to change their to decision-making depending on the process.
2. Managers are responsible for setting

3. Your order will be on Monday.

4. Our competitors the prices.

5. The characteristics of management often according to national culture

Task 3. Translate the following sentences from English into Russian.

1. There are three groups of basic skills — human, technical, conceptual.

2. Technical skill is the ability to use specific knowledge, techniques and resources in
performing work.

3. The word “supervisor” is the term meaning a member of lower management.

4. Top managers are involved in long range planning, policy making and relations of the
company with the outside world.

5. He sets objectives, coordinates work, delegates authority, makes hiring, firing,
evaluating and just general management.



Omeemut.

1. Should BE informed 2. Developed BY 3. Questions ARE discussed 4. Office IS
situated 5. Will BE delivered 6. Approach 7. Objectives 8. Delivered 9. Dropped 10. Vary 11.
CYH_ICCTByeT 3 TUIIa OCHOBHBIX HABBIKOB — YCJIOBCUCCKUC, TCXHUYCCKUC U KOHICTITYaJIbHBIC 12.
Texuumueckre HaBBIKH 3TO CHOCO6HOCTL HCIIOJIB30BAaTh CHCI_[I/I(bI/I‘ICCKI/IC 3HaHud, TCXHUKU H
pecypcbl B pabote 13. CroBO «CymepBU30p» O3HAYaeT MPEJICTABUTENST HHU3IIETO YPOBHSA
YIpaBJICHUA 14. MCHCIDKepI)I BBICHICTO 3BCHA 3aHUMAIOTCA JOJIIOCPOYHBIM IIJIAHUPOBAHHEM,
COCTaBJICHUEM IIOJIUTHUKH KOMIIaHHMHW W €€ OTHOIICHHUAMMH C OGHIGCTBOM 15. Ou craBurt oejiu,
KOOPAMHHUPYET paboTy, ACTETrUPYyeT MOTHOMOYUS, HAHUMAET U YBOJBHSET MEPCOHAN, OLICHUBAET
€ro 1 B ICJIOM 3aHUMACTCA YIIPABJIICHUCM.

TumnoBsie olleHOYHBIE cpeAcTBa 1O Teme 2.1.
Answer the questions:
1. What kinds of money do you know?
2. What is bartering?
3. What are the examples of commodity money?
4. What is liquidity of money?
5. Why do world’s currencies have value?

TunoBoe OIeHOYHOE CPEACTBO 10 TeMe 2.2.
Translate the text:

Banking

What am | going to do after university? Maybe | should consider a job in the world of
banking. There's a surprisingly wide range to choose from — for example, | could work for a
high-street bank. Let us see what's what and who's who. If to take the roof off a high-street bank,
one can reveal that lots of people work behind the scenes in banks. There's the clerical staff
(sometimes called bank clerks), and their job includes sorting cheques, making sure that each
customer receives a statement of his/ her account each month, keeping detailed up-to-date
records of all bank’s business.

The Enquiries, Desk. This is where you go if you need advice about the bank's services.

The Manager. This is the person in charge of the bank. She or he: (a) gives customers
advice about their finances, (b) makes sure that the bank and its staff are working properly.

The Bank's Computer System. Modem Banks keep all their financial data in computers.
This makes it possible to check and provide information at the touch of button.

The Foreign Exchange Desk. This is where you go to buy or sell foreign currency.

The Vault. Money, important documents and valuable objects (e.g. paintings, jewellery)
are kept here. Vaults have very thick walls and strong, steel doors with complex locks.

The Cash Dispenser Machine. You need money but the bank's closed? No problem —
use the cash dispenser machine. All you have to do is: (a) put your cash-card into the machine,
(b) tap in your personal identification number and the amount of money you want. A few
seconds later the money appears. Thanks to machines like these, many banks are now open 24
hours a day.

So, money is an important part of everyday life. These days, money is hi-tech (modern,
well-designed and sophisticated). We have notes and coins, which are specially made. We use
credit cards. Banks and stock-exchanges can move millions at a touch of a button.

So, money is universal — but why? The answer is very simple. Without it trade would be
impossible, and people in any society need to exchange goods in order to survive.

Ilepeeoo:
bankoBckoe aeo
Urto s cobuparoch jaenarh mocie yHuBepcutera? Bo3MokHO, MHE cilenyeT MmoaymaTh O
pabote B OGankoBckoM Mmupe. CylecTByeT yAUBUTEIHHO IIMPOKUIN JMAINa3oH IJis BHIOOpA.



Hanpumep, s Mory pabotaTh B KoMMepueckoM Oanke. J[aBaliTe MOCMOTPUM, YTO €CTh YTO H
KTO €cTh KTO. Eciu CHATH 3aHaBeC ¢ KOMMEpPYECKOTo OaHKa, MOXKHO YBHUJETb, YTO OOJIBIIOE
KOJIMYECTBO JIoZiel B OaHkax paboraeT Kak Obl 3a creHOM. Mmeercs KOHTOPCKHN INTAT
(vHOTIA HAa3BIBAEMBIA CHY)XallMMHM OaHKa), ¥ MX padoTa BKIIOYAET COPTUPOBKY YEKOB,
o0ecrieyeHne TOro, YToObl KXKJIbIA KIMEHT MOJTydasl Kbl Mecsi (PMHAHCOBBIA OTYET 10
CBOEMY CYETY, BEJIEHHE MOJPOOHBIX OTYETOB MO OM3HECY BCEro OaHKa, COOTBETCTBYIOUIMX
COBPEMEHHBIM TPEOOBaHUSIM.

Nudopmaunonnoe oxno. Croona Bbr uzere, ecnu Bam HykeH coBeT 1O MOBOIY
OAHKOBCKHUX YCIYT.

Memnemxkep. OTO 4ellOBEK, OTBETCTBEHHBIN 3a OaHK. OHa WM OH: (@) JJaeT COBET KIMEHTaM
OTHOCHUTEIILHO WX (UHAHCOB, (0) ciemut, 4ToOBl 0aHK M €ro mTar padoTald JOJHKHBIM
obpazom.

Komnbrorepnas cucrema 6anka. CoBpeMeHHblE OaHKU XpaHAT BCE CBOM (PUHAHCOBBIE
JaHHbIE B KOMIIbIOTEpax. OTO JielaeT BO3MOXKHBIM TIPOBEPSITH U  MPEIOCTABIATH
nH(pOpMaLIKIO OJHUM KaCaHUEM KHOIIKU.

OxHo o0MeHa BaII0ThI. 371€ch Bbl oKynaere uiy npojaaeTe HHOCTPAHHYIO BaJIIOTY.

Xpanuaume. [leHbry, BaXKHbI€ JOKYMEHTHI U LIEHHBIE MPEAMEThl (HampuMep KapTHHBI,
JParolleHHOCTH) XpaHATCS 37eCh. XpaHWIWIIA UMEIOT OY€Hb TOJICThIE CTEHbl M KpEINKHe
CTaJIbHBIE JIBEPH CO CJIIOKHBIMU 3aMKaMH.

ABTOMAT /JIsl BbIIAYM HAJHYHBIX (0aHkoMmart). Bam HYXHBI JeHbIH, a OaHK 3aKpBIT?
Huxakux mpoOiemM — BOCHOJIB3yWTECh aBTOMATOM ISl BBIJAYM HaIWYHBIX. Bce, uto Bam
HY)KHO cJlienaTtb, — 93TO: (a) MOMECTUTh Bally KAapTOUKY JUIsl MOJYYEHHUS HAJIMYHBIX B
MalnHy, (0) HaOpaTh Ball NMEpPCOHAIbHBIA HMJIEHTHU(PHUKAIIMOHHBI HOMEpP U CYMMY JEHET,
kotopyto Bbel xoTuTe. Uepe3 HECKOJIBKO CEKYHI MOSIBITCS JeHbrH. biaromapsi momoOHBIM
aBTOMaTaM MHOTHE OaHKH TeTephb OTKPHITHI 24 yaca B CYTKH.

Takum oOpa3oM, JCHBI'M — Ba)KHAs 4acTh KaXKJIOJHEBHOM ku3HU. Ha coBpemenHOM dTamne
JNEHbT'H — 3TO BBICOKHME TE€XHOJIOTMH (OHH COBPEMEHHBI, XOPOIIO pa3pabOTaHbI U CIIOKHBI).
Msbl uMmeeM OaHKHOTHI M MOHETBI, KOTOpbIE CHAETaHbl IM0-0cO00MYy. MBI Mob3yeMcs
KpeAUTHBIMU KapToukaMu. banku u oHm0BbIE OUPKK MOTYT MepeMeIIaTh MUJUIMOHBI OJTHUM
Ha)KaTUEM KHOIIKH.

Takum o0pazoMm, OeHBIW yHHBEpcaldbHBI, HO Mmouemy? OTBeT oueHb mpocT. be3 Hux
TOProBiis Obl1a ObI HEBO3MOXKHA, a JIIOJISIM B JIIOOOM 00IIeCTBE HEOOXO0AUMO OOMEHUBATHCS
TOBapaMH, YTOObI BBIKUTb.

Tunossie OLCHOYHBIC CPEACTBA 110 TEME 2.3.
1. Match the words with their definitions.
1. transactions, 2. data, 3. transfer, 4. withdraw, 5. loan
A. To move smth from one place to another.
B. Movement of money into or out of customer's account.
C. A fixed sum of money on which interest is paid, lent for a fixed period and usually for
a specific purpose.
D. Information or facts.
E. Take money out of account.

2. Translate the sentences into English.
1. OToT GaHk npeanaraet 60JbIION BEIOOP (PMHAHCOBBIX YCIIYT.
2. Py6ns - Bamora Poccun.
3. Kak 51 MOT'Y CHATB JIGHBI'M CO CBOETO OaHKOBCKOTO cyeTa?
4. HexoTopble 01 TPEANOYUTAIOT KOMTUTbh, & HE TPATHUTb.
5. LleHTpoGaHK MOKET NOBJIHATH Ha KOJMYECTBO JICHET B CTPaHe.



3. Use these sentences in the reported speech.
1. My friend asked: "Can you transfer your money to a deposit account?"
2. The sales manager reported: "Sales have increased from £5 m to £7 m".
3. The CEO informed the employees: "Sales now stand at £7 m".
4. The bank manager warned me: "Do not lose your credit card".
5. My sister asked me: "How can | save more money?"

Omeembur.

1.b 2.d 3.a 4.e 5.c 6. This bank offers a vast choice of financial services 7. Ruble is Russian
currency

8. How can | withdraw money from this account? 9. Some people prefer collecting to spending
10. The central bank can influence on the amount of money in the country 11. My friend asked
me if | could transfer my money to a deposit account. 12. The sales manager reported that the
sales had increased from £5 m to £7 m 13. The CEO informed the employees that the sales stood
at £7 m by that time 14. The bank manager warned me not to lose my credit card 15. My sister
asked me how she could save her money.

TunoBsie OLIEHOYHBIE CpeacTBa O TeMe 3.1
Answer the questions:

1. Can any state exist without taxes?

2. What strategical industries could you name?

3. Why are the industries like agriculture so important that the government should
support it?

4. Can you name any infant domestic industries in our country?

5. Can you give an example of direct and indirect, progressive and regressive taxes?

TunoBbie OLIECHOYHBIE CPEACTBA TIO TEME 3.2.
Choose one topic for your presentation
System of taxation in the USA
Types of taxes

How to avoid taxation

Taxes and business

Russian taxations system

ogrwnE

TunoBbie OLIECHOYHBIE CPEACTBA IO TeME 3.3.
1. Match the words on the left with their translations on the right

1.deductions, a)UIOTeKa,

2.exemptions, 0)HayoroBas JAcKiIapalus,

3.expiry, B)HAJIOTOBBIE BHIYETHI,

4 taxpayer, T)IKIUBEHEII,

5.taxreturn, J)UCTEUYCHHE CPOKa,

6.citizen, €)HEJIBIDKMMOCTb,

7.local, K )HAJIOTOTUIATEIIBIIHUK,

8.mortgage, 3)MECTHBIH,

9.estate, W)IpaKJaHVH,

10.dependent, K)HAJIOTOBBIE JIIOThI, 0CBOOOKICHHE OT HAJIOTOB.

2. Complete the sentences using the right form of conditional mood

1. If you consume more than you earn ... (be broke).

2. I wouldn’t resign if I ... (to be you).

3. If he had paid all his dues on time he ... (not lose the respect of his partners).
4. If a business goes bankrupt ... (all its assets to be sold out).



5. We’ll lend you some money provided (that) you ... (give it back in a week).

6. She wouldn’t have signed the contract if she ... (read it properly).

7. I wish you ...from them(not to borrow).

8. No one would cheat unless they ... (be tempted).

9. Even if he wanted to give something to charity he ... (not be able to)—he’s broke.
10. If you had come to the first concert of your son you ... (encourage him).

Omeembui:

1-B, 2-x, 3-1, 4-x, 5-0, 6-u, 7-3, 8-a, 9-e, 10-T. 11. Are broke 12. I were you 13. Wouldn’t have
lost the respect of his parents 14. All its assets are sold out 15. Give it back in a week 16. Had
read it properly 17. Didn’t borrow 18. Are tempted 19. Wasn’t able to 20. Would have
encouraged him.

TumnoBsie olleHOYHBIE CpeAcTBa 10 Teme 4.1.
Answer the questions:

1. What is the purpose of a business, in your opinion? Is it just to make money?

2. What do you understand by these phrases: business ethics and a code of ethics?

3. Can the ethics of a particular business be diverse? Why?

4. Do you agree that many businesses have gained a bad reputation just by being in
business?

TunoBsie OLIEHOYHBIE CPEACTBA TIO TeEME 4.2.
Choose one topic for your presentation.
1. Ethical standards
2. Business and managerial ethics
3. How to deal with a scandal
4. Ethics and etiquette
5. Ethics and business success

TumnoBeie OlIEHOYHBIC CpeACTBA 1O TeMe 4.3.
1. Use the following word to complete the text

| Controversial, responsibility, corruption, regulation, transparency, peer pressure, threats |

Companies in the oil and mining sector have been taking the issue of /... much more seriously
recently. They are worried about 2... to their reputations due to rumors of 3... and bribery.
Govern-ment 4... .... and 5... from other companies has resulted in more 6... in the industry and
less secre-cy. The aviation industry has also received attention. Senior managers have been
criticized for 7... decisions regarding payments to secure contracts.

2. Choose the right variant

1. Social responsibility/ethics applies both to environmental issues and to a firm’s relationships
with customers, employees, and investors.

2. Social responsibility and ethics effect/affect small business.

3. Business ethics is a term often used to refer to ethical or unethical behaviors by employees of
commercial/public organizations.

4. Managerial ethics are the standards of behavior that guide individual managers/workers in
their work.

5. Many companies have written codes/laws that formally announce their intent to do business in
an ethical manner.

3. Complete this article with a/ an, the or a dash (-) to show no article



1. Some areas of marketing ethics (ethics of advertising and promotion) overlap with ... media
ethics.

2. Media ethics is ... much larger topic.

3. In countries such as ... Switzerland profit smoothing is generally considered to be acceptable,
so ... auditors will not complain, and need not be threatened.

4. Many companies publish quarterly profit figures in ... United States.

5. Societies generally adopt formal laws that reflect prevailing ... ethical standards or social
norms.

Omeemo.

1. Regulation 2. Threats 3. Corruption 4. Responsibility 5. Peer pressure 6. Transparency 7.
Controversial 8. Ethics 9. Affect 10. Commercial 11. Managers. 12. Codes. 13. — 14. A 15. —, the
16. The 17. —.

MarepuaJbl 1J1s1 3a04HOi Gopmbl 00yueHus: ¢ npumenenuem JO, JIOT:
THUIOBBIE OLIEHOYHBIE CPEACTBA INEKTPOHHOTIO ceMuHapa 1.

1.  What is marketing? Is marketing the same thing as advertising?
2. What is the difference between selling and marketing? Are these terms synonymous?
3. What are three main parts of the marketing concept? What is marketing research?

TuoBoi BapuaHT TECTOBBIX 3aJaHuM 1.

1. O6oO1IaronMM MOHITHEM JIJIS CISIYIONIUX CIIOB Secretary, manager, driver, journalist, banker
SIBJISICTCH .

relatives

professions

college

2. O6o0ImIaromuM MOHATHEM IS Clieayromux cioB Sunday, Friday, Wednesday, Tuesday
SABIISAETCS.

weekend

seasons

daytime

days of the week

3. O6o6maronm moHATHEM [T creaytomux cinoB fine, rainy, foggy, terrible, sunny siBnsercs
seasons

weather

year

4. Haiinure o6oOIIaroriee moHsITHE TS CIASIYIOIINUX CIIOB: examination, test, lecture, lesson,
seminar

work

company

studies

5. HaiiauTe o6o0Imaroiee moHsTHE /s caeayromux ciios: plan, organize, coordinate, decide,
communicate

management

theatre

sport



6. A person who uses their specialist knowledge of a specific market to try to explain what has
happened and predict what will happen is
a market analyst

a forecaster

a market broker

7. . 1s a specific promotional activity over a limited period of time.
campaign

season

trend

8. The activity of moving goods from the producer to the customer is called
selling

distribution

orientation

9. The company book should be kept in a safe place when not being used.
base

history

cheque

10. Each branch of the bank has its own unique sort

code

bar

river

Omeemul

1. professions 2. Days of the week 3. weather 4. studies 5. management 6. a market analyst 7.
campaign 8. distribution 9. cheque 10. code

Tunossie OLCHOYHBIC CPEACTBA JICKTPOHHOI'O CEMHUHAapa 2.
1. What kinds of money do you know? What is bartering?
2.  What do banks do? Why world’s currencies have value?
3. What is monetary policy? Who is responsible for it?

TumnoBoit BapraHT TECTOBBIX 3aaHUN 2.

1. Market research provides information to identify and analyze the market
need, market size and competition.

boring

important

poor

expensive

2. We needed to know what customers wanted.
future

sensitive

potential

gloomy

3. Market followers are in a .position.
innovative

effective

efficient




difficult

4. O6o0maroImuM IOHATHEM T cieaytomux ciaoB head, neck, foot, back sisercs:
figure

body

face

5. OG6oOmraronM THOHATHEM Ui cieayromux cioB  tram, motorbike, trolleybus, skytrain
SABJISICTCA.

transport

traffic

engine

6. O6oO0mIaroIUM TOHATHEM IS CIICAYIOIINX CII0B Pasta, bread, vegetables, rice seasiercs:
meal

breakfast

food

7. AHTOHUMOM K CJIOBY K ciioBY «drink»siBnsiercs:
write

eat

cook

8. AHTOHUMOM K CJIOBY «YOUNQ» SIBIIAETCS:

dark

happy
old

9 AHTOHUMOM K CJIOBY «SUMMEr» ABISETCS:
north

winter

cold

10. AuTOHHMOM K CIIOBY «bUY» sIBIIsSIeTCS:
sell
make

pay

Omeemui
1. important 2. potential 3. Difficult 4. Body 5. Transport 6. food 7. Eat 8. old 9. Winner 10. sell

Tumnossie OLCHOYHBIC CPEACTBA JICKTPOHHOTO CEMHUHApa 3.
1. What are taxes? Can any state exist without them?
2. How does USA taxation system differ from Russian?
3. What are direct and indirect, progressive and regressive taxes? Give examples.

TumnoBoil BapuaHT TECTOBBIX 3aJaHUH 3.

1 Corruption has a big on business and the economy.
impact

seduction

abstraction



2 In many countries are a normal part of doing business.
chats
books
bribes

3. Companies have a variety of ways of .tax on profits.
giving

avoiding

allowing

4. Ethics comes into play in between the firm and its employees.
the relationship

the brotherhood

the friendship

5. Is determining or ethical behavior a task in a business?
big

funny

wonderful

simple

6. Kak mpaBuinbpHO?
Howareyou ... ... ... 7
things

doing

7. Bepubim okoHuanueM ¢pasbl « This is » A6JIs1emcst
myself
my wife

8. Bepubim ciioBoMm B (pase « |'d like to myself.» serzemcs:
introduce
meet

9. BepabiM okoHyaHuEM ¢pasbl « | ‘'m W ABNAEMCHL:
thank you
all right

10. Bepubim cioBoM B dpase « | °d like to you to Ms Bell. » sensemcs:
introduce
meet

Omeembur.
1. impact 2. bribes 3. avoiding 4.the relationship 5. simple 6. doing 7. My wife 8. Introduce 9.
All right 10. introduce

Tumnossie OLCHOYHBIC CPEACTBA JICKTPOHHOTO CEMHUHApa 4.
1. What is the purpose of a business, in your opinion? Is it just to make money?
2. What are business ethics and a code of ethics? Do they differ?
3. Can the ethics of a particular business be diverse? Why?

TunoBoi BapuaHT TECTOBBIX 3alaHuil 4.
1. IIpaBUIBHBIM NTEPEBOAOM (Ppa3bl « TOCYIAPCTBEHHAs! BIIACTHY SIBIISETCS:



state authority
public authority
government authority

2. [IpaBUIBHBIM MTEPEBOJIOM (Ppa3bl «TEPATH JOBEPUEH SBISCTCS:
to enjoy confidence

to forget confidence

to lose confidence

3. [IpaBuibHBIM HIEpEeBOAOM (pa3bl « TOBOPUTH MPABIY» SIBIISETCS:
to tell the truth

to say the truth

to speak the truth

4. [TpaBWIBHBIM MPEJIOTOM B CIEAYIOLIEM MpesioxkeHuu «Investors are more and more
concerned where their money is invested. » siBisiercst:

at

about

after

5. [IpaBUIBHBIM MPEUIOTOM B cieayroieM npemiokennn «Pressure is applied _ industry to
improve business ethics through new public initiatives and laws» sBrisetcst:

on

by

on

6. [IpaBrIIbHBIM MPEIIOTOM B clieayromemM npeioxkennn « We look forward
receiving a detailed plan of the project.» siBnsiercs:

to

above

of

7. [IpaBuJIbHBIM IPEUIOTOM B ClieayroleM npeioxkeHnn « We must be aware  the attitude
towards foreign investors.» sIBJIsi€TCS:

at

of

after

8. [IpaBuibHBIM IpeUIOTOM B cienyroieM npemioxenun «We are all involved finding
solutions to the current problems.» siBisiercs:

on

by

in

9. [IpaBUABHBIM NPEUIOrOM B cienyrolleM npeioxkennu « For the site construction we will rely
local contractors.

on

above

of



10. BepHBIM MECTOMMEHHEM, 3aMEHSIONMM MOTYCPKHYTYI0 (pa3y B MPEMIOKEHUU «10p
managers not only misused corporate assets, but also they often committed the company to risky
ventures in order to further personal interests. » siBasieTcs:

we
they
it
he
my

Omeembut.

1. public authority 2. to lose confidence 3. To tell the truth 4. about 5. on 6. to 7. of 8. in 9. on

10. they

4.3. OueHoYHbIE CPeICTBA ISl IPOMEKYTOYHOM aTTecTaluu

4.3.1. IlepeueHbp KOMIETEHLNH C yKa3aHMEM 3TANoOB MX (POPMHUPOBAHUS B MPOIIECCE OCBOEHUS
oOpa3oBaTenbHOM mporpaMMmebl. [lokazarenu u KpUTepuM OLIEHMBAHUS KOMIETEHLMH C y4eTOM
sTana ux GopMUPOBAHUS
U1 04HOM (opMbI U 3a04HOM ¢ npumeHerrem D0 10T

Tabmima 5.1
Kon Hanmenosanue Kox ocBoenusd »rama HaunmenoBaHue 3Tamna 0OCBOSHUS
KOMIICTCHIITUH KOMIICTCHIITU N KOMIICTCHIIU KOMIICTCHIINH
YKOC-4 CIOCOOHOCTH YKOC-44 CrocoOHOCTh MIPUMEHSATh
OCYILECTBIISTh JICKCUYECKYI0, I'DaMMAaTHYECKYI0 U
JIEIIOBYIO CTHJINCTHYECKYTO 6a3el
KOMMYHUKAIIHIO B npodecCHOHANLHON HAIPAaBICHHOCTH
YCTHOM Y MUCHbMEHHOMN TS OCYIIIECTBIIECHUS JIETIOBOU
dhopmax Ha KOMMYHUKalluk B YCTHOH W
rocyaapcTBeHHOM(BIX) MMICBMEHHON (popMe Ha HHOCTPAHHBIX
A WHOCTPAaHHOM(BIX) SI3BIKAX
A3bIKE(2xX) CIIOCOOHOCTD HICTIOIB30BATh
YKOC-4.5 ayTeHTHUYHbIE BHUACO H  ayAHO
MaTepuanbl ~ KaKk ~ OCHOBY  JIIS
OCYIIIECTBICHUS WHOSI3BITHOMN

KOMMYHHUKAalldK B yCTHOM W
MMACBMEHHON (opMe Ha MIUPOKHIMA
KpyT TeM po¢ eCCHOHATBHOM
HAMPaBJICHHOCTH, C WCIOJIb30BAHHEM
creu(pUIecKOl JIEKCHKH BBICOKOTO
YPOBHS CIIOKHOCTH

JUI 3a09YHON (DOPMBI 00YUEeHHUS

Tabma 5.2
Kon HaumMenoBanue Kon ocBoenns srarma HaunMmenoBaHue 3Tamna oCBOEHUS
KOMIIETEHIINH KOMIIETEHIIAN KOMIIETEHIUN KOMIIETEHIIUN

YKOC-4 CIIOCOOHOCTH YKOC-4.3 CIIOCOOHOCTH CaMOCTOATEILHO
OCYIIECTBIISTh €03/1aBaTh MaTepuabl

JIETIOBYIO MPE3EHTANUMOHHOTO xapakTepa

KOMMYHUKAIIHIO B (moxmasel, BBICTYIUICHUS,

YCTHOU M MMMCHhMEHHOM Mpe3eHTaluu W Jp.) C ayauo -

¢dopmax Ha BU3YaJIbHBIM COITPOBOXKAEHHEM (U Oe3

rocyaapcTBeHHOM(bIX)

HET O) Ha MHOCTPAHHBIX A3BIKaX




sI3BIKE(aX)

U HMHOCTpaHHOM(BIX)

YKOC-44

CIOCOOHOCTH IPUMEHSITh
JICKCHYECKYI0, TPAMMATHYECKYIO U
CTHJIMCTUYECKYIO 0a3bl
npohecCHOHATBHOM HAITPABICHHOCTH
JUTSL OCYLIIECTBIICHUS IETIOBOM
KOMMYHUKAIIUK B YCTHOU U
MUCbMEHHOH opMe Ha MHOCTPAHHBIX

A3bIKax

JUIst O4HOM 1 3a04HOM opmbl ¢ D0 JOT

Tabnmuma 6.1

DTam oCBOEHUS

IlokazaTens olleHUBaHUS

KpuTtepuit oreHnBaHus

KOMITETEHITUT

YKOC-44 Croco0eH BBICTYIIUTH C JIOKJIAJIOM | BBITIOJHSET BCE IEPCUMCIICHHBIC
CIIOCOOHOCTh ~ NPUMEHSTH | HA  NPO(ECCHOHANBHYIO  TEMY, | BUIbl JACSITEILHOCTH CO3HATEIBHO,
JIEKCHYECKYIO, Hpe3eHTaluell M0 MPEUIOKEHHBIM | CAMOCTOSTENBHO, UCTIONB3YsI
IpaMMaTU4CCKyIO 1 | mpodhecCHOHANIBHBIM TEMaM; YETKUM IJIaH U COOTBETCTBYIOIIUE
CTUIIMCTHIECKYIO 6assbl moanepKaTth  Oecemay; IIPOBECTH | JIGKCHUECKHE, CTHUIMCTHYCCKAE U
PO eccHOHaBbHOM TIEPErOBOPBI; pa3paborarh | rpaMMaTHYECKHE 0COOEHHOCTH
HAIpaBJICHHOCTH AL | \MapKkeTHHTOBYIO cTpareruio, | s3pika npodeccuonanbHoi
OCYIIECTBIICHUSI  JIENIOBOM

KOMMYHUKAIIMM B YCTHOU U

COCTaBUTH ICIOBOC IMMUCbMO WJIN AP.
JOKYMCHTAIIMIO Ha WHOCTPAaHHBIX

KOMMYHHUKAIIUM CTpaH HM3y4YaC€MbIX
SI3BIKOB

MUCbMEHHOH  ¢dopme Ha A3BIKAX
HWHOCTPaHHBIX SI3bIKAX.
YKOC-4.5 CIIOCOOCH TIOHATH M KPUTHYECKH | IOHUMAeT oOIee coaepKaHue u
CIIOCOOHOCTh MCIIOJIb30BATh | IPOAHAIU3UPOBATH coziepkaHue | HeoOXoAUMBIe ISl AajbHEHIero
AQyTEHTUYHBIE  BHMJEO U | ayTEHTHYHBIX BHJCO M ayJauo | aHamm3a  JeTand  ayTEHTHYHBIX
aynuo  MaTepuanel KAk | MaTepHalioB; CIIOCOOCH COCTaBHTH | ayTHO M BHIICO MaTEPUAJIOB ITOCIIE
OCHOBY JUIsl OCYLICCTBJIICHUA | cBoe MHEHUE 00 | mBykpaTHOTO MIpEAbsBICHUS;
MHOS3ITHOH _ | yBunennom\ycasimarnnom U | CaMOCTOSATENBHO bopmynupyer
KOMMYHUKALUN B YCTHOM M | prinasyry,  ero B YCTHOM | cBoe MHeHHE 06
THCEMCHHOM bopme  na (mpe3enTarus, o0cyxaeHue) | yCablmaHHOM\yBUICHHOM Ha
[HPOKHH Kpyr TM [ \icemennoit (3cce, cooOmieHne) | MHOCTPAHHOM SI3BIKE B YCTHOH H
Egggfgﬁgfgsg’;on c hopwme, c ) HCIIONB30BAHUEM | MICHMEHHOMN hopme S
HCTIONB3OBAHIEM creu(pUUecKol JIEKCUKH BBICOKOTO | UCIIONB30BAHUEM  CHELU(pUUECKOi
criemndudeckoii  nekcuky | YPOBHA CIOKHOCTH JIEKCUKU BBICOKOT'O YPOBHS
BBICOKOT'O YPOBHS CIOKHOCTH
CJIOKHOCTH.
JUTSL 3209HOU (POPMBT

Tabnuua 6.2.

DTal OCBOCHUS .

e — [loka3arens oLeHUBaHUS Kpurepuii orieHuBaHUS
YKOC-4.3 noAOUpaeT HWCXOAHBIA MaTepHall IO | UCTIOIb3YET Marepuan
CIIOCOOHOCTh 3aJJaHHOW TEMaTHKE; COOTBETCTBYIOIINI 3aJaHHOU
CaMOCTOSITEINbHO COCTAaBJISIET TUIAH BBICTYIICHHUS; TEMaTHKE;

Co3/1aBaTh MaTEpHallbl | cozgaer KOPPEKTHOE | BBICTYINICHHE YETKO BBICTPOCHO,
HPE3CHTAMOHHOTO ayIMOBU3YaIbHOE COIPOBOXKIECHUE; ayIMOBU3YaJIbHOE COIPOBOXKICHUE
Xapakrepa (noKnanwl, | coGmonaer TpeGoBaHMS K S3BIKY | OTBedaer TpeOOBaHUSIM K
BBICTYILTCHUA, JETIOBOM Mpe3eHTaluu U TpedoBaHus | opopMireHuIo JIeTIOBOM
npeseHTaluu M Ap.) C| ohopMIIEHUIO JIETIOBOM | mpe3eHTauunu;

ayamo -BmyaHBHgIM Mpe3eHTalNY; coOmogaeT 0coOEHHOCTH  SI3BIKa
10{21;5)0 Boliﬂeilf{zh;p(:nnbi BBICTYNIA€T C COOJIIOJICHUEM IIPaBWII | A€JIOBOW NMPE3CHTAMH U AEIOBOIO




S3bIKax.

JCIOBOI'O OTHKETA. 9THUKETA CTpaH U3y4aCMbIX SA3BIKOB.

YKOC-4.4 Croco0EH BBICTYNHTH C JOKJIAJOM Ha | BBITOJNHSET BCE ICPEUYHMCIICHHBIC
CIIOCOOHOCTB MMPUMEHATh | IPO(ECCHOHATHLHYIO TeMy, | BUIIBI JEATEILHOCTH CO3HATEIBHO,
JICKCHYCCKYIO, Mpe3eHTalMel 10 NPEMJIOKEHHBIM | CAMOCTOSITENBHO, HCIIOJIB3YS
I'PaMMaTHICCKYI0 1 npohecCHOHAIBHBIM TEMaM; YETKUM IJIaH U COOTBETCTBYIOILUE
CTUIIMCTHIECKYIO 65‘351 mojiepKath  Oecemy;  MPOBECTH | IEKCHUYECKHE, CTHIIMCTHYECKAE U
npoceccuonanbHoM IIEPErOBOPEI; paspaboTath | rpaMMaTHYECKUE 0COGEHHOCTH
HarpaB/ICHHOCTH A MapKETUHT'OBYIO CTpaTEruto, | s3bIKa poheCCHOHAIBHOM

OCYILECTBJIEHUS JEIOBOM
KOMMYHUKAIIUU B YCTHOU
Y MTUCbMEHHOM (opMme Ha
WHOCTPAHHBIX S3bIKaX.

COCTaBUTh JCIOBOC IMUCbMO WJIM Ip. | KOMMYHUKAlIUU CTpaH HN3Yy4YaCMbIX
JOKYMCHTAI[UIO Ha HWHOCTPAHHBIX | AI3BIKOB
A3BIKaxX

4.3.2. TUNOBbIE OLIEHOYHBIE CPE/ICTBA
[TonHbII KOMIUIEKT MaTepHaioB JjIsl MPOMEXYTOYHOM aTTecTallMM HaXxOJUTCs Ha Kadenpe B

YMK-]I.

Tunossie BONIPOCHI K 3a4eTy
1. Listen to the text and do the tasks.
Speak on the given topic: Non-verbal etiquette. Be ready to discuss it with the

2.

teacher.

3. Translate the text from English into Russian.
4. Listen to the text and do the tasks.
Speak on the given topic: Differences between leadership and management. Be ready
to discuss it with the teacher.
6. Translate the text from English into Russian.

5.

Tunosble BONPOCHI K 3K3aMeHY

Listen to the text and do the tasks.

Speak on the given topic: Business Meetings. Be ready to discuss it with the teacher.
Do the presentation on the chosen topic.

Listen to the text and do the tasks.

Speak on the given topic: World Politics. Be ready to discuss it with the teacher.

Do the presentation on the chosen topic.

ogakrwnE

I xaJja oneHUBaHUA

TaGmma 7

3auem

IK3amen
(no 5-
oannvHoll
wKane)

Kpumepuu oyenxu

HC3a4TC
HO

Otanbl  KOMIETEHLIHH, MPeIyCMOTpeHHble paloueid  mporpamMmoin, He
c(OopMHUPOBaHBHI. Henocrarounsrit YPOBEHb YCBOGHUS JIEKCHKO-
rpaMMaTH4ecKkoro Matepuaia. IIpakTHueckne HaBBIKM BJIAJCHUS PEUYEBOM
JEATEIbHOCThIO He C(OpMUPOBaHBL. 3aJjaHuEe Ha ayAUpOBaHHE HE BBINOIHEHO.
Y CTHBIH OTBET COIEPKUT OOJBIIOE KOJINIECTBO IPAMMATHUYECKUX, JIGKCHUECKUX
u ¢oHernyeckux OmHOOK, OeTHBIN JIeKCMYECKHH 3amac, TeMa HE pPacKphITa.
CMebICiiOBasi HE3aBEPIIEHHOCTh M OTCYTCTBHE JIOTMKH BBICKa3blBaHUS. B
MyOJIMYHOM BBICTYIUIGHUH TAKXKe MPUCYTCTBYIOT (DOHETHUECKHE OIIMOKU, TEMII
peun  MemineHHBIH. ['paduueckue MaTepuanbl  OTCYTCTBYIOT WM HE
COOTBETCTBYIOT T€M€ MJIM HOMHHAJIBHBIM TPeOOBaHUSIM.




Otansl KOMIIETEHINH, IPEAYCMOTPEHHBIE paboyeil mMporpaMMOoi AUCIUIIIMHBL 1
MPAaKTUYECKUE HABBIKM BJAJCHUS peublo cHOpMUpOBaHBI HA MHHUMAIBLHOM
ypOBHE. 3ajaHHMe Ha ayJUpOBaHWE BBIIOJHEHO YAOBJIECTBOPHTENBHO. Y CTHBIN
otBeT (MeHee 20 TMpemIoKEeHN) CONEPKUT YMEPEHHOE KOJIMYEeCTBO OLIMOOK B
rpaMMaTuKe, JIeKCMKe W  (QOHEeTHKe. 3amac TeMaTHYeCKOHW  JIEKCHKH
3 HEJIOCTATOUHBIN, HCIOJB3YIOTCS MPOCTHIE W ONHOTHIIHBIE TpaMMaTHYECKUE
CTpYKTypbl. TeMn peud 3aMe[IeHHBIH € YacThIMH May3aMH M TOBTOPAMHU.
CMbIciIOBasi 3aBEpPUICHHOCTh H JIOTHYHOCTH BBICKA3bIBAHUSl 3HAYUTENBHO
HapyleHbl. B myOauMyHOM BBICTYIUIGHUH MPUCYTCTBYET YMEPEHHOE KOIHYECTBO
¢doHeTnyecknx OMMOOK, TeMN peun cpeauuid. ['paduyeckne Marepuabl
NPUCYTCTBYIOT U COOTBETCTBYIOT TEME BBICTYIICHHUSI.

Otanbl KOMIIETEHIIUH, TPeyCMOTPEHHBIE padodell mporpaMMoi JAUCIUTLINHEIL,
copmMupOBaHBI ~ JOCTaTOYHO. JleTasibHOE  BOCHPOU3BEIEHHE  y4eOHOTrO
MaTepuana C OTAEIbHBIMU dJIeMEHTaMH TBopuecTBa. [IpakThueckre HaBBIKH
peUYeBOi JeATENbHOCTH B 3HAUMTEILHOW Mepe c(hOpMHUpOBaHBL 3ajaHue Ha
ayJMpOBAaHUE BBIMOJHEHO. YCTHBIH OTBET COAEPKUT HEOONBIIOE KOJIUYECTBO
IrpaMMAaTHYECKHX, JIGKCHUECKMX W (OHETHYECKHX OIHMOOK. Tema packpsiTa
NOYTH MOJHOCThIO. OOydvaromuiics Blajeer JOCTATOYHBIM JIEKCHYECKHM
3amacoM, HCHOJIb3yeT OCHOBHBIE TpaMMaTHYeCKHe CTPYKTypbl. OTmedaercs
€CTECTBEHHBIH TEMI pPEYM C HE3HAYUTEIbHBIMH Tay3aMH W MOBTOpaMu. B
MyOIMYHOM BBICTYIIJICHWH TPAKTUYECKH OTCYTCTBYIOT (hOHETHUECKHE OIIMOKH,
TEMIT peud yMepeHHbIH. ['padudeckrie MaTepuaibl MPUCYTCTBYIOT U MTOTHOCTHIO
COOTBETCTBYIOT TeM€ BBICTYILICHHSI, IOTIOHSIOT €€.

3a4TEHO 4

Otanbl KOMIIETEHIINH, TIPEAYCMOTPEHHbIE padodeil mporpaMMol AMCHUTIIMHEI,
chopMUpoBaHBl Ha BBICOKOM ypoBHe. CB0OOOJHOE BIaJCHHE S3BIKOBBIM
Martepuaiom. [IpakTnyeckre HaBBIKK PEUEBOM JESITETHHOCTH CHOPMHUPOBAHBI Ha
BBICOKOM ypOBHE. AYJIUPOBaHHWE BBIOJHEHO IPAKTHYECKH Oe3 OmHOOK.
YerHpili 0TBET (DOHETHMYECKH, JEKCHYECKH U TPAaMMAaTHYECKH IPAaBHUIIHHO
5 ohopMIIeH, TeMa pacKpbiTa MOITHOCTHI0. OTMEUaeTcsl €CTECTBEHHBIN TEMIT peuH,
OTCYTCTBHE 3aMETHBIX Tay3. OOydaromuics JIeMOHCTPHPYET OoraThIi
JIEKCHYECKUH 3amac ¥ WCMOJb3yeT pa3HOOOpa3Hble rpaMMaTHIYECKHE CTPYKTYPHI
n wmme. llyonmuaHoe BBICTYIUIEHHE TPOXOOUT Oe3 SBHBIX (HOHETHUECKUX
HapylleHu#d, TeM peun Oermerii. ['paduueckre mMarepuaibl TPUCYTCTBYIOT H
ITOJTHOCTBIO COOTBETCTBYIOT TEM€ BHICTYIIIICHHSI, TOTTOHSIOT €€.

4.4. MeTonn4yeckue MaTepuaJIbl POMEKYTOYHOM aTTeCTAlMU

[MIpomexyrounast  arrecraumss 1o  jgucuuiuimHe  «VHOCTpaHHBIH  s3BIK B
npoQecCHOHATIBHOM JeSTETBHOCTHY MMPOBOJUTCS TI0 OKOHYAHUIO 2 ceMecTpa BTOPOro Kypeca u |
cemecTpa 3 Kypca B ¢opMe 3adera M dK3aMEeHa Ul CTYAEHTOB OYHOH (opmbl oOyuenus. s
CTY/IEHTOB 3a04HOM M 3aouyHOi ¢ mpumeHeHueM D0, JIOT ¢dopm oOyueHus, npoMexyTouHas
aTTecTalls MPOBOJUTCS MO0 OKOHYAHUIO | M 2 ceMecTpoB TpeThero Kypca, B (hopme 3auera u
JK3aMeHa.

3ayeT BBICTABISETCS IO pe3ylbTaTaM paboOThl BO 2 CEMECTpe BTOPOro Kypca Juls
CTYIEHTOB OYHOW (opmbl 00yueHus. [[ng 3aouHoil (opmbl OO0ydeHUS M 3a04HOM (HOPMBI
oOyuenus ¢ npumenenuem 30, JIOT 3ader npoBoauTcs B KOHIlE 1 cemecTpa TpeThero Kypca. B
BEJIOMOCTb BBICTABIISIETCS «3aYTEHOY HIIU «HE 3aUTEHO.

bunetsl Ha 3aué€re BKIIOYAIOT TPU 33JaHUs: ayaupoBaHHe, Oecela Mo TeMe M MEPEBOA
TEKCTa.

[Ipy BBINONHEHUH ayAUPOBAHUS CTYAEHT JIOJDKEH O3HAKOMHUTBHCS C 3aJaHHEeM II0
ayJMpOBaHMIO JO Hayaja IMPOCIYLIMBAHMS, TMPOCIYIIAaTh MPEAJIOKEHHBIH TEKCT ABAXKIbI;
BBIMIOJIHUTh 3aJaHusd. Bpems BbImosiHeHHWs 3afaHus 1o ayaupoBanuto — 10 muuyr. [lpu
BBIMIOJTHEHUH 33J[aHUsl 10 AyJMPOBAHMIO YUYMTHIBAIOTCS HABBIKM IMOHMMAHHUS Ha CIyX peuu
JMKTOpa B 3BYKO3amucH (BpeMs 3BydaHuss — 1,5 MHHYTHI, BKiItoyaromed 5 % He3HaKoMoii
JIEKCHKH ).



becena mo ogHON M3 NIPEUIOKEHHBIX TE€M, OINPENEICHHBIX NMPOTPAMMOM IpPEANOJaracT
CIIeAyIOIIee: CTYACHT JOJDKEH pAacKpbhiTh TeMy, NpPEIJIOKEHHyI0 B Ouiere, B Qopme
MOHOJIOTUYECKOTO BBICKAa3bIBaHUS M BECTH Oecely C AK3aMeHaTopoM Mo JaHHOH Teme. O0bEM
NPEUIOKEHUI B TeMe — He MeHee 15 mpeiokeHuil ¢ mpaBHIIbHOW O(OPMIICHHON JIEKCUKOHN H
IrpaMMaTUYECKUMU KOHCTPYKUMSAMHU. OTBET YCTHOM TEMbI NO3BOJIET MIPOBEPUTH KaYECTBEHHOE
OBJIAJICHUE COJEPKAHUEM Kypca U CJIOXKHBIMU HHTEIJIEKTYalbHBIMU YMEHMSIMH: JIOTUYHO H
MOCIIEIOBATEIHHO M3JIaraTh CBOM MBICIIH, BBIPAXKaTh U 0OOCHOBBIBATH CBOIO TOUKY 3PEHHUSL.

3aaHue Ha epeBo TEKCTa MPEANoJaraeT, 4YTo CTyIeHT JOJDKEH IPOYUTaTh U IEPEBECTU
TEKCT CO cijioBapeM. Bpems BbINIOJIHEHHUS 3aJaHus 10 IMepeBoay co cioBapeM — 30 MMHYT.
[lepeBox TEKCTa ¢ aHIIIMHCKOTO SA3bIKA HA PYCCKHM JOJDKEH OBITh TOYHBIM M aJCKBATHBIM.

DK3aMeH N0 JUCLUILIMHE CIYXKUT JJIs OLIEHKH paboThl CTyJ€HTa B TEUEHUE 2 ceMecTpa
BTOpOTO Kypca u 1 cemectpa 3 Kypca Ajsl CTy/I€HTOB OYHOM (hopMbl 00yueHusl, U BCEro 3 Kypca
JUI 3a04HOM U 3a04yHOM ¢ mpuMmenenueM D0, JIOT ¢opm oOyueHus. DKk3aMeH NpU3BaH BBIIBUTH
YpOBEHb, NPOYHOCTh M CHCTEMATHYHOCTH IOJIYYEHHBIX UM TEOPETHUUYECKUX U MPaKTHUYECKUX
3HAHUH, TPUOOPETEHNS HABBIKOB CAMOCTOSITENIbHON pabOoThl, pa3BUTHS TBOPUECKOTO MBIIIICHHUS,
YMEHHE CHHTE3UPOBATh IMOJYYE€HHBbIE 3HAHUS U MPUMEHATh UX B PEHIEHUMH KOMMYHHKAaTHBHBIX
3azad.

[lo wroram »sK3amMeHa B BEJAOMOCTb BBICTABJISIETCS OILIEHKA M0 IIKaJle MOpsIKa:
«OTJIMYHOY», «XOPOIIO», «YIOBIETBOPUTEIBHO», «HEYJOBIECTBOPUTEIHLHOY». DK3aMEHAIIMOHHbIE
OuneTsl BKIIOYAIOT TPH 3aJaHUs, MO3BOJIIONINE OLEHUTh CHOPMHUPOBAHHBIE KOMIIETEHIIUH IO
TUCLUMIUIMHE: ayIupoBaHue, Oecela Mo TeMe W MyOIMYHOE BBICTYIUIEHHE C HCIIOJIb30BaHHEM
Mpe3eHTaI1H.

[Ipy BbIMONHEHMM ayAUPOBAHUS CTYIAECHT JIOJDKEH O3HAKOMHUTBCA C 3a/laHueM II0
ayJUpPOBaHMIO [JO Hayajga MPOCIYLIMBAHMS;, MPOCIYIIATh MPEUIOKEHHBIH TEKCT JBaXK[Ibl;
BBIMOJIHUTH 3aJaHusi. Bpems BbINOTHEHHS 3adaHus 1o ayaupoBaHuro — 10 munyt. [lpun
BBIMIOJIHEHUM 3aJjaHUs 10 ayJUPOBAHMIO YYMUTBHIBAIOTCS HABBIKM IMOHMMAHHUS Ha CIyX pedu
JUKTOpa B 3BYKO3aluCU (BpeMsl 3BydaHUs — 2 MHUHYTHI, BKiIouarouieil 3 % He3HakoMou
JIEKCHUKH).

becena mo ogHON W3 MPEMJIOKEHHBIX TEM, ONPEAEICHHBIX MPOTPAMMON Mpeanoiaraet
Clleflylolllee: CTYAEHT JOJDKEH pACKpbITh TeMy, NpEAJoKeHHyl0 B Owiere, B (opme
MOHOJIOTHYECKOTO BBICKa3bIBaHUS U BECTH Oecely € K3aMEHATOpoOM Io AaHHOU Teme. OOBEM
MPEAJIOKEHUH B TeMe — HE MeHee 15 mpemiokeHui ¢ mpaBUIbHON OPOPMIICHHOM JIGKCUKOU U
IrpaMMaTHYECKUMH KOHCTPYKUUAMHU. OTBET yCTHOM TeMbl MO3BOJISET NIPOBEPUTH Ka4ECTBEHHOE
OBJIAZICHUE COJAEP)KaHUEM Kypca U CIIOKHBIMU HMHTEUIEKTYaJbHBIMU YMEHMSMHM: JIOTMYHO M
II0CJIEI0BATEIbHO U3JIaraTh CBOU MBICIIH, BBIPAXKaTh U 0OOCHOBBIBATH CBOIO TOUKY 3PEHHUSL.

B pamkax myOnMYHOrO BBICTYIUIEHHUSI CTYAEHT JIOJDKEH MPEACTaBUTH IOJrOTOBJICHHYIO
IIPE3CHTAIMI0 HA paHee BbIOpaHHYI TeMy. BbpIOOp TeMmbl corjacyercs C IpernojaBaTeleM U
OCTalbHBIMM ~ CTyAeHTaMH. IIpe3eHTanus SBISETCS YCTHBIM  BBICTYIUIEHHEM, KOTOpOE
IIPOBOJUTCS C HCHOJb30BaHUMEM BH3yallbHO-Tpaduyeckux cpeacts8 MS Power Point.
PexomentyemMoe KOJIMYECTBO ClaiifioB A npeseHTauuu — 7-10. Bpems, BblIesneHHOE Ha
BBICTyIIJIEHHE — 5 MUHYT. [IyOnu4HOe BBICTYIUIEHHE C UCIOJIB30BAHUEM MPE3EHTAI[MH IOMOTaeT
MIPOBEPUTH HACKOJIBKO JIOTHYHO CTYAECHT YMEET CTPYKTYpUPOBATh HH(POPMALIUIO U B KaKOH Mepe
BJIaJieeT HeOOXOAUMBIMU YCTHBIMU HABBIKAMH JIEIOBOTO OOIIEHUS.

st cryneHToB 3a0uHOi Gopmbl 00yueHus ¢ npumerHenueM D0, JIOT, npomexyrounas
arTecTanyus (3a4eT, 3K3aMEH) COCTOUT M3 BBINOJHEHUSI MUCHbMEHHOTO KOHTPOJBHOTO 3aJaHus U
3JIEKTPOHHOTO TECTUPOBAHMSI C IPUMEHEHUEM CIIELHUAIBHOTO IPOrPAMMHOTO 00ECIeUeHHMSL.

Ilo 3aounoif ¢dopme oOyuenuss c¢ mnpumeHenneM 30, JIOT wutoroBas oreHka 0
aMcuuIuIiHe (hopMHpyeTcst 1o pe3ynbraTaM BbinosHeHus [1K3 u mpoxokaeHust 351eKTpoHHOTO
TECTUPOBAHUS Ha OCHOBAHUU ClIeAyIOmIel (OpPMyIIbL:

2 =JIK3x 0,4 + TECT x 0,6

[Ipu sTOoM mpuMeHsieTcs cleayromas mkaita nepesojaa u3 100-0amabHON mIkanbsl B 4-X
0aIbHYIO:



0 — 50 6am10B — «HEYJOBIECTBOPUTEIHHOY;

51 — 64 GayI0B — «yHAOBIETBOPHUTEIBHOY;

65 — 79 Gaia — «XOpOoIIo;

80 u Oosnee 6AMIOB — KOTIUYHO.

BrimonHeHne NHUCBMEHHOTO KOHTPOJBHOTO 3alaHHsl TO3BOJISIET OICHUTh YMEHHS U
HaBBIKH 10 JUCHUIUIMHE U OCYIIECTBIISICTCS B TEYCHUU CEMECTpa.

[IpoBepka 3HaHMI OCYIIECTBIAECTCS C IMOMOIIBIO TECTOBBIX 3ajaHuil. TecTupoBaHue
npoBojutcst B C/1O "IIpomereit" B COOTBETCTBUY C YCTAHOBJICHHBIMH TPeOOBaHUAMHU. VITOrOBBIN
TecT (GopMHpyeTCS Ha almapaTHOM YPOBHE C HCIIOJIb30BaHHMEM OaHKa TECTOBBIX 3aJaHUN MO
mucuutuiiHe. [IpoBepka pe3ynbTaToB TECTUPOBAHHS OCYIIECTBIISICTCS aBTOMATUYECKH.

Tunossie Bompocs! st 3ananus Nel Ha 3adere (ayiupoBaHueE)
1. Listen to the lecture on ethics, answer the following questions
1. What is the lecture be about?
2. What is the goal of business ethics?
3. What is the difference between stakeholders and shareholders?
4. Is determining ethical behavior a simple task in a business? Why?

2. Choose the topics discussed by the speaker
— the goals of business ethics and CSR;
— business ethics in Europe;
— the impact of corruption;
— ethical work environment;
— peculiarities of managerial business.

3. Complete the following sentences
1. A lot of people are stakeholders in ...
2. A company needs to consider ...
3. Developing a sense of corporate responsibility and ethics is ...
4. It looks like business leaders today ...
5. You’ve all seen the news reports of corporate ...

Tunoseie Tembl 1y1st 3aaanus Ne2 Ha 3adete (Oecena 1mo 3aJaHHOM TeMe)
Speak on the given topic. Be ready to discuss it with the teacher.

1. Marketing. What is Marketing?

2. Marketing Mix

3. Market Research and Marketing Research

4. Money

5. Banks

6. Monetary Policy

TunoBoit TekcT ays 3aaanusa Ne3 Ha 3a4yete (TIepeBo TEKCTa)
Translate the text with a dictionary.
Marketing and Marketing Mix. Promoting a Product

Marketing is a process of planning, designing and distributing ideas, goods and services in
order to satisfy customer’s needs and make profits.

Marketing is a complex process of goods promotion which consists of four main components,
which are called 4 Ps or marketing mix. Marketing mix is the activities you have to combine
successfully in order to sell your product. These components include product, price, place and
promotion. Product is actually ideas or services you'd like to sell. Price is the sum of money
you'd like you get for selling your product in order to cover all production expenses and get



profit. Promotion is the complex of activities you have to do to advertise your product. And
place implies not only where you would like to sell your product (country, city, retail outlet), but
also time (if the product meets current market situation or not). Moreover, there is one unspoken
component of 4 Ps, which is packaging. Packaging is vitally important in marketing because it
can make or break the whole marketing strategy of the company.

Every product has to be properly promoted so as to be profitably sold. So various methods of
promotion are used by genius marketers and advertisers. They include classified advertisements
in newspapers, open air hoardings, neon signs as well as display advertisements. Moreover, TV
commercials are also a popular method of advertising. TV commercials can include product
endorsement. Publicity can be gained by other promotional activities such as special offers, free
samples, free gifts, competition with prizes, loyalty cards and cross promotion.

So if you want your product to be highly competitive and market-oriented, your company
should pay a lot of attention to marketing and product promotion.

Ilepesoo:

Mapkemune u eco cmpyxkmypa. IIpoosuincenue mosapa.

MapkeTHHr - 3TO Mpoliecc IUIaHUPOBAHUS, pa3pabOTKU U paclpoCTpaHEHUsI UJEH, TOBapOB U
YCIIYT C IEJIbIO YTIOBJIETBOPEHUS IOTPEOHOCTEH MOKYNATENsI ¥ TIOJTYUYE€HUS PUOBLIH.

MapkeTHHI 3TO CJIOXKHBIM IPOUECC NPOJABHKEHHS TOBAPOB, KOTOPBIA COCTOMT M3 4X
OCHOBHBIX KOMIIOHEHTOB, KOTOpbI€ Ha3biBatoTCA "4 [In" mim "KOMIUTEKC MapKETHHTOBBIX Mep".
Komrmuiekc MapKeTHHroBBIX MEpP - COBOKYMHOCTb JEHCTBHM, KOTOpBIE BaM CJIEIYET YCIEIIHO
COYEeTaTh JUIS MPOJIAXKU CBOETO MPOYKTa. ITU KOMIIOHEHTHI BKIIFOUAKOT: caM "MpOAYKT'", "eny",
"mMecto" u "nmpoasuxkenne toBapa". "[Ipogykr" - 310 TO, YTO BBI XOTHTE NpoaaTh. "Llena" - ara
CyMMa, KOTOPYIO Obl Bbl XOTEJIH MOJIYYUTh OT MPOJAXH TOBapa, MO3BOJIMBIIAS BaM BO3MECTHUTh
BCE Pacxo/ibl Ha MPOU3BOJICTBO M MOMYyUUTh MpuObLIb. "IIpoaBrkeHne ToBapa" - 3TO BCE, UTO BbI
JieraeTe, 9To0bl pa3peKIaMupoBaTh Ball MPOAYKT. A "MecTo" moapazyMeBaeT He TOJIBKO TO, Te
BBl XOTUTE MPOAATH Ball MPOIYKT (CTaHy, TOPOJ, MarasuH), HO U BpeMs (OTBEYAET JH MPOIYKT
TEKYIIUM TOTPEOHOCTSM pbIHKA). Kpome TOro, B MapKeTHHTOBOM MHKCE €CTh ''HErJIaCHBII
sneMeHT" - "ynmakoBka". YIaKOBKa UTPAET OUYE€Hb BAXKHOE 3HAYEHHE B MAPKETHUHIE, TaK KaKk OHA
MOJXKET PEeLIUTh CyAbOY BCEl MapKETUHIOBOM CTPAaTEruy MPOIYKTA.

Jlyis Toro, 4yTOOBI BBITOJAHO NPOJAATH MPOIYKT, €r0 HYKHO I'PaMOTHO MHpOJABHUrarh. MIMeHHO
[IOTOMY T€HUAJbHBIMU MApKETOJOTraMH M PEKIaMHBIMH areHTaMH IPUMEHSIOTCS pa3jiuvHble
MeTO/Ibl pekyiaMbl. OHM BKJIFOYAKOT PEKJIaMy B ra3eTax, peKIaMHbIE IIUTHI, HECOHOBBIEC BHIBECKU U
pekiaMy B uHTepHeTe. KpoMe Toro, TeeBU3MOHHAS peKiIaMa - 3TO OJIMH U3 CaMbIX HOITYJISIPHBIX
BHJIOM peKJiaMbl. PekiiaMa Ha TelIEeBUACHBE MOXKET BKIIOUATh PEKJIaMy TOBAapOB W3BECTHBIMU
moapMH. Takke HCNONb3YIOTCA W JApPYrue IPUEMbl PEKIaMbl, TaKUE KaK CHEUalIbHOE
MpeAJIOKEHUE, pa3lada MOJapKOB, KOHKYPChl C MPHU3aMU, KapThl MOCTOSIHHBIX MOKYINaTeaed u
MIEPEKPECTHBIN TPOMOYIIEH.

Takum o00pa3oM, eciau Bbl XOTUTE, YTOOBI Ball TOBAap OBIT KOHKYPEHTOCIOCOOHBIM U
OpUEHTHUPOBAaHHBIM Ha PBIHOK, Ballell KOMIIAHUU CIIEyeT YACNATh OOJIbIIOe BHUMAaHHE
MAapKETUHTY U MPOJBUKEHUE TOBapA.

Tunossle Borpocs! s 3a1aHus Nel Ha sk3aMeHe (ayIupoBaHHE)

1. Listen to the lecture, agree or disagree with the following statements. Prove your point
of view

1. Corruption has a big impact on business and the economy.

2. The effects of corporate corruption can’t go well beyond the company’s immediate stake-
holders.

3. A survey in 2002 found that 70 % of U. S. investors felt that concerns about corporate
corruption were hurting U. S. investments a lot.

4. This lack of investments hurts only the company.

5. Scandal can’t actually hurt the economy.



6. 91 % of employees believe that most corporate executives only care about doing what is
best for themselves.

7. There is a strong connection between how employees view the ethics of their leaders and
their own ethical behavior.

8. 3 % of employees believed their supervisors don’t set good examples of integrity.

9. Corruption at the executive level can have negative effects throughout a company.

2. Listen to the lecture again and complete the sentences

1. There is the obvious impact on the stakeholders — especially the employees and
shareholders who lose...

2. Entire communities can be affected when ...

People are not willing to invest their money if...

3. This lack of investment hurts not only the company, but ...

4. When potential investors question the ethics of a company, they don’t ...

5. Reports of corporate corruption have led many employees to ...

6. 43 % of employees have pressure to ...

7. Promoting ethics in business is not only important for avoiding scandals, but ... ...

TumnoBbie TeMBI TOMUKOB K 3aaHuio No2 Ha sk3aMeHe (Oecea 1Mo 3a/laHHON TeMe)
Speak on the given topic. Be ready to discuss it with the teacher.

Taxation

Taxpayers in the USA

Taxes (How to avoid Taxation)

Business Ethics

Ethical Standards

Business and Managerial Ethics

ogakrwdE

Tumnoseie TeMbl 151 3aaanus Ne3 Ha sk3ameHe (ITyOIMYHOE BBICTYIICHHUE C UCIIOIh30BAaHUEM
MIPE3CHTAI[HH)
Make a presentation on one of the topics.

1. Business and managerial ethics
2. How to deal with a scandal
3. System of taxation in the USA
4. Types of taxes
5. How to avoid taxation
TumnoBbie BapuaHThl TECTOBBIX 3aMaHuil (s 3a04HON (OpMBI OOYUCHHS C MPUMEHEHHEM 30,
JI0T.)
1. They will discuss this problem __ the meeting.
in
for
at
2. We will leave __ work tomorrow afternoon.
for
in
at
3. Peterisgoing __ London next week.
to
in

for



4. Mr. Brown will return ___ a few months.
in

after

at

5. If you don’t understand anything, I  once more.
explain

will explain

explains

6. If he us, it will take little time.
comes

will come

come

7. IIpouTHuTe TEKCT.

Jane is going to work with children. She will explain them difficult rules. She will read and
discuss with them interesting stories. The children will write dictations and Jane will correct their
mistakes and give them marks. They will sing, dance and draw. They will go on excursions
together. Jane will be their second mother, because children will spend most time of the day with
her.

Onpenenure npodeccuto Mo OnucaHuIo.
a teacher

a nurse

a doctor

8. 3amosauTe mpomyck cioBoM Said mwm told
He that he was finding it difficult to manage people

9. 3amosiHuTe TpoIycK ciaoBoM Said mm told
He me that he was finding it difficult to manage people

10. 3anoaauTe mpomyck cioBom Said wau told
She him to improve his performance

11. 3amonHuTe pomnyck cioBom Said wu told
She they would never agree

12. TlepeBenuTe B KOCBEHHYIO peyb
‘What are you doing?’ She asked him

13. TlepeBenuTe B KOCBEHHYIO peyb
“Will you go to the meeting?” They asked him

14. IlepeBenuTe B KOCBEHHYIO PE€Yb
‘Where is the nearest bank?’ He wanted to know

15. IlepeBenuTe B KOCBEHHYIO pE€UYb
‘Can I borrow your mobile phone?’ She asked me




Omeembur.

1. at 2. for 3. to 4. in 5. Will explain 6. comes 7. A teacher 8. said 9. told 10. told 11. Said 12.
What he was doing 13. if he would go to the meeting 14. where the nearest bank was 15. if she
could borrow my mobile phone

TunoBoe MICEMEHHOE KOHTPOJIbHOE 33aHue (s 3a09HON (POpMBI OOyUICHHSI C TPHUMEHEHHUEM
30, JIOT.)
I. Chose the right variant. (20 6as10B)

1. Marketing tends to be seenasa ............ industry, which includes advertising, distribution
and selling.
a) steel b) creative c) heavy

2. Good marketing must be able to create a set of benefits for the .................. .

a) customer b) government C) manager
3. To market a productisto ................ a plan and put it into action.
a) decide b) make c) deliver

4. The most common variables used in constructing a marketing mix are price, promotion,
productand ...................

a) field b) spot c) place

5. Marketing always results in a customer who is ready to ....................

a) sell b) share c) buy

6. Marketing ..................... are generally concerned with the 4 P’s.

a) managers b) organizations c) objectives

7. Originally marketing was meant to help avoid ............................ in industrially advanced
countries.

a) overproduction b) overpopulation C) overpressure

8. All managers understand the role of marketing in........................ business.

a) human b) exciting c) modern

9. Before selling the product you must do a lot of market ......................... first.

a) planning b) research c) coordination

10. The company with the biggest sales in the .................. is known as the market leader.
a) sector b) shops c) USA

I1. Put the right word or word combination in the gaps. (20 6a:i.108)

market research , service, promotions , marketing plan , advertising , opportunities, training
program, marketing manager, challenge, marketing strategies

1. To successfully market any type of business is a constant challenge, and business owners have
to stay on top of the latest effective ................coovvvennnn.... and methods that are being used in
their particular industry.

2. Any small business needs to grow, and to achieve the best growththe ...........................
has to be adapted to what is working at the time.



http://marketing.about.com/od/careersinmarketing/Marketing_Careers_and_Training.htm
http://marketing.about.com/od/marketingplanandstrategy/a/Marketing-Strategy-Vs-Marketing-Plan.htm

3. When you work inside of your small business day in and day out or serve as a
......................... for a company there are days you just can't think of new marketing ideas.
4. Stay in touch with customers on a consistent basis to ensure that they think of you when they
need your ..........oeeeiiiiiinnnnn. again.

5. Most people who work in marketing will tell you it provides them with the
........................ they have always wanted.

6. Marketing offers various career...................... , S0 it's easy to choose one that reflects your
interest, values, and personal style.

7. Mars does not have a specific marketing .............................. for graduates.

8. Marketing trainees will learn about ......................... , PR, consumer bonding, direct
marketing and project management within their first two years.

9. Marketing has an affect on your sales, pricing, ....................... and your advertising
strategies.

efficient.

I11. Answer the following questions. (10 6aJ1oB)

1. What is marketing?

2. What is a marketing plan?

3. What is the difference between market research and marketing research?
4. Why marketing is worth the expense?

5. Why marketing research is important to your business?

IV. Grammar (20 6a/u10B)

a) Make a new sentence from the question in brackets.

1. (Where has Tom gone?) Do you Know .............coovviiiiiiiiiiinnn... ?
2. (What does this word mean?) Could youtellme ......................... ?
3. (Is Sue going out tonight?) I don’t know ...............ccooiiviiinin..
4. (How much does it cost to park here?) I can’t remember .................
5. (Who is that woman?) T havenoidea .................cccooviiiiiiininn. .
6. (How far is it to the airport?) Can youtellme .................coeeennn.n.
7. (Why didn’t Kate come to the party?) [ don’t know ........................

8. (Did Liz get my letter?) Do you know ............ccooiiiiiiiiiiiiin.n. ?
9. (Is there a bank near here?) Can youtellme ...................oovinnaii.

10. (Where is the post office?) Do you know ................oooiiiiiiinn.n ?
b) Put a question tag on the end of these statements. (10 6a.108B)

11. Kate won’tbe late, ..................... ?

12. You’retired, .................. ?

13. Kate’s applied for the job, ............. ?

14. You wouldn’t tell anyone, ............. ?

15. He’d never met her before, ............ ?

V. Read the text and say whether the following statements are true or false. (30 6an10B)

Direct marketing is a channel-agnostic form of advertising that allows businesses and
nonprofits organizations to communicate straight to the customer, with advertising techniques
that can include Cell Phone Text messaging, email, interactive consumer websites, online display
ads, fliers, catalog distribution, promotional letters, and outdoor advertising.

Direct marketing messages emphasize a focus on the customer, data, and accountability.
Characteristics that distinguish direct marketing are:

1. Marketing messages are addressed directly to the customer and/or customers. Direct
marketing relies on being able to address the members of a target market. Addressability comes



in a variety of forms including email addresses, mobile phone numbers, Web browser cookies,
fax numbers and postal addresses.

2. Direct marketing seeks to drive a specific "call to action." For example, an
advertisement may ask the prospect to call a free phone number or click on a link to a website.

3. Direct marketing emphasizes trackable, measurable responses from customers —
regardless of medium.

Direct marketing is practiced by businesses of all sizes — from the smallest start-up to
the leaders on the Fortune 500. A well-executed direct advertising campaign can prove a positive
return on investment by showing how many potential customers responded to a clear call-to-
action. General advertising eschews calls-for-action in favor of messages that try to build
prospects’ emotional awareness or engagement with a brand. Even well-designed general
advertisements rarely can prove their impact on the organization’s bottom line.

1. It’s not allowed to use advertising in direct marketing. TRUE/FALSE

2. Customers, data, and accountability are rarely the main targets of direct marketing. TRUE/
FALSE

3. Direct marketing messages can’t be sent by email. TRUE/ FALSE

4. Addressability in direct marketing is one of the most important forms of communicating the
message. TRUE/ FALSE

5. Various advertising techniques are used to market a product directly. TRUE/ FALSE

6. Direct marketing is widely used by businesses of all sizes. TRUE/ FALSE

7. Direct marketing seldom gets measurable results from customers. TRUE/ FALSE

8. Direct advertising campaign can hardly prove a positive return on investment. TRUE/ FALSE
9. Building emotional awareness or engagement with a brand is not that important in direct
marketing. TRUE / FALSE

10. By conducting direct advertising campaign you can find out the definite number of potential
customers. TRUE / FALSE

5. Meroauveckue ykazaHus /151 00y4ar0IIUXCH 110 OCBOEHHIO THCIUIIIHHBI
MeToanyeckue peKOMeHAAIUH 110 OPTaHU3ALMY MPoIecca 0CBOEHH AU CHUILINHBI
AHTTIMACKUAN S3BIK UTPACT BAXKHYIO POJIb B TOJTOTOBKE CTYIEHTOB B cdepe SKOHOMUKH,

MI03TOMY CTYAEHTHI JOJKHBI UMETh YETKOE MPEJICTaBICHHE O TOM, Kak HaunOoiee 3pPeKTUBHO
M3y4aTh JAHHYIO TUCHUILIMHY. [ TaBHBIN NPUHIUI OCBOEHUS MHOCTPAHHOTO S3bIKA 3aKIII0YACTCS
B CHCTEMAaTUYHOCTH 3aHATHH. [l07e3H0 3aHUMAThCS NHOCTPAHHBIM S3BIKOM €3KEIHEBHO XOTS ObI
30 munyT. 31O OOJIee Y3PPEKTUBHO, YEM 3aHUMATHCS MOJ0JTY, HO HE CUCTEMATHUECKH.

OcHoBHbIE TpeOOBaHUA K U3yYCHHUIO TUCIUIUIMHBI BBIABUIaeT MpemnojiaBartenb. [lpu ycnopuu
BBITIOJIHEHUST JaHHBIX TpeOoBaHMWI oOydamomuecs, KakK MPaBUIO, YCIEHNIHO OCBAaUBAIOT
COOTBeTCTBYIOIUNA Kypc. Eciam umerorcs mpoOenbl WM Kakue-TO TpaMMaTHYECKHE TEeMbl
3a0BUTUCh, HEOOXOIMMO  MPHIIOXKUTH  JOMOJNHUTENbHbIE yCHUIMS H  OoOpaTutbea K
rpaMMAaTUYECKOMY CIPAaBOYHUKY WM Yy4EOHOMY TOCOOMIO M3 CIHUCKa JOMOJHUTEIHHON
JTUTEepaTyphl, MPUIaraeMoMy K OCHOBHOMY mocoOuio. B Hacrosimiee Bpemsi Bce OoJblie
BHUMAaHHUS YAENSETCS CaMOCTOATeNnbHOM pabote. [loaToMy wu3ywaroiiye WHOCTPAHHBIN S3BIK
JOJKHBI JUCHUTTHHUPOBATH ce0sl M MPABHIBHO MOJONUTH K BBHIMOJTHEHUIO JOMAITHUX 3a/IaHUH.
Jlis ycmemrHoro ycBOEHHUS yueOHOro Marepuana HeoOXOJUMBbI TOCTOSHHBIE U DPETYISpPHBIC
3aHATUSA. Matepuan Kypca NOAAeTcsl MOCTYNATENIbHO, KaXKIblii HOBBIM pa3/ien ONmMpaeTcs Ha
npeAbIayIKe, YacTO BbITEKAeT U3 HUX. [Ipomycku 3aHsATHIA, HEMOJHOE BBINOJHEHUE JOMAIIHUX
3aJlaHu# MPUBOJAT K mpoOenaM B 3HAHUSIX.

Ha mHOrMxX HampaBlIeHHSX NPOM3OINLIO YMEHBIICHHE KOJIHYECTBA ayAWTOPHBIX 3aHATHUH,
MO3TOMY Ba)KHO MPABWJIBHO OPraHM30BAaTh CAMOCTOSTENBHYIO pabOTy JOMa MO BBIIOJIHEHUIO
3ajaHuil mpenonasarend. [Ipocrtoro 3ayuymBaHMsl JEKCUKHM U T'PAMMATHKU HEJIOCTAaTOYHO, T.K.
S3BIKOBOM MaTepuall — BCEro JHIIb 0a3a, Ha KOTOPOW HIET OCBOCHHE HHOCTPAHHOW pEeYH.
Heob6xomuMo y4uThCSI TOBOPUTH M MHCATh, TOHUMATh MPOYUTAHHOE, BOCIPUHUMATH PEeYb Ha



CIIyX, T.€. B&)KHO MPUOOPETaTh KaK MOXKHO OOJIbIIE MPaKTHUKHU. [ TOTO, 4TOOBI 3arOBOPUTH Ha
MHOCTPAaHHOM SI3bIK€, HEOOXOJAMMO Ha HEM TOBOpUTh. Jljis TOro, 4TOOBI HAyaTh «CIBILIATHY,
HE00X0IMMO KaK MOXKHO Oouiblie ciymarb. KoppekTHoe mpoM3HOIIEHHE MOXKHO BhIpabOTaTh,
TOJIBKO CIyIasi 1 UMUTHPYs pedb HOCHTENEH si3bika. Eciu k yueOHOMY MOcoOuIo mpuiaraercs
ayJIMOKYypC, BaXKHO PETYJISIPHO CIIyLIaTh €r0 BO BPEMs IOJrOTOBKH JOMAIIHETO 3aIaHusl.

OO0yuaromumcsi, KOTOpbIe XOTeNN Obl COBEPIIEHCTBOBATH BIIAJICHUE SI3BIKOM, PEKOMEHIYETCS
CMOTpETh (PUIBMBI M JIEKIMW HA AHTJIMHCKOM S3BIKE, HCIOJB30BAaTh CIIEHUAIN3UPOBAHHBIE
caiitel. [IpernosaBaTens TOCOBETYeT BaM, KaKMe MMEHHO CAHTHI OOJIbIIE MOJXOAAT JISl BaIlero
YpOBHS M crnenuaigbHOCTH (HampasieHus). [Ipu HeoOXxomumocTu B mporecce padoThl Hax
3aJlaHueM OOYYaIOLIUICS MOXKET MOJTYYUTh UHIAUBUAYAJIbHYIO0 KOHCYJIBTALUIO Y MIPETNOaBaTEs.
Taxxe npeaycMOTpeHO IPOBEAEHUE KOHCYIbTAlMI B X0J1€ U3YUEHUsI MaTepualia AUCLUILIIMHEL B
TEYEHHE CEMECTpA.

Camocmosmenvuas paboma cmyoeHmos OCYHUIECTBISIETCS Ha NMPOTSDKEHUU U3YydeHUs Bce
JUCLMIUIMHBI B COOTBETCTBUU C YTBEPKICHHOM B yUeOHOM IJIaHE TPYAOEMKOCTBIO.

PaznnuaroT ayauTOPHYIO CaMOCTOSITENbHYIO paboOTy CTYAEHTOB, KOTOpasl IpeACTaBIseT
co00il BBINOJIHEHNE O00y4aeMbIMU pa3IUYHbIX 3aJaHUM B ayJIUTOPUU TOJ PYKOBOJCTBOM
npenojasatesnd (B Tom uncie KCP) n BHeayIuTOpHYI0 caMOCTOSTENbHYIO0 padoTy. Opranuzanus
CPC nomxna oOecnieuMBaTh: BBICOKYIO MOTHBAIMIO CTYIAEHTOB, OCO3HAHHWE MO3HABATEJIbHOM
3a/lauM, 3HAHWE AJITOPUTMa BBIMIOJIHEHUS CAMOCTOSITENIBHBIX 33JaHUN, 3HAHUE CPOKOB, (HOPMBI
OTUETHOCTU U KPUTEPHUEB OLIEHKU U JP.

Opranuzanys CcaMOCTOSITENIbHOW paboOThl CTYAEHTOB (ayAMTOPHOW U BHEAYAUTOPHOM)
ofOecrieunBaeT pelIeHHe CIeAYIOIUX 3a4ady: OOyYEeHHI0 CaMOCTOSITENIbHO aHAIU3UpPOBAaTh,
oOcykJaTh, CHCTEMaTHU3UpPOBaTh  MaTepuall; BBIAEHATH T[JaBHOE; JelaTh  BBIBOJBI;
apryMEeHTHPOBATh CBOIO MO3UIMIO U Jp. B Gosee mIUPOKOM CMBICIE caMOCTOATEIbHas padoTa
CTYIACHTOB CIIOCOOCTBYET pPa3BUTHUIO BHYTPEHHEH W BHEIIHEW caMOOpraHu3alMH, aKTHBHO-
npeoOpasyromero OTHOIICHWsT K TMojydyaeMod WHGOpMAIMU, CIIOCOOHOCTH BBICTPAWBATh
WHIUBUAYAIBHYIO TPAEKTOPHIO CAMOOOYUEHUS.

CamocTtodTrenbHas paboTa CTyJIeHTOB BKJIIOYAE€T CAaMOCTOATEIbHOE U3YYeHHE HEKOTOPHIX TEM,
MpopabOTKy ayTEHTHYHBIX TEKCTOB HAa AHIJIMMCKOM SI3bIKE MO TeMaM IpOrpaMMbl, MOUCK U
U3Y4Y€HHE MAaTepHaIOB MHTEPHET - PECYpCOB, BBHINOJHEHHE WHAMBHUIYaJIbHBIX 3aJlaHUMH,
MOATOTOBKY COYMHEHUH, pedeparoB, MPOEKTOB, MPE3EHTAIMH, POJEBBIX HUIP, MOJITOTOBKY K
3aueTy U dKk3aMeHy U 1mp. KoHTposib caMoCTOATENbHONH pabOThl MOXKET MPOXOJIUTh B BUJIE
MIPOBEPKHU MEPEBO/Ia U YIpPaXHEHUI, 0OCYXACHUS 3aJaHHBIX TEKCTOB, a TaK)Ke B BUJE TECTOB,
KOHTPOJIbHBIX U TPOBEPOYHBIX padOT U T.1I.

Bueaynauropnasi camocTosiTenpHasi paboTa CTyA€HTa MO aHIJIMUCKOMY SI3bIKY MPOUCXOAMUT B
mpolecce:

— TOATOTOBKM K ayJUTOPHBIM 3aHATUSAM; BKIIOYas MPOCMOTP Y4eOHBIX (DUIBMOB,
BHJIeo3anuceit; paboty Ha [1K;

— U3y4YeHUS WHOCTPAHHOW JUTEpaTypbl MPH MOATOTOBKE K JOKIATy, HAYYHO-TIPAKTUYECKOU
KOH(epeHINH, 0JIUMITHAZE, KOHKYPCY;

—  CaMOCTOSITENILHOTO U3Y4Y€HUS OTACIbHBIX TEM JUCLUILUIMHBL,

—  BBINIOJIHEHUSI KOHTPOJIBHBIX paboT M APYTUX 3a/aHUM, MPeayCMOTPEHHBIX YU€OHBIM IIAHOM
U TpaguKoM yueGHOIo mpolecca;

— M3YYEHHUs MaTepHaJOB U3 NEPEYHs BOMPOCOB U 3aJaHUM JJIs1 CAMOCTOSITEIBHOM paboThI;

— paboThl ¢ MaTepuaaMy MPOLIEIIIEr0 NPAKTHYECKOTO 3aHATUS;

— TIOMCKA U U3YYEHHUs MaTEpPUAJIOB UHTEPHET — PECYPCOB;

— TIOJATOTOBKH K 9K3aMEHY U T.II.

— CamoctosTenbHas padoTa, BBIIOJHEHHAs CTYICHTAMH, JOJDKHA OTBEYATh OIpPE/e]eHHBIM
TpeboBanusM. OHa MOMKHA OBITh:

—  BBINOJHEHA CTYJEHTOM CaMOCTOSITENBHO;

— clenaHa B MOJIHOM 00bEME;

— MpaBWIBHO OQOPMIICHA;



— cJ/laHa JJis IPOBEPKHU B CPOK.

Metoanyeckne peKOMEHAAIMH K YCTHOMY co0ecel0BaHUI0

VYcrHoe coOecenoBaHMEe Ha HMHOCTPAHHOM SI3bIKE OPUEHTHPOBAHO Ha OCBEUICHHWE U
IIPE/ICTAaBICHUE AYAUTOPUM OIPEIECIEHHON TeMbl. Jmes BuU3yalbHO-KOMMYHUKATHBHYIO
MOJIEPIKKY, CIOCOOCTBYET AP (HEKTUBHOMY U PE3YJIbTaTUBHOMY YCBOEHUIO MaTepuasa.

Henbto sBnsiercs (opMupoBaHue NpoPecCHOHATBHOH KOMMYHHUKATHBHOW KOMIIETECHIHH
IIOCPEJCTBOM OTPAOOTKM HABBIKOB IYOJMYHBIX BBICTYIUIEHHH. B pamkax camocTosTenbHON
pabOoTHI KaXKIbli CTYACHT TOTOBHUT TEKCT BBICTYIUICHUS MO T€Me, 33JaHHOH IpernogaBareneM. Ha
3aHATUU OOYYaIOIIUKCS 3alUIIAaeT CBOE NyOJMYHOE BBICTYyIUIEHWE mepen ayautopuei. [lo
OKOHYAHUWIO BBICTYIUICHHS ayJUTOpUsS AaKTHBHO OOCYXJIaeT mpoOieMy, H3JI0KECHHYIO
JOKJIaJTYUKOM, U 337aeT MPOOJIEMHBIE BOIIPOCHI.

Kpurepun onenku:

— [OJIHOTA PACKPBITUS TEMBI;

— SICHOCTb M3JI0)KEHUSI U CTPYKTYPUPOBAHHOCTb;

— OpPUTMHAJIBHOCTb U 3CTETUYHOCTD MIPE3EHTAINH;

— OTJIMYME TEKCTa MPE3EHTAIIMH OT YCTHOTO BBICTYIUICHHSI PE3EHTYIOLIETO;

— MPaBWJIBHOCTh MCMOJIb30BAaHUS TPAMMAaTHUYECKUX U JIEKCUYECKMX KOHCTPYKLHUN, HalIu4due
TEPMHUHOJIOTHH T10 TEME;

— YMEHHE OTBEYaTh Ha BOMPOCHI.

MeToanyeckue peKOMeHIAIUH M0 MOATOTOBKE K HAMUCAHUIO HCCe

Dcce NOKHO cojepkaTh: YETKOE H3JIOKEHHE CYTH IOCTaBJICHHOW MpoOJIeMbl, BKIIOYAThH
CaMOCTOSITEJIbHO TMPOBEACHHBIN aHalu3 3TOW MpOOJIEMbl C HCIOJB30BAaHMEM KOHLENIUN U
AQHAJIUTUYECKOTO HWHCTPYMEHTApHUs, pPacCMaTpUBAEMOIO0 B paMKaX JAWCUUIUIMHBI, BBIBOJBI,
00o0mIaronMe aBTOPCKYI0 TIO3MIIMIO 10 TIOCTaBIEHHOW mpoOiieme. Tema He JomKHA
WHULMUPOBATh U3JIOKEHUE JIUMIIb ONpENeNeHUH TMOHATHM, ee Ielb — TMo0yXaaTh K
pas3Mbinuienuto. [loctpoenne scce - 3T0 OTBET Ha BONPOC WM PACKPBITHE TEMbI, KOTOPOE
OCHOBAHO Ha KJIACCHUYECKOMN CHUCTEME JOKa3aTeJIbCTB.

Crpykrypa 3cce.

1.BBegenue - cytb U1 000CHOBAaHHE BBHIOOpA JAHHOW TEMBI, COCTOUT U3 psla KOMIOHEHTOB,
CBSA3aHHBIX  JIOTMUECKM M  CTWiIMcTHYeckd; Ha  sTom  3Tame  oueHb  BaXKHO
MIPaBUIIBHO COPMYIUPOBATH BOMPOC, HA KOTOPBIA Bbl COOMPAETECh HAWNTU OTBET B XOJI€ CBOETO
UCCIIEeIOBAHUSI.

2. OcHOBHAas 4acCTh - TEOPETUYECKUE OCHOBBI BHIOPAHHOM MPOOIEMBI U H3JI0KEHHE OCHOBHOTO
Bompoca. B 3aBUCHMOCTH OT TMOCTaBIEHHOTO BOIPOCAa AaHAlU3 MPOBOAUTCS HA OCHOBE
CIIEYIOIINX KaTeropuil: MpuyrHa — CIeACTBUE, 0011ee — ocobeHHoe, (opma — coaepKaHue,
4acTh — 11€JI0€, IOCTOSIHCTBO — U3MEHYHBOCTb.

B nponiecce nmoctpoenus scce HEOOX0AUMO TIOMHUTB, UTO OJHH Maparpad J0JKEH COAepKaTh
TOJIBKO OJIHO YTBEPKJEHHE U COOTBETCTBYIOIIEE JOKA3aTEIbCTBO, OIKPEIIEHHOE IpaduuecKum
Y WTIOCTPATUBHBIM MaTePUATIOM.

3. 3akmroueHne - 0000IIEHUS U apTYMEHTHUPOBAHHBIE BHIBOJBI [0 TEME C YKa3aHUEM 00IIacTH
ee mpuMeHeHus U T.A. [loapITOKMBaeT 3cce WM elle pa3 BHOCHT TOSCHEHHS, MOAKPEIUIsSeT
CMBICT ¥ 3HAY€HHE W3J0KEHHOTO B OCHOBHOW 4YacTH. MeTonbl, peKOMEHAyeMble IS
COCTaBIICHUS 3aKTIOUEHHUsS: TIOBTOPEHUE, UIUTFOCTpAIs, [IUTATa, BIEUYATISAIONIEE YTBEPKIACHHUE.
3akioueHne MOXKET COAepKaTh TaKOW OYeHb BaKHBIN, JOMOJHSIONMIMIA 3cCe JIEMEHT, Kak
yKa3aHue Ha MpUMeHeHue (MMIUTHKAIUIO), He UCKITI0Yas B3aUMOCBSI3U C IPYTUMH MPoOIeMaMH.

MeToauueckue PEKOMEHAANUUA 10 MMOATOTOBKE K JICKCUKO-TPAMMATHYECCKOMY TECTY
HpI/I BBIIIOJIHCHHUH JICKCUKO-TPAMMATHYCCKOI'O TECTA CTYACHT HOJIKCH:



- BBIOpaTh M3 MPEIIOKEHHBIX TPEX BapUAHTOB COOTBETCTBYIOIIUH TJIaroil WK MPaBUIbHYIO
¢dopmy Triaroiza B 3aBUCUMOCTH OT THMA TMPEUIOKEHHUS HAa OCHOBE IPOMJICHHOTO
rpaMMaTHYeCKOro MaTrepuaa.

- BBIOpaTh MOJXOJSAIIECE MO CMBICIY CJIOBO WM CIOBOCOYETAHHE M3 TPEX MPEITOKEHHBIX
BapHAHTOB, BKIIOYAIONINX aKTHBHYIO JIEKCUKY Kypca;

- 3aIOJIHUTH MPOITYCKU CIIOBAaMH, JAHHBIMU B TaOJIHUIIE.

Bpewmsi BbIOSHEHM S JIEKCUKO-TPaMMaTH4eCKOro 3aanusi — 60 MUHYT.

Kputepun o1leHKH JT€KCUKO-TPAMMAaTHIECKOTO 3a/1aHHs.

OneHka «OTJIIMYHO» CTAaBUTCS MPU HAIUUUU OJHOU-ABYX oummbok (100% - 8% mnpaBuibHO
BBITIOJTHEHHBIX 3aJIaHHA).

OneHka «XOpoIlo» CTaBUTCS IMPU HAIUYUU Tpex-mecTd omunodok (84% -65% mnpaBuiabHO
BBITIOJTHEHHBIX 3aJIaHHA).

OreHKa «yJTOBJIETBOPHUTEIIBHO» CTAaBUTCS MPH HATHMYUM CEMU-ACCATH OomuOoK (64% -51%
MIPABUIILHO BBITIOJTHEHHBIX 3a/IaHUH ).

OrneHKa «HEYJTOBJIETBOPUTEILHO» CTaBUTCA Npu Hamuuuu 11 u OGornee ommbok u Oosee
(menee 50% mpaBUIIBHO BHITIOJIHEHHBIX 3aaHU.

MeToanyeckue yKa3aHHus 10 MOATOTOBKE K Ay IHPOBAHUIO

Cytb mporenypsl ayJUpOBaHUs 3aKJIOYAETCSI B BOCHPUSATUU YCTHON MHOCTPaHHOM peuu U
BBITIOJIHEHUH COOTBETCTBYIOIINX MHUCbMEHHBIX 3a/IaHUM:
1. Onpenenute, Kakue U3 NPUBEACHHBIX YTBEPKICHUN BEPHBIE U HEBEPHBIE.
2. [IuCbMEHHO OTBETHTE HA BOIPOCHI.
3. 3amoytHATE TAOIHILY.
4. BeibepuTe NMpaBUIbHBIN BapUAHT U3 TIPEITI0KCHHBIX.
Aynuo3anucek BOCHPOM3BOJMUTCS ABAXIbI, C INPOMEKYTKOM B OJHY MHUHYTY, JUIsl BHECEHUS
CTyJ€HTaMH OTBETOB. [lociie BTOpOro BOCIPOU3BEAEHUS CTYIEHTaM JAeTCsl BpEMsSI HAa BHECEHUE
OKOHYATEJIbHBIX OTBETOB.

MeTtoanyeckne yKazaHus 0 MOAT0TOBKE K MYOJMYHOMY BBICTYIJIEHHIO C MIpe3eHTanuen

[IyOnuuHOe BBICTYIUICHHME HA HMHOCTPAHHOM SI3bIKE, OPHUEHTHUPOBAHHOE Ha OCBEIICHUE,
MIpe/ICTaBJICHUE AayAUTOPUM ONpENeNeHHON TeMbl. Vmes Bu3yalbHO-KOMMYHUKATHBHYIO
MOJJIEPKKY, COCOOCTBYET 3(PEKTUBHOMY U pe3yJlbTaTUBHOMY YCBOEHHUIO Marepuana. Llenbio
aBisgercs (popmupoBaHue MPOPecCHOHATBHON KOMMYHUKATUBHONW KOMIIETEHIIMH MOCPEICTBOM
OTpabOTKM HABBIKOB IMYyOJUYHBIX BBICTYIUIEHUH. B paMkax camocTosATenbHON pabOThl Kablii
CTYICHT TOTOBHUT TEKCT BBICTYIUICHUS IO T€Me, 3aJJaHHOW IMpernojaBaTesieM. B KoHIle KaxJ0ro
MOMYJI CTYyACHTaM CJelyeT MOArOTOBUTH MPE3CHTALMI0 WM OTBET MO yCTHOW Teme. UTOoObI
paboTa HaJ TeMOW W BBICTYIUIEHHWE IEHCTBUTENHHO MPUHECTH MOJb3y U CIYKUIH Pa3BUTHIO
HABBIKOB MOHOJIOTUYECKOW peud, HeoOXOoAuMO cephE3HO moArotoBuThes. Cama Tema
COCTaBIISIETCS TaKUM 00pa3oM, 4YTOOBI NPEUIOKEHHUS HE OBUIM CIUIIKOM JUIMHHBIMH U
COOTBETCTBOBAJIM HOpMaM YCTHOW peud. HemomycTumo mepenuchiBaTh ab3alpl U3 TeKcTa 0e3
HeoOxoIuMoOM nepepaboTku TekcTa. JKenaTelbHO B KOHIIE PACKPBITHS TEMbI BBICKA3aTh CBOIO
TOUKy 3peHus. Ilocme TOro kak TeKCT Ui BBICTYIJIEHHS TOTOB, MPEMNOJaBaTelb OOBIYHO
npoBepsieT ero. Eciam Takas mpoBepka HE MPOUCXOAUT, MOKETE IOIMPOCHTh MPEernoaBaTess
MIPOBEPUTH CJIOXKHBIE MPEUIOKEHUA. TOJNBKO MOCHe 3TOr0 MOXHO MPUCTYNATh K 3ayYMBaHUIO
TekcTa. PekoMeHyeTcsi HECKONBKO pa3 «IpOpEneTHPOBAThY BBHICTYIUICHHE JOMa BCIYX, YTOOBI
TOOUTHCS OETIIOCTH.

Ha 3anatuun oOyuaromnuiics 3anuinaer cBoe myoIrnvYHOe BRICTYIUIEHUE niepes ayautopueil. [1o
OKOHYAHUIO BBICTYIUICHHS ayJUTOpUs aKTHBHO OOCYyXJIaeT mpoOieMy, H3JI0KEHHYIO
JOKJIATIUKOM, U 337a€T MPOOJIEMHBIE BOIIPOCHI.

Kpurepuu onenku:

— MOJIHOTA PACKPBITUS TEMBI;

— SICHOCTb M3JI0KE€HUS U CTPYKTYPUPOBAHHOCTD;



— OPUI'HHAJIBHOCTB U 3CTCTUYHOCTD MMPC3CHTAINHU,

— OTJIMYHMEC TCKCTA IMMPE3CHTALUN OT YCTHOI'O BBICTYIJICHHUA IMPC3CHTYIOLICT O,

— HPaBUWJIBHOCTb HMCIIOJB30BAHUSA TPAMMATHUYCCKUX H JICKCHUYCCKHUX KOHCprKI.[PIfI, HaJIU4ue
TCPMHHOJIOTHUH T10 TEMC,

— YMCHHUC OTBCYATh HA BOIIPOCHI.

MeToauyeckne yKa3aHus K IHCbMEHHOMY IepeBOy TeKCTa

Jl1g KaXa0ro s3bIKa XapaKTepHbl CBOM OCOOEHHOCTH B OCTPOEHUU NpeasioxeHuil. [lopsiok
CJIOB U 0(OPMIICHHE OJJHOM W TOW K€ MBICIH B aHTJIMHCKOM M PYCCKOM SI3bIKaX OYEHb YacTO HE
coBmnagarot. [loaroMy He crneayeT nepeBOANTH JOCIOBHO, CIIEHO NMPUIEPKUBASACH NOPsIKA CIOB
aHTIIMICKOTO TpeoxkeHus. Crnenyer Takke n30erate U APyroil KpaiHOCTH — 3aMEHBI ITepeBOIa
BOJIbHBIM IIEPECKA30M COJIEPKAHUS MTPEIOKEHUS (TEKCTa) Ha PYCCKOM SI3bIKE.

OO6mien3BecTHO, 4YTO JOOOM TMEpeBOJ C OJHOTO s3bIKa HAa JPYrol HEBO3MOXEH 0e3
BHMMATEJIBHOIO W THIATEJIBHOTO IpaMMaTUYECKOro aHaiu3a rnepeBoaumoil ¢pasbl. OnHo U3
OCHOBHBIX TpeOOBaHUil, MPEAbABIAEMbIX K IEPEBOAY, 3aKIFOYAETCSI B TOM, YTO OH JIOJIKEH OBbITh
TOYHBIM.

OpHako, He clieflyeT MyTaTh HMOHSTHS «TOUHBIIM» U «OYyKBaJbHBII». ByKBaabHBIA MEpeBO]
CBOJOUTCS K MEXaHWYECKOM IIOJCTAaHOBKE PYCCKOIO CJIOBA B3aMEH aHIVIMICKOTO, a TaKXkKe
CIIETIOMY COXPAaHEHMI) KOHCTPYKLIHMHM aHIVIMACKOTO IMPEMIOKEHUs, 4YTO NPHUBOJHAT K
OeccMBbICIIHULIE.

Hauumnaror nepeBoj ¢ 3arjlaBusl TEKCTa, TaK KaK OHO, KakK IPABHIIO, BBIPAXKAET OCHOBHYIO
TeMY JaHHOTO TeKcTa. Ecin ke NepeBoj 3aryIlaBUsl BBI3BIBACT 3aTPYAHEHMS, €ro MOXHO
OCYIIECTBUTh IIOCJIE IIEpeBOAA BCEro TekcTa. [Ipexxnae YeM NPUCTYNUTh K IEPEBOAY,
HE00X0AMMO BHMMATEJIbHO MPOYUTATh BECh OPUTMHANBHBIN TEKCT. B mporecce yreHUs: MOXHO
OTMETUTh KapaHJAIIOM Ha IOJISIX HENOHATHBIE M COMHUTENBHBIE MecTa. Il MX yTOYHEHHS
clleyeT 0OpaTUTHCS K MPENoaBATENO.

IlepBoHauanbHbI MEPEBOJ MOKET OBITH IMOYTH JOCIOBHBIM, OOJET4arolUM HOHUMaHHE
OCHOBHOTO cMbIcia Tekcra. [loToM moaluparorcst cioBa M CIOBOCOYETaHMs, HauOojiee 4ETKO
IepealoNINe MBICIIb IIEPEBOAUMOrO MaTepHalla, YCTAHABINBACTCS TPaMMaTH4ECKas CBSI3b CIIOB
B npeanoxeHuu. [lo okoHuaHuu paboThl HEOOXOJMMO BHHUMATENIBHO MPOYUTATh BECh IIEPEBOJ
LIEJIMKOM, BHECTH CTHJIMCTHYECKHE MTONPABKH, YCTPAHUTh IPOITYCKU U HETOYHOCTH.

MeTtoanyeckne peKOMEHIAUUM 1O OCBOCHUIO JTMCHHUIUVIMHBI JJIS O0YYAIOIIMXCH 3204YHOM
¢opmbl ¢ npumenenuem 0, 10T.

OO6yuaromuecs y4acTBYIOT B BeOuHape 1o auciuiuimae (pexum off-line). B ciydae, ecnm
CTYICHT HE MMEeT BO3MOKHOCTh MPUCYTCTBOBAaTh Ha BeOuMHape B pexkume off-line, oH Moxer
MIPOCMOTPETH 3anuch BeOuHapa, pasmenieHnyto B CJ1O "[Ipomereii”.

CTyneHThl  OCYIIECTBIISIIOT ~ CaMOCTOATEIbHOE  U3YyuyeHUE  y4eOHO-MEeTOIUYECKUX
MartepuanoB, pasMmemieHHbIX B Oubnnoreke CJHO "[Ipomereii", BHEUIHHX 3JIEKTPOHHBIX
O6ubIMOTEeKax WM AOCTYMHBIX OoOydarleMycs Mo MEeCTy KHUTelbCTBa. B mporecce u3ydeHus
BBIJICTISIFOT BOMPOCHI, BBI3BIBAIOLIUE 3aTpyAHEHHs. Bo3HHKIINE Yy 00y4arommXxcss BOMPOCHl OHU
MOTYT 3aJaTh MPEnoAaBaTe0 TUCIHUILUIMHEI Ha BeOuHape B pexkuMme off-line. 3amath Bompocsl
MOXHO TaK)K€ 4epe3 MpernoaBareisi-ThbIOTOPa, 3aKPEIVICHHOTO 332 TIOTOKOM C LEIbI0 OKa3aHUs
OpraHU3aIMOHHO-METOAUYECKON ToMoImu oOydaromuMmcsa. B sToMm chmydae mnpemnojaBatenb
MOJKET OTBETUTh Ha HUX JIOO ¢ ucnonb3oBanueM ¢popyma CHO "Ilpomereit", nubo nepenath
OTBET Yepe3 MpenoaaBaTeNs-ThIOTOPA.

VYyacTe B 3JEKTPOHHOM CEMHUHApE M TECTUPOBAHUE B PEXKUME «CaMOIPOBEPKa
MO3BOJISIET CTYJIEHTY OIPENEIUTh CTENEeHb YCBOCHHUS HEOO0XOAMMOTO oObeMa MaTepuana Io
JUCIUTIITUHE.

B xoze npoBepku pe3ynbTaTOB BHINOJHEHUS 3a/IaHUM TEKYIIErOo KOHTPOJISI YCIIEBAEMOCTH
(3MEKTPOHHOTO CeMHHapa) MpernoAaBarelb 0000MaeT 1 KOMMEHTUPYET paboTy CTYAEHTa, YTO



IIO3BOJISIET CTYJIEHTY CKOPPEKTHUPOBATH CAaMOCTOSITEJIbBHOE H3YYEHHUE JUCLMILIMHBL, OOpaTUTh
BHHMAaHHE Ha YacTO JIOIyCKaeMble OIIMUOKU U YCTPAHUTh MPOOEIbl B 3HAHUSX.

6. YueOHasi 1uTeparypa u pecypcbl HHGPOPMANHOHHO-TEJIEKOMMYHUKAIIMOHHOW CeTH
"UHTepHeT", yueOHO-MeTOANYECKOE O00ecnieueHne VISl CAMOCTOSITE/ILHOI padoThI
00yYaKOIIUXCS M0 TUCHHUILINHE

6.1. OcHoBHas JuTepaTypa

1. HuHocTpaHHBIH s3BIK B TIpodecCHOHANBHON chepe (aHTIuicKuil) : yued. mocooue s
CTyIeHTOB Bcex (opMm oOydenust o HampasieHuto 080100.62 - Dxonomuka / E. A. Kpyrbko [1
np.] ; Poc. akam. Hap. X03-Ba u roc. ciyxObl npu I[Ipesupenre P®, Cub. wH-T ymp. -
HoBocubupck : M3n-so CubAI'C, 2014. - 115 c. + 2 osnektpoH. ont. aucka. — To xe
[DnextponHsblil pecypc]. - Joctyn u3 b-xu snextpoH. muznanuit / Cub. Un-1T ynp. — ¢puinan
PAHXuI'C. - Pexum nocrtyma : http://www.sapanet.ru, TpeOyercs aBTOpu3amus. - 3ari. C
JKpaHa.

2. MunoBunos, B. A. HoBbIli aHTTIHIICKUI 1J11 SKOHOMHUCTOB [DJIEKTPOHHBIN pecypc] :
yue6. mocodue / B. A. MunoBugoB. — DnekTpoH. gaH. — MockBa ; bepnun : {upexkr-Menua,
2015. - 617 c. - Hocrym m3 DBC «YHuB. 6-ka ONLINE». - Pexum nocryma
http://biblioclub.ru/index.php?page=book&id=426553, tpeOyercs aBTOpH3amus. - 3aria. c
JKpaHa.

3. Ipaktuyecknii Kypc aHramiickoro si3pika = Practical Course of English for Students of
Economics [DnexktponHbIii pecypc] : y4ed. mocoOue s CTYJASHTOB JKOH. CHEIHaTbHOCTEH
By30B / JI. B. beapunkas [u ap.]. — DnektpoH. nan. — Munck : TerpaCucremc, 2012. — 368 c.
— JHoctyn uz DBC «IPRbooksy». - Pexum nmoctyma : http://www.iprbookshop.ru/28198,
TpeOyeTcst aBTopu3anus. - 3aril. ¢ KpaHa.

4. PozanoBa, H. M. English for Economics [Dnextponnsiii pecypc] : yue6. mocobue / H.
M. Po3anoBa. — DinekTpoH. naH.— Mocksa : FOnutu-/lana, 2015. - 503 c. - Jloctyn u3 9]5C
«YHUB. 0-Ka ONLINEy. - Pexum JocTyna
http://biblioclub.ru/index.php?page=book&id=114564, tpebyeTcs. - 3ari. ¢ 3kpaHa.

5. InsxoBa, B. A. AHriauickuii S3bIK 711 SKOHOMHUCTOB [DJEKTpOHHBIH pecypc| :
yaeOHuk s O6akamaBpoB / B. A. lllmsaxosa, O. H. I'epacuna, 0. A. I'epacuna. — DnekTpoH.
nan.— Mocksa : JlamkoB u K, 2014. — 296 ¢. — [octyn u3 OBC «IPRbooks». - Pexum
noctyma : http://www.iprbookshop.ru/24770.html, Tpebyercs aBTopu3anus. - 3arj. ¢ 3KpaHa.

6.2. lonoJtHUTEILHAS JIUTEPATYypa

1. AHmmickuil s3bIK JUISL CTYJEHTOB 3KOHOMMYECKHX (aKyJIbTETOB YHUBEPCUTETOB =
Professional English in Economics [DnekTponnblii pecypc] : yued. mocobue / mox obmr. pexn. I
. Kopotkux ; Hayu. pea. B. A. [llabames. - DnexktpoH. aaH. - Kemeposo : KemI['V, 2014. - 243
c. - Jocryn wu3z DOBC «YuuB. 6-ka ONLINE». - Pexum  pocryna
http://biblioclub.ru/index.php?page=book&id=278896, tpebyercst aBTOpH3amus. - 3aria. C
9KpaHa.

2. Tpomornacosa, T. U. Globalization and international integration = [['moGanu3zarus u
MeXJIyHapoaHas uHTerpanus] : y4e0. mocodue mia crynenroB / T. M. I'pomornacosa ; Poc.
aKkaJ. Hap. X03-Ba U roc. ciayx0s! mpu [Ipesunente P®, Cub. un-t ynp. - HoBocubupck : M3n-Bo
CubAI'C, 2013. - 75 c. — To xe [DnexkrponHslii pecypc]. — Joctyn u3 b-ku a5ekTpoH. nznanui /
Cub6. un-t ynp. — ¢mwman PAHXul'C. — Pexxum nocrtyna : http://www.sapanet.ru, TpeOyercs
aBTOpH3alMs. - 3ari. ¢ KpaHa.

3. Hmutpenko, H. A. Aurnuiickuii s3sik. [IpakTrueckas rpaMmaTuka s 3KOHOMUCTOB U
MeHeKepoB [DnekTpoHHbIH pecype] : yued. nmocobue / H. A. JImutpenko, T. A. I'pexoBa. —
OnexrpoH. gaH. — Cankr-IlerepOypr, 2014. — 133 c. — [Hoctyn u3 ObC «IPRbooks». -
Pexxum pocryma : http://www.iprbookshop.ru/65785.html, Tpebyercss aBTOpH3amus. - 3ari. c
9KpaHa.
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4. UWHocTpaHHBIH s3BIK B mpodeccuoHanbHON chepe (aHrmmiickuit) : yued. mocodue ass
CTyneHTOB Bcex (opM oOydenuss nmo HampasieHusMm : 081100.62 - T'oc. m MyHHIMI. ymp.,
080400.62 - Ymp. nepconanom / E. H. Boiiko [u ap.] ; Poc. akan. Hap. X03-Ba U TOC. CIyKOBI IpU
[Ipesunente P®, Cubd. un-T ymp. - HoBocubupck : M3m-Bo CubAI'C, 2014. — 205 c. + 1
ANEKTPOH. onT. mauck (aymmo DVD-ROM). — To xe [Dnekrponnsiit pecype]. - Hocryn u3z b-ku
anekTpoH. wu3ganmidi / Cub. Hu-T ymp. — ¢umman PAHXul'C. - Pexum pocryma
http://www.sapanet.ru, TpeGyeTcst aBTopu3aius. - 3ari. ¢ IKpaHa.

5. Hazaposa, H. b. An English Course in Practical Taxation [DnexkTpoHHBIH pecypc] :
yuae0.-nmpaktud. ocodue / H. b. Hazapoa, E. B. Kopo6oBa. — Diekrpon. maH. — Mocksa :
EBpas. otkperteni un-1, 2011. - 160 c. - Hoctyn u3 OBC «YuuB. 6-ka ONLINE». - Pexum
nocryna : http://biblioclub.ru/index.php?page=book&id=90385, Tpedyercst aBTopu3aius. - 3ari.
C 9KpaHa.

6. Ilepmmua, E. K. ®unHancoBas 3KOHOMHUKA. AHTIUHCKAN S3bIK JUISI MarmcTpPOB
[DnexTponnbiit pecypc] : yueb. mocobue / E. 1O. [lepmmuna. - DnexkrpoH. naH. — Mocksa :
@®mumaTa, 2012. - 89 c. - Jocrym u3 DBC «YuuB. 6-ka ONLINE». - Pexum pocryma :
http://biblioclub.ru/index.php?page=book&id=115113, TpeOyercss aBTOpHM3amusi. - 3ari. C
JKpaHa.

7. Tarpanuenko, H. [1. AHrnuiickuii Si3pIk B OyXraaTepckoM ydere U (puHaHcax KOMITaHUN
= English in accounting and company finance [OnexTponHslii pecypc] : mpaktukym / H. II.
TaTessHueHnko. — DnekTpoH. n1aH. — Mocksa : BJIAZIOC, 2015. - Joctyn u3 9bC «YHuB. 0-ka
ONLINE». - Pexum poctyma : http://biblioclub.ru/index.php?page=book&id=429782,
TpeOyeTcsi aBTopH3aIusl. - 3aril. ¢ SKpaHa.

8. VYresckas, H. JI. English Grammar Book. Version 2.0 = I'paMMaTHKa aHIIHICKOTO
s3bika. Bepcust 2.0 [DnexkrponHBIA pecypc] : yueb. mocodue / H. JI. YTeBckas. — DIEKTpOH.
naH. — Cankr-IletepOypr : Artomorus, 2012. — 480 ¢. — Moctynm u3 3bC «IPRbooksy. -
Pexum noctyma : http://www.iprbookshop.ru/42358, tpebyercst aBTopu3arus. - 3arj. ¢ 3KpaHa.

6.3. YueOHO-MeTOouYecKOe o0ecneyeHne caMoCTOsSITeILHO padoThl

1. Anrmmiickuii 536K B chepe punancos = English in the Financial Sphere [DnexTponHbIit
pecypce] : yueb.-meTo 1. mocodue 1mo o0ydeHuto npod.-opueHTUpP. HHOCTP. 3. B chepe (PUHAHCOB
(ms cTyneHTOB 3KOH. (dakynbTeTa). — DIeKTpoH. AaH. — Owmck : M3a-Bo OMm. roc.yH-Ta, 2015.
— 194 c¢. — Jocrym wu3 DOBbC  «IPRbooks». — Pexum  gocryma
http://www.iprbookshop.ru/59584.html, tpeGyercs aBTopu3arus. - 3ari. ¢ sKpaHa.

2. JlurBuuoBa, FO. A. The English Language for Economists and Accountants in Texts and
Grammar Exercises = AHIIHICKUI SI3bIK JJIsI SKOHOMHCTOB M OYyXrajaTepoB C TEKCTaAMU |
IrpaMMAaTUYECKUMU YIPAKHEHUSMU [DJeKTpOHHBIH pecype] : yued. mocobue / HO. A.
JIutBunoBa, JI. A. JluTBMHOBa. — JneKTpoH. JaH. — BopoHex : BopoHex. roc. necorexH.
akazg., 2010. - 76 c. - Hoctyn u3 OBbC «YuuB. 6-ka ONLINE». - Pexum nocryma :
http://biblioclub.ru/index.php?page=book&id=142459, Ttpebyercss aBropu3amus. - 3ari. ¢
JKpaHa.

3. Vkpaunen, U. A. MHOCcTpaHHBIH A3bIK (QaHMIHICKUM SI3BIK) B TPOdecCHoHaTbHON
JeSITeNFHOCTH [ DNEeKTPOHHBIHN pecypc] : yueb.-metoa. mocodue / M. A. Ykpaunen. — DIEKTPOH.
naH. — Mocksa : U3n-Bo Poc. roc. yH-ta mpaBocynus, 2015. — 48 ¢. — Joctyn u3 ObC
«IPRbooks». — Pexum goctyna : http://www.iprbookshop.ru/45219.html, Ttpebyercs
aBTOpHU3AlIUA. - 3aril. C dKpaHa.

6.4. HopmaTuBHbBIE IPaBOBbIE TOKYMEHTHI.

1. BroketHbiit konekc Poccuiickoit Deneparnuu [DnekTpoHHBIN pecype]:  DenepanbHbIN
3akoH oT 31.07.1998 N 145-®3 (¢ usMm. u jgom.) // O¢wui. HHTEpHET-MOPTAN IPABOBOM
unpopmanuu / Denep. cayxba oxpansl Poc. @Penmepaumu. — Pexum gocryna
http://pravo.gov.ru/, ceo6oaHbIH (1aTa obpamenus 20.01.2017). — 3aru. ¢ skpaHa.

2. I'paxnanckuii konexc Poccuiickoit denepanuu (4acth BTOpas) [DIEKTPOHHBIN pecypc]:
@enepanbhblii 3akoH oT 26.01.1996 N 14-®3 (¢ u3m. u jom.) // Odui. MHTEpHET-TOpPTAI


http://www.sapanet.ru/
http://biblioclub.ru/index.php?page=book&id=90385
http://biblioclub.ru/index.php?page=book&id=115113
http://biblioclub.ru/index.php?page=book&id=429782
http://www.iprbookshop.ru/42358
http://www.iprbookshop.ru/59584.html
http://biblioclub.ru/index.php?page=book&id=142459

npaBoBoil mHpopmanmu / Dexep. cayxbda oxpansl Poc. Denmepamun. — Pexxum nocryma

http://pravo.gov.ru/, cBoboaubIi (nata oopamenus 20.01.2017). — 3arm. ¢ skpaHa.

6.5. UuTepHeT-pecypchl

1. Hy6osckuii HO. A.
Mocxksa: ®aunra, 2009. -
(http://www.biblioclub.ru).

yyeOHOE TmocoOue
oubmmoTexa

OCHOBBI ~ aHTJIMICKON  (DOHETUKH:
344 c. //  VYuumBepcuTeTCKas

2. Koxaea M. I'. I'paMMaruka aHIIIMHACKOTO s3bIKa B TaOnuuax: ydeOHoe mocoOme

Mocksa: @aunta, 2010. -
(http://www.biblioclub.ru).

. Www.google.com
. www.ldoceonline.com

O©oo~NO Ol Ww

. www.collinslanguage.com
. www.cambridge.org/elt/englishforthemedia
. www.dictionary.cambridge.org

59c. // YHuBepcuTeTcKas oubnmmoTeka

. www.macmillandictionaries.com
. www.oxforddictionaries.com

10. www.wikipedia.org u ap.

6.6. UHble MCTOYHUKHU.

WMHbIe NCTOYHUKH He MMPUMCHATOTCH.

7. MaTepuajabHO — TeXHU4YecKasi 0a3a, HHPOPMALIMOHHbIE TEXHOJIOT MU, IPOrPaMMHOe
obecrieyeHne 1 MH(POPMAINMOHHBIE CIIPABOYHbIE CHCTEMbI

HaumenoBanue
cnenuaJbHBIX®
noMelieHnii u
noMeleHunii 1
CaMOCTOSITEJIbHOM Pa0d0ThI

OcCHALLIEHHOCTD CNEHAJLHBIX IOMEIeHU U MoOMeIleH i
JUISL CAMOCTOSITEJIbHOM PadoThI

Kabunemut ona 3anamuii Tenesuszop, BHJICOIIPOUT PBIBATEIIb, nH(pOpPMalMOHHbBIE
N0 UHOCMPAHHOMY A3bIKY | IJIAKATHI, CIIOBAPH, JXypPHaJbl, KAapThl, IpaMMaTH4YECKUE U
(ochawiennulii JIEKCUYECKHUE HAarJIAIHbIE MaTepuaibl, JOCKa C MarHuUTaMu,
JUH2APOHHBIM CTOJIBI ayTUTOPHBIE, CTYJIbs, JOCKA ayIUTOPHAs
00opyoosanuem)

Jlabopamopus [Tonurpadp «Demuaa», KOMOBIOTEP C MOAKIIOYCHHEM K
JUYHOCHMHO20 U JOKaJbHOM CETM HMHCTUTYyTa U BbIXOAOM B MHTepHer,
npogeccuonanvnozo TEJIEBU30p, KOJIOHKH, DVD-npourpsiBaTenb, 2 My3bIKaIbHbIX
pazeumus LEHTpa, BHJICOKamMepa, 2 BUICOMArHUTOPOHA, METOTUIYECKHE

Marepuanbl (TeCTbl, METOJUKU W T.I.), CTOJbI IMHUCHMCHHBIC,
CTynbsi, ImKad, TpuOyHa HACTOJIbHAS, CTEJJIaX, JOCKa
ayIuTOpHas, KOBpPOBOE MMOKPBITHE; CTEKJIO JUISt
OJIHOCTOPOHHET0 MPOCMOTpa JijIsl MpoBeAeHUs (GOKyC-Tpynm

IHomewenusn ona
CamocmonameibHou
padoomul odyuarouguxcs.
Komnsromepnuie knaccol
Bbubnuomexa, umerouwian
Mecma 0na 00yuaouwjuxcs,
OCHauwieHHble
Komnvlomepamu ¢
docmynom K 6azam
OaHHBIX U cemu

KOMIIBIOTEPBI C BBIXOJOM B IHTEpHET., aBTOMAaTU3UPOBAHHYIO
OUOIMOTEYHYI0 MH(POPMALMOHHYIO CUCTEMY U 3JIEKTPOHHBIE
OuOIMOTEYHBIE CUCTEMBI: «YHHUBEpPCUTETCKass OuOinoTexa
ONLINE», «DNEKTPOHHO-OUOIMOTEeYHAs cucrema
uznarenbctBa JIAHDBY, «QnekrpoHHO-01OnMoTeuHas cucrema
nznatenscrea  «IOpaiiTy, «DNEeKTPOHHO-OUOIMOTEeUHAS
cucrema [PRbooksy,«YHuBepcuterckas HWHpopmarroHHas
Cucrema POCCH A, «OIEeKTpOHHAs o6ubnuoreka
muccepraiuii  PI'b», «Hayunas snekrpoHHas OuOnnoTexa
eLIBRARY», «EBSCO», «SAGE Premier». Cucrema

OHJIalH

OHJIANH


http://www.biblioclub.ru/author.php?action=book&auth_id=9195
http://www.biblioclub.ru/book/57942/
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http://www.biblioclub.ru/author.php?action=book&auth_id=9211
http://www.biblioclub.ru/book/57958/
http://www.biblioclub.ru/
http://www.collinslanguage.com/
http://www.cambridge.org/elt/englishforthemedia
http://www.dictionary.cambridge.org/
http://www.google.com/
http://www.ldoceonline.com/
http://www.macmillandictionaries.com/
http://www.oxforddictionaries.com/
http://www.wikipedia.org/

Humepuem

denepallbHBIX  00pa30BaTEIBHBIX TOPTAIOB «DKOHOMUKA.
Coumonorusa. Menemxment», «lOpunuyeckas Poccusy,
CepBep opraHoB rocyaapcTtBeHHoi Biactu P®, Caiir
Cubupckoro ®denepanbHOTO OKpyra 151 Ip.
DKpaH, KOMIIBIOTEp C MOAKIIOYCHUEM K JIOKAIbHOM CETH
¢wimana ¥ BBHIXOJOM B VHTEpHET, 3BYKOBOW YCHIIUTEIb,
MYJIBTUMEAUUHBIA TIPOEKTOP, CTOJbI ayJUTOPHBIC, CTYIIbS,
TpuOyHa, Jocka aynutopHas. HabGopsl BupTyanbHOTO
JEMOHCTPAIIMOHHOTO O00OpY/IOBaHUS, HATJISATHBIC Y4YeOHBIC
nocoOus.

Buoeocmyous onsa
npoeedeHus 6eOUHapos

JIBa paboumx MecTa, OCHAIIEHHBIX KOMIIBIOTEpaMH, BeO-
KaMepaMH ¥ FapHUTypaM (HaYIIHUKH U MUKPO(OH).

Buoeocmyous onsa
6eounHapos

JIBa paboumx MecTa, OCHAIIEHHBIX KOMIBIOTEpaMH, BeO-
KaMepaMH M FrapHUTypaM (HAYIIHUKH U MUKPO(OH).

Kadgheopur

Ha xaxmoit kadempe omHo pabouee MECTO, OCHAIIEHHOE
KOMIIBIOTEPOM, BeO-KaMepoil, TapHUTYpOl.

[IporpammuOe obecrieuenne 3a0uHoi hopme 00ydeHus ¢ mpumeHenuem D0, JJOT

— Tlaker MS Office

— Microsoft Windows
— Caiit ¢punmana

— CHO Ilpomeren

— KopnoparuBHblie 6a3bl JaHHBIX

— iSpring Free Cam8
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