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1. IlepeyeHb MIAHUPYEMBIX Pe3y.JILTATOB 00yUYeHMsI 10 IMCHUIIMHE, COOTHECEHHBIX €
IJIAHUPYEMbIMH pPe3y/JibTAaTAMU OCBOEHHS A1aNITUPOBAHHON 00pa3oBaTe/IbHOMI

11

NpOrpaMmblI

OBJI4/ICHUE CIIEYIOIUMHU KOMIIETEHLIUAMU C y4ETOM 3Tana:
Uit 0yHOU (hopMBI M 3a04HOM ¢ mpumerennem D0 J10T

Juctmmuma  B1.b.4  «HocTpanHBll s3Ik B mpodeccHOHANBbHON  cepe» obecrieunBaet

Tabnwuma 1.1
Kon HanmenoBanmne Kox ocBoenns HammeHnoBaHme 3Tama OCBOCHHUS
KOMIIETEHITUU KOMIICTCHIIMH JTarna KOMIICTCHIIUU
KOMIIETEHIUN
YKOC-4 CnocoO6HOCTH YKOC-44 CIOCOOHOCTh MIPUMEHSTH
OCYIIECTBIISTh JIEKCUYECKYI0, TPAMMAaTUYECKYIO
JIEIIOBYIO u CTHUITUCTHYECKYIO 0asnl
KOMMYHHKAIMI0 B npodeccuoHaTbHON
YCTHOM H HaIpaBJICHHOCTH TS
MMHUCHbMEHHOM OCYIIECTBJICHUS JIeJIOBOM
hopmax Ha KOMMYHHUKAIlUM B YCTHOH U
rocyIapCTBEHHOM M IMHUCHMCHHOM dbopme Ha
WHOCTPaHHOM(BIX ) WHOCTPAHHBIX SA3bIKAX
SI3BIKAX YKOC-45 CIIOCOOHOCTE HCII0JIL30BaTh

AYTCHTUYHBIC BUACO W ayIAHUO

Marepuanabl KaKk OCHOBY JUIS
OCYLIECTBICHUSA MHOA3BIYHOU
KOMMYHHKAllMd B YCTHOHM H

NMCbMEHHOU (popMe Ha IMIMPOKHMA
Kpyr TeM MpoQeccHOHaIbHON

HaIpPaBIEHHOCTH, c
UCII0JIb30BAaHUEM
crenugpuIecKon JIEKCUKHU

BBICOKOI'O YPOBHS CJIIOKHOCTHU

JUIsE 3a04YHOU (hOPMBI O0yUEHHU S

Tabmuma 1.2
Kon Haumenosanue Kox ocBoenus HaunmenoBanue sramna
KOMIIETEHIIUU KOMIIETEHIUU Jramna OCBOEHHUS KOMIIETEHIUH
KOMIIETEHIUU

YKOC-4 CIIOCOOHOCTH YKOC-4.3 CIIOCOOHOCTH  CaMOCTOSITEIBLHO
OCYIIECTBIISATh c03/1aBaTh MaTepHaIbl
JICTIOBYIO NPE3CHTAIIMOHHOTO  XapakTepa
KOMMYHHUKAITHIO B (moxmapl, BBICTYIIJICHHS,
YCTHOW U MUCbMEHHOMN MPE3CHTAIlMK U JIp.) C ayauo -
bopmax Ha BHU3YaJIbHBIM COIPOBOXKJICHUEM
roCyJIapCTBEHHOM(BIX ) (v Ge3 HEero) Ha WHOCTPAHHBIX

SA3bIKax.




U HWHOCTPAaHHOM(BIX)
s13bIKe(ax)

CITOCOOHOCTH IPUMEHSTh
YKOC-4.4 JIEKCUYECKYIO,
rpaMMaTHYECKYIO U
CTUJIMCTHUYECKYIO 0a3bl
npodeccuoHaIbHOM
HATPaBIECHHOCTH ISt
OCYIIIECTBIICHUS JIETOBOU
KOMMYHHKAIIUU B YCTHOU U
nuchbMeHHOU (hopme Ha
WHOCTPAHHBIX SI3bIKAX.

12. B pesynbrare 0CBOCHUS AUCHUILTUHBI Y CTY/IE€HTOB JOJKHBI OBITH
Tadmnuua 2.1
OTD/TD Kon sTana |Pe3ynabTaTsl 00yueHuUs
(Ipu HaMMYUK  [OCBOCHMS

npodcTaHgapTa) |[KOMIETCHIUH
VK OC -4.3 Ha YPOBHE 3HAHUM:
YK OC-4.4 - 3HaeT OCOOEHHOCTH [EJIOBOTO CTWJIA OOLIeHUs B
VK OC -4.5 YCTHOM M MUCbMEHHOM (popme. obnanaeT HabopoM

YCTOMYMBBIX BBIPAKEHUM COOTBETCTBYIOIIEH TEMATUKHU
1 XapaKTEePHBIX JJI JEJIOBOIO CTUIISI CTPAH U3Yy4aeMbIX
WHOCTPAHHBIX ) SI3BIKOB.

HA YPOBHE YMEHUM:

- BOCHPHUHHMMAET M MOHUMAET OCHOBHOE COJIEepKaHUE
peyUeBbIX OTpE3KOB (nnanormyeckoin u
MOHOJIOTHYECKOU peur) B mpodeccruoHanbHou chepe,
MIPOU3HOCUMBIX Ha MHOCTPAHHOM S3bIKE B OOBIYHOM
TEMIIE peun

yMEET OCYUIECTBJIATH OOIleHHe B YCTHOH |
NUCBMEHHOW  ¢opMe 1O  B3aUMOJICWUCTBUIO  C
OpraHU3alMsAMHU, MPEANPUITHIMUA U YUPESKICHUSIMHU
rOCy/IapCTBEHHOMN BJIaCTH Ha HHOCTPAHHOM SI3bIKE

HA YPOBHE HaBBIKOB:
- UIMEET HABBIK IIEPEBOJA  AYTEHTHYHBIX  TEKCTOB
1eJI0BOr0 M IYOJIMIIMCTUYECKOTO CTUIISL C PYCCKOTO
f13bIKa HA UHOCTPAHHBINA U C THOCTPAHHOT'O HA PYCCKUH,
Kak B TNHCbMEHHOM ¢Qopme, Tak U B YCTHOHU
1I0CJIEI0BATENbHBIN EPEBOJT)

2. O0bemM U MeCTO TUCHHUILINHBI B CTPYKTYpe, anantuposannoi OI BO
O0beM IMCUMILIHHBI

OOI11as Tpy10eMKOCTb AUCLMILUTMHBI COCTABIIACT 5 3a4E€THBIX €IUHHII.

— KOJIMYECTBO aKaJIEMUUECKUX YaCOB, BbIJIEJICHHBIX HA KOHTAKTHYIO PaboTy C MperoaBareieM Ha
ounori opme oOyuenus - 90 wacoB, 3 HHX 90 mMpakTUYECKOro (CEMUHAPCKOrO) THUMA; HA
CaMOCTOSITEIIbHYIO paboTy 0OyJarommxcs — 72 Jaca.

- KOJIMYECTBO aKa/IEMUUYECKHX YacOB, BbIIEJIEHHBIX HA KOHTAKTHYO pa0OTy C MperojiaBaTesieM Ha
3a04HON (opme oOyuenusi - 44 wyaca, U3 HUX 44 NPaKTHUUECKOTO (CEMHUHAPCKOro) THUIMA, Ha




CaMOCTOSITENIbHYIO paboTy oOyuarommmxcs — 123 gaca.

- KOJIMYECTBO aKaJIEMUUESCKHX YacOB, BBIICJICHHBIX HA KOHTAKTHYIO PaboTy C MperojiaBaTesieM Ha
3ao4yHOM (opme oOyuenust ¢ mpumeneHnem D0, JIOT — 44 wgaca, u3 HHX 44 TPAKTHIECKOTO
(ceMHMHApPCKOTO) THIIA; HA CAMOCTOSTEILHYIO padoTy oOyJaronuxcs — 123 gaca.

MecTO JUCIHUIIIINHBI

Hucunmmna b1.5.4 MHocTpaHHBIN SI3BIK B NPOQECCHOHATBHON NEATETBHOCTH H3Yy4aeTCs
CTyJIeHTaMH OYHOH (popMbl 00yueHUs B 4 cemecTpe 2 Kypca U B 5 ceMecTpe TPEThero Kypca.
CrynentaMu 3a04HON (GOPMBI 00yUeHUS, TUCIMITIIMHA U3y4aeTCsl Ha BTOPOM Kypce U Ha TPETheM
kypce. CryneHtamu 3a04HOr ¢opmbl oOyueHust ¢ npumeHeHueM 20, JIOT nmucumrumaa
M3Yy4aeTcsl Ha TPEThEM KypCe.

JucuunnuHa peanuzyetcs nocie uzydenus nucuuiuinibl bl.6.3 NWHoctpannsiit s3bik, b1.6.5
Pycckuit 361K M KyJIbTypa pedu.



3. Conep:xaHue M CTPYKTYpa M CUHUILJIMHBI

Tab6smmra 3.1

Ne /0

HanmenoBanue Tem
(paznenoB)

O0BEM JUCHUIUIMHEL Jac.

Bcero

KonrakTHas padota
00yJaromuxcs ¢

npenoaaBaTcyicM 1o BUJamM

y4eOHBIX 3aHSTHIA

J

ap m |KCP

CP

dopma TeKyIEero
KOHTPOJIS
yCIIEBAEMOCTH,
MPOMEKYTOUHOMN
aTTecTaluu

Ounas gpopma odyuenus

Pazpen 1

Marketing

36

21

15

Tema 1.1

What is
Marketing?

Jlis i ¢
HapYIICHUSMH 3PCHUS:
Omnpoc ycTHBIH

Jns nun ¢
HapyIICHUSIMH CITyXa:
Onpoc nuCEMEHHBIH
Jost mar ¢
HapyLIICHUSMH OTIOPHO-
JIBUTATEIBHOTO
ammapara:

Ompoc ycTHBIIH/
MUChMEHHBII

Tema 1.2

Marketing Mix

Jmst a ¢
HapyLIICHUSMH 3pCHHUS:
Dcce

Jost mar ¢
HapyIICHUSAMH CITyXa:
Dcce

Jlnst jar ¢
HapyIICHUSMH OTIOPHO-
JIBUTATEIBHOTO
ammapara:

Dcce

Tema 1.3

Market Research
and Marketing
Research

Jmst mug ¢
HapYLICHUSIMH 3PEHUS:
TectupopaHue

Jns ar ¢
HapyLICHUSIMH CIIyXa:
TectupoBanue

Jnst ag ¢
HapyIICHUSMH OTIOPHO-
JIBUTATEIIBHOTO
amnmapara:
TectupoBanue

Pasznen 2

Money and Banks

36

21

15

Tema 2.1

Money

Jns ar ¢
HapYIICHUSIMUA 3PCHUS:
Omnpoc yCTHBIH

Hnst marg ¢
HapyIICHUSMH CITyXa:
Onpoc nHCEMEHHBII
Jns it ¢
HapyIIeHUsIMU OIIOPHO-
JIBUTATEIBHOTO
ammapara:

Ompoc ycTHBII/
TIMCHMECHHBIN

Tema 2.2

Banks

IT1




Tema 2.3

Monetary Policy

Jls i ¢
HapyIICHUSIMU 3pCHUSL:
TectupoBanue

Jost mu ¢
HapyLICHUSIMU CITyXa:
Tectupopanue

Jns nun ¢
HapyLICHUSIMU OTIOPHO-
JIBUTATEIbHOTO
ammapara:
TectupoBanue

HpOMe)KyTO‘lHaH aTrecranmus

3auer

Paznea 3

Taxation

45

24

21

Tema 3.1

Taxes

Jns nun ¢
HapyIICHASIMHA 3PEHAS:
Omnpoc ycTHBIH

Jns nun ¢
HapyLUICHUSIMH CITyXa:
Onpoc nHCEMEHHBIH
Jmst mug ¢
HapyLIICHUSMH OTIOPHO-
JIBUTaTEILHOTO
armapara:

Ompoc ycTHBIIH/
MHUCbMEHHBII

Tema 3.2

Taxpayers in the
USA

I11

Tema 3.3

Taxes (How to
avoid Taxation)

Jnst jar ¢
HapyIICHAAMH 3PCHUS:
TectupoBanue

Jost a ¢
HapyLIICHUSIMH CITyXa:
TectupoBanue

Jlnst jar ¢
HApYUICHUSIMUA OTIOPHO-
JIBUTATEIBHOTO
amnmapara:
TectupoBanue

Pasznea 4

Business Ethics

45

24

21

Tema 4.1

Ethical Standards

Hnst marg ¢
HapyIICHASMH 3pSHHUS:
Omnpoc yCTHBIH

Jnst ag ¢
HApYUICHUSIMU CITyXa:
Onpoc nMUCbMEHHBIN
Jns ar ¢
HapYIICHUSIMUA OTTOPHO-
IIBUTATEIBHOTO
ammapara:

Omnpoc yCTHBIH/
TMMCHMEHHBIN

Tema 4.2

Business and
Managerial Ethics

12

Tema 4.3

The Enron
Scandal

Jlns i ¢
HapyLICHUSMHU 3PEHUS:
TectupoBanue

st marg ¢
HapyLICHUSAMH ClIyXa:
TectupoBanue

Jns nun ¢
HapyIIEHUSMHU OIIOPHO-
JIBUTaTEIbHOTO
anmapara:
TectupoBanue




ITpomeskyTOUYHAS aTTeCTALMS

18

18

IK3aMeH

Bcero

180

90

18

72

aK.4y.

3.C.

135

acTp.u.

Tabsma 3.2

Ne i/t

HanmenoBanue Tem
(paznenoB)

O0BEM JUCHVIUIMHEL Jac.

dopma

Bcero

KonrakTtHas padora

00yJaromuxcs ¢

npenoaaBaTeyicM 1o BUaamM

y4eOHBIX 3aHSTUIA

I

ap 3

KCP

CP

TEKYIEro
KOHTPOJIS
yCIeBaeMOCTH?,
IIPOMEXYTOUHO
i

aTTeCTanun

3aounasn popma ob6yuenus

Pazpen 1

Marketing

54

14

40

Tema 1.1

What is
Marketing?

13

Jns nun ¢
HapyIICHUAMH
3peHHUS:

Omnpoc yCTHBIH

Jost mu ¢
HapyLIICHUSMH CITyXa:
Onpoc nucbMEHHBIN
Jnst ar ¢
HapYIICHUSIMH
OTOPHO-
JIBUTATEIbHOTO
ammapara:

Omnpoc yCTHBIH/
UCbMEHHBIN

Tema 1.2

Marketing Mix

13

Jnst ar ¢
HapyIICHUAMH
3peHHUS:

Dcce

Host mag ¢
HapyIICHUSMH CITyXa:
Dcce

Jnst ar ¢
HapYIICHUSIMU
OTOPHO-
IBUTATEIBHOTO
ammapara:
Dcce

Tema 1.3

Market Research
and Marketing
Research

14

Jnst ar ¢
HapyLIeHUsIMU
3peHHUs:
TectupoBanue
Jost mag ¢
HapyIICHASIMHA CITyXa:
TectupoBanue
Jnst ar ¢
HapyLIeHUsIMU
OIIOPHO-
JBUTaTEIBbHOTO
armapara:
TectupoBanue

Paszngen 2

Money and

55

14

41

1 dopmeI TekyIero KOHTPOJIS YCIIeBaeMOCTH: JeKcHKo-rpamMmarideckuii Tect (JII'T), ycrHoe cobecenoanue (YC),
npesenTarus (I1), mepeBox Texcra (I1T), acce (D)




Tema 2.1

Money

13

Jls i ¢
HapyLICHUSIMU
3peHHUs:

Omnpoc yCTHBIN

Jns nun ¢
HapyIICHUSIMH CITyXa:
Onpoc nucbMeHHBIN
Jns nun ¢
HapyLICHUAMHI
OTIOPHO-
JIBUTATEIbHOTO
ammapara:

Ompoc ycTHBIIH/
MHUCbMEHHBII

Tema 2.2

Banks

13

Jost mun ¢
HapyIICHUSIMU
3pEHUSL:

IlepeBop TexcTa
YCTHBII

Jns nun ¢
HapyIICHNSIMHA CIyXa:
IIepeBon Tekcra
THCHbMEHHBIN

Jost ar ¢
HapyIICHUSIMU
OIIOPHO-
JIBUTaTEILHOTO
anmnapara:

IlepeBon Texcra
YCTHBII/ MUCHMEHHBIH

Tema 2.3

Monetary Policy

15

Jnst ar ¢
HapyLICHUSIMI
3pEHUSL:
TectupoBanue
Jost mu ¢
HapyIICHNUSIMHA CITyXa:
TectupoBanue
Jnst ar ¢
HapyLIECHUSIMHI
OIIOPHO-
JBUTATETEHOTO
armapara:
TectupoBanue

HpOMe)KyTO'—IHaﬂ aTTecrauusa

3auer

Paznea 3

Taxation

29

21

Tema 3.1

Taxes

Jnst ar ¢
HapyIICHAIMHI
3pCHHUS:

Omnpoc yCTHBIH

Jmst arg ¢
HApYIICHUSIMHU CITyXa:
Onpoc nuCbMEHHBIN
Jnst ar ¢
HapYIICHUSIMH
OTIOPHO-
JIBUTATEILHOTO
ammapara:

Ompoc ycTHBIH/
MMUCbMEHHBIN




Tema 3.2

Taxpayers in the
USA

Jls i ¢
HapyLIEHUSIMU
3peHHUs:
IIpesenTauus yctHast
Jns nun ¢
HapyLICHUSIMU CITyXa:
IIpesenTanus
MUCbMEHHAs

Jost un ¢
HapyLICHUAMHI
OTIOPHO-
JBUTATEIbHOTO
anmnapara:
IIpesenTanus ycrHas/
MUCbMEHHAs

Tema 3.3

Taxes (How to
avoid Taxation)

Jns nun ¢
HapyLECHUAMHI
3pEHHUs:
TectupoBanue
Jost mun ¢
HapyIIEHUSIMHU CITyXa:
TectupoBanue
Jnst ar ¢
HapyLIeHUsIMU
OIIOPHO-
JIBUTaTEIbHOTO
ammapara:
TectupoBanue

Pa3znen 4

Business Ethics

29

21

Tema 4.1

Ethical Standards

Jnst ar ¢
HapyIICHAAMH
3peHUs:

Omnpoc yCTHBIH

Jost ar ¢
HapyLIICHUSIMH CITyXa:
Onpoc nUCEMEHHBIH
Jnst ar ¢
HapyIICHUAMH
OTIOPHO-
JIBUTATEILHOTO
ammapara:

Omnpoc yCTHBIH/
TMMCHMECHHBIN

Tema 4.2

Business and
Managerial Ethics

Jnst ar ¢
HapyLIEHUSIMHU
3pCHUs:
IIpesenTanus yctHas
Jmst arg ¢
HapyLIICHUSIMH CITyXa:
IIpesenTanus
MUCbMEHHAs

Jnst ar ¢
HapyLIEHUSIMHU
OTIOPHO-
JIBUTATEIIBHOTO
ammapara:
IIpesenTanus ycrHas/
TIChMEHHAs




Tema 4.3  |The Enron Scandal Host ¢
HapyLICHUAMU
3pEHUA:
TectupoBanue
Jns nun ¢
HapyHICHUSAMHU ClIyXa:

4 7 TectupoBanue
Jns nun ¢
HapyLIECHUAMA
OIIOPHO-
JABUT'ATCIIBHOTO
anmnapara:
TecrupoBanue
ITpoMe:XYTOYHAS ATTECTALUS 9 9 IK3aMeH
Bceero 180 44 13 |123|ak.u.
5 3.€.
135 acTp.u.
Tabma 3.3
O0BeM IMCIMITIAHBL, Yac. dopma
KonTakTHas pabora TEKYLIErO
Harvero etem | Beero 00yJaromuxcs ¢ CP KOHTPOJIA ,
Ne i/m (pasieros) MIPENo1aBaTeieM 10 BUIaM yCIIeBAaEMOCTH,
p y4eOHBIX 3aHSTHUIM IIPOMEXYTOUHO
I JIp n3 KCP 1
arTecTanyuu
3aounasn hopma obyuenus ¢ vacmuunvim npumenenuem 30, JJOT

Paznen 1 | Marketing 25 5 20

Tema 1.1 What is 1 6

Tema 1.2 |Marketing Mix 1 6 |OC1

Tema 1.3 |Market Research

. 3 8
and Marketina

Paznen2 |Money and Banks| 25 5 20

Tema 2.1 Money 1 6

Tema 2.2 |Banks 1 6 |DC2

Tema 2.3 Monetary Policy 3 8

IIpomexyTouHasi aTTeCTALMA 3auer

Paznen3 |Taxation 58 17 41

Tema 3.1 Taxes 5 13

Tema 3.2  |Taxpayers in the 5 13 2C3

USA
Tema 3.3 Taxes (How to
) . 7 15
avoid Taxation)

Paznen 4  |Business Ethics 59 17 42

Tema 4.1 Ethical Standards 5 14

Tema 4.2 Business and 5 14 DC4

Managerial Ethics

Tema 4.3 The Enron 7 14

ITpomesKyTOYHAS aTTECTALMS 13 13 IK3aMeH

Bcero 180 44 13 [123|ak.u.

5 3.e.
135 acTp.4.

2 ©opMBI TEKYIIEro KOHTPOJIS yCIIeBaeMOCTH: 3IeKTpoHHEIH cemuHap (DC), mucsMeHHOE KoHTpossHOE 3ananue (I1K3)



Conepma}me AUCHUIIJIMHBI
Paznen 1 Marketing
Tema 1.1 What is Marketing? «Uro takoe mapkerunr?» Reading, Grammar: Active and Passive
Voice revision, Listening, Writing;
Tema 1.2. Marketing Mix «Teopus (konuemnius) 4 P» Reading, Questions, Listening, Writing;
Tema 1.3. Market Research and Marketing Research « O6o0uienre TaHHBIX O KOHBIOHKTYpE
pBIHKA M M3yYeHUE KOHBIOHKTYPHI phiHKa». Reading, Reported Questions, Listening, Writing.

Paznen 2 Money and Banks

Tema 2.1. Money: «/lensru». Reading, Reported Speech, Listening, Writing;

Tema 2.2 Banks «banku». Reading, Reported Speech, Listening, Writing;

Tema 2.3 Monetary Policy «J/lenexHo-kpenutHas mnonautuka». Reading, Reported Speech,
Listening, Writing.

Pa3nen 3 Taxation

Tema 3.1 Taxes «Hamoroo6mnoxenuey», Reading, Conditionals, Listening, Writing;

Tema 3. 2 Taxpayers in the USA «Hanoromnarensimuku CIIA», Reading, Conditionals, Listening,
Writing;

Tema 3.3 Taxes (How to Avoid Taxation) «Hamoroo6moxkenune (Kax u30eXkaThb BBIILIATHI
HasoroB)», Reading, Conditionals, Listening, Writing.

Paznen 4 Business Ethics

Tema 4.1 Ethical Standards «9tuueckue cranmaptei», Reading, The Articles, Listening, Writing;
Tema 4.2 Business and Managerial Ethics «Hopmbl 3Tukn B Ou3Hece M Ha pabodyeM MecTey,
Reading, Articles, Listening, Writing;

Tema 4.3 The Enron Scandal «Ckannan B pupme DHpon», Reading, Articles, Listening, Writing.

4. MaTtepuaJjbl TeKyIero KOHTPOJIsSl yCIeBaeMOCTH 00y4aromuxcs U (poH/ 0O1leHOUHBIX
CpPeACTB MPOMEKYTOYHOM aTTeCTAIMU MO JUCIUIIMHE

41. ®opMbl W MeTOAbI TEKYIIEr0 KOHTPOJS YCIEeBAeMOCTH oOOy4aloumuxcss u
NMPOMEKYTOYHOM aTTecTAllul

4.1.1.B xone peamuzauuu aucuuiuiiabl bl.b.4 «MHoCTpaHHBIN s3BIK B MPOQPECCHOHAIBHON
cdepe» UCTOIB3YIOTCS CIIEAYIONINE METObI TEKYIIET0 KOHTPOJIS YCIIEBAEMOCTH 00YJarOIINXCS:

JUIs. OYHOU M 3a04HOM (popMbI 00yUeHUS

Tabmuna 4.1
Pasnen (tema) \ MeTo/1bl TEKYIIETO pa3/iena yCreBaeMOCTH
Paznen 1 Marketing
Tema 1.1 What is Marketing? At JHLL € HApYIIEHUAMH 3PEHN:

YCTHBIN OTBET Ha BOPOCHI

JJist TUI ¢ HapyIICHUSMHE CITyXa!

[IrceMeHHBIN OTBET Ha BONIPOCHI

[l nu1 ¢ HapyIIeHUsS MU OTIOPHO-JIBUTATEIBHOTO anmapara:
YCTHBIN OTBET Ha BOIPOCHI




Tema 1.2

Marketing Mix

JUJtst 1 ¢ HAPYLICHUSIMH 3PEHUSL:

IpenocraBieHue 3¢ce B IEYaTHOM BHJIC, BBIIIOIHEHHOTO C
MTOMOIILIO aCCHCTEHTA MM C UCIIONLE30BAHUEM
CICNUATN3UPOBAHHBIX TEXH. CPEICTB M IIPOTPAMMHOTO
obecrneuenus.

JLyist JTUIL C HAPYIICHUSIMU CITyXa:

IpemocraBienue 3cce B IEYaTHOM BHIIE.

JIyist TUIL ¢ HAPYIICHUSIMA OTIOPHO-IBUTATEILHOTO alllapara:
IpenocraBieHue 5¢ce B MEYATHOM BHJIE, BO3MOXKHO BBITIOJHEHHOTO
C TIOMOIIBIO ACCUCTEHTA.

Tema 1.3

Market Research and
Marketing Research

JUst nur ¢ HapyIIeHNSIMA 3pSHNS:

DIIeKTPOHHOE TECTUPOBAHHE C HCIIOJIb30BaHUEM
CIEIHAIN3NPOBAHHOTO ITPOTrPAaMMHOTO 00ECIICUSHNUS W C
MIOMOIIBIO ACCHCTEHTA.

JUi1s M1 ¢ HApYLICHUSIMH CITyXa:

DNEeKTPOHHOE TECTUPOBAHUE.

JUi1s M1y ¢ HApYLICHUSIME ONIOPHO-/IBHIATENILHOTO alapara:
DJIeKTPOHHOE TECTUPOBAHUE C UCIIOJIH30BaHUEM
CIEIHATN3NPOBAHHOTO IIPOIPAMMHOT0 00ECTICUSHUSI WITH C
TIOMOIIIBIO ACCHUCTEHTA.

Pazgea 2 M

oney and Banks

Tema 2.1

Money

JIiis mun ¢ HapyIIeHUsIMU 3pEHUS:

VCTHBIN OTBET Ha BOIPOCHI

Jnst nut ¢ HapyIIeHNsIMHU CITyXa:

[IrceMeHHBIN OTBET Ha BONIPOCHI

JUst nuI ¢ HapyIISeHUSIMU OTIOPHO-IBUTATENBHOTO amapara:
YCTHBII OTBET Ha BOIIPOCHI

Tema 2.2

Banks

JUnst nut ¢ HapyIISHUSIMU 3PSHUST:

BerinosHeHne NUCHEMEHHOTO NIepeBoja TEKCTa, 3aJaHHOTO
IperofiaBaTeNeM B yCTHOI (hopMe Wil pa3MELeHHOTo B
9JIEKTPOHHOM BHJIe B KaOMHETE CTYIEHTa, I1Ie UCIIONB3yeTCs
CIeLUATN3UPOBAHHOE IPOrPaMMHOE 00ECIICUCHHE.

Jlis mun ¢ HapyIIeHUsAMH CiTyXa:

BeImonHeHne THCHMEHHOTO NIEPeBOia TEKCTa, 3aJaHHOTO
TMIpero1aBaTeIeM B MMCbMEHHON (popMe, nim pa3MemeHHOTo B
JNIEKTPOHHOM BHJIe B KaOMHETEe CTyAeHTa

Jst nuI ¢ HapyIISeHUSIMU OTIOPHO-IBUTATENBHOTO ammapara:
BrinosnHeHne NUCHEMEHHOTO NIepeBoja TEKCTa, 3aJaHHOTO
IIpernoaBaTeeM B yCTHOW/IMCHMEHHOH (hopMe, WITH pa3MenIeHHOTO
B 3JIGKTPOHHOM BHJIE B KAOMHETE CTY/ACHTa

Tema 2.3

Monetary Policy

Jnst nut ¢ HapyIIeHNSIMU 3PeHNS:

DJEeKTPOHHOE TECTUPOBAHHE C HCIIOIB30BAHUEM
CIEHaTN3NPOBAHHOTO MIPOrPAMMHOT0 00ECTICUSHUSI WITH C
MOMOIIBIO ACCUCTEHTA.

Jlnis mun ¢ HapyIIeHUsAMHU CilyXa:

DJEeKTPOHHOE TECTUPOBAHME.

Jnst it ¢ HapyIISHNSIMU OTIOPHO-JBUTATENBFHOTO ammapara:
DIeKTPOHHOE TECTUPOBAHNE C HCIIOIb30BAHUEM
CIEHATN3NPOBAHHOTO IIPOrPAMMHOT0 00ECTICUCHUSI W C
TTOMOIIBIO ACCHUCTEHTA.

Pasnea 3 Taxation

Tema 3.1

Taxes

s nui ¢ HapyUIeHUsAMU 3pEHUS:

VCTHBIN OTBET Ha BOIPOCHI

Jlis nu1l ¢ HapyIIeHUsIMU CllyXa:

ITuceMeHHBIN OTBET Ha BONPOCHI

Jlis M1 ¢ HapyUIeHUSIMU OTIOPHO-JIBUTATEIBHOTO arrapara;
Y CTHBIN OTBET HAa BOIPOCHI

Tema 3.2

Taxpayers in the USA

JUoist U1 ¢ HAPYIICHUSIMHA 3PEHUS:

[IpenocraBienne mpe3eHTANH Ha 3aJaHHYIO TEMY B TICYATHOM BHJIC,
BBITIOJIHEHHOTO € ITOMOIIBIO aCCUCTEHTA MK C UCIIOIB30BAHUEM
CIeHATN3UPOBAHHBIX TEXH. CPEICTB U IPOrPAMMHOTO
obecreyeH s, BEICTYIUICHHE C IIPe3eHTalMel Ha 3a/laHHYI0 TEMY C
MTOMOIIIBIO aCCUCTEHTA MJIH C UCIIOJIb30BaHHEM
CICIHATU3UPOBAHHBIX TEXH. CPEICTB U IPOTPAMMHOTO
obecreueHus.

JUist U1 ¢ HAPYIICHUSIMU CITyXa:




IIpenocrasienye Npe3eHTALNH Ha 3a1aHHYIO TEMY B [IEYaTHOM BUJIE,
(BO3MOXKHO BBICTYIIJIGHHE C PE3EHTALIUEH C TIOMOIIbIO
CYpPAOTIEPEBOAYNKA 1/ MM CIIELUATN3UPOBAHHBIX TEXH. CPEICTB U
MIPOTPaMMHOT0 00ECIICUCHNS).

JUst nun ¢ HapyIIeHUSIMU OTIOPHO-JIBUTATEILHOT'O arapara:
[IpenocraBnenne nmpe3eHTalyy Ha 3aJaHHYIO TEMY B II€4aTHOM BHJE,
BO3MOJKHO BBITIOJIHEHHOTO C ITOMOIIBIO ACCUCTEHTA, BEICTYILICHUE C
IIpe3eHTanyel Ha 3aJaHHYI0 TEMY C IOMOIIBIO ACCHCTEHTA 1/ WIIH
CIENUAIN3UPOBAHHBIX TEXH. CPEACTB M IIPOrPAMMHOTO
obecnedyeHusl.

Tema 3.3 Taxes (How to avoid Aot L € HApYIICHUAMH 3PCHH:
Taxati on) DJIEKTPOHHOE TECTUPOBAHUE C HCIIOIB30BAHUEM

CHECNUATU3UPOBAHHOTO IIPOTPAMMHOTO 00CCIICUCHHUS HITH C
MTOMOII[bIO ACCUCTEHTA.
JIJist UL ¢ HapYIICHUSMHE CITyXa:
DNEeKTPOHHOE TECTUPOBAHUE.
Jl7st U1l ¢ HApYIICHUSIMU OTIOPHO-JIBUTATEBLHOTO arnapara:
DJIEKTPOHHOE TECTUPOBAHHE C HCIIOJIB30BAHUEM
CIEHATH3NPOBAHHOTO [IPOTPAMMHOT0 0OECIICUSHUSI UITH C
TTOMOIIbIO ACCUCTEHTA.

Pa3nen 4 Business Ethics

Tema 4.1 Ethical Standards Jist UL ¢ HAPYIIEHUSMH 3PEHHSL:
YCTHBIN OTBET Ha BOTIPOCHI
JIis1 UL ¢ HAapYIICHUSAMHE CITyXa:
[IuceMeHHBIH OTBET Ha BONPOCHI
J1J1s1 TUIL ¢ HApYIICHUSIME OTIOPHO-/IBUTATENILHOT'O arnapara;
YCTHBIN OTBET Ha BOIPOCHI

Tema 4.2 Business and Managerial | Aus i ¢ Hapymennsmu spenns:

Ethics IpenocTaBieHne Mpe3eHTANK Ha 3aJaHHYIO TEMY B IIEYaTHOM BHUJIE,

BBITIOJTHEHHOTO C ITOMOIIBIO aCCUCTEHTA WJIH C UCIIOIb30BAHUEM
CHCIUATU3UPOBAHHBIX TEXH. CPEJICTB U IPOTPAMMHOTO
oOecreveHusl, BBICTYIUICHHUE C IPE3CHTAIlCH Ha 3a/IaHHYI0 TEMY C
MOMOIIBIO ACCUCTEHTA MITH C UCITOJIb30BaHUEM
CIEHATN3UPOBAHHBIX TEXH. CPEICTB U MPOrPAMMHOTO
obecrneueHus.
Jlost U1l ¢ HAPYIICHUSIMU CITyXa:
IpenocTaBieHne Mpe3eHTANK Ha 3aJaHHYIO TEMY B IEYaTHOM BHUJIE,
(BO3MOKHO BBICTYILJICHHE C TIPE3EHTALMEH C TOMOIIBIO
CypJIOTIEPEBOTUMKA 1/ WU CIICIIMATU3UPOBAHHBIX TEXH. CPEACTB U
MPOrPaMMHOT0 0OECTICUCHUS ).
J11s1 TUIL ¢ HApYIICHUSAMHE OTIOPHO-ABUTATEILHOTO alnapara:
[IpenocTaBieHne MPE3EHTAIIMH Ha 3aJaHHYIO TEMY B TICYaTHOM BHJIC,
BO3MOJKHO BBITIOJIHEHHOTO C ITOMOIIBIO ACCHCTEHTA, BHICTYILICHUE C
Mpe3eHTannei Ha 3a1aHHY0 TEMY C TOMOIIBI0 ACCUCTEHTA 1/ WIIH
CIEHATN3NPOBAHHBIX TEXH. CPEICTB U IPOrPAMMHOTO
obecreuenus.

Tema 4.3 The Enron Scandal Hotst M1 ¢ HAPYIICHUAME 3PCHHUS:

ONeKTPOHHOE TECTHPOBAHHUE C HCIIOIb30BaHUEM
CIEHATN3UPOBAHHOTO IIPOrPAMMHOT0 00ECTICUSHUSI WITH C
MIOMOIIBI0 ACCHCTEHTA.

JUi1s M1 ¢ HAPYLICHUSIMH CITyXa:

DNeKTPOHHOE TECTUPOBAHUE.

JUi1s U1 ¢ HAPYLICHUSIME OLIOPHO-/IBHIaTEIBHOTO alapara:
ONeKTPOHHOE TECTHPOBAaHUE C HCIIOIb30BaHUEM
CIEHaTN3NPOBAHHOTO MIPOrPAMMHOT0 00ECTICUSHUSI WITH C
MIOMOIIBIO ACCHCTEHTA.

11t 3a04Hast popmbl o0ydeHus ¢ mpumeHeHuem D0, 1OT

Tabnuma 4.2
Paznen (Tema) \ Metoapl TEKYIIETro pasjena yCreBaeMOCTH
Paznen 1 Marketing
Tema 1.1 What is Marketing? [TucbMeHHBIH OTBET Ha 3aaHHsI SJIEKTPOHHOTO
Tema 1.2 Marketing Mix CeMHHapa
Tema 1.3 Market Research and

Marketing Research




Paznen 2 Money and Banks

Tema 2.1 Money IIncbMeHHBINM OTBET HA 3a1aHUSI DJIEKTPOHHOTO
Tema 2.2 Banks ceMHHapa

Tema 2.3 Monetary Policy
Pa3nen 3 Taxation

Tema 3.1 Taxes [TuchbMEHHBIN OTBET Ha 3a/IaHUSI SJIEKTPOHHOTO
Tema 3.2 Taxpayers in the USA ceMHHapa

Tema 3.3 Taxes (How to avoid

Taxation)
Paznen 4 Business Ethics
Tema 4.1 Ethical Standards [TucebMeHHBIM OTBET HA 3aJaHUS DIIEKTPOHHOIO
Tema 4.2 Business and Managerial | cemunapa

Ethics

Tema 4.3 The Enron Scandal

B xoze peanu3anuu AUCIUATIINHBI 110 3a09HOH (hopme o0yderwus ¢ mpumenerneM D0, JIOT
UCIIONIB3YIOTCS CJIEYIOIINE METO/IbI TEKYIIET0 KOHTPOJIS YCIIEBAEMOCTH 00yJarOIIUXCsl:

- MICHbMEHHBIN OTBET HAa 3aJaHUs HIEKTPOHHOI'O CEMUHAPA;

- MUCBbMEHHOe colecefoBaHHME C OOYyYarOIIMMCS B XOJE IPOBEIEHUS SJIEKTPOHHOTO
ceMHuHapa

4.1.2. DK3aMeH, 3a4eT MPOBOJUTCS C IPUMEHEHUEM CIIETYIONINX METOOB (CPEACTB):

[TpomesxyTouHas aTTecTanys MPOBOAUTCS B JOpPME 3aUeTa U IK3aMeHa JUIsl OYHOM, 3a04HOM U
3aounoii, ¢ mpumenenuem D0, 10T, dopm oOydenus. i ouHO# 1 3a04HOM popm oOyueHHs
3a4eT W HK3aMeH NpOBOJATCS B ycTHOH ¢opme. [l 3a0uHON (HopMBI 00yUeHUS] C YaCTHUHBIM
npumenenreM D0 u JIOT 3ader u SK3aMEH COCTOST U3 MUCbMEHHOTO KOHTPOJIBHOIO 3aJaHus U
3JIEKTPOHHOI'O TECTUPOBAHMS C IPUMEHEHUEM CIEIIMATIBLHOIO IIPOTPAMMHOI0 00ECTIEUEHHUS.

st o0ygaromuxcs ¢ HapyleHueM 3pSHHS 3a4eT/9K3aMEH IPOBOJUTCS B YCTHOH (BO3MOYKHO C
IOMOIIIBI0  ACCUCTEHTa WJIM  HUCHOJb30BaHUEM  CHEIHMAIM3UPOBAHHOTO  MPOrPaMMHOI0
obecrieuenus) ¢opme mno Ouneram. CopaepkaHue Owiiera JOBOJUTCSA J0 OOYYArOIIETOCS
ACCHCTEHTOM MJIHM C UCIIOJIb30BAaHUEM CHEIMAIM3UPOBAHHOTO MPOrPAMMHOI0 00eCIIeYeHusl.

Jlns oGyyaronuxcs ¢ HapyleHUEM CilyXa 3a4eT/3K3aMeH MPOBOJUTCS B YCTHOW (BO3MOXKHO €
MIOMOIIBIO CYPJIOTIEPEBOUNKA) GopMe O OUIIETaM.

Jlns  oOydaromuxcsi ¢ HapyUIeHHMEM OIOpPHO-IBUIAaTEIbHOIO armapara 3adeT/3K3aMeH
OPOBOJUTCS B YCTHOM (BO3MOXKHO C TIOMOIIBIO ACCHCTEHTa WM HCIOJIb30BaHUEM
CIEIUATU3UPOBAHHOTO MTPOTPaMMHOTO obecrieueHus) Gopme 1o Ouseram.

4.2. MaTepuajbl TEKYIIEr0 KOHTPOJISI YCIIeBAeMOCTH

Marepuansl  TEKyIMIErO  KOHTPOJISI  YCIIEBAEMOCTH  MPEAOCTABISIIOTCS B opmax,
aJaNTUPOBAHHBIX K KOHKPETHBIM OTPAaHUYEHHUSM 3JI0POBbS U BOCIPUATHS UHGOpMAIIUU
0o0yJaronuxcs:

JUISL JIMIL C HapYIIEHUSIMH 3pEHUs: B YCTHOM (popMe miM B GOpME IEKTPOHHOTO TOKYMEHTA C
YBEIIMYCHHBIM  MPUPTOM C  KCIOJIB30BAaHHUEM  CHECIHAIM3UPOBAHHOTO  IPOTPAMMHOIO
obecrieueHus.

UTSL JIAL] C HApYIISHUSIMH CITyXa: B TICYaTHOH opMe WK B POpPME DIIEKTPOHHOTO JOKYMEHTA.

JUTSL UL C HAPYIICHUSIMU OMOPHO-/IBUTATENLHOTO ammapara: B YCTHOU ¢opMe WK MeyaTHOU
dbopme niu B popMe AIEKTPOHHOTO JOKYMEHTA.

[Tpu mpoBeeHUH TEKYIIEro KOHTPOIS YCHEBAEMOCTH OOYYArOMIMXCS WHBAIWIOB U JIHI] C
OIrpaHUYCHHBIMH BO3MOXXHOCTAMU 3J0POBBA MPEAYCMATPUBACTCA HMCIIOJIB30BAHUE TCXHUUYCCKUX
CPEICTB, HEOOXOAUMBIX UM B CBSI3M C UX WHIAWBHAYAIbHBIMH OCOOEHHOCTSIMH. DTH CpElCTBa



mMoryT ObITh mnpepoctaBieHsl CHUY — ¢umman PAHXul'C wnm moryt wucmonb3oBaThes
COOCTBEHHBIE TEXHUYECKUE CPEICTBA.

[Ipr HEOOXOOUMOCTH HMHBAJIUAAM U JUIAM C OTPAaHUYEHHBIMH BO3MOXKHOCTSIMH 37I0POBbS
IPEOCTABIIAETCS JOMOJHUTEIBHOE BpeMsI Il IOATOTOBKY OTBETA WJIM HA BBIIIOJHEHUE 3a/1aHUI.

Tumnoskle olleHOYHBIEC cpeAcTBa 1Mo Teme 1.1.
Answer the questions:
1. What is marketing?
2. Is marketing the same thing as advertising?
3. Who are the essential ingredients in marketing process?
4. What is the difference between selling and marketing? Are these terms synonymous?
5. What are three main parts of the marketing concept?

TunoBsie OLIEHOYHBIE CPEACTBA MO Teme 1.2.
Choose one topic for writing your essay.
1. Explain the terms E-Commerce and E-Marketing. Which is more important? Why?
2.  What are "consumer demographics?"
3. How are business consumers similar to final consumers? Different from final
consumers?

TumnoBklie OLIEHOYHBIEC CPEACTBA 1O Teme 1.3.
Task 1. Add one missing word to each sentence.

I should informed about all accidents in our department.
The project was developed the R&D department.

The most burning questions being discussed now.

Our head office situated in the prime sight in Moscow.
The products will delivered by the end of the year.

agkrownE

Task 2. Complete the sentences using one of the following words.
Delivered, vary, approach, objectives, dropped

1. Managers have to change their to decision-making depending on the process.
2. Managers are responsible for setting

3. Your order will be on Monday.

4. Our competitors the prices.

5. The characteristics of management often according to national culture

Task 3. Translate the following sentences from English into Russian.

1. There are three groups of basic skills — human, technical, conceptual.

2. Technical skill is the ability to use specific knowledge, techniques and resources in
performing work.

3. The word “supervisor” is the term meaning a member of lower management.

4. Top managers are involved in long range planning, policy making and relations of the
company with the outside world.

5. He sets objectives, coordinates work, delegates authority, makes hiring, firing,
evaluating and just general management.

Omeemul.

1. Should BE informed 2. Developed BY 3. Questions ARE discussed 4. Office IS situated
5. Will BE delivered 6. Approach 7. Objectives 8. Delivered 9. Dropped 10. Vary 11. CymiectByer
3 THIIa OCHOBHBIX HABBLIKOB — YCIIOBCYCCKUC, TCXHUYICCKHUEC U KOHICTITYAJIbHBIC 12. Texauueckue



HABBIKU TO CIIOCOOHOCTH MCIONB30BaTh Clie(UIECKUE 3HAHUS, TEXHUKU U PeCypchl B paboTe
13. CnoBo «cymnepBU30p» O3HayaeT MPEACTABUTENSl HU3IIEr0 YpOBHS yrhpaBieHus 14.
MeHemkepsl BBICIIETO 3BEHA 3aHUMAIOTCSI JOJTOCPOUYHBIM IUIAHUPOBAHUEM, COCTABICHHEM
MOJIMTUKA KOMIIAHUHM U €€ OTHOLIEHUSMHU C o0mecTBOM 15. OH CTaBUT LU, KOOPIAUHUPYET
paboty, JenerupyeT moJIHOMOYMS, HAHUMAET U YBOJBHSET MIEPCOHAJ, OIIEHUBAET €r0 U B IIEJIOM
3aHUMAETCS YIIPABICHUEM.

TumnoBsie OLIEHOYHBIE CPEACTBA MO Teme 2.1.
Answer the questions:
1. What kinds of money do you know?
2. What is bartering?
3. What are the examples of commodity money?
4. What is liquidity of money?
5. Why do world’s currencies have value?

TumoBoe OLIEHOYHOE CPEACTBO MO TeMe 2.2.
Translate the text:

Banking

What am | going to do after university? Maybe | should consider a job in the world of
banking. There's a surprisingly wide range to choose from — for example, | could work for a high-
street bank. Let us see what's what and who's who. If to take the roof off a high-street bank, one
can reveal that lots of people work behind the scenes in banks. There's the clerical staff (sometimes
called bank clerks), and their job includes sorting cheques, making sure that each customer
receives a statement of his/ her account each month, keeping detailed up-to-date records of all
bank's business.

The Enquiries, Desk. This is where you go if you need advice about the bank's services.

The Manager. This is the person in charge of the bank. She or he: (a) gives customers
advice about their finances, (b) makes sure that the bank and its staff are working properly.

The Bank's Computer System. Modem Banks keep all their financial data in computers.
This makes it possible to check and provide information at the touch of button.

The Foreign Exchange Desk. This is where you go to buy or sell foreign currency.

The Vault. Money, important documents and valuable objects (e.g. paintings, jewellery)
are kept here. Vaults have very thick walls and strong, steel doors with complex locks.

The Cash Dispenser Machine. You need money but the bank's closed? No problem —
use the cash dispenser machine. All you have to do is: (a) put your cash-card into the machine, (b)
tap in your personal identification number and the amount of money you want. A few seconds later
the money appears. Thanks to machines like these, many banks are now open 24 hours a day.

So, money is an important part of everyday life. These days, money is hi-tech (modern,
well-designed and sophisticated). We have notes and coins, which are specially made. We use
credit cards. Banks and stock-exchanges can move millions at a touch of a button.

So, money is universal — but why? The answer is very simple. Without it trade would be
impossible, and people in any society need to exchange goods in order to survive.

Ilepeeoo:

BankoBckoe aej10

Yro g cobuparock jaenarh nocjie yHuBepcurera? Bo3Mo)kHO, MHE cienyeT MOoayMaTh O
pabore B 6aHkoBckoM Mupe. CyliecTByeT yAWBUTEIbHO LIMPOKUN AMAINa3oH i BbIOOpA.
Hanpuwmep, s mory paboraTb B KOMMepuecKkoM Oanke. J[aBaiiTe MOCMOTPUM, YTO €CTh YTO H
KTO ecTh KTO. Ecniu CHSTH 3aHaBec ¢ KOMMEPUECKOro 0aHka, MOKHO YBHJIETh, UTO OOJIbLIOE
KOJIMYECTBO JIt0J1el B OaHKaX paboTaeT Kak Obl 3a clieHo!. MiMeeTcss KOHTOPCKUiL mTaT (MHOT A
Ha3bIBAE€MbIN CIyXallUMU OaHKa), U UX pabdoTa BKIIOYAET COPTUPOBKY YEKOB, oOecreueHne
TOTO, YTOOBI KaX/IbI KIIMEHT MOJIydall KaKJblii Mecsl] (PMHAHCOBBII OTYET MO0 CBOEMY CHYETY,



BEJICHHWE MOAPOOHBIX OTYETOB MO OM3HECY BCEro 0aHKa, COOTBETCTBYIOIIUX COBPEMEHHBIM
TpeOOBaAHUSIM.

HNudopmanuonnoe okHo. Crona Bei uyere, eciii Bam Hy»KeH COBET 10 MOBOTY 0aHKOBCKUX
YCIIYT.

Menem:xep. IT0 4ellOBEK, OTBETCTBEHHBIN 3a OaHK. OHa WK OH: (a) JaeT COBET KIMEHTaM
OTHOCHUTENIbHO WX (uHaHCOB, (0) ciienuT, 4TOoObl OaHK M €ro ITar padoTalu JOJDKHBIM
obpa3zom.

KomnblorepHasi cucrema 0anka. CoBpeMeHHbIE OaHKU XPaHIT BCe CBOM (DHMHAHCOBBIC
JAaHHBIC B KOMITHIOTEPAX. DTO JIeJTaeT BOZMOKHBIM TIPOBEPSTH U MPEIOCTABIATH HHPOPMAITUIO
OJIHUM KacaHUEM KHOIIKH.

OxHo 00MeHa BaJIOTHI. 37icCh BbI MOKymnaeTe Wid Mpo1aeTe HHOCTPAHHYIO BATIOTY.

Xpanuaumie. JleHbry, BakKHbIE TOKYMEHTHI M LIEHHBIE MpEeAMEThl (HampuMep KapTHHBI,
JPAroleHHOCTH) XPaHATCS 3/1eCh. XPaHWIHINA WMEIOT OYEHb TOJICTHIE CTEHBI M KpPENKue
CTaJIbHbIE IBEPH CO CIOKHBIMH 3aMKaMHU.

ABTOMAT /1JIsl BBIIa4YU HAJIMYHBIX (0aHkomaT). Bam HYXHBI JeHBIH, a OAHK 3aKPHIT?
Hukakux mpobGiieM — BOCHOIB3yHTECh aBTOMATOM JIJIsl BbIJAa4d HaIM4YHBIX. Bce, yto Bam
HY>KHO CJIeNIaTh, — 3TO: () IOMECTUTh BaIlly KAPTOUKY IS MOJYYCHUS HATMYHBIX B MAIIUHY,
(0) HaOpaTh Balll MePCOHATBHBIN UACHTU(UKAIIMOHHBIA HOMEP U CyMMY JIEHET, KOTOPYIO BbI
xotute. Yepes HeCKOJIBKO CeKYH/I TOSIBSATCS JeHbI Y. biiaronaps mojo0HsIM aBTOMaTaM MHOTHE
OaHKH Tenepb OTKPHITHI 24 yaca B CYTKHU.

TakxuMm 00pa3om, IEHbI'M — Ba)KHAs YaCTh KaXKJIOHEBHOM KU3HU. Ha coBpeMEeHHOM 3Tarie
JIE€HbTU — 9TO BBICOKHE TEXHOJIOTUU (OHM COBPEMEHHBI, XOPOIIO Pa3padOTaHbl U CIOKHBI).
Mbl wMeeM OaHKHOTBI W MOHETBI, KOTOpPBIC CJENaHBl IM0-0c000MYy. MBI MOJIb3yeMcs
KpEAUTHBIMU KapToukaMu. baHku u (GoHI0BBIE OUPKU MOTYT MEepeMENIaTh MUJUTMOHBI OTHUM
Ha)XaTHEeM KHOITKH.

TakuM o00pa3oM, NeHBI'W YHUBEpCalbHBI, HO modyemy? OTBeT O4YeHb NpOCT. be3 HHX
TOProBiIsA OblJIa OB HEBO3MOJXKHA, a JIIOJSIM B JTFOOOM OOIIECTBE HEOOXOIMMO OOMEHUBATHCS
TOBapaMu, YTOOBI BEIKUTb.

Turnosklie OLIGCHOYHBIEC CPEACTBA O TeMe 2.3.
1. Match the words with their definitions.
1. transactions, 2. data, 3. transfer, 4. withdraw, 5. loan
A. To move smth from one place to another.
B. Movement of money into or out of customer's account.
C. A fixed sum of money on which interest is paid, lent for a fixed period and usually for
a specific purpose.
D. Information or facts.
E. Take money out of account.

2. Translate the sentences into English.
1. Orot 6ank npearaet 00JbLION BEIOOP (PUHAHCOBBIX YCIYT.
2. Py6ub - BamoTa Poccun.
3. Kak 51 MOT'Y CHATB IGHBI'H CO CBOETO OAHKOBCKOTO cyeTa’?
4. HexoTopsble JII0/IU TPEANOYUTAIOT KOMUTh, @ HE TPATHUTb.
5. HGHTpO6aHK MOXKET OBJIMATH HA KOJIUYCCTBO JACHET B CTpaHE.

3. Use these sentences in the reported speech.
1. My friend asked: "Can you transfer your money to a deposit account?"
2. The sales manager reported: "Sales have increased from £5 m to £7 m".
3. The CEO informed the employees: "Sales now stand at £7 m".

4. The bank manager warned me: "Do not lose your credit card".



5. My sister asked me: "How can | save more money?"

Omeembur.

1.b 2.d 3.a 4.e 5.c 6. This bank offers a vast choice of financial services 7. Ruble is Russian
currency

8. How can | withdraw money from this account? 9. Some people prefer collecting to spending
10. The central bank can influence on the amount of money in the country 11. My friend asked me
if 1 could transfer my money to a deposit account. 12. The sales manager reported that the sales
had increased from £5 m to £7 m 13. The CEO informed the employees that the sales stood at £7
m by that time 14. The bank manager warned me not to lose my credit card 15. My sister asked
me how she could save her money.

TumnoBkle OLIeHOYHBIE CpeIcTBa O TeMe 3.1
Answer the questions:

1. Can any state exist without taxes?

2. What strategical industries could you name?

3. Why are the industries like agriculture so important that the government should support
it?

4. Can you name any infant domestic industries in our country?

5. Can you give an example of direct and indirect, progressive and regressive taxes?

TumnoBble OLICHOYHBIE CPEACTBA IO TeMe 3.2.
Choose one topic for your presentation
System of taxation in the USA
Types of taxes

How to avoid taxation

Taxes and business

Russian taxations system

orwdPE

TunoBble OLIEHOUHBIE Cpe/ICTBA MO TeMe 3.3.

1. Match the words on the left with their translations on the right
1.deductions, a)UIOTEKa,

2.exemptions, 0)HanoroBas JeKJapamus,

3.expiry, B)HAJIOTOBHIE BHIYETHI,

4 taxpayer, T)IDKIUBEHET],

5.taxreturn, N)HCTEYEHHE CPOKa,

6.citizen, €)HEIBHKUMOCTb,

7.local, K)HAJIOTOTUIATEIIBIIHUK,

8.mortgage, 3)MECTHBIH,

9.estate, U)TPaXKAaHUH,

10.dependent, K)HAJIOTOBBIE JIbTOThI, OCBOOOKIEHNE OT HAJIOTOB.

. Complete the sentences using the right form of conditional mood

. If you consume more than you earn ... (be broke).

. I wouldn’t resign if I ... (to be you).

. If he had paid all his dues on time he ... (not lose the respect of his partners).

. If a business goes bankrupt ... (all its assets to be sold out).

. We’ll lend you some money provided (that) you ... (give it back in a week).

. She wouldn’t have signed the contract if she ... (read it properly).

. I wish you ...from them(not to borrow).

. No one would cheat unless they ... (be tempted).

. Even if he wanted to give something to charity he ... (not be able to)—he’s broke.

OO NO OIS, WNEDN



10. If you had come to the first concert of your son you ... (encourage him).

Omeempi:

1-8, 2-k, 3-n1, 4-%, 5-0, 6-u, 7-3, 8-a, 9-¢, 10-r. 11. Are broke 12. I were you 13. Wouldn’t have
lost the respect of his parents 14. All its assets are sold out 15. Give it back in a week 16. Had read
it properly 17. Didn’t borrow 18. Are tempted 19. Wasn’t able to 20. Would have encouraged him.

Tumnosele OLIEHOYHBIEC CpeACTBa MO Teme 4.1.
Answer the questions:

1. What is the purpose of a business, in your opinion? Is it just to make money?

2. What do you understand by these phrases: business ethics and a code of ethics?

3. Can the ethics of a particular business be diverse? Why?

4. Do you agree that many businesses have gained a bad reputation just by being in
business?

TumnoBsie OLIEHOUHBIE CPEACTBA MO Teme 4.2.
Choose one topic for your presentation.

. Ethical standards

. Business and managerial ethics

. How to deal with a scandal

. Ethics and etiquette

. Ethics and business success

O~ wpN PR

TuI0BBIE OLIEHOYHBIE CPEACTBA I10 TEME 4.3.
1. Use the following word to complete the text

| Controversial, responsibility, corruption, regulation, transparency, peer pressure, threats |

Companies in the oil and mining sector have been taking the issue of /... much more seriously
recently. They are worried about 2... to their reputations due to rumors of 3... and bribery. Govern-
ment4... ....and 5... from other companies has resulted in more 6... in the industry and less secre-
cy. The aviation industry has also received attention. Senior managers have been criticized for 7...
decisions regarding payments to secure contracts.

2. Choose the right variant

1. Social responsibility/ethics applies both to environmental issues and to a firm’s relationships
with customers, employees, and investors.

2. Social responsibility and ethics effect/affect small business.

3. Business ethics is a term often used to refer to ethical or unethical behaviors by employees of
commercial/public organizations.

4. Managerial ethics are the standards of behavior that guide individual managers/workers in
their work.

5. Many companies have written codes/laws that formally announce their intent to do business in
an ethical manner.

3. Complete this article with a / an, the or a dash (-) to show no article

1. Some areas of marketing ethics (ethics of advertising and promotion) overlap with ... media
ethics.

2. Media ethics is ... much larger topic.

3. In countries such as ... Switzerland profit smoothing is generally considered to be acceptable,
so ... auditors will not complain, and need not be threatened.

4. Many companies publish quarterly profit figures in ... United States.



5. Societies generally adopt formal laws that reflect prevailing ... ethical standards or social
norms.

Omeembur.

1. Regulation 2. Threats 3. Corruption 4. Responsibility 5. Peer pressure 6. Transparency 7.
Controversial 8. Ethics 9. Affect 10. Commercial 11. Managers. 12. Codes. 13. — 14. A 15. —, the
16. The 17. —.

MartepuaJbl s 3209H0H popMbI 00yueHusi ¢ npuMmenenuem 0, J1OT:
TunoBble OLIEHOUHBIE CPEICTBA AIEKTPOHHOIO ceMuHapa 1.

1. What is marketing? Is marketing the same thing as advertising?
2. What is the difference between selling and marketing? Are these terms synonymous?
3. What are three main parts of the marketing concept? What is marketing research?

TunoBoi BapuaHT TECTOBBIX 3a7aHuid 1.

1. O6o0uIaroIMM MOHITHEM IS CICIYIOIIMX CIIOB Secretary, manager, driver, journalist, banker
SABJISICTCS.

relatives

professions

college

2. O6o6maronuM MOHATHEM [T clieayonmx ciaoB Sunday, Friday, Wednesday, Tuesday
ABIIAETCH:

weekend

seasons

daytime

days of the week

3. O6o6maronM oHATHEM UTs chenyrommx cinoB fine, rainy, foggy, terrible, sunny sBnsiercs
seasons

weather

year

4. Haiinute obo0Imaroiee MOHATHE IS CIEAYIOIIUX CIIOB: examination, test, lecture, lesson,
seminar

work

company

studies

5. Haiinute obo0Imaroiee moHATHE 15 CIAeAYIOMuUX ciIoB: plan, organize, coordinate, decide,
communicate

management

theatre

sport

6. A person who uses their specialist knowledge of a specific market to try to explain what has
happened and predict what will happen is
a market analyst

a forecaster

a market broker

7. . 1s a specific promotional activity over a limited period of time.




campaign
season
trend

8. The activity of moving goods from the producer to the customer is called
selling

distribution

orientation

9. The company book should be kept in a safe place when not being used.
base

history

cheque

10. Each branch of the bank has its own unique sort

code

bar

river

Omeemul

1. professions 2. Days of the week 3. weather 4. studies 5. management 6. a market analyst 7.
campaign 8. distribution 9. cheque 10. code

TumnoBblie OLIEHOYHBIE CPEACTBA IJIEKTPOHHOTO CEMUHApa 2.
1. What kinds of money do you know? What is bartering?
2.  What do banks do? Why world’s currencies have value?
3. What is monetary policy? Who is responsible for it?

TUNoBOI BapHaHT TECTOBBIX 3a/IaHUH 2.

1. Market research provides information to identify and analyze the market
need, market size and competition.

boring

important

poor

expensive

2. We needed to know what customers wanted.
future

sensitive

potential

gloomy

3. Market followers are in a .position.
innovative

effective

efficient

difficult

4. O6o0maromM NoHsATHEM Ut clienyronmx ciaoB head, neck, foot, back sisisiercst:
figure

body

face



5. O6oOmarommmM MoHsITHEM JuIs cheayromux cioB  tram, motorbike, trolleybus, skytrain
SIBJISICTCSL:

transport

traffic

engine

6. O0oOIIaroNUM TOHITHEM JIJIS CISIyIONUX ciIoB pasta, bread, vegetables, rice ssusercs:
meal

breakfast

food

7. AHTOHMMOM K CJIOBY K ci0BY «drink»siBiisieTcst:
write

eat

cook

8. AHTOHUMOM K CJIOBY «YOUNQ» SIBJISIETCSA:

dark

happy
old

9 AHTOHUMOM K CJIOBY «SUmMmery saBiIdeTcA:
north

winter

cold

10. AHTOHUMOM K cJIOBY «DUY» sSIBIIsieTCS:
sell
make

pay

Omeemot
1. important 2. potential 3. Difficult 4. Body 5. Transport 6. food 7. Eat 8. old 9. Winner 10. sell

TurnoBbie OLIEHOYHBIE CPEICTBA JIEKTPOHHOIO CEMUHapa 3.
1. What are taxes? Can any state exist without them?
2. How does USA taxation system differ from Russian?
3. What are direct and indirect, progressive and regressive taxes? Give examples.

TunoBoi BapuaHT TECTOBBIX 3aJJaHUl 3.

1 Corruption has a big on business and the economy.
impact

seduction

abstraction

2 In many countries are a normal part of doing business.
chats

books

bribes

3. Companies have a variety of ways of .tax on profits.

giving



avoiding
allowing

4. Ethics comes into play in between the firm and its employees.
the relationship

the brotherhood

the friendship

5. Is determining or ethical behavior a task in a business?
big

funny

wonderful

simple

6. Kak npaBuibpHO?
How are you ... ... ... ?
things

doing

7. BepabiM oxonuanueM ¢passl « This is » A61emcs
myself
my wife

8. BepubiM ciioBoM B dpaze « I'd like to myself-» agnsemcs:
introduce
meet

9. BepHbiM okoHYaHUEM ¢pazbl « |‘'m ) ABNAEMCA
thank you
all right

10. Bepubim ciioBoM B (pase « I'd like to you to Ms Bell.» aenaemcs:
introduce
meet

Omeembur.
1. impact 2. bribes 3. avoiding 4.the relationship 5. simple 6. doing 7. My wife 8. Introduce 9.
All right 10. introduce

Tumnossie OLCHOYHLIC CPEACTBA IJICKTPOHHOTI'O CEMHUHApa 4.
1. What is the purpose of a business, in your opinion? Is it just to make money?
2. What are business ethics and a code of ethics? Do they differ?
3. Can the ethics of a particular business be diverse? Why?

TunoBoi BapuaHT TECTOBBIX 3a/laHuil 4.

1. IlpaBusbHBIM NIEPEBOIOM (ppa3bl « rOCYAPCTBEHHAS BIACTD) SABISACTCS:
state authority

public authority

government authority

2. IlpaBuIIbHBIM MEPEBOIOM Gpa3bl «TEPSITh TOBEPUE) SIBISIETCS:
to enjoy confidence
to forget confidence



to lose confidence

3. IlpaBUIIbHBIM 1TEPEBOIOM (Ppa3bl « TOBOPUTH MPABIY» SBISCTCS:
to tell the truth

to say the truth

to speak the truth

4. TTpaBUJIbHBIM MIPEAJIOTOM B CIIEAYIOIIEM mpeioxkennn «Investors are more and more
concerned where their money is invested. » siBisiercst:

at

about

after

5. IlpaBUIBHBIM MIPEIOrOM B CIeayONEeM mpemioxennn «Pressure is applied  industry to
improve business ethics through new public initiatives and laws» siisercs:

on

by

on

6. [IpaBuiIBbHBIM PEASIOTOM B clieaytoleM npemioxennn «We look forward
receiving a detailed plan of the project.» siBisiercs:

to

above

of

7. IIpaBUIBLHBIM MPEAJIOTOM B CIEAYIONIEM MpeuioxeHnn « We must be aware  the attitude
towards foreign investors.» sBisieTCS:

at

of

after

8. IlpaBUIIbHBIM IIPEUIOTOM B ciieayromeM npepioxennn «We are all involved finding
solutions to the current problems.» siBnsercs:

on

by

in

9. IlpaBMIIbHBIM IIPEUIOTOM B CleyroleM npeioxenuu « For the site construction we will rely
local contractors.

on

above

of

10. BepHbIM MECTOMMEHHEM, 3aMEHSIOIIUM MOJUYEPKHYTYI0 (pazy B MpemiokeHuu «10op
managers not only misused corporate assets, but also they often committed the company to risky
ventures in order to further personal interests. » siBisieTcs:

we

they

it

he

my



Omeemo.

1. public authority 2. to lose confidence 3. To tell the truth 4. about 5. on 6. to 7. of 8. in 9. on

10. they

4.3. OueHoYHbIe CpeACTBA I MPOMEKYTOYHOM aTTecTanuu
4.3.1. TlepeyeHb KOMIIETEHIHII € yKa3aHMeM 3JTanoB uX (OPMHMPOBAHUA B Ipolecce

OCBOcHHMSI 00pa30BaTeIbHON NPOrpaMMmbl.

KOMIIeTeHIMi ¢ y4eToM dTana ux GopMupoBaHus
Ui 04yHOHU (hopMBI M 3a04HOM ¢ mpumenenuem D0 J1OT

ITokazarenun m KPUTEPUH OUCHUBAHUA

Tabmmia 5.1

Kox ocBoenns

Kon HaumenoBanune yrama HaumenoBanue 3Tama
KOMIIETEHIINH KOMITIETEHIINH OCBOEHUSI KOMIIETCHIINH
KOMITETEHINH
YKOC -4 CIIOCOOHOCTh YKOC-44 CIIOCOOHOCTh IPUMEHSTH
OCYILIECTBIISTh JIEKCUYECKYIO,
JIEJIOBYIO rpaMMaTHYECKYIO u
KOMMYHHKAIUIO B CTHJIUCTUYECKYIO 0a3bl
YCTHOM ¥ MMCbMEHHOMN npodeccnoHaIbHON
bopmax Ha HaNpPaBIEHHOCTH TUTS
rocyaapcTBEHHOM(BIX) OCYILIECTBJIECHUS JIETTOBOM
U  WHOCTPaHHOM(BIX) KOMMYHHUKAIlUM B YCTHOU U
s3bIKe(ax) IIICbMEHHOU bopme Ha
WHOCTPAHHBIX SI3BIKAX
CIIOCOOHOCTh WCII0JIh30BaTh
YK OC-4.5 ayTeHTUYHbIE BUICO U ayAHUO

MaTepuaibl Kak OCHOBY s
OCYIIECTBICHUS  MHOS3BIYHOU
KOMMYHUKAaIlUM B YCTHOH U
MUCHbMEHHON dbopme Ha
LIUPOKUI Kpyr TeEM
npodeccroHanbHOI
HaIlpaBJIEHHOCTH, c
HCII0JIb30BaHUEM
crienuuaeckoit JIEKCUKHU

BBICOKOI'O YPOBHS CJIIO’KHOCTH

JUIs 3204HON (hOpMBI O0yUEHUS

Tab6smma 5.2

Kox ocBoenns

Kon HaumenoBanue yrama HaunmenoBanue stana
KOMIIETEHIIUH KOMIIETEHIINHT OCBOCHMS KOMIIETEHIIUH
KOMIIETEHIINHU
YKOC-4 CIIOCOOHOCTH YKOC-4.3 CIIOCOOHOCTh  CaMOCTOSTEILHO
OCYULIECTBIISTh CO3/1aBaTh Marepuaibl
JIETIOBYIO MPE3CHTAIIMOHHOTO  XapaKTepa
KOMMYHHUKAIUIO B (moxmampl, BBICTYILICHHS,
YCTHOM M MMCbMEHHON Mpe3eHTalu U Jp.) C ayIuo -
dbopmax Ha BU3YaJIbHBIM COIPOBOXKIECHUEM
rocyaapcTBeHHOM(BIX ) (n 6e3 HEro) Ha WHOCTPAHHBIX

A3BIKaX




u
s13bIKe(ax)

WHOCTPaHHOM(BIX )

YKOC-44

CITOCOOHOCTH IPUMEHSTh
JIEKCHYECKYIO,
rpaMMaTHYeCKYIO U
CTUJIMCTHUYECKYIO 0a3bl
npoQecCHOHATBHOMN
HATPaBIECHHOCTH ISt
OCYIIECTBIICHHS JICTIOBOM
KOMMYHHKAIIUU B YCTHOU U
NMCbMEHHOU opMe Ha
WHOCTPAHHBIX SI3BIKAX

JUIs O4YHOH ¥ 3a04HOM popmer ¢ D0 J1OT

Tabmuna 6.1

Jran ocBOEHUI

Iloka3arenpb orleHUBaHUA

Kpurepuii onieHuBanus

KOMITCTECHITHH
YKOC-44 crioco0eH BBICTYIIUTh C | BeIIONTHSIET BCE TNEpEUYHCIICHHBIC
CIIOCOOHOCTh TPUMEHSTh | JOKIAIOM Ha | BUJIBI JeSITeIIbHOCTH
JICKCU1IECKYIO, npodeccuoHaIbHYI0 TEMY, | CO3HATEIILHO, CaMOCTOSTEIILHO,
rpaMMaTH4CCKYIO U | mpe3eHTanuen 10 | UCTIONB3Ysl YETKUH IUIaH |
CTHJIUCTUYECKYIO  0asbl MPeITI0KEHHBIM COOTBETCTBYIOIIHE JIEKCUYECKUE,
npodeccuonaLHO PO ECCHOHATLHBIM TEMaM; CTHIIMCTHYECKUE u
HaMpaBJICHHOCTH AL | onnepkats Gecedy; IPOBECTH | rpaMMATHYECKHE  OCOOEHHOCTH
OCYIIECTBIICHUS JICIIOBOM .
yH a . | meperoBopsr; pa3paboraTth | s3bIKa npoeCCUOHATBLHON
KOMMYHHUKAI[MK B YCTHOMN
. MapKETHHTOBYIO CTpPATETHIo, | KOMMYHHUKAIHH CTpaH
Y MUChbMEHHOW Qopme Ha
COCTaBHTH JCIIOBOC MUCHMO WIIH | H3y4aeMBIX SI3BIKOB
WHOCTPAHHBIX SI3bIKAX.
Ip. JOKYMCHTAIUIO Ha

HHOCTPAHHBIX A3BIKaX

YKOC-4.5
CIIOCOOHOCTh
HCII0JIb30BaTh
ayTCeHTHYHBIE BHUICO U
ayuo Marepuanbl  Kak
OCHOBY TUTST
OCYILIECTBIICHUS
WHOSI3bIYHOM
KOMMYHUKAIlUU B YCTHOU
Y MUChbMEHHOH (popme Ha
WIUPOKUH  Kpyr  TeM
npo¢ecCuOHAITBHON
HaIpaBJIEHHOCTH, c
HCIIOJIb30BaHUEM

CHenu(pUIecKOr JIEKCHKU
BBICOKOTO YPOBHSI
CJIO’KHOCTH.

CIoCco0€eH IOHATH U KPUTHYCCKH
MMpoaHaAJIN3UPOBATL COJACPIKAHUC
AYTCHTUYHBIX BHUACO W ayJuo

MaTepHasoB; crioco0eH
COCTaBUTh CBOE€ MHeHue 00
YBHJICHHOM\yCJIBIIIIAHHOM u
BBIpa3UTh €ro B  YCTHOU
(mpe3eHTanus, o0CyXKeHHe)
\mucbMenHo# (3cce, cooOIIeHME)
dopme, C  HCIOJIb30BAaHHEM
crienupuIecKoi JIEKCUKU

BBICOKOI'O YPOBHA CIIOKHOCTH

TIOHUMAET O0IIee COACPIKAHUE U
HEO0OXOIUMBIC JIJIS TalbHEHIIIero
aHaJIM3a JeTalld  ayTeHTHYHBIX
aymuo W BHUJEO MaTepualoB
noce JIBYKPATHOTO
MPEIBSABICHUS; CAMOCTOSTEIHLHO
dbopmynupyer cBoe MHEHHE 00
YCIBIIIIAHHOM\YBHICHHOM Ha
WHOCTPAHHOM SI3BIKE B YCTHOM H
MUCEMEHHOM bopme C
HCIIOJIb30BaHUEM
crienuuaeckoit JIEKCUKHU
BBICOKOT'O YPOBHSI CIIOKHOCTH

JUIs 3204HON (hOPMBI

Tabnuma 6.2.

Jrtan 0CBOECHUA
KOMIICTCHIINN

IlokazaTens OLICHMBAHUS

Kpurepuii orieHnBanus




YKOC-4.3
CIOCOOHOCTh
CaMOCTOSITEITLHO
CO371aBaTh  MaTepUalIbI
MIPE3CHTAI[IOHHOTO
xapaktepa  (AOKIJIaJBbI,
BBICTYILICHHS,
Ipe3eHTalMl U Jp.) C
ayaro -BU3yaJbHBIM
COIpOBOXKACHUEM (U 0e3
HEro) Ha WHOCTPaHHBIX
SI3BIKAX.

noAOMpaeT HMCXOMHBIA MaTepuai
10 3aJaHHOM TeMaTHKE;
COCTABJIACT IUIAH BBICTYIJICHUS;

co3laer KOPPEKTHOE
ayJIHOBU3YalIbHOE
COIIPOBOKICHUE;
cobOmotaeT TpeOOBaHUSA K SI3BIKY
pi (N (0):10)7 IIPE3EHTaLUN u
TpeboBaHusi 1m0  O(opMIEHHUIO

JIeJIOBOI IPE3CHTALINH;
BBICTyIIa€T €  COOJIIOJCHUEM
MPaBUII JICTIOBOTO STHKETA.

HCIIOIb3YET Marepuai
COOTBETCTBYIOLIUN 3aJaHHOM
TEMAaTHKE;

BBICTYIIVICHUC YETKO BBICTPOCHO,

ayJIHOBU3YalIbHOE
COIIPOBOKICHNE

OTBC€YACT

TpeOOBaHUSIM K O(OopMIICHHUIO

JIETIOBOM ITPE3EHTALINH;

co0JIro1aeT 0COOEHHOCTH SA3BIKA

NEJIOBOH
JIEJIOBOT'O JSTUKETA
M3y4YaeMBbIX SI3bIKOB.

MMpE3CHTaAllUKU

u
CTpaH

YKOC-44
CIOCOOHOCTh
MIPUMCHSIT
JIEKCUYECKYIO,
IrpaMMaTHYECKYIO U
CTHJIUCTHYECKYIO 0a3bl
npodeccnoHanbHOM
HAIPaBJICHHOCTH JIS
OCYILIECTBIICHHS

b1 (N (0):10)
KOMMYHHKAIUHU B
YCTHOW U MUCbMEHHOMN
(dhopMe Ha MHOCTPaHHBIX
SI3BIKAX.

CHOCOOCH BBICTYIUTH C JIOKJIAIOM
Ha TpOo(EeCCHOHATBLHYIO  TEMY,
MPE3eHTAIUEH 10 TPEITI0KEHHBIM
npodeccHoHATEHBIM TeMaM;
MoJJIepKaTh Oecemy; MPOBECTH
[IEPETrOBOPBI; pa3paborath
MapKETHHTOBYIO CTpaTeruio,
COCTaBHUTH JEJIOBOEC IMHUCHMO HIIN
p. JOKYMEHTAIHIO Ha
WHOCTPAHHBIX SI3bIKAX

BBIITIOJIHACT BCC INCPCUMUCICHHBIC

BUJIBI
CO3HATEIIBHO,

UCIIONIb3Ysl ~ YETKHUI

JACATCIIBHOCTH
CaMOCTOATCIIBHO,
IJIaH u

COOTBCTCTBYIOIIHEC JICKCUYCCKUC,

CTHJIMCTHUYCCKUC
TpaMMaTH4YC€CKUC
SA3bIKa
KOMMYHUKaIlUA

N3YYaCMBbIX A3bIKOB

u

0COOEHHOCTH
poQeCCHOHAILHON

CTpaH

4.3.2. TunoBbie OLIECHOYHBIE CPeICTBA
Or1ieHOYHBIE CpPEICTBA MPOMEKYTOUHOM aTTeCTAIlK MPEIOCTABISETCS B JOCTYITHON

dbopme

JUTS1 JIAIT C HApYIIEHUSMH 3pEHUS: B YCTHOU (popme min B hopmMe JIEKTPOHHOTO
JIOKYMEHTA C YBEJIMYEHHBIM HIPU(TOM C HCIIOIH30BAHUEM CIIEIIUATHU3UPOBAHHOTO
MIPOrpaMMHOTO o0ecTieueHus

JUIS JIUI] C HApYIICHUSIMH CIyXa: B meyaTHoU (hopme uin B popme 3JIeKTPOHHOTO

JTIOKYMEHTA.

JUISL JIAL C HapyILIEHUsIMU OTIOPHO-/IBUTATEJILHOTO anmnapaTa: B ycTHOU (opMme UiH
nevyatHoi gopme uiu B GopMe 3JIEKTPOHHOTO JOKYMEHTA.

Tunosnie BOIIPOCHI K 3a4Y€Ty

1. Listen to the text and do the tasks.
2. Speak on the given topic: Non-verbal etiquette. Be ready to discuss it with the teacher.
3. Translate the text from English into Russian.
4. Listen to the text and do the tasks.

5. Speak on the given topic: Differences between leadership and management. Be ready

to discuss it with the teacher.
6. Translate the text from English into Russian.

Tunosble BOIIPOCHI K 3K3aMEHY

1. Listen to the text and do the tasks.
2. Speak on the given topic: Business Meetings. Be ready to discuss it with the teacher.
3. Do the presentation on the chosen topic.




4.
5.
6.

Listen to the text and do the tasks.
Speak on the given topic: World Politics. Be ready to discuss it with the teacher.
Do the presentation on the chosen topic.

HIxaJjia oneHUBaAHUA

Tabsma 7

3auem

Ixzamen
(no 5-
oanavno

u
wKaine)

Kpumepuu oyenxu

HC

3a4YTCHO
(0-50)

Oranbel KOMIETEHIMH, IPEIyCMOTPEHHbIE pabouell MporpaMMoi, He
chopmupoBanbl. HenocrtaTodHblil ypoOBEHb YCBOEHHUS JIEKCHUKO-
rpaMMaTH4eckoro marepuana. llpakThueckue HaBBIKM BiaJEHUS
peueBoil  JeATENbHOCTbIO HEe  chopMupoBaHbl. 3aJaHue Ha
ayJMpOBAHNE HE BBHIMOJIHEHO. YCTHBIH OTBET COACPXKUT OOJbIIOE
KOJIMYECTBO TIPaMMaTHUYECKUX, JIEKCHYECKUX U  (OHETHUECKUX
omnOOoK, OeIHbIH JeKCUYecKHil 3amac, TeMa He packpbita. CMbIcioBast
HE3aBEpLIEHHOCTb M  OTCYTCTBHE JIOTMKM BBICKa3blBaHUS. B
MyOJIMYHOM BBICTYIUICHHHM Tak)Ke NPUCYTCTBYIOT (POHETHUYECKHE
OomMOKM, TEeMI pedyd MemieHHblH. ['paduueckne Mmarepuanbl
OTCYTCTBYIOT WJIM HE COOTBETCTBYIOT TE€ME€ WJIM HOMUHAJIbHBIM
TpeOOBAHMSM.

3a4TCHO
(51-100)

3(51-64)

Oranbl KOMIIETEHLUH, HPEIyCMOTPEHHblE padoueil mporpammoit
OUCHUIUIMHBL M NPAKTUYECKWE HABBIKM  BIQJCHUS  PEUbIO
cOopMHPOBaHBI HA MUHHMAJIBHOM ypOBHE. 3a/laHie Ha ayJHpOBAaHUE
BBITIOJTHEHO ~ YAOBIETBOPUTENbHO. YCTHBIA oTBeT (Menee 20
MPEAJIOKEHUN) CONEPKUT YMEPEHHOE KOJWYECTBO OIMUOOK B
rpaMMaTuKe, JIEKCMKe U (OHETHKe. 3amac TeMaTH4YeCKOW JIEKCUKU
HEJOCTAaTOYHBIM,  HCIIOJIb3YIOTCA  MPOCTbIE W OJAHOTHUIIHBIE
rpaMMaTH4YeCKUE CTPYKTYpbl. TeMIl peun 3aMeUIeHHBIN C 4acTbIMU
nay3amMu u noBTopamu. CMbICIIOBas 3aBEPUICHHOCTh U JIOTUYHOCTh
BBICKA3bIBaHUS 3HAYUTENHHO HAPYIICHBI. B MyOIUYHOM BBICTYIUIEHUN
MPUCYTCTBYET YMEPEHHOE KOJIMYECTBO (POHETHUUECKUX OIMMUOOK, TEMIT
peun cpennuil. [I'paduueckne Mmarepuanbl HPUCYTCTBYIOT H
COOTBETCTBYIOT TEME BBICTYIJICHUSI.

4(65-84)

Otanbl KOMIIETEHIIMH, NPeAyCMOTpEHHbIe pabodell mMmporpammoit
JVCLIATIIINHBI, c(OpMUPOBAHBI JIOCTaTOYHO. JeranbHOE
BOCIIPOU3BeJIeHHE Y4eOHOro MaTepuasia ¢ OT/ENbHBIMU 3JI€MEHTaMH
TBOpuecTBa. IIpakTHueckue HaBBIKM pEYEBOW JIEATEIBHOCTH B
3HAYUTENBHON Mepe cQOopMHUpOBaHBL. 3aJaHUE Ha ayJIupOBaHUE
BBITIOJIHEHO. YCTHBIH OTBET COACPKUT HEOONBINIOE KOJIUYECTBO
rpaMMaTUYeCKHUX, JEKCHMYeCKMX M (oHeTHuecKkux omnbok. Tema
packpbiTa HOYTH MOJHOCTHIO0. OOyyarouuiics: BiajgeeT A0CTaTOYHBIM
JIEKCUYECKUM 3aIlacoM, HCIOJIb3YET OCHOBHBIE TI'paMMaTHUYECKHE
CTPYKTYypbl.  OTMeHaeTcsi  €CTECTBEHHBIA  TEeMII  peYud  C
HE3HAYUTENIbHBIMU Tay3aMH M [OBTOpaMd. B mybmuyHOM
BBICTYIUICHUM NPAaKTHYECKH OTCYTCTBYIOT (DOHETHYECKHE OIIMOKH,
TeMn peun yMepeHHbIH. ['paduueckue marepualibl MPUCYTCTBYIOT U
MTOJIHOCTHIO COOTBETCTBYIOT TEME BBICTYILIEHUS, IONOJHSIOT €€.




DTanbl KOMIETCHITUH, TPEAYCMOTPEHHBIC pabdodeil MporpamMmoin
JTUCLUUIUIMHBL, C(OPMHUPOBAHBI Ha BBICOKOM ypoBHE. CBoOoaHOE
BJIAJICHUE S3BIKOBBIM MarepuanoM. [IpakTuueckre HaBBIKM PEYeBOil
JeSTeIbHOCTH C(OPMHPOBAHBI Ha BBICOKOM YpOBHE. AyIUpOBaHHE
BBITTOJTHEHO TPAKTUYECKU 0e3 OmHMOOK. Y CTHBIA OTBET (DOHETHUYECKH,
JIEKCHUYECKHU M TPaMMaTHYEeCKH MTPaBUIBLHO 0(hOpMIICH, TeMa pacKphITa
NOJTHOCTBI0. OTMEYaeTcss €CTECTBEHHBIM TEMIT pedYd, OTCYTCTBHUE
3aMeTHbIX  may3.  OOyuwaromuicss  AEMOHCTPHpPYET  Oorarslid
JIEKCUYECKUI 3amac M MCHOJIb3YyeT pa3HOOOpa3Hble IpaMMaTHUECKHE
CTPYKTYpbI 1 Kkiuiie. [Ty0nuyHoe BBICTYIUIEHHE IPOXOAUT 0€3 SIBHBIX
(doHeTHYECKNX HApyHmIeHWH, TeM peun Oerubpiid. ['paduueckue
MaTepuaibl TMPHCYTCTBYIOT M TIIOJHOCTBIO COOTBETCTBYIOT TEMeE
BBICTYIUICHHS, TOTIOJHSIIOT €€.

5(85-
100)

4.4. Meronnueckre MaTepuaJbl IPOMeKYTOYHOM aTTecTaluu

[TpomesxyTouHas arTectaius 1o Aucuuminie « M HOCTpaHHBIN SA3BIK B TPO(ECCHOHATEHON
JEATEIIBHOCTH MTPOBOJUTCS IO OKOHYAHUIO 2 ceMecTpa BTOpOoro Kypca u 1 cemectpa 3 xypca B
¢dopMe 3auera M SK3aMeHa JUIsl CTYJIEHTOB OYHOM (opMbl 00yueHus. [l cTyIeHTOB 3a04HOU U
3aouHoOi ¢ npuMmeHenueM D0, JIOT ¢opm oOydeHus, MPOMEXyTOUHasE aTTeCTalUs IPOBOJUTCS
10 OKOHYAHHUIO | U 2 ceMecTpOoB TPETHETO Kypca, B (popMe 3aueTa U dK3aMeHa.

ITpomerxyTouHas aTTecTalus Mo AUCHUILIUHE OCYILECTBISAETCS B COOTBETCTBUHU C (POHIIOM
OLICHOYHBIX CPEICTB B (opMax, aJaiTUPOBAHHBIX K OTPaHUUYEHUSM 3/0pPOBbS U BOCIPUSATHUS
uH(pOopMaIuu 00yYaOLTUXCS.

[Ipouenypa mnpoBeAeHUs NPOMEXKYTOYHOM —arrecrauuu g o0ydarommxcs ¢
OTPaHUYEHHBIMU BO3MOYKHOCTSIMHM 370POBbS U OOYy4aroIMXCsl MHBAJIMJIOB YCTaHABIMBAETCS C
y4€TOM MHAMBHUIYAJIBHBIX Mcuxodusnueckux ocodeHHoctedl. IlpomexyTouHas arrecranus
MOJKET IIPOBOJUTHCS B HECKOJIBKO ITAIOB.

[Mopsimox mpoBeneHus MPOLEAYPHI OLICHUBAHUS TPEIOCTABISACTCS B JOCTYITHON opme

JUIs1 JIULL C HApYLIEHUSIMH 3pEHHUS: B YCTHOM popme 1iti B (hopMe 3JIEKTPOHHOTO JOKYMEHTA
C MCITOJIb30BAaHUEM CIIEIUATM3UPOBAHHOTO MTPOTPAMMHOTO 0OecTieueHMs

U JIMI C HapyUIeHUSMHU CilyXa: B IeyaTHOH ¢opme win B (GopMe 3JICKTPOHHOTIO
JIOKYMEHTA.

JUI JIMI] C HapyUIeHUSAMHU OIOPHO-JBUIaTelIbHOIO ammapara: B ycTHOHW (opme uiam B
ne4yaTtHoi gopme, Ui B popMe 3JIEKTPOHHOTO TOKYMEHTA.

3ayer BBICTABISETCA MO pe3yiabTaTaM paboOThl BO 2 CEMeCcTpe BTOpPOro Kypca ais
CTYACHTOB OuYHOW (opmbl 00yueHus. [lng 3aouHoi ¢Gopmbl 00ydeHUs M 3a0UHOU (HOPMBI
o0ydenus ¢ npumeHenueM D0, 10T 3ader nmpoBoauTcs B KOHIE 1 cemecTpa TpeThero kypca. B
BEJIOMOCTb BBICTABIISIETCS «3AYTEHO» WU «HE 3aU4TEHOY.

bunetsl Ha 3au€Te BKIIIOYAIOT TPU 33JaHUS: ayJUpOBaHUE, Oecela Mo TeME U NEepeBOA
TEKCTa.

[Ipy BBIMONHEHUM ayIUPOBAHMSI CTYACHT JOJDKEH O3HAKOMHUTHCS C 3aJaHHEM 110
ayIMpOBaHUIO 10 Haudaja MPOCIYIINBAHUSA;, INPOCIYIIAaTh MPEIOKEHHBIH TEKCT JBAXIbI;
BBIMIOJIHUTH 3aJaHus. Bpems BbllonHeHUs 3ajaHus no ayaupoBanuto — 10 munyt. Ilpum
BBINIOJTHEHUM 3aJaHUsl 10 ayJWPOBAHHUIO YUUTBHIBAIOTCS HABBIKM IIOHUMAaHUS Ha CIyX pe4H
JUKTOpa B 3ByKOo3amucu (Bpems 3BydaHus — 1,5 MUHYTHI, BKiIrouaromed 5 % He3HaKoMOMn
JIEKCUKH).

becena mo omHOW W3 MPENJIOKEHHBIX TEM, ONPEACIICHHBIX MPOrpPaMMOM MPEAIOoaraeT
Clefylollee: CTYACHT JOJDKEH pPAacKpbhITh TeMy, NpeAJIOKEeHHYl0O B Ouiere, B (opme
MOHOJIOTUYECKOT0 BBICKA3bIBaHMS U BECTH Oecelly ¢ 3K3aMEHATOpOM IO JaHHOH Teme. O0BEM
NpeUIOKEHU B TeMe — He MeHee 15 mpeanokeHuit ¢ mpaBuiIbHONW OPOPMIICHHOHN JIEKCUKOH U
rpaMMaTHYECKUMHU KOHCTPYKIUSAMU. OTBET yCTHOM TeMbl MO3BOJISIET MPOBEPUTH KAYECTBEHHOE



OBJIQJICHHE COJIEP)KaHUEM Kypca U CJIOKHBIMU HMHTEIUJICKTYaJIbHBIMH YMEHHUSIMU: JIOTUYHO U
MOCIIE0BATEIbHO U3JIaraTh CBOM MBICIIH, BbIpaXaTh 1 0OOCHOBBIBATH CBOIO TOUKY 3PEHHS.

3aaHue Ha NepeBo/ TEKCTA MPEAIOJaraeT, UTo CTYACHT JODKEH IPOYUTATh U IEPEBECTU
TEKCT CO coBapeM. Bpems BbIOTHEHH 3aaHus 10 iepeBoay co ciioBapeM — 30 munyT. [lepeBon
TEKCTa C aHIJIMACKOTO SI3bIKa HA PYCCKUH JTOJIKEH OBITh TOUHBIM U aJICKBATHBIM.

DK3aMeH MO AUCLUUIUIMHE CIYXKUT 7S OLIEHKH paboThl CTYJEHTa B TeYCHHE 2 ceMecTpa
BTOPOTO Kypca u 1 cemectpa 3 Kypca Ui CTyIEeHTOB O4YHOM (opMBbI 00yUdeHHsI, 1 BCero 3 Kypca
JUTs 3a09HOM M 3a04HOM ¢ mpuMenenreMm D0, JIOT dopm oOydeHus. Dk3aMeH NMPU3BaH BHISBHUTH
YPOBEHb, MPOYHOCTb U CUCTEMATHMUHOCTH IOJIYYEHHBIX UM TEOPETHMUECKHUX M IMPAKTUYECKHX
3HAHUU, TPUOOPETEHHS HABBIKOB CAMOCTOSATEIBHON PabOThl, Pa3BUTHUSI TBOPUECKOTO MBIIIICHUS,
YMEHUE CHUHTE3UPOBATh MOJTYYEHHBIC 3HAHUS U MPUMEHSITh UX B PEIICHUH KOMMYHHKATHBHBIX
3ajad.

ITo uroram sx3aMeHa B BEAOMOCTb BBICTABIIIETCS OLIEHKA I10 ILIKAJIE MOPSIIKA: «OTIUYHO»,
«XOpOILIO», «YIOBIETBOPUTEILHOY», «HEYIOBICTBOPUTENBHO». OK3aMEHAI[MOHHbIE OWJIETHI
BKJIIOYAIOT TPU 3aJ[aHus, TO3BOJIAIONIME OICHUTh C(OPMUPOBAHHBIE KOMIIETCHLUH I10
TUCIUIUIMHE: ay[upoBaHHue, Oecela Mo TeMe U MyOJIMYHOE BBICTYIUICEHHWE C HCIIOJIb30BAHHEM
Ipe3eHTal1H.

[Ipy BBIMONHEHUM ayIUPOBAHMSI CTYACHT JOJDKEH O3HAKOMHUTHCS C 3aJaHHEM I10
ayIMpOBaHUIO JI0 Hayaja MPOCIYIIMBAHUA; IPOCIYIIATh IPEIIOKEHHBIH TEKCT JBaXJbl;
BBIMIOJIHUTH 3aJaHus. Bpems BblmonHeHus 3aaaHus mno ayaupoBanuio — 10 munyrt. Ilpu
BBIMIOJTHEHUM 3aJaHUsl [0 ayJWPOBAHUIO YUUTHIBAIOTCS HABBIKM IOHHUMAaHUS Ha CIyX pe4H
JTUKTOpa B 3BYKO3aMKCH (BpeMs 3By4aHUs — 2 MUHYTHI, BKIItouaroniei 3 % He3HaKOMO JIEKCHKH).

becena nmo onHON W3 MpEIOKEHHBIX TEM, OINPENEICHHBIX MPOrpaMMON MpeanoJaraet
Clenyrolee: CTYIEHT JAOJDKEH pAacKpbITh TeMy, MPEATOKEeHHYI0 B Ouiere, B ¢opme
MOHOJIOTUYECKOTO BBICKA3bIBAaHMs M BECTH Oeceny C 3K3aMEHATOpOM IO JaHHOH Teme. OO0BEM
MpeJIOKEHUI B TeMe — He MeHee 15 mpenoeHui ¢ mpaBUIbHOW O(OPMIEHHON JTEKCUKON U
rpaMMaTUYeCKUMHU KOHCTPYKUUAMU. OTBET yCTHOM TEMbI MO3BOJISIET IIPOBEPUTH KAYECTBEHHOE
OBJIAJICHUE COJEPKAHUEM Kypca U CIOXHBIMH HHTEJUIEKTYaJlbHBIMH YMEHUSMU: JIOTHYHO U
MOCJIEI0BATENbHO U3JIaraTh CBOM MBICIIH, BbIpaXaThb U 0OOCHOBBIBATH CBOIO TOUKY 3PEHUS.

B pamkax myOmUYHOTrO BBICTYIUICHUSI CTYJIEHT JOJDKEH MPEACTaBUTh MOATOTOBICHHYIO
IPE3CHTALMI0 Ha paHee BbIOpaHHYIO TeMy. BbIOOp Tembl corjacyercs C IpemnojaBaTesieM U
OCTJIbHBIMU CTysieHTaMH. [Ipe3eHTalus sSBaseTcss yCTHBIM BBICTYIIJIEHUEM, KOTOPOE IPOBOIUTCS
C HCMOJB30BaHUEM BHU3yalIbHO-rpaduyeckux cpeacts MS Power Point. Pexomenmgyemoe
KOJIMUECTBO CaiI0B Ais mpe3eHTanuu — 7-10. BpeMs, BeIIeIeHHOE Ha BBICTYIUICHHE — 5 MUHYT.
[Ty0nruHOE BBICTYIUIEHHE C UCIOJb30BaHUEM IPE3EHTAIMM MOMOIaeT MPOBEPUTH HACKOJIBKO
JIOTUYHO CTYOEHT YyMEeT CTPYKTypHpoBaTh HWHGOPMAIMIO M B KaKoi Mepe BIajeeT
HEOOXOUMBIMU YCTHBIMHU HABBIKAMHU JI€JIOBOTO OOILIEHUS.

CryneHT 00s13aH SIBUThCA Ha 3a4€T/3K3aMEH B YKa3aHHOE B paciucanuy Bpems. Ono3iaHue
Ha 3a4eT/’PK3aMEH He JOMyCKaeTcs. B mopsiike HMCKIIOUEHHsS Ha 3a4eT/PK3aMEeH MOTYT OBITh
JOMYILIEHbl JUUA, NPEAbSIBUBILNE OIPABAATEIbHbIE JOKYMEHTHI, CBSI3aHHBIE C MPUYUHAMU
OI103/1aHUSl.

Bo Bpemst mpoBeneHus 3aueTa/sK3aMeHa CTYyJEHTaM 3ampellaeTcss UMeTh Hpu cede u
UCIIOJIb30BaTh CpEeACTBa CBs3U. lcmosnp3oBaHue MarepualioB, a TaKXKe IOIbBITKA OOIIEHHS C
JPYTUMU CTYACHTaMU WJIU WHBIMU JIUI[AMHU, B TOM YHCJIE C IPUMEHEHHUEM JJIEKTPOHHBIX CPEJICTB
CBSI3M, HECAHKIMOHWPOBAHHbBIE IEPEMEIIEHUsI MU T.II. SBJSAIOTCS OCHOBAHMEM JJIsl YAaJeHUs
CTYJEHTA U3 ayAUTOPHUH U MOCIEAYIOLIETO IMPOCTABJICHUS OLICHKHU «HEYIOBIETBOPUTEIBHOY.

OOyuaromumMcsT WHBATHJAAM H OOYYalONUMCA C OTpaHUYCHHBIMH BO3MOXKHOCTSIMH
30pOBbsI TPU HEOOXOAMMOCTH IO JIMYHOMY YCTHOMY WJIM TTMCbMEHHOMY 3asBJICHUIO
MIPEIOCTABIISETCS IOMOTHUTENIbHOE BpeMs JIJIsl IOATOTOBKHM OTBETA WJIHM BBITIOJTHEHUS 3a/1aHus (He
Oosee yem Ha 30 MuH.).

OTBeThl Ha BONPOCHI M BBHINOJHEHHbIE 33/JaHMA, O00y4Yalluecs: MPEIOCTaBISIIOT B
JIOCTymHOU (hopme:



AJS JIMI ¢ HAPYLIEHUSIMH 3peHHUsi: B yCTHOH (opMme WM B MHCbMEHHOH (opme c
IIOMOIIIBI0  ACCUCTEHTa, B  (OpME  DIIEKTPOHHOIO  JOKYMEHTa C  HCIOJIb30BaHUEM
CHEUAIN3UPOBAHHOIO IPOIPaMMHOT0 00eCTIeUEHUs

AJIS JINL ¢ HAPYLIEHUSIMH CJIyXa: B 3JIEKTPOHHOM BHUJI€ WK B IMCbMEHHOM (opMme.

AJIS JIMI[ ¢ HAPYIIEHUSIMH OTIOPHO-IBUIaTeIbHOI0 annapara: B yCTHOU ¢opme WU B
NUCbMEHHOW QopMe HIM B (QOpMe 3JIEKTPOHHOIO JOKYMEHTa (BO3MOXHO C IIOMOLIbIO
ACCHUCTEHTA).

IIpu npoBeneHUH MpOLEAYpbl OLEHUBAHMUS pPE3YyIbTaTOB OOYUYEHMs JOIMYCKAETCs
UCTIOJI30BAaHUE JTUCTAHIMOHHBIX OO0pA30BaTENbHBIX TEXHOJOTHH, aJalNTHPOBAaHHBIX IS
00y4aroIuXcsi UHBAINUJIOB U 00YYaOLINXCS C OTPAHUYEHHBIMHU BO3MOYKHOCTSIMU 3/10POBbSL.

[Tpu mpoBeneHUU MPOLEAYPHl OLCHUBAHUS PE3YyJIbTATOB OOYUYCHUs MHBAJIUIOB U JIMII C
OTPaHUYEHHBIMU BO3MOXHOCTSIMU 3/10pOBbsI MPEAYCMATPUBAETCS MCIOJIb30BAaHUE TEXHUUYECKHX
CpeACTB, HEOOXOIUMBIX UM B CBS3HM C MX WHIMBHIYaJIbHBIMH OCOOCHHOCTSMHU. DTH CpEACTBA
MOTYT OBITh MPEAOCTABICHBI 00pPA30BATEIbHBIM YUPEKAECHUEM WIM MOTYT HCHOJIb30BaThCS
CcOOCTBEHHBIE TEXHUUECKUE CPEICTBA.

IIpomesxkyTouHas arrecTanus MO AUCLHUILUIMHE ONpeNesieT yPOoBeHb CPOPMHUPOBAHHOCTH
ATaroB KOMIIETEHIIUH, IPElyCMOTPEHHBIX aJallTUPOBAaHHON 00pa30BaTeIbHOM pOrpaMmMoH.

Jlist cTyieHToB 3a04HOM (opmbl 00ydeHus ¢ npumerenuem D0, JIOT, npomexyrouHas
aTTecTtauus (3a4eT, 9K3aMEH) COCTOUT U3 BBINOJHEHUS MUCbMEHHOI'O KOHTPOJIBHOIO 33JaHUsl U
3JIEKTPOHHOT'O TECTUPOBAHUS C IPUMEHEHHUEM CIIEUAILHOTO IPOrPaMMHOT0 00ecieueHHMs..

ITo 3aounoit ¢opme oOyuermss ¢ npumeHenumem DO, JOT wuroroBas OICHKA TIO
JUcUUIUIMHE (hopMUpyeTcs o pe3yabTatam BeinonHeHus [IK3 u mpoxokaeHus 31eKTpoOHHOTOo
TECTUPOBAHUS HA OCHOBaHMH CJEAyIOIIeH GOopMyIIbL:

¥ =IIK3x 0,4+ TECT x 0,6

[Ipu sToM mpumeHnsiercs cienymomas Ikaia nepesoaa u3 100-OamibHON mKambl B 4-X
OaIIbHYIO:

0 — 50 6am10B — «HEYJOBIECTBOPUTEIHHO;

51 — 64 6annoB — «yIOBIETBOPUTEIHLHOY;

65 — 79 Gaina — «xopomoy;

80 u 6onee OANIOB — KOTIUUHON.

BobinonHeHne MHUCBMEHHOIO KOHTPOJIBHOTO 3a/laHusl T03BOJISIET OLIEHUTh YMEHHUS U
HaBBIKY 110 JUCLUILIMHE U OCYLIECTBIISIETCS B TEUEHUN CEMECTpA.

[IpoBepka 3HaHUN OCYILECTBISETCS C IOMOIIbIO TECTOBBIX 3adaHuil. TectupoBaHue
npoBojutcs B C/10 "IIpomereil" B COOTBETCTBHM € YCTAaHOBJIEHHBIMU TpeOoBaHUSMU. ITOroBbIH
TecT (OpPMHUPYETCS Ha anmapaTHOM YPOBHE C MCIIOJIb30BaHMEM OaHKa TECTOBBIX 3aJaHUM MO
mucuumuinHe. [IpoBepka pe3ysnbTaToB TECTUPOBAHMS OCYLIECTBIIETCS aBTOMATHYECKU.

Tumnossie BOIIPOCHI AJId 3aJaHU Nel Ha 3agete (ay'I[I/IpOBaHI/Ie)
1. Listen to the lecture on ethics, answer the following questions
1. What is the lecture be about?
2. What is the goal of business ethics?
3. What is the difference between stakeholders and shareholders?
4. Is determining ethical behavior a simple task in a business? Why?

2. Choose the topics discussed by the speaker
— the goals of business ethics and CSR;
— business ethics in Europe;
— the impact of corruption;
— ethical work environment;
— peculiarities of managerial business.

3. Complete the following sentences



1. A lot of people are stakeholders in ...

2. A company needs to consider ...

3. Developing a sense of corporate responsibility and ethics is ...
4. It looks like business leaders today ...

5. You’ve all seen the news reports of corporate ...

Tunosblie TeMbl U1 3agaHus Ne2 Ha 3adere (Oeceia 1Mo 3aJJaHHOI TeMe)
Speak on the given topic. Be ready to discuss it with the teacher.

1. Marketing. What is Marketing?

2. Marketing Mix

3. Market Research and Marketing Research

4. Money

5. Banks

6. Monetary Policy

TumnoBoit Texct 11 3aaanus Ne3 Ha 3auere (IEpeBOJI TEKCTA)
Translate the text with a dictionary.
Marketing and Marketing Mix. Promoting a Product

Marketing is a process of planning, designing and distributing ideas, goods and services in order
to satisfy customer’s needs and make profits.

Marketing is a complex process of goods promotion which consists of four main components,
which are called 4 Ps or marketing mix. Marketing mix is the activities you have to combine
successfully in order to sell your product. These components include product, price, place and
promotion. Product is actually ideas or services youd like to sell. Price is the sum of money you'd
like you get for selling your product in order to cover all production expenses and get profit.
Promotion is the complex of activities you have to do to advertise your product. And place implies
not only where you would like to sell your product (country, city, retail outlet), but also time (if
the product meets current market situation or not). Moreover, there is one unspoken component of
4 Ps, which is packaging. Packaging is vitally important in marketing because it can make or break
the whole marketing strategy of the company.

Every product has to be properly promoted so as to be profitably sold. So various methods of
promotion are used by genius marketers and advertisers. They include classified advertisements
in newspapers, open air hoardings, neon signs as well as display advertisements. Moreover, TV
commercials are also a popular method of advertising. TV commercials can include product
endorsement. Publicity can be gained by other promotional activities such as special offers, free
samples, free gifts, competition with prizes, loyalty cards and cross promotion.

So if you want your product to be highly competitive and market-oriented, your company
should pay a lot of attention to marketing and product promotion.

Ilepesoo:

Mapkemune u eco cmpykmypa. Ilpoosusicenue mosapa.

MapkeTHHr - 3TO Mpolecc MJIaHUPOBaHUS, pa3pabOTKU U paclpOCTPAHEHUs UIeH, TOBApOB U
YCIIYT C LEJBIO YIOBIECTBOPEHUS MOTPEOHOCTEH MOKyNaTeNs U MOTyYeHHUS TPUOBLIH.

MapKeTHHT 3TO CHOKHBIA MPOIECC TPOIBUKEHUS TOBAPOB, KOTOPHII COCTOUT U3 4X OCHOBHBIX
KOMIIOHEHTOB, KOTOpble Has3biBatoTcs "4 IIn" mnm "kommiekc MmapkeTHHroBeIx mMep". Komuiekc
MapKETHUHTOBBIX MEp - COBOKYIHOCTb JIEHCTBUIN, KOTOPbIE BaM CJI€yeT YCIEIIHO COYeTaTh JJIs
IPOJAXKH CBOErO MPOAYKTA. DTH KOMIIOHEHTHI BKJIIOYAIOT: caM "mpoaykt", "neny", "mecro" u
"mponBmxkenue topapa". "IIpoaykt" - 310 TO, 4TO BBl XOTHTE mpoxaaTh. "LleHa" - sta cymma,
KOTOPYIO OBl Bbl XOTEJIH IMOJYYUTh OT MPOJAKH TOBapa, MO3BOJUBINAS BaM BO3MECTUTH BCE
pacxo/bl Ha MPOU3BOACTBO U MOMY4YUTh MpHObUIL. "[IpoaBukenue ToBapa" - 3TO BCE, YTO BBI
Jienaere, YTo0bl pa3peKIaMupoBaTh Balll MPOAYKT. A "MecTo" moapazymMeBaeT He TOJIBKO TO, T/1e



Bbl XOTUTE NPOAATH Ball NPOLYKT (CTaHy, TOPOA, MarasuH), HO ¥ BpeMs (OTBEYAET JIH MPOIYKT
TEeKYIIUM TMOTPEOHOCTSIM pbIHKA). Kpome TOro, B MapKeTMHTOBOM MHKCE €CTh 'HEIJIaCHBIN
aneMeHT" - "ymakoBka". YIakoBKa UTpaeT OYeHb BAXKHOE 3HAUYCHHME B MAPKETUHIE, TaK KaK OHa
MOXKET PEIIUTh CyIb0Y BCEH MAapKETUHTOBOM CTpAaTEruu MPOIyKTa.

st Toro, 4To0BI BBITOJAHO MPOJATh MPOAYKT, €r0 HY)KHO I'pPaMOTHO HpojaBHUraTh. MIMEeHHO
IIO3TOMY I'CHHUAJIBHBIMH MApKETOJOIaMU M PCKIAMHBIMH ar¢HTaMH IPHUMCHSAIOTCSA Pa3IM4YHBbIC
MCTOJbI PCKJIAMBI. OHH BKJIIOYAIOT PCKIIaMy B ra3€Tax, pCKJIaMHBIC IUThI, HCOHOBLIC BLIBECKH U
PEKIIaMy B UHTCPHCTC. KpOMe TOro, TCJICBU3MOHHAA pCKiIaMa - 3TO OWH U3 CaMbIX ITOIIYJIAPHBIX
BUIOM PCKJIAMBI. Pexnama Ha TCICBUACHBEC MOXKCT BKIIIOYAaTh PCKIIAaMy TOBApPOB HU3BCCTHBIMU
JJFOAbMU. Taxxe HCIIOJIB3YIOTCA MW JOPYyru€ IpUEMbl PCEKIaMbl, TaKHUC KaK CICHUaIbHOC
MNpEAJIOKCHUC, pa3aada MoAapKOB, KOHKYPChI C IIpU3aMH, KaPThl MOCTOAHHBIX HOKYHaTGHeﬁ u
MEePEKPECTHBIN TPOMOYIIIEH.

Takum o00pa3om, ecny Bbl XOTHTE, YTOOBI Ball TOBap OBIT KOHKYPEHTOCHOCOOHBIM H
OPUCHTHUPOBAHHBIM Ha PbIHOK, Bamie KOMITaHHUU CJIeayeTr YyAaciiThb 0O0JIBIIIOE BHHUMAHHE
MapKETHHI'Y U IPOJABMIKEHHUE TOBapa.

Tumnoselie Bompock 1 3ananus Nel Ha sk3aMeHe (ayAMpOBaHHE)

1. Listen to the lecture, agree or disagree with the following statements. Prove your point of
view

1. Corruption has a big impact on business and the economy.

2. The effects of corporate corruption can’t go well beyond the company’s immediate stake-
holders.

3. A survey in 2002 found that 70 % of U. S. investors felt that concerns about corporate
corruption were hurting U. S. investments a lot.

4. This lack of investments hurts only the company.

5. Scandal can’t actually hurt the economy.

6. 91 % of employees believe that most corporate executives only care about doing what is
best for themselves.

7. There is a strong connection between how employees view the ethics of their leaders and
their own ethical behavior.

8. 3 % of employees believed their supervisors don’t set good examples of integrity.

9. Corruption at the executive level can have negative effects throughout a company.

2. Listen to the lecture again and complete the sentences

1. There is the obvious impact on the stakeholders — especially the employees and
shareholders who lose...

2. Entire communities can be affected when ...

People are not willing to invest their money if...

3. This lack of investment hurts not only the company, but ...

4. When potential investors question the ethics of a company, they don’t ...

5. Reports of corporate corruption have led many employees to ...

6. 43 % of employees have pressure to ...

7. Promoting ethics in business is not only important for avoiding scandals, but ... ...

TumnoBbie TeMBI TOIMKOB K 3agaHuio Ne2 Ha sk3aMeHe (Oeceia 1o 3aJIaHHOM TeMe)
Speak on the given topic. Be ready to discuss it with the teacher.

Taxation

Taxpayers in the USA

Taxes (How to avoid Taxation)

Business Ethics

Ethical Standards

Business and Managerial Ethics

ook owdE



TunoBsie Tembl I 3a1aHus Ne3 Ha sk3aMeHe (IyOJIMYHOE BBICTYIIJICHHUE C MCIIOIb30BaHHEM
TIPE3EHTAINH)
Make a presentation on one of the topics.
1. Business and managerial ethics
2. How to deal with a scandal
3. System of taxation in the USA
4. Types of taxes
5. How to avoid taxation

TumoBsle BAPHAHTHI TECTOBBIX 3adaHuil (17151 3a04HOM POPMBI 00YUCHHS C IPUMEHEHHUEM 30, JIOT.)
1. They will discuss this problem __ the meeting.

in

for

at

2. We will leave __ work tomorrow afternoon.

for

in

at

3. Peterisgoing __ London next week.
o

in

for

4. Mr. Brown will return __ a few months.
in

after

at

5. If you don’t understand anything, I once more.
explain

will explain

explains

6. If he us, it will take little time.
comes

will come

come

7. IlpouTHTe TEKCT.

Jane is going to work with children. She will explain them difficult rules. She will read and discuss
with them interesting stories. The children will write dictations and Jane will correct their mistakes
and give them marks. They will sing, dance and draw. They will go on excursions together. Jane
will be their second mother, because children will spend most time of the day with her.

Onpeznenute npodeccuio No ONMUCAHUIO.
a teacher

a nurse

a doctor

8. 3amosHuTe Tpormyck cioBom Said wiu told
He that he was finding it difficult to manage people



9. 3anosHuTE TpOoMycK cioBom Said wiu told
He me that he was finding it difficult to manage people

10. 3amonuuTe npomnyck cioBom said uim told
She him to improve his performance

11. 3amonuuTe npomyck cioBom Said wm told
She they would never agree

12. TlepeBeuTe B KOCBEHHYIO peYb
“What are you doing?’ She asked him

13. IlepeBeuTe B KOCBEHHYIO PEYb
‘Will you go to the meeting?’ They asked him

14. IlepeBeauTe B KOCBEHHYIO pE€Ub
‘Where is the nearest bank?’ He wanted to know

15. IlepeBeauTe B KOCBEHHYIO peUb
‘Can I borrow your mobile phone?’ She asked me

Omeembui.

1. at 2. for 3. to 4. in 5. Will explain 6. comes 7. A teacher 8. said 9. told 10. told 11. Said 12.
What he was doing 13. if he would go to the meeting 14. where the nearest bank was 15. if she
could borrow my mobile phone

TumnoBoe MUCbMEHHOE KOHTPOJBHOE 3aaHue (111 3a04HOM (hOpMBI OOyUEHHUSI C IPUMEHEHHEM 10,

JIOT.)
I. Chose the right variant. (20 6a/u10B)

1. Marketing tends to be seenas a ............ industry, which includes advertising, distribution
and selling.
a) steel b) creative C) heavy

2. Good marketing must be able to create a set of benefits for the .................. .

a) customer b) government C) manager
3. To market a productisto ................ a plan and put it into action.
a) decide b) make c) deliver

4. The most common variables used in constructing a marketing mix are price, promotion,
productand ...................

a) field b) spot c) place

5. Marketing always results in a customer who is ready to ....................
a) sell b) share C) buy

6. Marketing ..................... are generally concerned with the 4 P’s.

a) managers b) organizations c) objectives



7. Originally marketing was meant to help avoid ............................ in industrially advanced
countries.

a) overproduction b) overpopulation C) overpressure

8. All managers understand the role of marketingin ........................ business.

a) human b) exciting ¢) modern

9. Before selling the product you must do a lot of market ......................... first.

a) planning b) research c) coordination

10. The company with the biggest sales inthe .................. is known as the market leader.
a) sector b) shops c) USA

I1. Put the right word or word combination in the gaps. (20 6aJ10B)

market research , service, promotions , marketing plan , advertising , opportunities, training
program, marketing manager, challenge, marketing strategies

1. To successfully market any type of business is a constant challenge, and business owners have
to stay on top of the latesteffective .................cooovevven..... and methods that are being used in
their particular industry.

2. Any small business needs to grow, and to achieve the best growth the ...........................
has to be adapted to what is working at the time.

3. When you work inside of your small business day in and day out or serve as a
......................... for a company there are days you just can't think of new marketing ideas.

4. Stay in touch with customers on a consistent basis to ensure that they think of you when they
need your ...........cooeeieinann.. again.

5. Most people who work in marketing will tell you it provides them with the
........................ they have always wanted.

6. Marketing offers various career...................... , S0 it's easy to choose one that reflects your
interest, values, and personal style.

7. Mars does not have a specific marketing .............................. for graduates.

8. Marketing trainees will learn about ......................... , PR, consumer bonding, direct
marketing and project management within their first two years.

9. Marketing has an affect on your sales, pricing, ....................... and your advertising
strategies.

efficient.

I11. Answer the following questions. (10 6aJiioB)

1. What is marketing?

2. What is a marketing plan?

3. What is the difference between market research and marketing research?
4. Why marketing is worth the expense?

5. Why marketing research is important to your business?

IV. Grammar (20 6aJioB)

a) Make a new sentence from the question in brackets.

1. (Where has Tom gone?) Do you know ..............ccoooeviiiiiiiinn.n. ?
2. (What does this word mean?) Could you tellme ......................... ?
3. (Is Sue going out tonight?) T don’t know ...............cccooeiiiiinnn.
4. (How much does it cost to park here?) I can’t remember .................



http://marketing.about.com/od/careersinmarketing/Marketing_Careers_and_Training.htm
http://marketing.about.com/od/marketingplanandstrategy/a/Marketing-Strategy-Vs-Marketing-Plan.htm

5. (Who is that woman?) I have noidea ..................ccociiiiiiiins,
6. (How far is it to the airport?) Can youtellme .......................oeel.
7. (Why didn’t Kate come to the party?) [ don’tknow ........................

8. (Did Liz get my letter?) Do you know ............ccoooiiiiiiiiiiiiinna ?
9. (Is there a bank near here?) Can youtellme ...................coeeeiniinin,
10. (Where is the post office?) Do you know ................cooiiiiiiin.n ?
b) Put a question tag on the end of these statements. (10 6as10B)

11. Kate won’tbe late, ..................... ?

12. You'’retired, .................. ?

13. Kate’s applied for the job, ............. ?

14. You wouldn’t tell anyone, ............. ?

15. He’d never met her before, ............ ?

V. Read the text and say whether the following statements are true or false. (30 6a/1;10B)

Direct marketing is a channel-agnostic form of advertising that allows businesses and
nonprofits organizations to communicate straight to the customer, with advertising techniques that
can include Cell Phone Text messaging, email, interactive consumer websites, online display ads,
fliers, catalog distribution, promotional letters, and outdoor advertising.

Direct marketing messages emphasize a focus on the customer, data, and accountability.
Characteristics that distinguish direct marketing are:

1. Marketing messages are addressed directly to the customer and/or customers. Direct
marketing relies on being able to address the members of a target market. Addressability comes in
a variety of forms including email addresses, mobile phone numbers, Web browser cookies, fax
numbers and postal addresses.

2. Direct marketing seeks to drive a specific "call to action." For example, an
advertisement may ask the prospect to call a free phone number or click on a link to a website.

3. Direct marketing emphasizes trackable, measurable responses from customers —
regardless of medium.

Direct marketing is practiced by businesses of all sizes — from the smallest start-up to the
leaders on the Fortune 500. A well-executed direct advertising campaign can prove a positive
return on investment by showing how many potential customers responded to a clear call-to-action.
General advertising eschews calls-for-action in favor of messages that try to build prospects’
emotional awareness or engagement with a brand. Even well-designed general advertisements
rarely can prove their impact on the organization’s bottom line.

1. It’s not allowed to use advertising in direct marketing. TRUE/FALSE

2. Customers, data, and accountability are rarely the main targets of direct marketing. TRUE/
FALSE

3. Direct marketing messages can’t be sent by email. TRUE/ FALSE

4. Addressability in direct marketing is one of the most important forms of communicating the
message. TRUE/ FALSE

5. Various advertising techniques are used to market a product directly. TRUE/ FALSE

6. Direct marketing is widely used by businesses of all sizes. TRUE/ FALSE

7. Direct marketing seldom gets measurable results from customers. TRUE/ FALSE

8. Direct advertising campaign can hardly prove a positive return on investment. TRUE/ FALSE
9. Building emotional awareness or engagement with a brand is not that important in direct
marketing. TRUE / FALSE

10. By conducting direct advertising campaign you can find out the definite number of potential
customers. TRUE / FALSE

5. MeToanyecKkue YKazaHus 1J1s1 oﬁyqamumxca 10 OCBOCHHIO JUCHHUITJIMHbI
MeToauueckue PEKOMEHIAUHU IO OPraHu3alluu nmpouecca OCBOCHUA TUCHUITJIMHBI



AHTTUICKHH S3bIK WTPAeT BAXHYIO POJb B TOATOTOBKE CTYIEHTOB B cdepe IKOHOMHKH,
MO3TOMY CTYJEHTHI JOJKHBI UMETh YETKOE MPEJICTABICHHE O TOM, Kak Hambonee 3(p(PEeKTUBHO
M3y4aTh JaHHYIO JUCLUIUIMHY. [ TaBHBIN NpUHIUMI OCBOEHUS MHOCTPAHHOI'O S3bIKA 3aKJIIOUAETCS
B CUCTEMAaTUYHOCTHU 3aHATUH. [lone3H0 3aHUMAaThCs MHOCTPAHHBIM SI3BIKOM €XEHEBHO XOTS Obl
30 munyT. D10 607€e 3HPEKTUBHO, YEM 3aHUMATHCS MOIONTY, HO HE CUCTEMATHYECKU.

OcHoBHBbIE TpeOOBaHUS K U3YUYEHUIO TUCLMILIMHBI BBIIBUTAET Npenoaasarens. [Ipu ycinosun
BBIMIOJIHEHHUSI JAHHBIX TpeOoBaHMiI oOy4aromuecs, KakK MpaBHJIO, YCIECUIHO OCBaWBAIOT
cooTBeTcTBYOIM Kypc. Ecmum umerorcs mpoOenbl WM Kakue-TO I'paMMaTHYECKHE TEeMbl
3a0bUINCh, HEOOXOIMMO MPUIIOKUTH AOMOJIHUTEIBHBIE YCUITUS U 0OPAaTUTHCS K TPAMMATUYECKOMY
CIPAaBOYHHUKY WIJIM y4eOHOMY ITOCOOMIO U3 CIMCKA JOMOJHUTEIBHOHN JIUTEPaTyphl, IPUIaracMoMy
K OCHOBHOMY nIocoOut0. B HacTosiiee Bpems Bce 00JIbIle BHUMAHHS YACTSACTCS CAMOCTOSITEIbHON
pabore. IlosTOMy wu3ydarouiye MHOCTPAHHBIA S3bIK JOJDKHBI JUCLUIUIMHUPOBAThH ceOsl U
MPABUIILHO MOJOUTH K BBITIOJHEHHUIO TOMAIHUX 33JaHui. JJi1 yCIEeNTHOTO YCBOSHUST Y4eOHOTO
Mmarepuaga HeoOXOAMMBI IOCTOSIHHbIE M peryJjisipHble 3aHATHs. Marepuan Kypca MOAAeTrcs
NOCTYNATENbHO, KaX/blil HOBBIM pa3zesl ONUPAETCS Ha MPEAbLAYIINE, YAaCTO BBITEKAET U3 HHX.
[Tpornycku 3aHATHH, HEMOJIHOE BBINOJHEHHME IOMAIIHUX 3aJaHUN NPUBOAAT K Ipobenam B
3HAHMSIX.

Ha MHOrux HampaBieHMSX IPOU3O0LUIO YMEHBUICHHWE KOJIMYECTBAa AYAMTOPHBIX 3aHATHM,
MIOSTOMY Ba)KHO TPABHJILHO OPTraHU30BaTh CAMOCTOSTENIbHYIO paboOTy JO0Ma MO BBIIOIHEHHUIO
3afjaHuil npenonaBatens. Ilpocroro 3ayunBaHMs JIEKCUKHM W I'pPaMMAaTUKHU HEJOCTaTOYHO, T.K.
A3BIKOBOM MaTepuan — BCEro Jullb 0a3a, Ha KOTOPOH HMAET OCBOEHHWE WHOCTPAHHOW pEeuu.
Heo6x011uM0 y4uThCsl TOBOPUTH M MMCATh, IOHUMATh IPOYUTAHHOE, BOCIIPUHUMATh pedb Ha CIIyX,
T.€. BOXHO NpPUOOpEeTaTh Kak MOXXHO OOJbIe TpPakTUKU. J[Isi TOro, 4TOOBI 3arOBOPUTH HA
MHOCTPAaHHOM $3bIK€, HEOOXOIUMO Ha HEM TOBOPHUTbH. [lJis TOro, 4yroObl HauaTh «CIBILATHY,
HEO0OXOUMO KaK MOXHO OoJblle ciymaTb. KoppekTHOE MPOM3HOIIEHHE MOYKHO BbIpabOTaTh,
TOJIBKO CHyIlIas U UMUTHPYs peub HOcUTelel si3bika. Ecnu k yueOHOMY mocoOuio nmpuiaraercs
ayJIMOKYypC, BaXKHO PEryJISIPHO CIIYIIATh €r0 BO BPeMs IOJATOTOBKU JOMALITHETO 3aJaHMUsL.

OOyuaroumMces, KOTOpble XOTEIH Obl COBEPIICHCTBOBATh BIIAJICHUE SI3BIKOM, PEKOMEHYyeTCs
CMOTPETH (PUITBMBI U JIEKITUH Ha aHTIMICKOM SI3BIKE, UCTIOB30BaTh CIEIMATH3HPOBAHHBIC CANTHI.
[IpenonaBaTenb MOCOBETYET BaM, KAKME UMEHHO CaliThl OOJIbIIE MOAXOAT JUIs BaIIero YPOBHS U
cnenuanbHOCTH (HampasieHus). [Ipm HeoOxoaumocTu B mporecce pabOThl Hal 3aJaHHUEM
00yyaromuicss MOXKET MOJYYUTh WHAWBUIAYAIBHYIO KOHCYJbTAllMIO Yy IpernojaBaTens. Takxke
IIPElyCMOTPEHO MTPOBEICHNE KOHCYIbTAIMI B X0/1€ U3yUEHHs MaTepuaia JUCHUILINHBI B TEUEHUE
cemMecTpa.

Camocmosmenvras paboma cmyoenmos OCYUIECTBISETCS Ha NMPOTSXKEHUU U3yueHUs Bcel
JTUCLUIUIMHBI B COOTBETCTBUU C YTBEP)KJCHHOH B yUeOHOM IIJIaHE TPYIOEMKOCTBIO.

Paznnuator ayAMTOpPHYIO CAaMOCTOSITENIbHYIO padOTy CTY/A€HTOB, KOTOpas MPEJICTaBIsIeT COO0M
BBINOJIHEHHE 00y4aeMbIMU PA3IMUHBIX 3aJaHUH B ayJJUTOPUU 1101 PyKOBOACTBOM IpENoiaBaTess
(8 ToM uncie KCP) u BHeayAMTOpHYIO caMOCTOATENbHYI0 padotry. Opranusanus CPC nomkHa
o0ecreynBaTh: BHICOKYIO MOTHBAIIMIO CTY/IEHTOB, OCO3HAHUE IO3HABATEJILHOM 3a/1a4M, 3HAHUE
QITOpUTMa BBIMIOJIHEHUSI CAMOCTOSATEIbHBIX 33JaHUN, 3HAHUE CPOKOB, (OPMbI OTUETHOCTU U
KPUTEPUEB OLICHKH U 1.

Opranuzanys CcaMOCTOATENbHOM pPadOThl CTYIEHTOB (ayAUTOPHOW M BHEAYJUTOPHOMN)
o0ecrieynBaeT pelIeHUue CIEAYIOUMX 3a/1ad4: OOYYEHMIO CaMOCTOSTENIbHO aHaJU3UpOBaTh,
o0cyxJaTh, CHCTEMaTU3UpOBAaTh  MaTepual; BbIAEIATh TJaBHOE;, JeNaTh  BBIBOJBI;
apryMEHTHPOBATh CBOIO MO3MIMIO U Jp. B 0ojee MIUPOKOM CMBICIE caMOCTOATeNbHas paboTa
CTYJIEHTOB CIIOCOOCTBYET pa3BUTHIO BHYTPEHHEW M BHELIHEH caMOOpraHu3aliy, aKTHBHO-
npeoOpa3yloniero OTHOLICHHUA K IMoJlydyaeMoil uH(opMaluuu, CHOCOOHOCTH BBICTPaUBATh
VMHAUBUAYAJIbHYIO TPAEKTOPHUIO CaMOOOYUEHUS.

CamocrosTenbHas padoTa CTYACHTOB BKIIOYAET CAMOCTOSTEIbHOE N3yUYeHHE HEKOTOPHIX TEM,
npopabOTKy ayTEHTHMYHBIX TEKCTOB Ha aHIVIMMCKOM S3bIKE MO T€MaM IMpOrpamMMbl, OMCK U
W3Y4YEHHE MATE€pHaAIOB MHTEPHET - PECYPCOB, BBHINOJHEHUE WHAMBHAYAIBHBIX 3aJaHUH,



MOJATOTOBKY COYMHEHHH, pedeparoB, MPOEKTOB, MPE3CHTALUN, POJEBBIX HUIP, MOJATOTOBKY K

3a4eTy W 9SK3aMeHy U mp. KOHTpoJb caMOCTOSTENbHON pPabOTHl MOMKET MPOXOJUTh B BUIE

MPOBEPKHU TMEPEeBOJIa U YIPAXKHEHUH, 00CYXKICHUS 3aJaHHBIX TEKCTOB, a TAKKE B BUJC TECTOB,

KOHTPOJIbHBIX U TPOBEPOYHBIX padoT U T.1.

BreayauropHast camocTosiTenbHas paboTa CTyIeHTa MO aHTJIMMCKOMY SI3BIKY TIPOUCXOINT B

nporecce:

— TIOATOTOBKM K ayJUTOPHBIM 3aHSATHSAM; BKJIIOYAs TPOCMOTP Yy4eOHBIX (UIBMOB,
BHJIe03anucei; padoty Ha [1K;

— W3YYCHHUS WHOCTPAHHOW JHUTEPATyphl MPH MOATOTOBKE K JOKIANy, HAYYHO-TIPAKTUYCCKOM
KOH()EPECHIINH, OJIUMITHA/IE, KOHKYPCY;

—  CaMOCTOSITENIbHOTO U3yY€HUS OTJENbHBIX TEM AUCHHUILIHHBL;

—  BBINOJIHEHHs] KOHTPOJIBHBIX paboT U APYTruX 3aJaHUi, IPETyCMOTPEHHBIX Y4eOHBIM TJIaHOM
U rpadrikoM yuyeOHOTro mpoliecca;

— W3YYCHHUsS MaTEPUAJIOB U3 IMEPEYHS BOIPOCOB ¥ 3aIaHUI JJII CAMOCTOSTEIILHON pabOTHI;

— paboTHI C MaTepHuaIaMu MPOIIC/IIETO MPAKTUICCKOTO 3aHSTHS,

— TIOWCKA M U3YYCHHS MAaTEPHAJIOB HHTEPHET — PECYPCOB;

— TOJrOTOBKH K 9K3aMEHY H T.II.

— CamocrosiTenbHass pa0oTa, BBHINOJHEHHAs CTYJEHTaMH, JOJDKHA OTBEYaTh OMpPEEICHHBIM
TpeboBanusaM. OHa JOKHA OBITh:

—  BBINOJHEHA CTYJICHTOM CaMOCTOSITEIBHO;

— clejaHa B IIOJHOM O00BEME;

— TpaBWILHO 0(hOpMIICHA;

— CJaHa JIsg IPOBEPKH B CPOK.

MeToanyeckue peKOMEHIAUH K YCTHOMY co0eceJ0BAHHIO

YctHOe coleceoBaHME Ha MHOCTPAHHOM SI3bIKE OPUEHTHPOBAHO Ha OCBEIICHUE U
IPEJCTaBICHUE ayJUTOPUU ONpelesieHHOM TeMbl. lMesd BH3yalbHO-KOMMYHUKATHBHYIO
HOJJIEPXKKY, CIIOCOOCTBYET A3P(PEKTUBHOMY U pE3yIbTATUBHOMY YCBOCHHUIO MaTepHaa.

Llenpto siBisieTcss (opMHpOBaHHE NPOPECCHOHATHHONH KOMMYHUKATUBHOW KOMIIETCHIIUU
HOCPEJICTBOM OTPAaOOTKM HABBIKOB IYOJIMYHBIX BBICTYIUIGHHH. B pamkax camocTosiTenbHOM
paboThl KaXKJIbIil CTYZAEHT TOTOBUT TEKCT BBICTYIJICHHUS IO TeMeE, 3aJlaHHON npenojaBareneM. Ha
3aHATUM OOyYaroIIMiCs 3alIMIaeT CBoe MyOJIMYHOE BBICTYIUIEHHE mepen ayautopuei. Ilo
OKOHYAHHIO BBICTYIUICHHS ayIUTOPHs AaKTHMBHO OOCYXJIaeT MpoOseMy, H3JI0KEHHYIO
JOKJIQJTYMKOM, Y 3aJ1a€T IPOOJEMHBIE BOIIPOCHI.

Kpurepun oueHku:

— [OJIHOTA PaCKPBITUS TEMBIL;

— SCHOCTb U3JI0XKEHUSI U CTPYKTYPUPOBAHHOCTb;

— OPUTMHAJIBHOCTb U 3CTETUYHOCTD MIPE3EHTAIINH;

— OTJINYME TEKCTA MIPE3EHTALMH OT YCTHOI'O BBICTYIUIEHHSI IPE3EHTYIOILETO;

— MPaBWIbHOCTh MCMOJIb30BAaHUS T'PAMMaTHUECKUX M JIEKCUYECKUX KOHCTPYKLIMH, HalIU4yue
TEPMHHOJIOTHH T10 TEME;

— yMEHHE OTBEYaTh Ha BOMPOCHI.

MeTtoauyeckue peKOMeHAAIMHU 10 MOATOTOBKE K HAMHCAHUIO ICCe

Dcce NODKHO COAEpKAaTh: YETKOE H3II0KEHHE CYTH TOCTaBJICHHOW MpPOOJIEMBI, BKIIOYAThH
CaMOCTOSITCIIFHO TIPOBEACHHBIA aHAIM3 3TOW MPOOJIEMBI C WCIIOIH30BAHHEM KOHIICTIIUNA W
AHAIIUTHUYCCKOI'O I/IHCprMeHTapI/IH, paCCManI/IBaeMOFO B paMKax JUCHUIIIIMHBI, BBIBOABI,
0000mIarone aBTOPCKYIO TO3UIMIO 10 TOCTaBJIeHHOW mpoOieme. Tema He JomKHA
WHUIIUUPOBATh M3JI0XKCHUE JUIIb ONpPEICICHUH TOHATUH, ee Ienb — No0yXKoaTh K
pas3MbIUIcHHIO. [locTpoeHHe 3cce - 3TO OTBET Ha BOMPOC WM PACKPBITHE TEMBI, KOTOPOE
OCHOBAHO Ha KJIACCHYECKON CUCTEME JOKA3aTEILCTB.



CrpykTypa 3cce.

1.BBenenue - cyTb 1 00OCHOBaHHE BBHIOOpA TAHHOW TEMBI, COCTOUT M3 Psga KOMIIOHEHTOB,
CBsA3aHHBIX JIOTUYCCKU )51 CTHJIMCTUYCCKU, Ha 3TOM Tare OYCHb Ba>XHO
MPaBUIIbLHO CPOPMYIHPOBATH BOIIPOC, HA KOTOPBIN Bbl COOMpPAaeTeCh HAUTHU OTBET B XOJI€ CBOETO
UCCJIEI0BAHMUS.

2. OcHOBHas 4acTh - TEOPETUYECKUE OCHOBBI BEIOPAHHOM MPOOIEMBI U U3JI0)KEHHE OCHOBHOTO
BOIpoca. B 3aBUCUMOCTH OT TOCTABJICHHOTO BOIIPOCA aHAIN3 IIPOBOUTCS HA OCHOBE CIEAYIOIMINX
KaTeropuii: mpuyrHa — CJIEICTBUE, 00Iliee — ocobeHHoe, popma — coaep:kaHue, 4acTh —
11€J10€, TOCTOSTHCTBO — U3MEHUYUBOCTb.

B mporuecce noctpoenust acce He0OX0IMMO IOMHUTB, YTO OJIMH Maparpad T0JKEH COAepkKaTh
TOJIKO OJTHO YTBEPKJICHUE U COOTBETCTBYIOIIEE JJOKA3aTEIbCTBO, MOAKPEILICHHOE IpadUuecKuM
U WLTIOCTPATUBHBIM MaTepHAIIOM.

3. 3akmrodyeHue - 00OOIICHHS M ApTYMEHTHPOBAHHBIE BBIBOJIBI TIO TEME C yKa3aHUEM 00JacTH
ee npuMeHeHus U T.7. [loIbIToKIBaeT 3cce WIH ellle pa3 BHOCUT MOSICHEHHUS, TOAKPETISET CMBICIT
A 3HAa4YeHHE H3JI0KEHHOrO0 B OCHOBHOM 4YacCTH. MCTOI[LI, PCKOMCHAYCMBIC IJId COCTAaBJICHHUA
3aKJIIOUEHUs: TIOBTOPEHUE, WIUTIOCTpAlUs, IUTaTa, BIEYATIIAONIee YTBEpKICHUE. 3aKII0UueHHe
MOXET COJEpX aTh TAKOW OYECHb BAKHBIN, MOTOJHSAIOIIMA 3CCE 3JEMEHT, KaK yKa3aHHe Ha
npUMeHeHHe (MMIUIMKALIMIO), HE UCKITI0Yasl B3aUMOCBS3H C JPYTUMHU MTPOOIeMaMHu.

MeToanyeckue peKOMeHIAUM 110 MOAT0TOBKE K JEKCHKO-TPAMMATHYECKOMY TeCTy

[Tpu BBINOJIHEHUH JIEKCUKO-TPaMMaTHYECKOIO TECTa CTYAEHT JOJIKEH:

- BBIOpaTh U3 MPEUIOKEHHBIX TPEX BapUAaHTOB COOTBETCTBYIOLIUI IJ1aroj WM MPaBUIIbHYIO
¢dbopMy riarosa B 3aBUCUMOCTH OT TUIIA IPEJIOKEHHUS HA OCHOBE TPONUIEHHOI'O TPAMMAaTHYECKOTO
MmarepHaa.

- BpIOpaTh MOJXOJSAIIEE IO CMBICIY CJIOBO WJIM CIOBOCOYETAHUE U3 TPEX MPEJIOKEHHBIX
BapHUaHTOB, BKJIIOYAIOLINX aKTUBHYIO JIEKCUKY KypCa;

- 3aIIOJTHUTH MTPOMYCKHU CIIOBAMH, TaHHBIMHU B TaOIIUIIE.

Bpemsi BbINONHEHUS IEKCUKO-TpaMMaTHYeCcKOro 3aaanus — 60 MUHYT.

Kputepun o1ieHKH JIEeKCHKO-TpaMMaTHUECKOI0 3aJaHusl.

OrneHka «OTIUYHO» CTaBUTCS MPU HATU4UU OJHOU-IBYX ommbok (100% - 8% mpaBuibHO
BBITMIOJTHEHHBIX 3a/1aHui).

OrneHka «XOpoUIO» CTaBUTCSA NMPU HAIMYUM Tpex-mecTu omubok (84% -65% mnpaBuibHO
BBITNIOJTHEHHBIX 3a/1aHui).

OrneHka «yJOBJIETBOPUTEIBHO» CTaBUTCA NMPH HAJTUYUU CeMH-AecATH omunbok (64% -51%
MPABUJIbHO BBIITOJIHEHHBIX 3aJJaHUM).

OreHKa «HEYI0BJIETBOPUTEIBHO)» CTaBUTCS MpH HanuuuK 11 u 6osee ommbok u Oonee (MeHee
50% npaBUILHO BHITIOJIHEHHBIX 3aaHU.

Meroanyeckue yKa3aHus 0 NOATOTOBKE K Ay IMPOBAHUIO

CyTp mpouenypbl ayqupOBaHUS 3aKJIIOYAETCSl B BOCHPHUATHM YCTHOW MHOCTPaHHOW peud U
BBIIIOJIHEHUH COOTBETCTBYIOIINX TMCBMEHHBIX 3aJaHUMN:
1. Onpenenure, Kakue U3 NPUBEACHHBIX YTBEPKACHUN BEPHBIE U HEBEPHBIE.
2. ITucbMEHHO OTBETHTE HA BOIIPOCHI.
3. 3anonHuTe TAOIUILY.
4. BoibepuTe NpaBUIbHBIN BApUAHT U3 MPEJI0KEHHBIX.
Aynnoszanuck BOCIHPOU3BOIUTCS ABAXKIbl, C NPOMEXKYTKOM B OJHY MMHYTY, JUIl BHECEHUS
CTyJIeHTaMH OTBETOB. [locie BTOpOro BOCIpoU3BeCHUS CTYyI€HTaM JAETCs BpEMsSl HAa BHECEHUE
OKOHYATEJIbHBIX OTBETOB.

MeTtoauyeckue yKasaHusi 10 MOATOTOBKe K MyOJIMYHOMY BBICTYIUICHHIO C IPe3eHTanuei
[IyOnuuHOEe BBICTYIJIEHME HAa HHOCTPAHHOM SI3bIKE, OPUEHTHPOBAHHOE Ha OCBEIICHHUE,
IIPEJCTaBICHUE AyIUTOPUU ONPENEIIEHHOM TeMbl. lMed BH3yalbHO-KOMMYHUKATHBHYIO



HOJJIEPXKKY, CIIOCOOCTBYET 3(pPEeKTUBHOMY U PE3y/IbTaTUBHOMY YCBOEHHUIO MaTepuaina. Llenbio
aBisieTcsd (POpMUPOBaHHE NMPOPECCHOHATBLHON KOMMYHHUKATUBHOW KOMIIETEHIIMHM MOCPEICTBOM
0TpabOTKHM HABBIKOB MYOJMYHBIX BBICTYIUICHHNA. B pamMkax caMoCTOSTEIbHON pabOThI KasKIbIi
CTYAEHT T'OTOBUT TEKCT BBICTYIUIEHUS IO TeMe, 3aJaHHOH mpenojaBareneM. B KoHIE Kaxaoro
MOJZyJIl CTYA€HTaM CJE€AYyeT MOJArOTOBUTH MPE3EHTALMI0 UM OTBET 10 YCTHOM Teme. UToObl
paboTa Haj TEMOW W BBICTYIJICHHE JEHCTBUTENIBHO MPHUHECIH IOJb3Yy M CIYXHWIU Pa3BUTUIO
HaBBIKOB MOHOJIOTUYECKOM peud, HEOOXOAUMO CcepbE3HO moaAroroButhes. Cama Tema
COCTaBJIAETCSI TakUM 0Opa3oM, 4YTOObI MpPEJIOKEHUS He ObLIM CIUIIKOM JUIMHHBIMH U
COOTBETCTBOBAJIM HOpPMaM YCTHOH peun. HemomycTumo mepenmchiBaTh ad3ambl U3 TEKcTa 0e3
Heo0XouMol nepepaboTKu TekcTa. JKenaTeslbHO B KOHLE PAacCKPBITHS TE€Mbl BBICKA3aTh CBOIO
Touky 3peHus. [locme TOro Kak TEKCT JUIsl BBICTYIUICHHSI TOTOB, IPENOAaBaTENb OOBIYHO
npoBepsieT ero. Ecnu Takas npoBepka HE NMPOUCXOAMT, MOXKETE MONPOCUTh IpPEenojaBaTess
IIPOBEPUTH CIIOKHBIE MpEAIoKeHus. TONbKO MOCiie ATOr0 MOKHO NPUCTYIATh K 3ayYHMBAHUIO
TeKcTa. PEeKOMEHyeTcsl HECKOJIBKO Pa3 «IIpOpEeneTHpOBaThy BBICTYIJIEHHE J0Ma BCIyX, YTOObI
NOOUTBCS OETIIOCTH.

Ha 3anstun oO6y4aromuiics 3aluinaeT ceoe my0aMuHoe BbICTyIIIeHHEe nepes ayautopuei. I1o
OKOHYAHUIO BBICTYIUICHUS ayJUTOPUS aKTHBHO OOCYXZaeT mpoOieMy, H3JI0KCHHYIO
JIOKJIQJTYUKOM, 1 3aJ1aeT IPOOJIEMHbBIE BOIIPOCHI.

Kpurepuu oneHku:

— IIOJTHOTA PACKPBITHSI TEMBI;

— SICHOCTb U3JI0KEHUS U CTPYKTYPUPOBAHHOCTb;

— OPUTHMHAJIBHOCTb U 3CTETUYHOCTb ITPE3CHTALNH;

— OTJINYME TEKCTA MIPE3EHTALMH OT YCTHOI'O BBICTYIUIEHUSI IPE3EHTYIOIIETO;

— NPaBUIBHOCTh HUCHOJB30BAHUS I'PAMMATHYECKUX U JIEKCHYECKMX KOHCTPYKIMH, Halndue
TEPMHUHOJIOTUH 10 TEME;

— yMEHHUE OTBeYaTh Ha BOMPOCHI.

MeTtoauyeckue yKasaHusi K IHCbMEHHOMY IEePEeBOY TEKCTA

Jist KaKI0To sI3bIKAa XapaKTepPHBI CBOM OCOOEHHOCTH B IMOCTPOSHHUH TpeuioskeHui. [lopsimok
CJIOB U O(OpMJICHHE OJJHOM U TOM K€ MBICIHM B aHIJIMICKOM M PYCCKOM SI3bIKaX OYEHb YacTO He
cosnanarot. IlosToMy He crienyer mepeBOAUTh JOCIOBHO, CIEINO IMPUIEPKUBAACH TOPAIKA CIOB
aHriauiickoro npeanoxkenus. Crneayer Takxke U30eratb U Jpyroi KpaitHOCTH — 3aMEHBI ITepeBOAA
BOJIBHBIM IEPECKa30M COJIEpKaHuUs MPEIOKEHHS (TEKCTa) Ha PYCCKOM SI3bIKE.

OOmen3BecTHo, 4TO JHOOOH IEpeBoJ C OAHOrO s3blKa Ha JPYro HEBO3MOMKEH 0e€3
BHHUMATEJIbHOTO W TIIATEIbHOIO IPaMMaTHYECKOro aHajau3a nepeBoiumoin ¢paspl. OnHO u3
OCHOBHBIX TpeOOBAaHUH, PEABSABISAEMbIX K MIEPEBOY, 3aKIF0YACTCS B TOM, YTO OH J0JKEH OBITh
TOYHBIM.

OnHako, He cleayeT MyTaTh MOHATUS «TOYHBIN» U «OYKBaJbHBIN». ByKBaJIbHBIA HEpEBOJ
CBOJHMTCS K MEXaHUYECKOU IIOJICTAHOBKE PYCCKOIO CJIOBA B3aMEH aHIVIMUCKOIO, a TAKXKE CICTIOMY
COXPaHEHHIO KOHCTPYKIIMU aHTIIMHCKOTO MPEI0KEHNUs, YTO IPUBOAUT K OECCMBICIUIIE.

Hauunarot nepeBoy ¢ 3ariaBus TEKCTA, TaK KaK OHO, KaK IIPaBUJIO, BBIPAXKAET OCHOBHYIO TEMY
JIAHHOTO TeKcTa. Eciu Jke nmepeBo 3arnaBus BBI3BIBAET 3aTPYIHEHMUS, €r0 MOKHO OCYIIECTBUTH
nocJie nepesojia Beero Tekcra. [Ipexae ueM npucTynuth K nepeBoy, HE0OOX0JMMO BHUMATEIBHO
IIPOYUTATh BECh OPUTMHAIBHBIN TEKCT. B mponecce 4yTeHus MOKHO OTMETUTh KapaHIalloOM Ha
MOJIIX HETMOHATHbIE M COMHUTENbHbIE MecTa. /[ uX yTOUHEHHUs cleayeT oOpaTUTbes K
IIPENOABATEIIO.

[lepBoHavanbHbI MEPEeBOJ MOXKET OBITh MOYTH JOCIOBHBIM, OOJIErYalolUM MOHUMaHUE
OCHOBHOTO CMbIcia Tekcta. [loToM moaluparoTcsi ciioBa M CIIOBOCOYETAaHHUs, Hanbosee 4ETKO
MepeAAOIINE MBICIIb IEPEBOIMMOI0 MaTEpHaIa, yCTaHABIMBAETCA IPAMMaTHYECKas CBA3b CIIOB B
npeiokeHuu. 1lo okoH4aHuu paboThl HEOOXOJMMO BHHMATENIBHO MPOYUTATh BECh MEPEBOJ
LEJIMKOM, BHECTH CTUJIMCTUYECKNE MTONIPABKH, YCTPAHUTH NPOIYCKU U HETOYHOCTH.



MeTonnyeckue peKOMEHAAUMHU 1O OCBOEHUIO JTMCHHUIUIMHBI /sl 00y4aloUIMXcsl 32049HOM
¢popmbl ¢ npumenenunem 0, 1O0T.

OOyuarommuecst y4acTBYIOT B BeOMHape 1o quctiumuinHe (pekum off-line). B cnyuae, ecnu
CTYZICHT HE MMEET BO3MOXKHOCThH NPHCYTCTBOBAaTh Ha BeOMHape B pexxume off-line, oH mMoxer
IPOCMOTPEThH 3amuch BeOuHapa, pazmeriennyto B C/1O "IIpomereit".

CTyOeHTBl ~ OCYIIECTBIIIIOT ~ CaMOCTOSITEIBHOE  M3YyYeHHE  y4eOHO-METOTUYECKUX
MaTepuanoB, pasMmenieHHbIXx B Oubmmoreke CJO '"Ilpomereill", BHEIIHWX 3JIEKTPOHHBIX
OMOIMOTEKAaX WM JOCTYIHBIX O0YYaIOIIEMYCsl 0 MECTY XHTEIbCTBA. B mpoiiecce nM3ydeHus
BBIJICJISIIOT BOIIPOCHI, BBI3BIBAIOIINE 3aTpyAHEHHs. BO3HHKIINE y 00y4YaromuXcst BOPOCHI OHU
MOTYT 33/1aTh IPEMOIaBaTeN0 JUCIUIUIMHBI Ha BeOnHape B pexkume off-line. 3agaTh BOmpocsl
MOYKHO TaKXe 4Yepe3 MpernojaBaTeisi-ThI0TOpa, 3aKPEIJICHHOTO 32 MOTOKOM C LENbI0 OKa3aHUs
OpraHU3aIMOHHO-METOAMYECKON ITOMOIIH 00yJaromuMcs. B 3ToM citydae npemnoaaBaresb MOXeT
OTBETUTH Ha HUX JINOO ¢ ucnoin3oBanuem popyma C1O "IIpomereit", miubo nepenaTs OTBET Yepe3
IperoIaBaTeNsi-ThIOTOPA.

VYdacTre B AJIEKTPOHHOM CEMHUHApe M TECTHPOBAHHUE B PEKUME «CaMOIPOBEPKa»
MO3BOJISIET CTYJCHTY ONPEICIUTh CTENCHb YCBOCHHUS HEOOXOIUMOro o0beMa MarepHalia Iio
JVICIIATUTHHE.

B xoze nmpoBepku pe3ynbTaToOB BBITIOJIHECHUS 3a/IaHUI TEKYILErO KOHTPOJIS YCIIEBAEMOCTH
(37IEKTPOHHOTO CEeMHMHApa) IMperoaaBaTeslb 0000maeT 1 KOMMEHTUPYET padoTy CTYAEHTa, YTO
MO3BOJISICT CTYJCHTY CKOPPEKTUPOBaTh CAMOCTOSTEIBHOE W3YyYEHHE TUCIMILIMHBI, OOpaTUTh
BHUMAaHHE Ha YacTO JOITyCKaeMbIe OIUOKH U YCTPAHUTH MPOOEITBI B 3HAHUSIX.

6. YueOHas quTepaTypa U pecypchbl HHPOPMAIHOHHO-TEJIEKOMMYHUKANIMOHHOM ceTH
"UHTepHeT", yueOHO-MeTOAMYECKOe 00ecneyeH e I CAMOCTOATeIbHOH padoThl
00y4YaKOIIHUXCS MO TUCHHILINHE

6.1. OcHoBHas TUTepaTypa

1. HuoctpanHbIi s3bIK B MpodeccruoHanbHol cepe (aHrnmiickuii) : yued. mocobue amns
CTYIEHTOB BceX GopM oOyuenus mo HanpasieHuto 080100.62 - Dxonomuka / E. A. KpyTtbko [u
np.] ; Poc. akan. Hap. xo3-Ba u roc. ciyx0sI npu [Ipesunente PO, Cub. un-t ymp. - HoBocubupck
: U3n-Bo CubAI'C, 2014. - 115 c. + 2 snekTpoH. ont. aucka. — To ke [DIeKTpoHHbIH pecypc]. -
Hoctyn u3 b-ku anexrpon. uzganuit / Cub. Un-1 ynp. — punuan PAHXul'C. - Pexxum nocryna :
http://www.sapanet.ru, TpedyeTcst aBTOpU3aIys. - 3aril. ¢ dKpaHa.

2. Munosunos, B. A. HoBblil aHriuiickuii ans 5KOHOMHUCTOB [DIIEKTPOHHBIN pecypc] :
yue0. mocobue / B. A. MunoBuaoB. — DnekTpoH. gaH. — Mocksa ; bepnun : {upext-Meaua,
2015. - 617 c. - Hocrymn u3z DOBC «YHuuB. 6-ka ONLINE». - Pexum pgoctyna
http://biblioclub.ru/index.php?page=book&id=426553, tpebyercs aBTOpH3aIusl. - 3ari. ¢ SKpaHa.

3. IIpaxtuueckuii kypc anrnuiickoro si3pika = Practical Course of English for Students of
Economics [2nexTpoHHbIN pecypc] : yueb. mocodue A CTyI€HTOB IKOH. CIICIIHAIbHOCTEN BYy30B
/ JI. B. benpuukas [u ap.]. — OnektpoH. naH. — Munck : TerpaCucteme, 2012. — 368 ¢. —
Hoctym uz ObC «IPRbooks». - Pexxum moctyma : http://www.iprbookshop.ru/28198, tpebyercs
aBTOpH3alMs. - 3ari. ¢ KpaHa.

4. Pozanosa, H. M. English for Economics [DnexTponnsiii pecypc] : yueb. mocodue / H. M.
PozanoBa. — DnekTpoH. 1an.— Mocksa : FOnutu-/lana, 2015. - 503 c. - Joctyn u3 9bC «YHus.
06-ka ONLINE». - Pexum nmoctyma : http://biblioclub.ru/index.php?page=book&id=114564,
TpebyeTcs. - 3ari. ¢ 3KpaHa.

5. lnsxosa, B. A. AHruiicKui A3bIK 1J11 5)KOHOMHUCTOB [ DJIEKTPOHHBIN pecypc| : yueOHUK
i 6akanaBpoB / B. A. llmsxosa, O. H. I'epacuna, 0. A. I'epacuna. — DneKTpoH. AaH.—
Mockga : JlamkoB u K, 2014. — 296 ¢. — Hoctym u3 DBC «IPRbooksy. - Pexxum moctyma :
http://www.iprbookshop.ru/24770.html, Tpedyercst aBTopu3amus. - 3ari. ¢ 3KpaHa.



http://biblioclub.ru/index.php?page=book&id=114564
http://www.iprbookshop.ru/24770.html

6.2. lonoiHUTEILHAS JIUTEPATYpPa

1. AHrmiickuil S3bIK ISl CTYJIEHTOB IKOHOMHYECKHX (DaKyJIbTETOB YHUBEPCUTETOB =
Professional English in Economics [DnekTponHslii pecypc] : yueb. mocobue / mox obur. pex. I'. U.
Kopotkux ; Hayd. pen. B. A. [llabames. - DnexTpon. naH. - Kemeposo : KemI'Y, 2014. - 243 c. -
Hoctyn u3 ObC «YHUB. 0-xa ONLINEY. - Pexum JIOCTYyTIa :
http://biblioclub.ru/index.php?page=book&id=278896, rpebyercst aBTopHu3aliusl. - 3ar. C 3KpaHa.

2. T'pomormacora, T. 1. Globalization and international integration = [I'mobanu3anus u
MEXIyHapoaHas HHTerpamnus| : yue6. mocoodue ans crynentos / T. Y. I'pomornacosa ; Poc. akan.
Hap. X03-Ba W roc. ciayxObl npu [Ipesunente PO, Cub. un-T ynp. - HoBocubupck : M3a-Bo
CubAI'C, 2013. - 75 c. — To xe [DnexkrpoHHsii pecype]. — Joctyn u3 b-ku 31eKTpoH. u3aanuii /
Cu6. un-T ynp. — dunmuan PAHXul'C. — Pexxum poctyna : http://www.sapanet.ru, Tpedyercs
aBTOpU3alLUs. - 3aril. C 3KpaHa.

3. mutpenko, H. A. Aarnuiickuii s3bik. [IpakTrueckast rpaMMaTKa Jijii SKOHOMHCTOB M
MEHEKEepOB [ DIeKTpOoHHBIN pecype] : yueb. mocodbue / H. A. JImurpenko, T. A. I'pexoBa. —
OnektpoH. naH. — Cankr-IleTepOypr, 2014. — 133 ¢. — [octymn u3z ObC «IPRbooksy. - Pexxum
noctymna : http://www.iprbookshop.ru/65785.html, Tpedyercs aBTopu3anus. - 3ari. ¢ 3KpaHa.

4. WHocTpaHHBIN s3bIK B mpodeccruoHabHON chepe (aHriuiickuil) : ydeb. mocodue ass
CTyAeHTOB Bcex (opm oOydenus mo HampasieHusM : 081100.62 - T'oc. m MyHuImm. ymp.,
080400.62 - Yup. nepconanom / E. H. boiiko [u ap.] ; Poc. akaa. Hap. X03-Ba u roc. Ciryk0blI npu
[Tpesunente PO, Cub. un-t ynp. - HoBocubupcek : U3n-so CubAI'C, 2014. — 205 c. + 1 snexTpoH.
ont. auck (aymuo DVD-ROM). — To xe [Dnekrponnslit pecypc]. - Joctyn u3 B-Ku 35eKTpoH.
u3nanuii / Cub. Uu-t ynp. — ¢umman PAHXul'C. - Pexum nmocryna : http://www.sapanet.ru,
TpeOyeTcs aBTopu3alys. - 3ari. ¢ 3KpaHa.

5. Hazapoga, H. b. An English Course in Practical Taxation [DnekrponHbIi pecypc] : yueo.-
npaktuy. nocooue / H. b. Hazaposa, E. B. KopoGoBa. — DnextpoH. nan. — Mocksa : EBpas.
OTKpBITHIA UH-T, 2011. - 160 c. - Joctyn u3 ObC «YHuB. 6-ka ONLINE». - Pexxum nocryma :
http://biblioclub.ru/index.php?page=book&id=90385, tpebyercs aBropH3anus. - 3ari. ¢ SKpaHa.

6. Ilepmmua, E. FO. ®unancoBas 3KOHOMHKA. AHIIMUCKHHA S3BIK JIJII MarvucTpPOB
[DnexTpoHHbIi pecypc] : yuebd. mocodbue / E. FO. [lepmmna. - DnekTpoH. maH. — Mocksa :
®muaTta, 2012, - 89 c. - Jocryn m3 DBC «YuuB. 6-ka ONLINE». - Pexwum nocryma :
http://biblioclub.ru/index.php?page=book&id=115113, TpeOyeTcst aBTOpHU3aLKsL. - 3arl. C IKpaHa.

7. Tarpsanuenko, H. I1. AHrnuiickuii Si3bIk B OyXraJTepckoM ydere U (prHaHCcaX KOMITaHUN
= English in accounting and company finance [DnextponHbIil pecypc] : npaktukym / H. II.
TaTtesiHueHnko. — DnekTpoH. naH. — Mocksa : BJIAJIOC, 2015. - Toctyn u3z 9bC «YHuB. 6-ka
ONLINEy. - Pexxum noctyna : http://biblioclub.ru/index.php?page=book&id=429782, TpebGyercs
aBTOpHU3alUs. - 3aril. ¢ dKpaHa.

8. Vrenckas, H. JI. English Grammar Book. Version 2.0 = I'paMmmaTiKa aHTJIHHCKOTO
s3pika. Bepcus 2.0 [DnexTponssiit pecypc] : yued. mocodue / H. JI. YTeBckas. — DnekTpoH. AaH.
— Cankr-IlerepOypr : Antonorus, 2012. — 480 c. — octyn u3z ObC «IPRbooksy. - Pexum
noctyma : http://www.iprbookshop.ru/42358, tpebyetcst aBTopu3arusl. - 3ari. ¢ SKpaHa.

6.3. YueOHO-MeToqUYeCKO€E 00ecnieueHHe CAMOCTOATEILHOMH padoThI

1. Amnrnmiickuii s3eik B cepe ¢unancos = English in the Financial Sphere [3nexrponHsiii
pecypc] : yue0.-meToJ1. mocobue mo o0yueHHIo npod.-opueHTUp. HHOCTP. A3. B chepe PpuHaHCOB
(m7s CTYAEHTOB SKOH. (pakynbTeTa). — DJEKTPOH. naH. — Omck : U3n-Bo Om. roc.yn-ta, 2015.
— 194 c¢. — JHoctyn wu3z DOBC  «IPRbooks». — Pexum  pgoctyna
http://www.iprbookshop.ru/59584.html, tpebyercst aBTopu3arus. - 3ari. ¢ 3KpaHa.

2. JlutBuHoBa, FO. A. The English Language for Economists and Accountants in Texts and
Grammar Exercises = AHIIHACKHI SI3BIK JUIS DKOHOMHCTOB M OyXTajTepoB C TEKCTaMU M
rpaMMaTHYeCKUMHU YIPAKHEHUAMHU [ DIEKTPOHHBIN pecypc] : yuel. mocobue / FO. A. JIutBuHoBa,
JI. A. JlutBuHOBa. — DnekTpoH. naH. — Boponex : BopoHex. roc. necotexH. akan., 2010. - 76
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c. - Jocryn wu3z DbC «YuuB. 6-ka ONLINE». - Pexum mocryna
http://biblioclub.ru/index.php?page=book&id=142459, tpeGyeTcst aBTOpH3aIHsl. - 3aril. ¢ KpaHa.

3. VYkpaunen, 1. A. UnocTpaHHBIN A3bIK (AHTIHICKUN S3bIK) B TPOGECCHOHATBHON
JeATEeTLHOCTH [ DJIEKTPOHHBIN pecypce] : yueb.-meron. mocooue / Y. A. Ykpannen. — DIEKTPOH.
naH. — Mocksa : M3a-Bo Poc. roc. yH-ta mpaBocymms, 2015. — 48 ¢. — Jloctyn u3z DbC
«IPRbooks». — Pexum gocrynma : http://www.iprbookshop.ru/45219.html, Tpebyercs
aBTOpU3alUs. - 3aril. C 3KpaHa.

6.4. HopMaTUBHbIE MPABOBbIE JOKYMEHTHI.

1. bromkernsiii koaeke Poccuiickort denepanun [DnekTpoHHBIA pecypc]: DenepalbHBIN
3akoH oT 31.07.1998 N 145-®3 (¢ usMm. u jgom.) // Oc¢wun. HHTEPHET-MOPTAN IMPABOBOM
uHpopmanuu / Denep. cyxo6a oxpanbsl Poc. deneparnuu. — Pexxum noctyma : http://pravo.gov.ru/,
cBoOoaHbIH (mata oopamierus 20.01.2017). — 3arn. ¢ sxpana.

2. I'paxxnanckuii kogekc Poccuiickoit denepannu (4acTh BTOpas) [DIEKTPOHHBIN pecypc]:
Oenepanbhbiii 3akoH oT 26.01.1996 N 14-®3 (¢ m3m. u non.) // Odwui. UHTEpHET-TIOPTAI
npaBoBoil mHpopManmu / Dexep. ciayxba oxpanbl Poc. denepanun. — Pexxum mgoctyma :
http://pravo.gov.ru/, cBoboaubIi (1ata oopamenus 20.01.2017). — 3arm. ¢ skpaHa.

6.5. UuTepHeT-pecypchl

1. JyGosckuit 0. A. OcHoBbl aHrimiickoi ¢oHeTHkH: YydyeOHOoe nocolOue -
Mocksa: ®munTa, 2009. - 344c. //  VYuuBepcurerckas ~ OuOIMOTEKa  OHJIAIH
(http://www.biblioclub.ru).

2. KoxaeBa M. I'. I'paMmaTHKa aHTIMICKOTO si3bIKa B TaOimumax: ydeOHoe mocobue -
Mocksa: ®@aunTa, 2010. - 59 c. // YHuBepcurerckas oubnnoreka OHJIAITH
(http://www.biblioclub.ru).

3. www.collinslanguage.com

4. www.cambridge.org/elt/englishforthemedia

5. www.dictionary.cambridge.org

6. www.google.com

7. www.ldoceonline.com

8. www.macmillandictionaries.com

9. www.oxforddictionaries.com

10. www.wikipedia.org u ap.

6.6. UHbIe HCTOYHUKMU.
WHble NICTOYHUKU HE TIPUMEHSIOTCS.

7. UudopmaninoHHbIe TEXHOJIOTHH, IPOTPAMMHOe o0ecnieyeHre 1 HH(POPMalMOHHbIE
CIIPaBOYHbIE CHCTEMBbI
7.1. Hoctyn k WHQOpPMALMOHHBIM U Oubmuorpaguueckum pecypcaM B ceTu WHTepHeT s
Ka)XJI0OT0 OOydarolerocs MHBAJIUAA WIM OOy4Yarollerocss ¢ OTPaHUYEHHBIMH BO3MOXKHOCTSMHU
37I0pOBBSI 0OECIIEUEH MPEJOCTABIEHUEM €My HE MEHEE UYeM OJHOr0 y4eOHOro, METOJUYECKOIO
[EYaTHOTO W/WIIM D3JEKTPOHHOIO U3AAaHUS MO JAUCUUIUIMHE (BKJIIOYas SJIEKTPOHHBIE 0a3bl
NEpUOMUECKUX W3JaHui), B (opMax, alanTHpPOBaHHBIX K OTPAaHMYCHHSIM HUX 3I0POBbS M
BOCIIPUATHS HH(POPMALIUU:
Jliist 00y4aronuxcst ¢ HapyLIEeHUs MU 3PEHUS:
B (opMe DIEKTPOHHOTO JIOKYMEHTa C HCIOJIb30BAaHHUEM CHEIHATM3UPOBAHHOTO
MIPOrpaMMHOTO 00€CTICUeHNS;
Jlnist oOy4aronmxcst ¢ HapyIICHUsIMU CITyXa:
B Ie4aTHOM (opme;
B (hopMe PIIEKTPOHHOTO TOKYMEHTA;
Jliis 00yyarouuxcsi ¢ HapyuIeHUsIMU OIOPHO-/IBUTaTeIbHOTO ammapara:
B IieyaTHoM (opme;
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B (hopMe PIIEKTPOHHOTO IOKYMEHTA;
1.2. Conepxanue IUCIATUINHBI pa3MeIIeHo Ha camre nH(pOpMAITMOHHO-
KOMMYHHKAIIMOHHOU ceTH MIHTepHeT:
http://siu.ranepa.ru/student_teaching/?page=834, B KaOuWHeTe CTylaeHTa Tpelyercs
aBTOpHU3AIHSL.

7.3. JIng KOHTaKTHOM M CaMOCTOSATENBHOM pabOTHl HCHOJIB3YIOTCS MYIBTHMEIHIHbIC
KOMITJICKCBI, JIEKTPOHHbIE YYEOHUKH U y4eOHbIE TOCOOMS, aAalTHUPOBAHHBIE K OTPaHUYCHUSIM
310pOBbs 00YJAIOIIUXCS IMEIOLTHECS B

IEKTPOHHO-OMOMMOTEUHBIX cucTeMax «YHuBepcuterckas Oubmmoreka ONLINEY,
«M3marensctBa  JIAHb», «M3marenbctBa  HOpaiity, «IPRbooks», «YHuBepcurerckas
Nudopmarmmonnass Cucrema POCCHUSA», «Onektponnas Oubmmoreka aucceptaruii PI'by,
«Hayunas snexrponnas 6unbnmmorexka eLIBRARY», «kEBSCO», «SAGE Premiery;

cucreme (enepaidbHbIX  00pa3oBaTeNbHBIX MNOPTAIOB  «IKHOMHKA. COLHMONIOTHS.
Menemxment», «lOpuanueckas Poccusi», CepBep opranos rocynapctseHHoi Biactu PO, Caiir
Cubupckoro denepanbHOro OKpyra u Jp.

MoryT ucnonb30BaThcss HHPOPMALIMOHHBIE CIIPAaBOYHBIE IpaBOBble cucTeM: «KoHcynprant
witocy, «["apanT»

7.4. OOydaromiecst 0OECIIEYMBAIOTCS  CIEAYIOUIMM  KOMIUIEKTOM  IPOTPaMMHOTO
oOecriedeHurs, aJanTUPOBAHHOTO I OOy4YalolUXCSd C OrPAaHMYEHHBIMH BO3MOXKHOCTSMHU
3I0POBBSI U O0YUAIOIIUXCSI MHBATUIOB!
naker MS Office
Microsoft Windows
caiiT ¢unuana
CIO Ilpomereit
KOpIOpaTUBHbBIE 0a3bl JAHHBIX
iISpring Free Cam8.

Jiis 0Oy4aronmxcsi ¢ HapyueHUsIMU 3PSHHUS:
NVDA (Non Visual Desktop Access) - cBoO0mHas1, ¢ OTKPBITBIM UCXOAHBIM KOZOM ITpOrpamMmma
st MS Windows, KoTopast TO3BOJISIET HE3PSYUM UITH JIFOISIM C OCJIa0JIeHHBIM 3peHHEM padoTaTh
Ha KOMIbIOTEpE 0€3 IPUMEHEHUs 3pE€HUS, BBIBO/IS BCIO HEOOXOIMMYI0 MHPOPMALIHIO C TOMOIIbIO
peun;
OKpaHHas J1yna — IporpaMma 3KpaHHOTO YBEIHUEHUS;
OKpaHHBIN TUKTOP (Ha aHIIL.A3) — IpOrpaMMa CUHTE3a PeuH;

Jliis 00yyaronuxcsi ¢ HapyluIeHUsIMH CcITyXa:
Speech logger— nporpaMma nepeBosia pedn B TEKCT.

8. MartepuajibHO - TeXHHYecKas 0a3a.

HauMeHnoBaHnue
CeNMAJbHBIX NOMeIEeHnd u OcCHaIIEHHOCTh  CNENHMAJBLHBIX MOMEIEeHUd |
noMenieHuit AJISl | IOMEIeHUH VI CAaMOCTOSITeIbHOM PadoThI
CAMOCTOSITEJILHOM padoThI

Cneyuanuszuposannulii

DKpaH, KOMIIBIOTEPHI C MOAKIIOUEHUEM K JIOKAIbHON
CeTM HHCTUTyTa U BbIXOAOM B IHTEepHeT, 3BYKOBOH
YCHIIUTEb, MYJIbTUMEIUNHBIN IIPOEKTOD, CTOJIBI
ayJIUTOpHBIC, CTyJbsi, TpuUOyHa HACTOJNbHAs, JOCKa
aynuTopHas, oprcHBIC Kpecia

Kabunem Ona  3AHAMUN ¢
MAIOMOOUIbHBIMU  2DYRRAMU
(cmyodenmul ¢ 02paHUYEeHHBIMU
6O3MONCHOCMAMU 300p08b:1)
(ayo. Ne 174)

Yueonvie  ayoumopuu DKpaH, KOMIBIOTEP C MOAKIIOUYEHUEM K JIOKAIbHOU
011  NpoedeHus  3aHAMUI | CETU WHCTUTYTa, W BBIXOAOM B VHTepHeT, 3BYKOBOHU
JICKYUOHHO20 muna YCUIIUTENb, aHTHIOAABUTENb, MYJIbTHMEIUWHBIA TPOEKTOP,
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CTOJIBl ayAUTOPHBIE, CTYNbs, TPUOyHa HACTOJbHAs, TOCKa
ayJIuTOpHAast

Yueonvie  ayoumopuu
N Crosibl  ayqUTOpHBIC, CTYJbsi, TpUOyHA, JOCKa
oA npoeedeHusn  3aHAMUI
ayTuTOpHAas
CEMUHAPCKO20 muna
KomnbloTepHble  Kjaccbl:  KOMIIBIOTEPH €

Ilomewenun ona
camocmoamenvHou  padomot
odyuarowuxcs.
Komnviomepnoie Knaccol

Ilenmp unmepnem-pecypcoe

MOJIKJIFOYEHUEM K JIOKAJBHOM CETM HMHCTUTYTa (BKJIIOYas
npaBoBble cuctembl) U MHtepner, nporpamma 1C, crossl
ayJIUTOPHBIE, CTYJIbsI, IOCKU ayJUTOPHBIE

IleHTp HMHTepHeT-pecypcoB:  KOMIBIOTEPHl C
BBIXOJIOM B WuTtepuer, aBTOMAaTHU3HPOBAHHYIO
OUOIMOTEYHYI0 HH(POPMALIMOHHYIO CUCTEMY U JIEKTPOHHBIE
OMONMMOTEYHBIE CUCTEMBI: «YHUBEPCUTETCKas OuUOIMOTEKa
ONLINEY, «DNEKTPOHHO-OMOIMOTEeYHAs cucrema
U3/1aTeNnbCTBa JIAHby, «QNEeKTPOHHO-ONOIMOTEeUHAS
cucremMa W3/1aTeNIbCTBA «Opaitt», «DNEeKTPOHHO-
oubmuoreynas cucrema [PRbooks»,«YHuBepcurerckas
Nndpopmannonnas Cucrema POCCUS», «OnexkTpoHHas
oubmmorexka aucceprauuit PI'b», «Hayunas snexTpoHHas
ounonmmoreka c¢LIBRARY», «EBSCO», «SAGE Premier».
Cucrema (¢eznepanbHblX  00pa30BaTEIbHBIX  IOPTAJIOB
«9xHomuKa. Couunonorus. MenemxmenT», «tOpuanueckas
Poccusa», CepBep opraHoB rocyaapcTBeHHOW Biactu PO,
Caiit Cubupckoro @enepanbHOro OKpyra M Ap. OKpaH,
KOMIIBIOTEP C TIOJKIIOUEHUEM K JIOKAITBHOM CeTH (uinana u
BBIX0JIOM B WnTtepner, 3BYKOBOM YCUJIUTENb,
MYJIbTHMEIUHHBIA TPOEKTOpP, CTOJBI AyIAUTOPHBIE, CTYIbS,
TpuOyHa, Jgocka aynuTopHas. Habopbl BupPTyalbHOIO
JIEMOHCTPAIIMOHHOTO O00OpYy/IOBaHUS, HATJISAHBIC ydeOHBIC
ocoousl.

Bbubnuomexa (umerowan
Mecma Ona  oOyuawuwguxcs,
OCHAaU{eHHble KOMNBIOMEPAMU C
oocmynom K 0Oazam OAHHBIX U
cemu Hnmepnem

KoMmnbroTepsl ¢ MOAKIIOYEHUEM K JIOKAJIBHOM CETH
¢unmmana u Uarepuer, Wi-Fi, cTonbl aynuTopHbie, CTYIbS,
Wi-Fi

Buneocrynus U1 JlBa pabounx MecTa, OCHAIIEHHBIX KOMIIBIOTEPAMH,
IPOBEJICHUS BEOUHAPOB BeO-KaMepaMy U TapHUTYpaM (HAyIIHUKUA U MUKPO(DOH).

Buneoctynus Il E: JlBa pabounx MecTa, OCHAIIEHHBIX KOMIIBIOTEPAMH,
BeOMHApOB BeO-KaMepaMy U TapHUTYpaM (HayIIHUKH U MUKPO(]OH).

Kadenpsr Ha «kaxnmoit xadenape omaHo pabouee MecTo,

OCHAILIEHHOE KOMITbIOTEPOM, BeO-KaMepoi, TapHUTYPOH.
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