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1. IlepeyeHnb MIIAHUPYEMBIX Pe3y/ILTATOB 00y4YeHMs 110 AUCLHUILINHE, COOTHECEHHBIX €
IVIAHUPYEMBIMHU pe3yJIbTaTaAMH OCBOCHHS a/IalITUPOBAHHOI 00pa3oBaTeIbHOM

11

NPOrpamMMmbl

OBJIa/IEHUE CIIEYIOIUMHU KOMIIETEHLIUAMH C y4ETOM 3Tana:
Uit 04yHOU (popMBI M 3a04HOM ¢ mpumenenuem D0 10T

Juctmmuma b1.b.4  «HocTpanHBIi s3Ik B mpodeccHOHANBbHON  cepe» obecrieunBaet

Tabmuma 1.1

Kon HaunmenoBanue Kon ocBoenust atana | HaumeHoBaHne »Tama  OCBOEHUS
KOMIICTCHIIMA | KOMIICTCHIIUU KOMIICTCHIIUN KOMIICTCHIIUN
YKOC-4 CITOCOOHOCTD YKOC-44 CITOCOOHOCTH TIPUMEHSTH

OCYIIECTBIIATH JIEKCUYIECKYIO, TPAMMATHYECKYIO U

JIEJIOBYIO CTUJIMCTUYCCKYIO 0a3bl

KOMMYHHUKAIIHAIO B npohecCHOHATBHOMN

YCTHOHM ¥ MUCEMEHHON HATPaBIEHHOCTH IS

(dhopmax Ha OCYIIIECTBIICHHUSI JICIIOBOM

rocynapcTBeHHOM(BIX) KOMMYHUKAIIUU B YCTHON U

U  WHOCTPaHHOM(BIX) MUCHMEHHOHN (opMe Ha

SI3BIKE(aX) WHOCTPAHHBIX S3bIKaX.

YKOC-45 CIIOCOOHOCTH HUCITOJIb30BATh

ayTeHTUYHBIE BUJEO U ayAHO
MaTepHajbl KaKk OCHOBY AJIS
OCYIIECTBIEHUS UHOA3BIYHON
KOMMYHHUKAIIUU B YCTHOU U
MUCHbMEHHOHN (OopMe Ha IIUPOKHHA
KPYT TeM Ipo¢ecCuOHaANBHON
HaIpPaBIEHHOCTH, C
HCTIOJIb30BaHUEM crieupHuIecKoit
JIEKCHKH BBICOKOTO YPOBHS

CJIO)KHOCTH
JUIs 3204HON (hOpMBI O0yUEHUS
Tabnuma 1.2
Kon HaunmenoBanue Kon ocBoeHus stana | HaMeHoBanue 93Tama  OCBOCHHS
KOMIIETEHIIMKA | KOMIICTCHIMN KOMIICTEHIINH KOMITETCHIIUU
YKOC-4 CIOCOOHOCTH YKOC-4.3 CIIOCOOHOCTH CaMOCTOSITEITLHO
OCYIIIECTBIISTh c03/1aBaTh MaTepHabl
JIeTTOBYIO MPE3eHTAlOHHOTO Xapakrepa
KOMMYHUKAIIUIO B (IIOKHaZIBI, BBICTYIIJICHUA,
YCTHOM U MUCbMEHHOMN Mpe3eHTalud U Jp.) C ayauo -
dopmax Ha BU3YyaJbHBIM COIPOBOKAECHUEM (U
rocynapcTBeHHOM(BIX) 0e3 Hero) Ha MHOCTPAHHBIX S3bIKAX.
W MHOCTPAaHHOM(bIX) CIOCOOHOCTH MIPUMEHSTh
A3bIKe(ax) YKOC-44 JIEKCUYECKYI0, TPAMMATHYECKYIO U

CTHITUCTHYCCKYIO 0a3bl
npohecCHOHANBHON
HAIPaBIECHHOCTH IS
OCYIIIECTBJIEHHUS JIETTOBOM
KOMMYHUKAIIUY B YCTHOU U
MUCHMEHHOH (opMe Ha
WHOCTPAHHBIX S3BIKaX.




12 B pe3ynbrare ocBOSHUS TUCIUTUINHBI Y CTYJEHTOB JTOJIKHBI OBITh

Tabnuna 2.1
OTD/TD Kon sTama ocBoeHust [Pe3ynbraTsl 00ydeHUs
(npu HAIM4KHK KOMITETCHLINU
npodcTanmapTa)
VK OC-4.3 Ha ypOBHE 3HAHWI:
VK OC-4.4 - 3HAeT 0COOEHHOCTH JIEIOBOT0 CTUJIA OOIEHHUS B YCTHOH U
YK OC-4.5 mchMEHHOHM dopMme. o0amaer HaboOpoM YCTOHYHBBIX

BBIPDAKCHUH COOTBETCTBYIOIEH TEMAaTHKH U XapaKTEPHBIX
11 JIEIOBOIO  CTWJISL CTpaH H3y4aeMbIX (MHOCTPAaHHBIX)
13BIKOB.

Ha YpOBHE YMECHMM:

- BOCIPHHMMAaeT W IIOHHMAeT OCHOBHOE COJAEp)KaHUE
pEYEBBIX OTPE3KOB (IUAIOTUYECKOW W MOHOJIOTHYECKOM
peun) B mpodeccHoHadbHOW cdepe, MPOU3HOCHUMBIX Ha
HWHOCTPAHHOM SI3bIKE B OOBIYHOM TEMIIE PEUH

YMEET OCYIIECTBIATh OOIIEHUE B YCTHOW U MHCHMEHHOM
dopMe TO  B3aMMOJICHCTBUIO C  OpraHU3AIMSIMH,
OPENNPUATHAMUA M YYPEKIACHUSIMH TOCYJapCTBEHHOU
BJIACTH HA NHOCTPAHHOM SI3BIKE

HA YPOBHE HABBIKOB:
- UIMEET HaBbIK IIEPEBOJIa AYTEHTUYHBIX TEKCTOB JEJIOBOTO
1 yOJMLIKUCTHYECKOTO CTHJSI C PYCCKOTO sI3bIKa Ha
MHOCTPAaHHBIA M C HWHOCTPAaHHOIO HAa pYCCKHM, Kak B
MMCEMEHHOM (opMe, TaK M B YCTHOH (ITOcIeoBaTebHBIN
nepeBo)

2. O0bemM U MeCTO TUCHHUILINHBI B CTPYKTYype axantuposannoi OIT BO
O0beM TMCHUIIIHHBI

OO111as TPYI0EMKOCTh TUCIUIUTIHBI COCTABIISIET 5 3a4€THBIX €IMHUII.

— KOJIMYECTBO aKaJEMUYECKHX YacOB, BbIIETIEHHBIX HA KOHTAKTHYIO paboTy C IpernoiaBaTesieM Ha
ouyHoil (opme oOyueHust - 90 uacoB, u3 HuX 90 mpakTUUYECKOro (CEMUHAPCKOr0) THIA; Ha
CaMOCTOSITEIbHYIO paboTy 00yJaroIuxcs — 72 Jaca.

- KOJIMYECTBO aKaJEMHUYECKHUX YacOB, BbIIEJIEHHbIX HA KOHTAKTHYIO paboTy C IperojjaBaresieM Ha
3a04yHOM (opme oOyuenust - 44 wyaca, u3 HuXx 44 mnpakTuyeckoro (cemuHapckoro) tuma; Ha
CaMOCTOSTEIIbHYIO paboTy oOydaronuxcs — 123 gaca.

- KOJIMYECTBO aKa/IeMUUECKHX YacoB, BBIIEJICHHBIX HA KOHTAKTHYO pabOTy C MperojiaBaTesieM Ha
3aouHoi (popme oOyuenust ¢ mpumeneHneM 0, JIOT — 44 wgaca, u3 Hux 44 TPAKTUIECKOTO
(ceMHHapCKOT0) THIIA; HAa CAMOCTOSATENBHYIO paboTy oOydaronmxcs — 123 gaca.

MecTO AMCHUIIINHBI

Huctunnmuua b1.6.4 MuocTtpanHbIi 536K B TIPO(ECCHOHATBLHON ACSITEIBPHOCTH M3y4YaeTCs
CTyACHTaMH O4YHOH (hopMbl 00yueHus B 4 cemecTpe 2 Kypca U B 5 ceMECTpe TPeThero Kypca.
Crynenramu 3a04HOI GopMbl 00yUeHUs, IUCUUIUIMHA U3Y4aeTCs Ha BTOPOM KypCe U Ha TPETheM
kypce. CryneHTamu 3a0uHOil ¢GopMbl oOyueHus ¢ npumeneHuemM D0, JIOT aucnumivHa
U3y4aeTcs Ha TPEThEM Kypce.

Jucnumimza peanusyercs nocie uzydenus aucuuiuinesl b1.b.3 MHocTpanssii a3b1k, b1.B6.5
Pycckuii sI3bIK M KyJIbTypa peyu.




3. Conep:kaHue U CTPYKTYPA AU CHUNINHbBI

Tabmma 3.1

Ne i/

HanvenoBanve TeM
(paznenos)

OO0BEM TUCLIMIUIMHBL, Yac.

Bcero

KonTakTtHas pabota

00yJaronmxcs ¢

MIperoaaBaTeIeM 1Mo BUIaM

y4eOHBIX 3aHITHI

I

ap 3

KCP

CP

®opMa TeKyIIEero
KOHTpOJIA
YCIIEBAEMOCTH?,
MPOMEKYTOUHOMN
aTTeCTaluU

Ounas gpopma

o00yuenus

Pazgen 1

Marketing

36

21

15

Tema 1.1

What is Marketing?

7

Jost un ¢
HapyIICHAIMH
3pCHHUS:
CobecenoBanue
yCTHOE

Host mag ¢
HapyLIICHUSIMH CITyXa:
CobecenoBanne
MMMCbMEHHOE

Jost ar ¢
HapyIICHUAMH
OTOPHO-
JIBUT'aTEILHOT'O
ammapara:
CobecenoBanne
yCTHOE/ MUCHMEHHOE

Tema 1.2

Marketing Mix

Jost ar ¢
HapyLIICHUAMHI
3pCHHUSA:

Dcce

Jnst ar ¢
HApYIICHUSIMHU CITyXa:
Dcce

Jost mag ¢
HapyIICHAIMHI
OTIOPHO-
JIBUTaTEILHOTO
ammapara:
Dcce

Tema 1.3

Market Research
and Marketing
Research

Jns ar ¢
HapYIICHUSIMH
3peHHUs:
JIEKCHKO-
rpaMMaTHYeCcKoe
TECTUPOBAHUE
Jlns i ¢
HapyIIEHUSIMHU CIIyXa:
JIEKCHKO-
rpaMMaTHYECKOe
TECTUPOBAHUE
Jnst marg ¢
HapyIICHAIMHI
OTIOPHO-
JIBUTATEIBHOTO
ammapara:
JIEKCHKO-
rpaMMaTHYECKOe
TECTUPOBAHUE

Paszngen 2

Money and Banks

36

21

15

1 dopmsI TekyIero KOHTPOJIS YCIIeBaeMOCTH: JeKcHKo-rpaMmarideckuii Tect (JII'T), ycrHoe cobecenoranue (YC),
npesenTanus (IT), mepeBox Texcra (I1T), acce (D)



Tema 2.1

Money

Jls i ¢
HapyLICHUSIMHI
3peHUsL:
CobecenoBanne
yCTHOE

Jns nun ¢
HapyIICHUSMH CITyXa:
CobecenoBanue
MHCHEMEHHOE

Jost u ¢
HapyIICHUSIMA
OIOPHO-
JIBUT'aTEIbHOT'O
ammapara:
CobecenoBanue
yCTHOE/ TINCBMEHHOE

Tema 2.2

Banks

Jns nun ¢
HapYIICHUSIMH
3peHHUS:

IIepeBon Tekcra
YCTHBIN

Jost mu ¢
HapyIICHUSIMH CITyXa:
IIepeBon Tekcra
MUCHbMEHHBII

Jnst ar ¢
HapyLIICHUAMHI
OTIOPHO-
IBUTATEIbHOTO
ammapara:

IIepeBon Tekcra
YCTHBI/ MUCHMEHHBIH

Tema 2.3

Monetary Policy

Jns ar ¢
HapYIICHUSIMH
3peHUs:
JIEKCHKO-
rpaMMaTHYeCcKoe
TECTUPOBAHUE
Jost mag ¢
HapyLIEHUSIMH CITyXa:
JIEKCHKO-
rpaMMaTHYeCcKoe
TECTUPOBAHHE
Jost marg ¢
HapyIICHAIMHI
OTIOPHO-
IBUTATEIBHOTO
ammapara:
JIEKCHKO-
rpaMMaTHYecKoe
TECTUPOBAHHE

IIpomexxyTouHast aTTecTaius

3ager

Paszgen 3

Taxation

45

24

21




Tema 3.1

Taxes

Jls i ¢
HapyLICHUSIMHI
3peHUsL:
CobecenoBanne
yCTHOE

Jns nun ¢
HapyIICHUSMH CITyXa:
CobecenoBanue
MHCHEMEHHOE

Jost un ¢
HapyIICHUSIMA
OIOPHO-
JIBUTaTEILHOTO
armapara:
CobecenoBanue
yCTHOE/ TINCBMEHHOE

Tema 3.2

Taxpayers in the
USA

Jns nun ¢
HapyLIICHUAMHI
3peHHUS:
IIpesenTauus yctHas
Host mag ¢
HapyLICHUSIMH CITyXa:
IIpesenTanus
MIChMEHHAs

Jnst jar ¢
HapyLIICHUAMHI
OTIOPHO-
JIBUTATEIbHOTO
ammapara:
IIpesenTanns yctHas/
HCbMEHHAs

Tema 3.3

Taxes (How to
avoid Taxation)

Host ag ¢
HapyIICHAIMHI
3pCHUS:
JIEKCHKO-
rpaMMaTHYeCcKoe
TECTUPOBAHHE
Jost mag ¢
HapyIICHUSMH CITyXa:
JIEKCHKO-
rpaMMaTHYeCcKOoe
TECTUPOBAHHE
Jns v ¢
HapyLIEHUSIMHI
OTIOPHO-
JIBUTATEIBHOTO
ammapara:
JIEKCHKO-
rpaMMaTHYeCcKOe
TECTUPOBaHUE

Pasngen 4

Business Ethics

45

24

21

Tema 4.1

Ethical Standards

Jns nun ¢
HapyLl.[eHI/lﬂMI/I
3peHHUs:
CobecenoBanne
yCTHOE

Jnst marg ¢
HapyIICHUSMH CITyXa:
CobecenoBanue
IMMCbMEHHOE

Jlns i ¢
HapyLl.[eHI/lﬂMI/I
OTIOPHO-
JIBUTATEIHLHOTO
ammapara:
CobecenoBanue
yCTHOE/ TINCEMEHHOE




Tema 4.2

Business and
Managerial Ethics

Jls i ¢
HapyLIEHUSIMU
3peHHUs:
IIpesenTauus yctHast
Jns nun ¢
HapyLICHUSIMU CITyXa:
IIpesenTanus
MUCbMEHHAs

Jost un ¢
HapyLICHUAMHI
OTIOPHO-
JBUTATEIbHOTO
anmnapara:
IIpesenTanus ycrHas/
MUCbMEHHAs

Tema 4.3

The Enron Scandal

Jns nun ¢
HapyLICHUSIMU
3peHus:
JIEKCHKO-
rpaMMaTHYeCcKoe
TECTUPOBAHUE
Jost ar ¢
HapyLICHUSIMU CITyXa:
JIEKCHKO-
rpaMMaTHYecKoe
TECTUPOBAHHE
Jost ar ¢
HapyLIICHUAMHI
OTIOPHO-
JIBUTATEIBHOTO
anmapara:
JIEKCHKO-
rpaMMaTHYecKoe
TECTUPOBAHHE

[IpomesxyTouHas aTTecTalus

18

18

DK3amMeH

Bcero

180

90

18

72

aK.4d.

2,5

0,5

3.C.

135

67,5

13,5

54

acTp.d.

Tabmva 3.2

Ne i/

HanmenoBanve TeM

(pazmenon)

OObeM AUCIUTIIAHGL, Yac.

Bcero

KonrakTHas padota
00yUaIOIIUXCs C

IIperoJaBaTejieM I10 BUaaM

yueOHBIX 3aHSTHI

I

ap m3

KCP

CP

dopma TekyIero
KOHTPOJIA
YCIIEBAEMOCTH?,
MIPOMEKYTOUHOMN
aTTecTaluu

3aounasn gpopma 0byuenus

Paznen 1

Marketing

54

\ \14

[40 |

2 ®opMbI TEKyIIEro KOHTPOJIS ycIeBaeMocTu: Jiekcuko-rpammarudeckuii tect (JIFT), yctroe cobecenoBanne (YC),
npesenTanus (I1), mepeBox Texcra (I1T), acce (D)



Tema 1.1

What is Marketing?

13

Jls i ¢
HapyLICHUSIMHI
3peHUsL:
CobecenoBanne
yCTHOE

Jns nun ¢
HapyIICHUSMH CITyXa:
CobecenoBanue
MHCHEMEHHOE

Jost u ¢
HapyIICHUSIMA
OIOPHO-
JIBUT'aTEIbHOT'O
ammapara:
CobecenoBanue
yCTHOE/ TINCBMEHHOE

Tema 1.2

Marketing Mix

13

Jost un ¢
HapyLIICHAAMHI
3peHHUS:

Dcce

Jost ar ¢
HapyIICHUSIMH CITyXa:
Dcce

Jnst ar ¢
HapYIICHUSIMH
OTIOPHO-
JIBUTATEIBHOTO
ammapara:
Dcce

Tema 1.3

Market Research
and Marketing
Research

14

Jost ar ¢
HapyLIICHAIMHI
3peHUs:
JIEKCHKO-
rpaMMaTHYeCcKoe
TECTUPOBAHHE
Jost mag ¢
HapyLIICHUSIMH CITyXa:
JIEKCHKO-
rpaMMaTHYeCcKOe
TECTUPOBAHHE
Jnst ar ¢
HapYyIICHUSIMU
OTIOPHO-
JIBUTATEIHHOTO
ammapara:
JIEKCHKO-
rpaMMaTHYeCcKOoe
TECTUPOBAHUE

Paszngen 2

Money and Banks |55

14

41

Tema 2.1

Money

13

Jls i ¢
HapyLIeHUsIMU
3pCHHUS:
CobecenoBanue
yCTHOE

Jnst marg ¢
HapyLEHUsIMH CIyXa:
CobecenoBanne
MUCbMEHHOE

Jls na ¢
HapyIICHAIMHI
OTIOPHO-
JBUTATEIBHOTO
ammapara:
CobecenoBanne
yCTHOE/ MUChMEHHOE

10



Tema 2.2

Banks

13

Jls i ¢
HapyLICHUSIMU
3peHHUs:

IIepeBon Tekcra
YCTHBII

Jns nun ¢
HapyIICHUSMH CITyXa:
IIepeBon Tekcra
TIMCbMEHHBII

Jost u ¢
HapyLICHUAMHI
OTIOPHO-
JIBUTaTEILHOTO
anmnapara:

IIepeBon Tekcra
YCTHBIN/ MUCHMEHHBIH

Tema 2.3

Monetary Policy

15

Jns nun ¢
HapyIICHUAMH
3pCHHUS:
JICKCUKO-
rpaMMaTHYeCcKoe
TECTUPOBAHUE
Jost u ¢
HapyLIICHUSIMH CITyXa:
JICKCUKO-
rpaMMaTHYECKOE
TECTUPOBAHUE
Jnst ar ¢
HapyLIICHUAMHI
OTIOPHO-
JIBUTATEIIBHOTO
ammapara:
JICKCHUKO-
rpaMMaTHYECKOe
TECTUPOBAHUE

[TpomexyTouHas aTTecTalus

3auer

Pasnen 3

Taxation

29

21

Tema 3.1

Taxes

Jnst ar ¢
HapyLIEHUSIMU
3peHUsL:
CobecenoBanne
yCTHOE

Jmst arg ¢
HApYIICHUSIMHU CITyXa:
CobecenoBanue
MUCbMEHHOE

Jnst ar ¢
HapYIICHUSIMA
OTIOPHO-
JBUTaTENBHOTO
armapara:
CobecenoBanne
yCTHOE/ TIMCBMEHHOE

11



Tema 3.2

Taxpayers in the
USA

Jls i ¢
HapyLIEHUSIMU
3peHHUs:
IIpesenTauus yctHast
Jns nun ¢
HapyLICHUSIMU CITyXa:
IIpesenTanus
MUCbMEHHAs

Jost un ¢
HapyLICHUAMHI
OTIOPHO-
JBUTATEIbHOTO
anmnapara:
IIpesenTanus ycrHas/
IMUCbMCHHAs

Tema 3.3

Taxes (How to
avoid Taxation)

Jns nun ¢
HapyIICHAIMHI
3pCHHUS:
JICKCUKO-
rpaMMaTHYeCcKoe
TECTUPOBAHUE
Jost mu ¢
HapyLIICHUSMH CITyXa:
JICKCUKO-
rpaMMaTHYECKOe
TECTUPOBAHUE
Jnst ar ¢
HapYIICHUSIMH
OTIOPHO-
JIBUTATEIIBHOTO
ammapara:
JICKCUKO-
rpaMMaTHYECKOE
TECTUPOBAHUE

Pazgen 4

Business Ethics

29

21

Tema 4.1

Ethical Standards

Jnst ar ¢
HapYyIICHUSIMU
3pCHHUS:
CobecenoBanue
yCTHOE

Jmst marg ¢
HapYIICHUSIMHA CITyXa:
CobecenoBanue
MUCbMEHHOE

Jnst ar ¢
HapYIICHUSIMU
OIOPHO-
JBUTaTEIBHOIO
ammapara:
CobecenoBanne
YCTHOE/ TIUCbMEHHOE

Tema 4.2

Business and
Managerial Ethics

Jnst marg ¢
HapyIHIEHUSIMU
3peHHUs:
IIpesenTauus yctHas
Jlns i ¢
HapyIICHUSMH CITyXa:
IIpesenTanus
IUChMEHHAs

Jnst marg ¢
HapyLIeHUSIMU
OTIOPHO-
JIBUTATEIBHOTO
ammapara:
IIpe3enTanus ycrHas/
MUChMEHHAs
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Tema 4.3 The Enron Scandal 4 7 |Amtmunc
HapyLICHUAMU
3pEHus:

JICKCHUKO-
T'paMMaTHU4Y€CKOC
TECTUPOBAHUEC
Jns nun ¢
HapyIEHUIMH CIIyXa:
JICKCHUKO-
TpaMMaTUYCCKOE
TECTUPOBaHUE
Jost mun ¢
HapyLICHUSIMU
OTIOPHO-
JABUT'aTCIIBHOI'O
arrapara:
JICKCHUKO-
TpaMMaTUYCCKOE
TECTUPOBAHUE
ITpomesxxyTouHast aTTecTanus 9 9 Dx3ameH
Bceero 180 44 13 |123 |ak.u.
5 1,2 04 |34 |ze.
135 33 9,75 |92, |acTp.u.
TaOmia 3.3
OO0BEM TUCLIAIUIMHBL, Yac.
KonTakTtHas pabota ®dopMa TeKyILIETo
HeMeHOBAHIE ToM Beero 00yJaronuxcs ¢ CP KOHTpOJIA ;
Ne ni/mn (pasueHOB) penojaBaTeiieM MO0 BUJIaM yCrieBaeMoCTHU ™,
y4eOHBIX 3aHATHI IIPOMEKYTOYHOM
aTTeCTalluM
1 ap 3 KCP
3aounas gpopma odyuenus ¢ yacmuunvim npumenenuem 30, JOT

Paznen 1 Marketing 25 5 20

Tema 1.1 What is Marketing? 1 6

Tema 1.2 Marketing Mix 1 6 |9C1

Tema 1.3 Market Research 3 8

and Marketing
Research

Pazmen 2 Money and Banks |25 5 20

Tema 2.1 Money 1 6

Tema 2.2 Banks 1 6 |9C2

Tema 2.3 Monetary Policy 3 8

[IpomesxyTouHas aTTecTauus 3ayer

Paznmen 3 Taxation 58 17 41

Tema 3.1 Taxes 5 13

Tema 3.2 Taxpayers in the 5 13 |9C3

USA

Tema 3.3 Taxes (How to 7 15

avoid Taxation)

Paznen 4 Business Ethics 59 17 42

Tema 4.1 Ethical Standards 5 14

3 ®opMbI TEKYIIEro KOHTPOJIS yCIIeBaeMOCTH: IeKTpoHHEIH cemuHap (DC), muckMeHHOE KoHTposbHOE 3ananue (IIK3)
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Tema 4.2 Business and 5 14 |25C4
Managerial Ethics
Tema 4.3 The Enron Scandal 7 14
ITpomexyToUHAs aTTeCTaIHSI 13 13 DKk3aMeH
Bceero 180 44 13  |123 |ak.u.
5 1,2 04 |34 |3.e.
135 33 9,75 |92, |acTp.u.

Conep:kanue QM CHUATIIAHbBI
Paznen 1 Marketing
Tema 1.1 What is Marketing? «Uro takoe mapkerunr?» Reading, Grammar: Active and Passive
Voice revision, Listening, Writing;
Tema 1.2. Marketing Mix «Teopus (konuemnius) 4 P» Reading, Questions, Listening, Writing;
Tema 1.3. Market Research and Marketing Research « O6o0uierre nTaHHBIX O KOHBIOHKTYpE
pBIHKA U M3yYeHHe KOHBIOHKTYPHI phiHKa». Reading, Reported Questions, Listening, Writing.

Paznen 2 Money and Banks

Tema 2.1. Money: «/lensru». Reading, Reported Speech, Listening, Writing;

Tema 2.2 Banks «banku». Reading, Reported Speech, Listening, Writing;

Tema 2.3 Monetary Policy «J/lenexHo-kpeautHas monutuka». Reading, Reported Speech,
Listening, Writing.

Pa3nen 3 Taxation

Tema 3.1 Taxes «Hamoroo6noxenuey», Reading, Conditionals, Listening, Writing;

Tema 3. 2 Taxpayers in the USA «Hanoromrarensimuku CIIA», Reading, Conditionals, Listening,
Writing;

Tema 3.3 Taxes (How to Avoid Taxation) «Hamoroo6mnoxkenne (Kak u306exaTh BBIILIATHI
HasoroB)», Reading, Conditionals, Listening, Writing.

Pa3nen 4 Business Ethics

Tema 4.1 Ethical Standards «9tuueckue crangaptsi», Reading, The Articles, Listening, Writing;
Tema 4.2 Business and Managerial Ethics «Hopmbl »Tuku B Ou3Hece W Ha pabodyeM MecTe»,
Reading, Articles, Listening, Writing;

Tema 4.3 The Enron Scandal «Ckannan B pupme DHpon», Reading, Articles, Listening, Writing.

4. MaTepuajbl TEKYyLero KOHTPOJISl yCIieBaeMOCTH 00y4aroluxcsi U (poHJ OLeHOYHBbIX
CPeICTB NPOMEKYTOYHOM aTTeCTAMM 110 JMCHUIINHE

41. ®opMbl M MeTOAbl TEKYHIEr0 KOHTPOJISI YCHEBAEMOCTH OO0y4YalomIUXcs U
NMPOMEKYTOYHOM aTTecTalluu

4.1.1.B xonme peanuzanuu gucuumuinHel bl1.b.4 «MHOCTpaHHBINA S3BIK B MPOQECCHOHATBHON
cepe» UCTIOIB3YIOTCS CIICIYIOIINE METO bl TEKYIIIETO KOHTPOJIS YCIIEBAEMOCTH O0YJarOIINXCS:

Jist ouHOM 1 3204HOM (hOpMBI 00yUEHHS
Tabnuua 4.1
Paznen (Tema) MeTobI TEKYILETO pa3/iesa yCIeBaeMOCTH
Paszgen 1 | Marketing
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Tema 1.1

What is Marketing?

Jl7st U1l ¢ HAPYIICHUSIMU 3PSHUST:

CobecenoBaHne ycTHOE

Jlist U1l ¢ HAPYIICHUSIMHA CITyXa:

CobecenoBaHe NHCEMEHHOE

JLyist IUIL C HAPYIICHUSIMA OTIOPHO-IBUTATEILHOTO alllapara;
CobecenoBanue ycTHOE/ MUCBMEHHOE

Tema 1.2

Marketing Mix

JIJist UL ¢ HApYIICHUSIME 3PCHUS:

[IpenocraBienue 3cce B MEYaTHOM BUJIC, BBRITIOJIHEHHOTO C
MOMOIIBIO ACCUCTEHTA MIIU C HCITOJIb30BAHUEM
CIEHATN3UPOBAHHBIX TEXH. CPEICTB U IPOrPAMMHOTO
obecreueHus.

Jlist U1 ¢ HAPYIICHUSIMU CITyXa:

[IpenocraBieHue 3cce B IEYATHOM BHJIC.

JIJist Tanl ¢ HapyIICHUSIME OTIOPHO-/IBUTATENIFHOTO arapara;
[IpenocraBienue 3cce B MEYaTHOM BUJIC, BOSMOYKHO BBITIOJIHCHHOTO
C TIOMOIIIBIO aCCHCTEHTA.

Tema 1.3

Market Research and
Marketing Research

Jnst nuI ¢ HapyIIeHUSIMU 3PEHUST:
JICKCUKO-TPaMMaTHYECKOe TeCTUPOBaHKE

JUis mun ¢ HapyIIeHUs MU CiTyXa:

JICKCUKO-TPaMMaTHYECKOe TeCTUPOBaHUE

Jlnis mun ¢ HapyLICHUSAMH OIIOPHO-/ABUTaTENILHOIO allapara:
JIEKCUKO-TPaMMaTHIECKOE TECTHPOBAHHE

Pazgen 2

Money and Banks

Tema 2.1

Money

JUist U1 ¢ HAPYIICHUSIMU 3PSHUSL:

CobecenoBaHme yCTHOE

Jlist U1l ¢ HApYIICHUSIMHA CITyXa:

CobecemoBaHue MMCbMEHHOE

JUitst U1 ¢ HAPYLICHUSIME OMIOPHO-ABHIATEILHOTO annapara:
CobecenoBaHue yCTHOES/ MUCBMEHHOE

Tema 2.2

Banks

Jist i ¢ HapyIIeHUSIMH 3PEHUS:

BeInonHeHNe THCHMEHHOTO ITePeBo/Ia TEKCTa, 3aIaHHOTO
IpernojaBaTesieM B yCTHOH (opMe MM pa3MeIeHHOTO B
JIEKTPOHHOM BHJIe B KAOMHETE CTYIEHTa, I7Ie UCIIONB3yeTCs
CIeIMaTn3UPOBaHHOE IIPOTrPaMMHOE 00eCIIeueHHe.

JJist miIn ¢ HapyIIeHUsIMHE CITyXa:

BrImonHeHHE THCHEMEHHOTO MTEPEBOIa TEKCTA, 3aJaHHOTO
MpernojaBaTesieM B MIUCbMEHHON (opMe, HITH Pa3MEIIEHHOTO B
JJIEKTPOHHOM BHJIE B KAOMHETE CTY/ACHTa

JAst U1 ¢ HapYIICHUSIMU OTIOPHO-JIBUTaTEBHOTO ammapara:
BeInonHeHNe THCHMEHHOTO NTEePeBo/ia TeKCTa, 3alaHHOTO
IIpernoiaBaTeseM B yCTHOW/MCbMEHHOH (opMe, WITH pa3MeNIeHHOTo
B 3JICKTPOHHOM BHJIE B KAOMHETE CTyACHTa

Tema 2.3

Monetary Policy

JUst nuI ¢ HapyIISHNSIMU 3PSHUS:
JIEKCUKO-TPaMMaTHIECKOE TECTHPOBAHHE

Jnst ut ¢ HapyIIeHNsIMU CITyXa:

JIEKCUKO-TPaMMaTHIECKOE TECTHPOBAHHE

JInis mun ¢ HapyIIeHUsIMH OTIOPHO-/ABUTaTeNILHOI'O allapara:
JIEKCUKO-TPaMMaTHUECKOE TECTUPOBAHHE

Pasnen 3

Taxation

Tema 3.1

Taxes

JAst U1l ¢ HapYIICHUSIMA 3PSHUST:

CobeceroBaHne YCTHOS

Jlst U1 ¢ HapyIICHUSIMU CITyXa:

CobecenoBaHne MUCBMEHHOE

JIJ1st UL ¢ HapyIICHUSIME OTIOPHO-IBATATENFHOTO aIapara:
CobecenoBaHne ycTHOS/ MUCBMEHHOE

Tema 3.2

Taxpayers in the USA

JUstst I C HAPYLICHUSIMH 3PEHHSL:

IpenocTraBieHie MPE3CHTAIIMH Ha 33IaHHYIO TEMY B IEYaTHOM BHJIE,
BBINOJHEHHOTO ¢ MOMOIIBLIO ACCHCTEHTA MU € UCIIONL30BAHUEM
Cl'[el_II/IaJ'lI/ISI/IpOBaHHbIX TCXH. Cpe)lCTB u HpOFpaMMHOFO
obecrieuens1, BEICTYIIEHUE C TIPE3EHTAIMEN Ha 3a/IaHHYIO TEMY C
ITOMOIIBIO ACCUCTEHTA WIIU C UCIIOJIb30BaHUEM
CIEMATN3NPOBAHHBIX TEXH. CPEJCTB U IPOrPAMMHOTO
obecreuenus.

JUJtst M1 ¢ HAPYLICHUSIMH CITyXa:

IpenocraBieHue MPE3CHTAIIMK Ha 33IaHHYIO TEMY B IEYaTHOM BHJIC,
(BO3MOKHO BBICTYIJICHHE C MPE3EHTAIMEH C TIOMOIIBIO

15



CYpAOIIEPEBOAYNKA 1/ WM CIIELUATU3UPOBAHHBIX TEXH. CPEICTB U
MIPOrPaMMHOI0 00ECIIEYECHUS).

JUi1s i1y ¢ HApYLICHUSIMU ONIOPHO-ABUIATEIbHOTO anapara:
IIpenocraBieHye NPe3eHTALNH Ha 3a1aHHYIO TEMY B IIEYaTHOM BUJIE,
BO3MOJKHO BBITIOJIHEHHOTO C ITOMOIIBIO ACCUCTEHTA, BBICTYILICHUE C
IIpe3eHTanyel Ha 3a1aHHyI0 TEMY C IOMOIIBIO ACCUCTEHTA 1/ WIIH
CIEIMaTN3NPOBAaHHBIX TEXH. CPEJCTB M IIPOrPAMMHOTO

obecrieueHusl.
Tema 3.3 Taxes (How to avoid Jist ML ¢ HAPYITCHUAMHE 3PCHHS:
Taxation) JICKCUKO-TPAMMAaTHYECKOE TECTUPOBAHUE

JUst nuI ¢ HapyIIeHNsIMU CITyXa:

JICKCUKO-TPaMMaTHYECKOe TeCTUPOBaHKE

Jlist Ui ¢ HapyLICHUsIMH OIIOPHO-/ABUTaTENILHOIO alapara:
JICKCUKO-TPaMMaTHYECKOe TeCTUPOBaHKE

Paznen 4 Business Ethics

Tema 4.1 Ethical Standards Jist UL ¢ HAPYINCHHUSMH 3PCHUS:
CobecenoBaHme yCTHOE

Jlist U1 ¢ HAPYIICHUSIMHA CITyXa:

CobecenoBaHie THCEMEHHOE

JI7st U1 ¢ HAPYIICHUSIMA OTIOPHO-BUTATEILHOTO arapara:
CobeceroBaHie yCTHOES/ MUCBMEHHOE

Tewma 4.2 Business and Managerial Jist JILL ¢ HAPYIICHHUSIMH 3PCHHS:
Ethics [Ipenocrapnenue npe3eHTaluK Ha 3aJJaHHYIO TEMY B [IEYaTHOM BHJIE,

BBITIOJTHEHHOTO € IIOMOIIIBIO aCCHCTEHTA WITH C UCIIOJIb30BaHUEM
CIENUAIN3HPOBAHHBIX TEXH. CPEICTB H IIPOrPAMMHOTO
obecreyeHns1, BBICTYIIICHUE C IPE3CHTALIMCH Ha 33laHHYIO TEMY C
MIOMOIIBI0 ACCHCTEHTA MM C UCIIONB30BaHHEM
CIeNUAIN3HPOBAHHBIX TEXH. CPEICTB H IPOrPAMMHOIO
obecrieyeHusl.

Jlst nui ¢ HapyIISHUSIMU CITyXa:

[IpenocraBnenne mpe3eHTalNK Ha 3aJaHHYIO TEMY B II€YaTHOM BHUJIE,
(BO3MO’KHO BBHICTYIIJICHHE C IIPE3EHTAIMEeH C HOMOIIBIO
CYpPAOIIEPEBOAYNKA W/ WM CIICLUATN3UPOBAHHBIX TEXH. CPEICTB U
MIPOTPaMMHOTO 00eCTIeYCHNS).

JUits U1 ¢ HAPYLICHUSIMHU ONIOPHO-ABUTATEIFHOTO anapara:
IIpenocraBneHue NPe3eHTALNH Ha 3aJaHHYIO TeMY B IIEYaTHOM BHUJIE,
BO3MOJKHO BBITIOJIHEHHOTO C ITOMOIIBIO ACCUCTEHTA, BBICTYILICHUE C
Mpe3eHTanyel Ha 3a1aHHYI0 TEMY C IOMOIIBIO ACCUCTEHTA 1/ WIIH
CIEIHaTN3UPOBAHHBIX TEXH. CPEJICTB M IPOTPAMMHOT0O
obecneyeHusl.

Tema 4.3 The Enron Scandal Jnist UL ¢ HAPYIICHHUSIMU 3PCHUS:
JIEKCUKO-TPaMMaTHIECKOE TECTHPOBAHHE

Jst nut ¢ HapyIIeHNsIMHU CITyXa:

JIEKCUKO-TPaMMaTHYECKOE TECTHPOBAHHE

JInis mun ¢ HapyIIeHUs MU OTIOPHO-/ABUTaTeNILHOI'O allnapara:
JIEKCUKO-TPaMMaTHUECKOE TECTUPOBAHHE

Juis 3a04Hast popmbl 00ydenus ¢ npumeHenueM 0, JIOT

Tabmmma 4.2

Paznen (Tema) MeToabl TEKYLIETo pasjelia yCeBaeMOCTH
Paznen 1 Marketing
Tema 1.1 What is Marketing? [TucsMeHHBIN OTBET HA 33JaHHS AIEKTPOHHOTO
Tema 1.2 Marketing Mix CceMHHapa
Tema 1.3 Market Research and

Marketing Research
Paznmen 2 Money and Banks
Tema 2.1 Money [InceMeHHBIN OTBET HA 3aJaHNS HIEKTPOHHOTO
Tema 2.2 Banks ceMuHapa
Tema 2.3 Monetary Policy
Pasnen 3 Taxation
Tema 3.1 Taxes [TncbMEeHHBIN OTBET HA 3aIaHUS YJICKTPOHHOTO
Tema 3.2 Taxpayers in the USA ceMHHapa
Tema 3.3 Taxes (How to avoid
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Taxation)
Pasnen 4 Business Ethics
Tewma 4.1 Ethical Standards ITucEMeHHEIN OTBET Ha 3aaHus DIEKTPOHHOTO
Tema 4.2 Business and Managerial ceMuHapa
Ethics
Tema 4.3 The Enron Scandal

B xopne peanuzanuu TUCIMIUIMHEI 110 3204HOH (hopme 00ydeHus ¢ npumeHeHuem 20, IOT

HCIOJIB3YIOTCA CIICAYIOIIUEC MCTOAbI TCKYIICTO KOHTPOJIA YCIICBACMOCTHU 06yan0H1ch;1:
- IMCbMEHHBIN OTBET Ha 3a/IaHuA SJICKTPOHHOI'O CEMUHApPA,

- TMHUCbMEHHOE coOeceoBaHUE C OOYdJaloUIMMCS B XOJE IPOBEACHUS 3JICKTPOHHOTO

CEMHHapa

4.1.2. Ik3amMeH, 3a4eT MPOBOAUTCH C MPUMEHEHHEM CJIeYIOIIHX METO0B (CPeICTB):

[IpomexxyTouHas aTTecTaiusi MPpoBOAUTCS B (popMe 3aueTa U dK3aMeHa JJisi OYHOM, 3a0UYHON U
3aouHol, ¢ npumenennem 20, JIOT, dopm oOyuenus. s ounoit u 3a0uHoil popMm oOyueHus
3aUeT W IK3aMCH MPOBOJATCSA B yCcTHOW ¢opme. s 3a0uHOM POpMBI O0YUICHHS C YaCTUIHBIM
npumenenreM D0 u JIOT 3ader u HK3aMEH COCTOST U3 MUCBMEHHOTO KOHTPOJIBHOTO 33/1aHUs U

AJIEKTPOHHOI'O TECTUPOBAHUS C IPUMEHEHUEM CIIELUAIBHOIO IPOIrPAMMHOT0 00€CTIEUEHHUSI.
4.2. MaTepuaJbl TEKYIIEr0 KOHTPOJISI yCIIeBaeMOCTH

Tumnosele olleHOYHBIE cpeAcTBa 1o Teme 1.1.
Answer the questions:
1. What is marketing?
2. Is marketing the same thing as advertising?
3. Who are the essential ingredients in marketing process?
4. What is the difference between selling and marketing? Are these terms synonymous?
5. What are three main parts of the marketing concept?

TumnoBklie OLIEHOYHBIE CPEACTBA IO Teme 1.2.
Choose one topic for writing your essay.
1. Explain the terms E-Commerce and E-Marketing. Which is more important? Why?
2.  What are "consumer demographics?"
3. How are business consumers similar to final consumers? Different from final
consumers?

Tumnosele OLIEHOYHBIE CpeACcTBa o Teme 1.3.
Task 1. Add one missing word to each sentence.

I should informed about all accidents in our department.
The project was developed the R&D department.

The most burning questions being discussed now.

Our head office situated in the prime sight in Moscow.
The products will delivered by the end of the year.

agrownE

Task 2. Complete the sentences using one of the following words.
Delivered, vary, approach, objectives, dropped

1. Managers have to change their to decision-making depending on the process.
2. Managers are responsible for setting

3. Your order will be on Monday.

4. Our competitors the prices.
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5. The characteristics of management often according to national culture
Task 3. Translate the following sentences from English into Russian.

1. There are three groups of basic skills — human, technical, conceptual.
2. Technical skill is the ability to use specific knowledge, techniques and resources in
performing work.
3. The word “supervisor” is the term meaning a member of lower management.
4. Top managers are involved in long range planning, policy making and relations of the
company with the outside world.
5. He sets objectives, coordinates work, delegates authority, makes hiring, firing,
evaluating and just general management.
Omeemul.
1. Should BE informed 2. Developed BY 3. Questions ARE discussed 4. Office IS situated
5. Will BE delivered 6. Approach 7. Objectives 8. Delivered 9. Dropped 10. Vary 11. CymiectByet
3 THUIIa OCHOBHBIX HABBIKOB — YCJIOBCUCCKHUEC, TCXHUYCCKUC U KOHILCIITYAJIbHBIC 12. Texunueckue
HaBBIKHU 3TO CIIOCOOHOCTH UCIOJIL30BATh cneumbnqecxﬂe 3HAHUA, TCXHUKHU U PECYPChI B pa60Te
13. CnoBo «cymnepBU30p» O3HAYaeT NPEACTaBUTEN HM3IIET0 YPOBHS yrpaBieHus 14.
MeHeI[)KepLI BBICHICTO 3BCHA 3aHHUMAKOTCA JOJIOCPOYHBIM IINIAHUPOBAHHECM, COCTABJICHUCM
MOJIMTUKY KOMITAHUM U €€ OTHOILIEHUSMH C oOmiecTBoM 15. OH CTaBUT 1EIH, KOOPAUHUPYET
pa60Ty, ACIICTUPYCT IMOJIHOMOYHS, HAHUMACT U YBOJIBHACT IICPCOHAJ, OICHUBACT €0 U B LECJIOM
3aHUMAETCA YIIPABICHUEM.

TumnoBklie OLIEHOYHBIEC CPeACTBA 1O Teme 2.1.
Answer the questions:
1. What kinds of money do you know?
2. What is bartering?
3. What are the examples of commodity money?
4. What is liquidity of money?
5. Why do world’s currencies have value?

TumnoBoe OLEHOYHOE CPEACTBO O TeMe 2.2.
Translate the text:

Banking

What am | going to do after university? Maybe | should consider a job in the world of
banking. There's a surprisingly wide range to choose from — for example, | could work for a high-
street bank. Let us see what's what and who's who. If to take the roof off a high-street bank, one
can reveal that lots of people work behind the scenes in banks. There's the clerical staff (sometimes
called bank clerks), and their job includes sorting cheques, making sure that each customer
receives a statement of his/ her account each month, keeping detailed up-to-date records of all
bank's business.

The Enquiries, Desk. This is where you go if you need advice about the bank's services.

The Manager. This is the person in charge of the bank. She or he: (a) gives customers
advice about their finances, (b) makes sure that the bank and its staff are working properly.

The Bank's Computer System. Modem Banks keep all their financial data in computers.
This makes it possible to check and provide information at the touch of button.

The Foreign Exchange Desk. This is where you go to buy or sell foreign currency.

The Vault. Money, important documents and valuable objects (e.g. paintings, jewellery)
are kept here. Vaults have very thick walls and strong, steel doors with complex locks.

The Cash Dispenser Machine. You need money but the bank's closed? No problem —
use the cash dispenser machine. All you have to do is: (a) put your cash-card into the machine, (b)
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tap in your personal identification number and the amount of money you want. A few seconds later
the money appears. Thanks to machines like these, many banks are now open 24 hours a day.

So, money is an important part of everyday life. These days, money is hi-tech (modern,
well-designed and sophisticated). We have notes and coins, which are specially made. We use
credit cards. Banks and stock-exchanges can move millions at a touch of a button.

So, money is universal — but why? The answer is very simple. Without it trade would be
impossible, and people in any society need to exchange goods in order to survive.

Ilepesoo:
bankoBckoe nej1o

Yro s cobuparoch nenarh mnocie yHuBepcuteTa? Bo3mMokHO, MHE clielyeT MmoaymaTh O
pabote B 6ankoBckOM Mupe. CyIecTByeT YAWBHUTENBHO IMMPOKHH JWAma3oH s BBIOOpA.
Hanpumep, s Mory pabotaTs B KoMMepUyeckoM OaHke. /[aBaliTe MOCMOTpPUM, YTO €CTh UTO U
KTO €CTh KTO. Ecii CHATH 3aHaBEC ¢ KOMMEPUYECKOro OaHKa, MOYKHO YBHJETh, YTO OOJIBIIIOE
KOJIMYECTBO JII0/ieH B 0aHKax paboTaeT Kak Obl 3a ciieHol. FiMeeTcst KOHTOPCKUiA mTaT (MHOTAA
Ha3bIBAEMBbIH CIyXallMMU OaHKa), U UX padoTa BKIIOYAET COPTUPOBKY YEKOB, 0OecreueHne
TOT0, YTOOBI KaXK/JbIH KJIMEHT MOJIydan KaX bl Mecsl (PMHAHCOBBIM OTYET 10 CBOEMY CUETY,
BEJICHWE TOAPOOHBIX OTYETOB MO OM3HECY BCETro 0aHKa, COOTBETCTBYIOIIUX COBPEMEHHBIM
TpeOOBAHUSM.

HNudopmannonnoe okHo. Crona Bei ugere, ecniu Bam Hy»eH cOBET 10 MOBOy 0aHKOBCKHUX
YCIIYT.

Memnen:kep. DTO 4EIOBEK, OTBETCTBEHHBIN 3a OaHK. OHa WM OH: (2) JaeT COBET KIIMCHTaM
OTHOCHUTENILHO WX (uHaHCOB, (0) ciieauT, 4ToObl O0aHK M €ro ITar pabdoTaiu JOJDKHBIM
obpa3zom.

KomnbiorepHasi cucrema 0anka. CoBpeMeHHbIe OaHKU XPaHIT BCe CBOM (DHMHAHCOBBIC
JTAaHHBIE B KOMIBIOTEpAX. DTO JEIA€T BO3MOKHBIM MTPOBEPSTH U MPEIOCTABISTH HHPOPMAIIUIO
OJIHMM KaCaHHUEM KHOIIKH.

OxHo o0MeHa Ba0ThI. 371€ch Bl mokynaeTe uiu npoaaere MHOCTPaHHYIO BaIIOTY.

Xpanuauuie. JleHbry, BaXKHbIE TOKYMEHTHI M LIEHHBIE MpEAMEThl (HampuMep KapTHHBI,
JPAroIeHHOCTH) XPaHATCS 3/1eCh. XpaHWIHINA WMEIOT OYEHb TOJICTHIE CTCHBI U KPEIKHUE
CTaJIbHBIE IBEPU CO CI0KHBIMU 3aMKaMH.

ABTOMAT /Jis1 BbIIa4¥ HAJUYHBIX (0aHkomaT). BaM HYXHBI JIeHbIH, a OaHK 3aKPHIT?
Hukakux mpoGiieM — BOCMONB3yHTECh aBTOMATOM JIJIsl BbIJAa4d HANMMYHBIX. Bce, uyto Bam
HY>KHO CJIeJIaTh, — 9TO: (@) TOMECTUTH Ballly KapTOUKY /IS MTOJTYYEHHUSI HATUYHBIX B MAIIHHY,
(0) HaOpath Ball MEPCOHATBHBIN MACHTU(PHUKAIIMOHHBII HOMEP U CYMMY JI€HET, KOTOpYyIo Bl
xotute. Yepe3 HECKOJIBKO CEKYH/I TOSIBATCS ACHBIH. biaroaapst mogo0HbIM aBTOMaTaM MHOTHE
OaHKH Tenephb OTKPHITH 24 yaca B CYTKHU.

Takum o0pa3om, T€HBI'M — Ba)KHAs YaCTh KaKJIOJHEBHOM *u3HU. Ha coBpeMeHHOM dTamne
JICHBTH — 9TO BBICOKHE TEXHOJIOTHU (OHM COBPEMEHHBI, XOPOIIO pa3pabOTaHbl M CIIOXKHBI).
Mbl umeeM OaHKHOTBI M MOHETBHI, KOTOpbIE CJENaHbl IM0-0c000My. MBI MoJIb3yeMcs
KpEAUTHBIMU KapToukaMu. banku u (hOHIOBBIE OUPKU MOTYT MEpPEMEIIaTh MUJUIMOHBI OTHUM
Ha)KaTHEeM KHOIIKH.

TakuM 00pazoM, NeHBIM YHUBEpCAIbHBI, HO MmodeMy? OTBeT OYeHb NPOCT. be3 HHUX
TOPTOBJIsl ObLIa OB HEBO3MOXKHA, a JIFOJISIM B JTI0O00M 0O0IIEeCTBE HEOOXOIMMO OOMEHHBATHCS
TOBapaMH, YTOOBI BBIKUTH.

TuIoBbIE OLIEHOYHBIE CPEACTBA 110 TEME 2.3.
1. Match the words with their definitions.
1. transactions, 2. data, 3. transfer, 4. withdraw, 5. loan
A. To move smth from one place to another.
B. Movement of money into or out of customer's account.
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C. A fixed sum of money on which interest is paid, lent for a fixed period and usually for
a specific purpose.

D. Information or facts.

E. Take money out of account.

2. Translate the sentences into English.
1. Orot Gank mpeayaraeT 00NBIION BEIOOP (PMHAHCOBBIX YCIYT.
2. Py6ub - BamoTa Poccun.
3. Kak 51 MOT'Y CHATB JICHBI'H CO CBOETO OAaHKOBCKOTO cyeTa’?
4. HekoTopbie JTIOM MPEAMOYUTAIOT KOIUTh, & HE TPATUTh.
5. lleHTpoOaHK MOKET MOBJIUATH HA KOJIMYECTBO JICHET B CTPAHE.

3. Use these sentences in the reported speech.
1. My friend asked: "Can you transfer your money to a deposit account?"
2. The sales manager reported: "Sales have increased from £5 m to £7 m".
3. The CEO informed the employees: "Sales now stand at £7 m".
4. The bank manager warned me: "Do not lose your credit card".
5. My sister asked me: "How can | save more money?"

Omeembut.

1.b 2.d 3.a 4.e 5.c 6. This bank offers a vast choice of financial services 7. Ruble is Russian
currency

8. How can | withdraw money from this account? 9. Some people prefer collecting to spending
10. The central bank can influence on the amount of money in the country 11. My friend asked me
if 1 could transfer my money to a deposit account. 12. The sales manager reported that the sales
had increased from £5 m to £7 m 13. The CEO informed the employees that the sales stood at £7
m by that time 14. The bank manager warned me not to lose my credit card 15. My sister asked
me how she could save her money.

Tumnossie OLICHOYHBLIC CPEACTBA 110 TCMC 3.1
Answer the questions:

1. Can any state exist without taxes?

2. What strategical industries could you name?

3. Why are the industries like agriculture so important that the government should support
it?

4. Can you name any infant domestic industries in our country?

5. Can you give an example of direct and indirect, progressive and regressive taxes?

Tumnosble OLIEHOYHBIE CPEACTBA IO TeMe 3.2.
Choose one topic for your presentation
System of taxation in the USA
Types of taxes

How to avoid taxation

Taxes and business

Russian taxations system

orwdPE

Tumnosble OLIEHOYHBIE CPEACTBA IO TeMe 3.3.
1. Match the words on the left with their translations on the right

1.deductions, a)UIOTEKa,

2.exemptions, 0)HayoroBas JeKIapaus,
3.expiry, B)HAJIOTOBBIE BHIUETHI,

4 taxpayer, T)VDKIUBEHET],
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5.taxreturn, J)UCTEUYCHHE CPOKa,

6.citizen, €)HEABIKUMOCTD,

7.local, K)HAJIOTOTUIATEIIBIITUK,

8.mortgage, 3)MECTHBIH,

9.estate, W)TpaKJIaHUH,

10.dependent, K)HAaJIOTOBBIE JIbTOTHI, OCBOOOXK/ICHHUE OT HAJIOTOB.

2. Complete the sentences using the right form of conditional mood

1. If you consume more than you earn ... (be broke).

2. I wouldn’t resign if I ... (to be you).

3. If he had paid all his dues on time he ... (not lose the respect of his partners).
4. If a business goes bankrupt ... (all its assets to be sold out).

5. We’ll lend you some money provided (that) you ... (give it back in a week).
6. She wouldn’t have signed the contract if she ... (read it properly).

7. I wish you ...from them(not to borrow).

8. No one would cheat unless they ... (be tempted).

9. Even if he wanted to give something to charity he ... (not be able to)—he’s broke.
10. If you had come to the first concert of your son you ... (encourage him).

Omeemot:

1-8, 2-K, 3-n1, 4-x, 5-0, 6-u, 7-3, 8-a, 9-¢, 10-r. 11. Are broke 12. I were you 13. Wouldn’t have
lost the respect of his parents 14. All its assets are sold out 15. Give it back in a week 16. Had read
it properly 17. Didn’t borrow 18. Are tempted 19. Wasn’t able to 20. Would have encouraged him.

TurnoBsie OLIEHOUHBIE CpeACTBA MO Teme 4. 1.
Answer the questions:

1. What is the purpose of a business, in your opinion? Is it just to make money?

2. What do you understand by these phrases: business ethics and a code of ethics?

3. Can the ethics of a particular business be diverse? Why?

4. Do you agree that many businesses have gained a bad reputation just by being in
business?

Tumnossie OLICHOYHLIC CPEACTBA 11O TCMC 4.2.
Choose one topic for your presentation.
1. Ethical standards
2. Business and managerial ethics
3. How to deal with a scandal
4. Ethics and etiquette
5. Ethics and business success

TUmoBBIE OIIEHOYHBIC CpeJIcTBA O TeMe 4.3.
1. Use the following word to complete the text

| Controversial, responsibility, corruption, regulation, transparency, peer pressure, threats |

Companies in the oil and mining sector have been taking the issue of /... much more seriously
recently. They are worried about 2... to their reputations due to rumors of 3... and bribery. Govern-
ment4... ....and 5... from other companies has resulted in more 6... in the industry and less secre-
cy. The aviation industry has also received attention. Senior managers have been criticized for 7...
decisions regarding payments to secure contracts.

2. Choose the right variant
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1. Social responsibility/ethics applies both to environmental issues and to a firm’s relationships
with customers, employees, and investors.

2. Social responsibility and ethics effect/affect small business.

3. Business ethics is a term often used to refer to ethical or unethical behaviors by employees of
commercial/public organizations.

4. Managerial ethics are the standards of behavior that guide individual managers/workers in
their work.

5. Many companies have written codes/laws that formally announce their intent to do business in
an ethical manner.

3. Complete this article with a / an, the or a dash (-) to show no article

1. Some areas of marketing ethics (ethics of advertising and promotion) overlap with ... media
ethics.

2. Media ethics is ... much larger topic.

3. In countries such as ... Switzerland profit smoothing is generally considered to be acceptable,
so ... auditors will not complain, and need not be threatened.

4. Many companies publish quarterly profit figures in ... United States.

5. Societies generally adopt formal laws that reflect prevailing ... ethical standards or social
norms.

Omeembui.

1. Regulation 2. Threats 3. Corruption 4. Responsibility 5. Peer pressure 6. Transparency 7.
Controversial 8. Ethics 9. Affect 10. Commercial 11. Managers. 12. Codes. 13. — 14. A 15. —, the
16. The 17. —.

Marepnansl 1jst 32049H0# (popMbl 00ydeHnus ¢ npumenennem J0, 10T:
THUIOBBIE OLIEHOYHBIE CPENICTBA MIEKTPOHHOIO ceMuHapa 1.

1. What is marketing? Is marketing the same thing as advertising?
2. What is the difference between selling and marketing? Are these terms synonymous?
3. What are three main parts of the marketing concept? What is marketing research?

TumnoBoi BapuaHT TECTOBBIX 3aJaHUl 1.

1. OGoOGaromiM MOHIATHEM TSI CIISAYIOMINX CIIOB Secretary, manager, driver, journalist, banker
SABJISICTCS.

relatives

professions

college

2. O6o0bmarmuM MOHATHEM JIJIS cleayromux cioB Sunday, Friday, Wednesday, Tuesday
ABIIACTCA:

weekend

seasons

daytime

days of the week

3. O6o06miaronum noHsTHEM ISt ciaenyronux cinoB fine, rainy, foggy, terrible, sunny sBnsiercs
seasons

weather

year
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4. HaiimuTe 06o0OIIaromee MoHsATHE IS CISAYIOMUX CI0B. examination, test, lecture, lesson,
seminar

work

company

studies

5. Haiigure o6o01iaromiee moHATHE IS caeayronux ciios: plan, organize, coordinate, decide,
communicate

management

theatre

sport

6. A person who uses their specialist knowledge of a specific market to try to explain what has
happened and predict what will happen is
a market analyst

a forecaster

a market broker

7. . is a specific promotional activity over a limited period of time.
campaign

season

trend

8. The activity of moving goods from the producer to the customer is called
selling

distribution

orientation

9. The company book should be kept in a safe place when not being used.
base

history

cheque

10. Each branch of the bank has its own unique sort

code

bar

river

Omeemul

1. professions 2. Days of the week 3. weather 4. studies 5. management 6. a market analyst 7.
campaign 8. distribution 9. cheque 10. code

Tunosslie OLCHOYHLIC CPCACTBA IJICKTPOHHOI'O CEMHUHApa 2.
1.  What kinds of money do you know? What is bartering?
2. What do banks do? Why world’s currencies have value?
3. What is monetary policy? Who is responsible for it?

TunoBoi BapraHT TECTOBBIX 3a/laHuUi 2.

1. Market research provides information to identify and analyze the market
need, market size and competition.

boring

important
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poor
expensive

2. We needed to know what customers wanted.

future

sensitive
potential
gloomy

3. Market followers are in a .position.

innovative
effective
efficient
difficult

4. O6oO0maromuM MoHsATHEM s cieayromux cioB head, neck, foot, back seasiercs:

figure
body
face

5. O6o0maronuM MOHATHEM [UISl CIEAYIOIIUX CJIOB

SIBJISICTCH.
transport
traffic
engine

6. O0o0IaroIMM MOHITHEM IS CISIyIoIuUX ciIoB pasta, bread, vegetables, rice ssusercs:

meal
breakfast
food

7. AHTOHHMOM K CIIOBY K ciioBy «drinky»sisisiercst:
write

eat

cook

8. AHTOHI/IMOM K CJ'IOBy «young» SABIIACTCA.
dark

happy
old

9 AHTOHMMOM K CJIOBY «SUMMEr» SBJISIETCA:
north

winter

cold

10. AHTOHUMOM K cJIOBY «DUY» sSIBIsieTCS:
sell
make

pay

Omeemut

tram, motorbike, trolleybus, skytrain
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1. important 2. potential 3. Difficult 4. Body 5. Transport 6. food 7. Eat 8. old 9. Winner 10. sell

TumnoBble OLIEHOYHBIE CPEACTBA IJIEKTPOHHOTO CEMUHApa 3.
1. What are taxes? Can any state exist without them?
2. How does USA taxation system differ from Russian?
3. What are direct and indirect, progressive and regressive taxes? Give examples.

TunoBoi BapuaHT TECTOBBIX 3aJaHUi 3.

1 Corruption has a big on business and the economy.
impact

seduction

abstraction

2 In many countries are a normal part of doing business.
chats
books
bribes

3. Companies have a variety of ways of .tax on profits.
giving

avoiding

allowing

4. Ethics comes into play in between the firm and its employees.
the relationship

the brotherhood

the friendship

5. Is determining or ethical behavior a task in a business?
big

funny

wonderful

simple

6. Kak npaBuibpHO?
How areyou ... ... ... 7
things

doing

7. BepHbIM okoHYaHUEM ¢pasbl « This is » Aensemcs
myself
my wife

8. BepubiM ciioBoM B dpaze « I'd like to myself-» agnsemcs:
introduce
meet

9. BepubiM okoHYaHuEM ¢pazbl « |‘'m . ABNAEMCA

thank you
all right
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10. Bepasim ciioBoMm B dpase « I'd like to you to Ms Bell.» aensemcs:
introduce
meet

Omeemot.
1. impact 2. bribes 3. avoiding 4.the relationship 5. simple 6. doing 7. My wife 8. Introduce 9.
All right 10. introduce

TumnoBblie OLIEHOYHBIE CPEACTBA IJIEKTPOHHOTO CeMUHapa 4.
1. What is the purpose of a business, in your opinion? Is it just to make money?
2. What are business ethics and a code of ethics? Do they differ?
3. Can the ethics of a particular business be diverse? Why?

TunoBoi BapuaHT TECTOBBIX 3aJaHUN 4.

1. [TpaBuIIbHBIM TTEPEBOIOM (Ppa3bl « TOCYAAPCTBEHHAS BIACTDHY SIBISIETCA:
state authority

public authority

government authority

2. IlpaBUIIBHBIM IIEPEBOIOM (Ppa3bl «TEPATH JTOBEPUE) SBISCTCS:
to enjoy confidence

to forget confidence

to lose confidence

3. IIpaBUIIbHBIM NTEPEBOIOM (Ppa3bl « TOBOPHUTH MPABIY» SBISCTCS:
to tell the truth

to say the truth

to speak the truth

4. TIpaBUJIBHBIM TIPE/IJIOrOM B ClIEAyOLIeM Tpeioxenun «Investors are more and more
concerned where their money is invested. » siBisercs:

at

about

after

5. [IpaBUiIbHBIM NPEASIOrOM B cieayroleM npepioxenun «Pressure is applied  industry to
improve business ethics through new public initiatives and laws» sBisercs:

on

by

on

6. [IpaBunbHBIM TIPEIIOTOM B cieayromieM npepioxkennn «We look forward
receiving a detailed plan of the project.» siBnsiercs:

to

above

of

7. [IpaBUITBHBIM TIPEIJIOTOM B CIIEAYIONIEM MpeuiokeHnn « We must be aware  the attitude
towards foreign investors.» siBseTCA:

at

of

after
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8. IIpaBWIILHBIM MPEATIOTOM B clieAytomeM npepioxerann «We are all involved finding
solutions to the current problems.» siBnsercs:

on

by

in

9. IlpaBWIIBHBIM TIPEUIOTOM B CIEyIoeM mpeioxkennu « For the site construction we will rely
local contractors.

on

above

of

10. BepHBIM MECTOMMEHHEM, 3aMCHSIONIMM TMOMYCPKHYTYIO (pa3dy B MNPEMIOKeHUH «J0p
managers not only misused corporate assets, but also they often committed the company to risky
ventures in order to further personal interests. » sBIsieTCS:

we

they

it

he

my

Omeemot.
1. public authority 2. to lose confidence 3. To tell the truth 4. about 5. on 6. to 7. of 8. in 9. on
10. they

4.3. OueHo4HbIe CpeACTBA Il MPOMEKYTOUHOM aTTecTaluu

4.3.1. Ilepeyenb kKoMIeTeHUMII € yKa3aHMeM JTanoB HX (opMuUpOBaHUSI B Ipolecce
OCBOCHHMS AaJaNTHPOBAHHOH oOpa3oBarejbHOH nporpammbl. Ilokasaresm u kKpurepuu
OlLIcHMBAaHUSI KOMIIETEHIUI ¢ y4eToM 3Tana ux GopMupoBaHus

JUis oyHOHU (opMBI M 3a04HOM ¢ mpumenenuem 20 JIOT

Ta6mmra 5.1
Konx HaunmenoBanue Kong ocBoenns 3ramna HanmMenoBanue 3Tama oCBOSHUSI
KOMITETCHIIUU KOMITETCHIIUU KOMITETCHLIUI KOMITETCHLIUU
YKOC-4 CIOCOOHOCTB YKOC-4.4 CIOCOOHOCTD MIPUMEHSTh
OCYILECTBIIATD JIEKCHUYECKYI0, IPaMMAaTHYECKyI0 H
JIeTTOBYIO CTHIIICTUYECKYIO 0a3bl
KOMMYHHKAIIHIO B npodeccnoHanbHON
YCTHOW M MUCbMEHHOHN HanpaBJIEHHOCTH JUIst
dopmax Ha OCYIIIECTBIICHHUS JIeTIOBOI
rocyJapcTBEHHOM(BIX) KOMMYHMKAallUd B  YCTHOH W
U HMHOCTPaHHOM(BIX) MUCbMEHHON ¢dhopme Ha
si3pIKe(ax) WHOCTPAHHBIX S3BIKaX.
CIOCOOHOCTD HCIOJNb30BaTh
YKOC-45 ayTeHTHUYHbIE BHUJEO M  ayIuo
MaTepuanbl  KaKk  OCHOBY  JUIS
OCYIIECTBJICHUS HMHOA3BIYHON
KOMMYHHMKAallMd B  yCTHOH H
MMICEMEHHON (QopMe Ha MHUPOKUH
Kpyr TeM  npodecCHOHAIbHOM
HanpaBJIEHHOCTH, c
WCTIOJIb30BaHUEM  clieU(UIecKOi
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JIEKCUKH BBICOKOTO YPOBHS
CJIOKHOCTH
JUIs1 3209HON (hOPMBI O0yUCHHS
Tab6ma 5.2
Kon HanmeHnoBanue Koz ocBoenns srana HanmeHnoBaHne 3Tama 0CBOCHHUS
KOMITETCHIINU KOMITETCHIINN KOMITETCHIINH KOMITETCHIINU
YKOC-4 CIOCOOHOCTH YKOC-4.3 CIOCOOHOCTH CaMOCTOSITEIILHO
OCYILECTBIIAT c03/1aBaTh MaTepHabl
JeTOBYIO NPE3CHTAIMOHHOTO Xapakrepa
KOMMYHUKAIIUIO B (moxmampl, BBICTYIIICHUS,
YCTHOW U IUCBMEHHOM Mpe3eHTaluud U Jp.) € ayauo -
dopmax Ha BU3YaJbHBIM COIPOBOXKACHUEM (U
roCy1apcTBEHHOM(BIX) 0e3 Hero) Ha MHOCTPAHHBIX SI3BIKAX.
u wuHOocTpaHHoM(bX) | YK OC — 4.4 CIIOCOOHOCTH MPUMEHSTh

sI3bIKE(axX)

JIEKCUYECKYI0, [PAMMAaTHUYECKYIO U
CTHIIHCTUIECKYIO 0a3bl
npohecCHoHaATBHOM
HaIlpaBJICHHOCTHU IJId
OCYIIIECTBJIEHHUS JIETTOBOM
KOMMYHUKAILIMH B YCTHOU U
MUCBMEHHOH (opMe Ha
HMHOCTPAHHBIX A3BIKAX.

JUTst 04HOM 1 3a04HO# hopmbl ¢ D0 JJOT

Tabmuma 6.1

JTaI OCBOCHHUS

ITokazaTens olleHUBaHUS

Kputepuit onennBanus

KOMTIETeHIINU
YKOC-44 CIOCOOCH BBICTYITUTH C JIOKJIAJIOM Ha | BBITIOJHIET BCE IMEPEUUCIICHHBIC
CIIOCOOHOCTh  MPUMEHSITH | MpodeccuoHaIbHYIO TeMy, | BUIBI JACSITCIBHOCTH CO3HATEIHHO,
JIEKCUYIECKYIO, Mpe3eHTalued M0 MPEUIOKEHHBIM | CAMOCTOSTENLHO, HUCIOB3YS YSTKHIMA
IpaMMaTH4CCKYIO 1 | mpohecCHOHANBHEIM TEMaM; IU1aH u COOTBETCTBYIOIIUE
CTHIIMCTHICCKYIO bazbl mojyep)kath  Oecedy;  IMPOBECTH | IGKCHYECKUE, CTHINCTHYSCKHE |
MPoeCCHOHATLHO IEPETOBOPEI; paspaboTarh | rpaMMaTHUECKHE 0COOEHHOCTH
HapaBJICHHOCTH A | N apKeTMHTOBYIO CTpAaTETHIO, | S3bIKa po¢heCCHOHATEHOM
OCYUIECTBJIICHUSI  JEIOBOM

KOMMYHUKAIIUM B YCTHOH U
MUCbMEHHOH  QopMe  Ha
WHOCTPAHHBIX S3BIKaX.

COCTaBUTH ACJIOBOC MUCbMO WJIM AP.
JOKYMCHTAIUKO Ha MWHOCTPAHHBIX
sA3bIKaXx.

KOMMYHHUKAIIUN CTpPAaH U3y4YaCMbIX
SI3BIKOB.

YKOC-45

CIIOCOOHOCTH HCIIOJIBL30BAThH
ayTeHTUYHBIC  BUJIEO U
ayaquo  MarepHalbl  Kak
OCHOBY /ISl OCYILIECTBIICHUS
HMHOS3BIYHOMN

KOMMYHUKAIIUA B YCTHOW H

CIOCOOCH TIOHATh M KPUTHYECKU
MIPOaHAIM3UPOBATH coJlepKaHue
AYTCHTUYHBIX BUICO 158 ayano
MaTepHaJIOB; CIIOCOOEH COCTaBHTH
CBOE MHEHHE 00
YBUICHHOM\YCIIBIIIIAHHOM u
BBIPa3UTh €ro B YCTHOU

[MOHMMAaeT o0Ilee COAEpIKaHUE H
HEOOXOMMMBIE [ AaNbHEHIIErO
aHaJIn3a JacTann a}/TeHTI/IT-IHI)IX
ayJMo M BHJIEO MaTEPHAJIOB IOCIIC
JIBYKPAaTHOTO MIPEIbSIBIICHUS,
CaMOCTOSITEIHHO (DOPMYIIUPYET CBOC
MHEHUE 00
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NMUChbMEHHOH  Qopme  Ha | (Ipe3eHTanus, obcyxaenue) | ycapiiranHoM\yBUICHHOM Ha
HIMPOKHIA KpyT TeM | \nucbMeHHOM (3cce, COOOIICHUE) | HHOCTPAHHOM SI3BIKE B YCTHOH H
npoQeCCHOHANBHOM dbopwme, C KCII0JIb30BaHHEM | MUCHbMEHHOM hopme c
HaIIpaBJICHHOCTH, C | cnenmmduyeckoii JTEKCUKH BBICOKOTO | HCTIONB30BAHUEM  Crienn(huIecKon
MCHOIb30BaHHCM YPOBHSI CIIOKHOCTH. JIEKCUKH BBICOKOTO YPOBHSI
crielmi()UIecKOr  JICKCHKH CITOSKHOCTL
BBICOKOTO YPOBHS
CJIO)KHOCTH.

JUTSL 3a09HOH (POPMBI

Tabnuna 6.2.

Dram 0CBOCHUSI

IToka3aTens oneHUBaHUS

Kputepuii oieHuBaHus

compoBoxeHueM (1 0e3
HEro) Ha MHOCTpPAHHBIX
SI3BIKAX.

BBICTYIIACT C CO6J'IIO,Z[CHI/IQM IpaBUJI
JCJIOBOI'0 OTHKETA.

KOMIIETCHIINH

YKOC-4.3 MO0UpPaeT WCXOAHBIA MarepHuall IO | HCIIONb3YeT MaTepual
CIIOCOOHOCTH 3a/IaHHON TEMATHKE; COOTBETCTBYIOLUI 3aJJaHHOMN
CaMOCTOATEIBHO COCTaBJISICT IUIaH BBICTYIIJICHHS; TEeMaTHKE;

Co3/1aBaTh MaTepHalibl | co3maet KOPPEKTHOC | BBICTYIUICHUE YETKO BBICTPOCHO,
HPE3CHTAllHOHHOTO ayJIMOBU3YyalIbHOE COIIPOBOXKACHHUE; | ayAHOBU3YaJIbHOE CONPOBOXKICHUE
Xapakrepa (HOKIMAMBL, | coGmomaeT TpeGOBaHMS K SI3BIKY | OTBEYaeT TpeGOBaHUSIM K
BBICTYILICHIA, JIeNIOBOM Mpe3eHTAluK U TpeboBaHus | 0hOPMICHHIO JIeN0BO
UPCSCHTAWMH W Ap.) C | o(hopMIIEHUIO JeTI0BOH | mpe3eHTanuy;

ayaHo “BH3YATILHEIM HpE3CHTAINY; coOmonaeT OCOOEHHOCTH  SI3bIKA

,Z[e)'[OBOﬁ MNpe3cHTalluu U ACJIOBOTO
OTHUKETA CTPAH N3y4YaCMbIX A3bIKOB.

YKOC-4.4
CMOCOOHOCTh MPUMEHSTh
JIEKCHYECKYIO,
T'paMMaTHYCCKYIO U
CTUIINCTHYECKYTO Oa3bl
npodecCHOHANTEHON
HaIpaBJICHHOCTHU IJId
OCYIIECTBICHHS JETOBON
KOMMYHHKAIIUU B YCTHOU
Y TUCbMEHHOH popme Ha
MHOCTPAHHBIX SA3BbIKAX.

CIoco0eH BBICTYNHTH C JOKJIAJ0M Ha
po(heCcCHOHATBHYIO TeMY,
Mpe3eHTalrel 10 IPEAJIOKECHHBIM
npodecCUuOHANBHBIM TEMaM;

nojaepkaTh ~ Oecely;  MPOBECTH
[IEPETOBOPEI; pa3paborarhb
MapKETHHTOBYIO CTpAaTerHio,
COCTaBHTh JEJIOBOC MUCHMO WM JIp.
JOKYMCHTAIIMI0O HA  HMHOCTPAHHBIX
SI3bIKAX.

BBITIOJIHACT BCE€ NCPCUYUCICHHBIC
BUABI JOCATCIBHOCTHU CO3HATCIBHO,
CaMOCTOATEIBHO, UCIIOJIb3YS UETKHI

TUTaH u COOTBETCTBYIOIIHE
JEKCUYECKHE, CTHIMCTHYECKUE U
rpaMMaTHYECKUe 0coOeHHOCTH
A3bIKa npodeccHoHaTBFHON

KOMMYHHUKAIUN CTPAH H3Yy4YaCMbIX
SI3BIKOB.

4.3.2. TunoBblie OLleHOYHBbIE CPEICTBA
[TonHBIN KOMIUIEKT MaTepHalIOB JUIsl TPOMEXYTOUHOM aTTecTallul HaXOJUTCs Ha Kadelpe B

YMK-]I,.

OueHo4YHBIE CPEICTBA MPOMEKYTOYHON ATTECTALUMU NPEIOCTABISCTCS B JOCTYIHON (opMe
AJIS1 JIMI ¢ HAPYIIEHUsIMU 3peHMs: B YCTHOU popme nian B popMe 3JEKTPOHHOTO JIOKYMEHTA

C YBEIMYEHHBIM IIPUPTOM

obecneueHns

C HCIOJb30BAHHUCM  CIICHUAIM3UPOBAHHOTO HNPOrpaMMHOI0

JJ1s1 JINL ¢ HAPYLIEHUSIMH ¢JIyXa: B me4atHoil hopme uiu B hopMe FIMEKTPOHHOTO IOKYMEHTA.
IS JINL ¢ HAPYIIEHHSIMU OMOPHO-IBUTaTEIbHOT0 aNNapaTa: B YCTHON (pOpMe WIIH MTEYaTHOM
dbopme uiu B hopMe IEKTPOHHOTO TOKYMEHTA.

Tunosbie BOIpochbl

K 3a4eTy

1. Listen to the text and do the tasks.
2. Speak on the given topic: Non-verbal etiquette. Be ready to discuss it with the teacher.
3. Translate the text from English into Russian.
4. Listen to the text and do the tasks.

5. Speak on the given topic: Differences between leadership and management. Be ready
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to discuss it with the teacher.
6. Translate the text from English into Russian.

Tunosble BOIIPOCHI K 3K3aMEHY

Listen to the text and do the tasks.

Speak on the given topic: Business Meetings. Be ready to discuss it with the teacher.
Do the presentation on the chosen topic.

Listen to the text and do the tasks.

Speak on the given topic: World Politics. Be ready to discuss it with the teacher.

Do the presentation on the chosen topic.

ogakrwdE

[IIxana oneHNBaHNA.

Tabma 7

3auem

Ik3amen
(no 5-
oannvHo
il wKane)

Kpumepuu ouyenku

HE3a4TeC
HO

2

Orambl  KOMIIETEHIMH, TPEAyCMOTPEHHbIE paboyeil MporpaMMoid, He
c(OpMHPOBaAHBI. Henocrarounslit YPOBEHb YCBOEHUS JIEKCUKO-
rpaMMaTH4eCKOro Martepuana. [IpakTHueckne HaBBIKM BIAaJCHUSA PEYEBOU
JeSITeNbHOCTBIO He chopMupoBaHbl. 3aJjaHne Ha ayIUPOBAHUE HE BBIIIOIHEHO.
VYCTHBIE ~ OTBET COAEPKUT  OOJNBIIOE  KOJMYECTBO TPaMMATHYECKUX,
JIEKCUYECKUX U (POHETUYECKUX OIIMOOK, OCAHBIN JEeKCHYECKUH 3amac, TeMa He
packpbiTa.  CMBICIOBas  HE3aBEPLHICHHOCTb M OTCYTCTBHE  JIOTHKH
BBICKa3blBaHWA. B  myONMYHOM  BBICTYIJICHHH TakXe IPHUCYTCTBYIOT
(doHeTHUEeCKHE OIIMOKH, TEMIT peud MeAJeHHBIA. ['paduueckue marepuansl
OTCYTCTBYIOT WJIM HE COOTBETCTBYIOT TEME MJIM HOMHUHAJIBHBIM TPEOOBAHMSM.

3a4TCHO

Otanbl KOMIIETEHIUH, IPEAYCMOTPEHHbIe paboueii NporpaMMoi AUCIUIIIMHEI
Y TpaKTHYECKHE HABBIKM BJaJICHHUS PEYbl0 CHOPMHUPOBAHBI HA MUHUMAJILHOM
ypoBHE. 3alaHne Ha ayAMPOBAHHE BBINOJIHEHO YJOBIETBOPUTEIBHO. Y CTHBIM
otBeT (MeHee 20 MpeIoKeHUH) COAEP’KUT YMEPEHHOE KOJIMYECTBO OLIMOOK B
rpaMMaTuKe, JIeKCMKe W (OHETHKe. 3amac TeMaTHYeCKOH JIEKCHKH
HEJO0CTAaTOYHbIHN, HCIONB3YIOTCS IMPOCThIE W OAHOTHIIHBIE T'paMMaTH4YecKHhe
CTpYKTypbl. TeMn peun 3aMeIJIeHHBIM C YacTBIMH Iay3aMH U TOBTOpaMH.
CMpbICTiOBasi 3aBEpIIEHHOCTh M JIOTHYHOCTh BBICKA3bIBAaHUS 3HAYUTEIBHO
HapymeHbl. B myOnMYHOM — BBICTYIUIEHHH TPUCYTCTBYET YMEPEHHOE
KONW4ecTBO (DOHETHUECKUX OMMOOK, TeMn peud cpeaHuid. I'paduueckue
MaTepHajibl IPUCYTCTBYIOT M COOTBETCTBYIOT TEME BBICTYIIJICHHUSI.

Oranbl KOMIETEHIINH, TPeyCMOTPEHHbBIE padoveil mporpaMMOi TUCIUTUINHEI,
copmMupoBaHbl  0CTaTOYHO. JleTanmbHOE  BOCIPOM3BEICHHE  Y4EeOHOTO
MaTepuana ¢ OTAEIbHBIMH 3JIEMEHTaMH TBopdYecTBa. [IpakTHueckne HaBBIKU
pedYeBoil JIeSITEIFHOCTH B 3HAYUTEIBHON Mepe chOopMHpOBaHBI. 3ajJaHue Ha
ayJIUpOBaHUE BBIOJIHEHO. Y CTHBIM OTBET COACPIKUT HEOOJIBIIOE KOJIMYECTBO
rpaMMaTHYECKuX, JIKCHYECKHX M (DOHETHUECKHX omuOoK. Tema packpsita
noyTH monHOCThI0. OOydwaromuiicss BiageeT JOCTATOYHBIM JIEKCHYECKUM
3armacoM, MCIOJIb3yeT OCHOBHBIE TpaMMaTH4YecKHe CTPYKTyphl. OTmedaeTcs
€CTECTBEHHBIM TEMI pedyM C HE3HAUYWUTENbHBIMHM Iay3aMH M IMOBTOpaMH. B
MyOJIMYHOM BBICTYIUICHHH IPAKTHYECKH OTCYTCTBYIOT (JOHETHYECKHE OILIUOKH,
TEMI pedn yMepeHHBIH. ['paduueckme wmarepmansl TPHUCYTCTBYIOT W
MIOJIHOCTHIO COOTBETCTBYIOT TEME BBICTYIICHUS, TOTIOJIHSIOT €€.

OTanbl KOMIETEHIINH, MTPEyCMOTPEHHBIC PadoUeii MporpaMMOi JUCIIUILIHHEI,
chopMUpOBaHBl Ha BBICOKOM ypoBHE. CBOOOIHOE BIAJICHUE S3BIKOBBIM
MaTepuaioM. [IpakTuieckue HaBBIKH PEUEBOU JIESATEIBHOCTH CHOPMHUPOBAHEI
Ha BBICOKOM ypOBHE. AyIHpOBaHWE BHITIOJHEHO MPaKTHUECKH Oe3 OImHOOK.
YcTHBIH OTBET (DOHETHYECKH, JIEKCMYECKHM W TpaMMaTHUYECKU IPABUIIEHO
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odopmiieH, Tema pacKpeiTa MOJHOCTBIO. OTMEYAaeTCs €CTECTBEHHBIH TEMII
peYH, OTCYTCTBHE 3aMETHHIX may3. OOydaromuiics AeMOHCTPUPYET OoraThiii
JEKCUYECKUI 3amac M HUCIOJIb3YeT Pa3HoOOpasHble TrpaMMaTHYeCKHe
CTpYKTypsl u kiumie. [lyOnu4yHoe BBICTYIUIEHHE MPOXOAUT 0€3 SBHBIX
(oHEeTHYECKNX HapyIIeHWH, TeM pedn Oerublid. ['paduueckne matepuaibl
MPUCYTCTBYIOT M TIOJTHOCTHIO COOTBETCTBYIOT TEME BBICTYIIIICHUS, JIOTIOJHSIIOT
ee.

4.4. Meronnueckne MaTepuaJbl MIPOMEKYTOYHOM aTTecTalluu

[TpomesxyTounas arTecTaus o Aucuuminie «MHOCTpaHHBIN SA3BIK B TPO(ECCHOHATEHON
JEATEIIBHOCTH» MMPOBOJUTCS IO OKOHYAHUIO 2 CeMeCcTpa BTOpPOro Kypca u 1 cemectpa 3 xypca B
¢dopme 3adera U IK3aMeHa Il CTYIEHTOB OYHOM (Gopmbl oOyueHus. (s CTyJeHTOB 3a04HOM U
3aouyHOM ¢ nmpuMenenueM D0, IOT dhopm oOydeHwus, MpoMeKyTOYHAS aTTECTAIUS TTPOBOIUTCS
10 OKOHYAHHUIO | ¥ 2 ceMecTpOB TPEThEro Kypca, B popme 3adera v SK3aMeHa.

IIpomerxyTouHas aTTecTalus Mo AUCHUILINHE OCYILECTBISAETCS B COOTBETCTBUHU C (POHIIOM
OLICHOYHBIX CPEICTB B (opMax, aJaNTUPOBAHHBIX K OTPAaHUYEHUSM 3/0POBbS M BOCIPUSATHUS
uH(pOopMaIuu 00y4YaIOLTUXCS.

[Ipouenypa mnpoBeAeHUs NPOMEXKYTOYHOM arrectauuu g o0ydarommxcs C
OTrPaHUYEHHBIMU BO3MOYKHOCTSIMHM 370POBbS U OOy4aroIMXCsl MHBAJIMJIOB YCTaHABIMBAETCS C
y4€TOM WHAMBUAYAIBHBIX Ncuxodusmyecknx ocobeHHocTel. I[IpoMexxyTodHas aTTecTarus
MOJKET IIPOBOJUTHCS B HECKOJIBKO ITAIOB.

[opsimox mpoBeneHus MPOLEAYPHI OLICHUBAHUS TPEIOCTABISACTCS B JOCTYITHON opme

JUIs1 JIULL C HApYLIEHUSIMH 3pEHHUs: B YCTHOM popMe uiti B (hopMe 3JIEKTPOHHOI'O JOKYMEHTa
C MCITOJIb30BAaHUEM CIIEIUATM3UPOBAHHOTO MTPOTPAMMHOTO 0OecTieueHHs

Ul JIMI C HapyUIeHMSMHU CilyXa: B IeyaTHOH ¢opme win B (GopMe 3JIEKTPOHHOIO
JIOKYMEHTA.

JUIS JIALl C HAapyIIEHHWSMU OIMOPHO-JABUIaTEJIbHOIO armapara: B YCTHOW (opme Wiu B
neyaTHo! Gopme, Win B popMe 3JIEKTPOHHOTO TIOKYMEHTA.

3aueT BBICTABISETCS MO pe3ynbTaraM pabOThl BO 2 CEMeCTpe BTOpPOro Kypca s
CTYAECHTOB OuYHOW ¢(opmbl 00yueHus. [lng 3aouHol (opmbl 0O0ydeHUs M 3a0YHOU (OPMBI
o0ydenus ¢ npumeHenueM D0, J1OT 3aver npoBoauTCcs B KOHIlE 1 cemecTpa TpeThero kypca. B
BEJIOMOCTb BBICTABIISIETCS «3aYTEHO» WIIU «HE 3aU4TEHOY.

bunetsl Ha 3au€Te BKIIIOYAIOT TPU 33JaHMS: ayJupOBaHUE, Oecela Mo TeME U NEepeBOA
TEKCTa.

[Ipy BBIMONHEHMM ayIUPOBAHMSI CTYAEHT JOJDKEH O3HAKOMHUTHCS C 3aJaHUEM 110
ayIUpOBaHUIO JI0 Haudajga IMPOCIYIIWBAHUS, IMPOCIYIIATh IPEIIOKEHHBIH TEKCT JBaX<Ibl;
BBIMIOJIHUTH 3aJaHusl. Bpems BblonHeHus 3aaaHus no ayaupoBanuto — 10 munyt. Ilpum
BBINIOJTHEHUM 3aJaHUs 110 ayJMPOBAHHUIO YUUTBHIBAIOTCS HABBIKM IIOHMMAaHUS Ha CIyX pe4H
JUKTOpa B 3BYyKO3amucu (Bpems 3BydaHus — 1,5 MUHYTHI, BKiIouaromed 5 % He3HakoMoMn
JIEKCUKH).

becena o ogHON M3 MPEMIOKEHHBIX TEM, ONPEAEICHHBIX MPOTPAaMMON MpEeAnoIaraet
CleAylollee: CTYACHT JOJDKEH pPAacKphITh TeMy, NpeAJIoKEeHHYI0O B Ouiere, B (opme
MOHOJIOTUYECKOT0 BBICKA3bIBAaHHUS U BECTH Oecelly ¢ 3K3aMEHATOpOM MO JaHHOH Teme. O0bEM
IpeUIOKEHUH B TeMe — He MeHee 15 mpeanokeHuil ¢ mpaBUiIbHON O()OPMIICHHOM JIEKCHUKOU U
IrPaMMaTUYECKUMU KOHCTPYKUUAMU. OTBET yCTHOM TEMBI MO3BOJIET NIPOBEPUTH KAYECTBECHHOE
OBJIAJICHUE COAECPKAHUEM Kypca U CIIOKHBIMU HHTEJUIEKTYaJbHBIMM YMEHHUSMH: JIOTMYHO U
II0CJIEI0BATENIBHO U3JIaraTh CBOU MBICIIH, BBIPAXKaTh U OOOCHOBBIBATh CBOKO TOUKY 3PEHUSI.

3azaHue Ha N1epeBOJl TEKCTA IPEIOAraeT, UTo CTYAEHT JOJDKEH IPOYUTATh U IEPEBECTU
TEKCT CO CJIOBapeM. Bpems BbIITOIHEHUS 3a4aHU 10 ITepeBoAy co cioBapeM — 30 MunyT. [lepeBon
TEKCTa C aHIJIMACKOTO SI3bIKa HA PYCCKUH JTOJIKEH OBITh TOUHBIM U aJIeKBATHBIM.

OK3aMeH MO JAUCUUIUIMHE CIIY>KUT JJIs1 OLIEHKH padoThl CTyJEHTa B TEYEHHE 2 CeMecTpa
BTOpOTO Kypca u 1 cemectpa 3 Kypca Ui CTyI€HTOB O4HOM (opMbl 00yueHHsl, 1 Bcero 3 Kypca
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JUTs 3a09HOM | 3a04HOM ¢ mpuMmeHeHneM D0, JIOT dopm oO0yuenuns. Dk3aMeH NMPU3BaH BHISBHUTH
YPOBEHb, MPOYHOCTh U CHUCTEMATUYHOCTh MOJYYCHHBIX UM TEOPETUUYECKHX W MPaKTUUYECKHX
3HAHUU, TPUOOPETEHHS HABBIKOB CAMOCTOSATEIHHON PabOThl, Pa3BUTHUSI TBOPUECKOTO MBIIIIICHUS,
YMEHUE CHUHTE3UPOBATh MOJTYYEHHBbIC 3HAHUS U MPUMEHSTh UX B PEIICHHMH KOMMYHUKATHBHBIX
3ajad.

CryneHT 00s13aH SIBUTHCS Ha 3a4€T/9K3aMEH B YKa3aHHOE B pacrucanuy Bpems. Ono3ganue
HE JomycKaeTcs. B mopsiake HCKIIOYEHHsS Ha 3a4eT/PK3aMeH MOTYT OBbITh JTOMYIIEHBI JIUIIA,
MpEeAbSIBUBIINE ONPABAATENIbHBIC JOKYMEHTBI, CBSI3aHHBIE C MPUYMHAMU OMO3aHUsI.

Bo BpeMs mpoBeneHus 3adera/sK3amMeHa CTyJEHTaM 3ampeniaeTcs UMeTh NMpu cede U
UCTIOJIB30BaTh CPENCTBA CBS3H. MCMONb30BaHME MaTepUANIOB, a TAaKXKE IONBITKA OOIIEHHS C
JIPYTMMHU CTYCHTAMHU WM MHBIMU JIMIIAMH, B TOM YHCIIE C TPUMEHEHHUEM 3JIEKTPOHHBIX CPE/ICTB
CBSI3M, HECAHKIMOHHUPOBAHHBIE IEPEMELIECHUS U T.II. SBJSIIOTCS OCHOBAHHUEM JJIsl YAAJCHUS
CTYJEHTa U3 AyAUTOPUH U MOCIEAYIOUIETO MPOCTABICHUS OIICHKH «HEYIOBIETBOPUTEIHHOY.

OOyuaromuMcsl UHBaIUAaM U OOy4aroUIMMCSl ¢ OrPaHUYEHHBIMU BO3MOYKHOCTSIMU 3/J0POBbBS
npu HEOOXOAMMOCTH MO JIMYHOMY YCTHOMY WJIM MHUCHMEHHOMY 3asBICHHUIO MPEIOCTABISIETCS
JIOTIOTHATEIFHOE BPEMS JJIs ITOITOTOBKH OTBETA WJIM BBHITIOTHEHUS 3a0anus (He Oojee yeMm Ha 30
MHUH.).

OTBeTbl Ha BONPOCHI M BBINOJHEHHbIEC 3aJaHHUA 00y4daloluecs: IPEJOCTAaBIAIOT B
JIocTynHou dopme:

AJIS1 JIML C HAPYLIEeHUSIMH 3PeHHUs1: B YCTHOU (popMe WK B MUCbMEHHOM (hopMe C TOMOIIbIO
ACCHCTEHTa, B (pOpMe DIEKTPOHHOTO JOKYMEHTa C HCIOJIb30BAHHEM CIEIHAIU3HUPOBAHHOTO
MPOrPaMMHOTO 00€CIICUCHUS

JJIS1 JIMI ¢ HAPYLIEHUSIMH CJIyXa: B DJIEKTPOHHOM BHJI€ WIH B MUCbMEHHOMH (hopme.

AJISl JIML ¢ HAPYLIEHMSIMM ONOPHO-IBMIaTeJIbHOIO anmapara: B YCTHOW ¢opMme WM B
NUCbMEHHOU opme uitu B PopMe 3IEKTPOHHOTO TIOKYMEHTa (BO3MOXKHO C IIOMOIIBIO aCCUCTEHTA).

[Ipn mnpoBeaeHMHM MpoLEAYpPhl OLEHUBAHUS PE3YIbTATOB OOyuYeHHUs JIOMYyCKaeTcs
WCIIONB30BaHUE JMCTAHIIMOHHBIX 00pa30BaTelIbHBIX TEXHOJIOTUM, aJanTHPOBAHHBIX IS
00yJaronuxcsi THBJIUJ0B U 00yYaIOUINXCSl C OTPaHUYEHHBIMU BO3MOXKHOCTSIMU 3/I0POBBSI.

[Ipu mpoBeneHUH MPOLEAYPHl OLEHUBAHUS PE3yAbTaTOB OOy4YEHHS] MHBAIUAOB U JIUII C
OTpaHUYEHHBIMU BO3MO)KHOCTSIMHU 3/I0pOBbSl IIPEAYCMAaTPUBACTCSI UCIOJIb30BAHNE TEXHUUYECKHUX
CPEICTB, HEOOXOAUMBIX UM B CBS3M C MX WHAWBHUYaTbHBIMH OCOOEHHOCTSIMH. DTHU CpENICTBA
MOTyT OBITh MPEIOCTAaBJIEHbl O0OpPa30BaTENbHBIM YUPEXKIECHUEM WJIM MOTYT HCIIOJIb30BaThCS
COOCTBEHHBIE TEXHUUECKUE CPEJICTBA.

[IpomexyTouHas aTTecTanys M0 JAUCLUUIUIMHE ONPEENseT YPOBEHb CPOPMUPOBAHHOCTH
ATAoOB KOMIIETEHIIHH, TPElyCMOTPEHHBIX aJaTHPOBAaHHON 00pa30oBaTebHOM MPOTrpaMMOH.

1o uroram sx3aMeHa B BEIOMOCTb BBICTABIIIETCS OLICHKA I10 IIKAJIE MOPSIIKA: «OTIUUYHO,
«XOpOILIO», «YIOBIETBOPUTEIHHOY», «HEYIOBICTBOPUTEIHHO». OK3aMEHAIIMOHHBIE OWIIETHI
BKJIIOYAIOT TPHU 3a/JaHUA, I[O3BOJIAIONIME OIEHUTHh C(HOpPMHpPOBAaHHBIE KOMIETEHIIMH 10
JTUCLMIUIMHE: ayJupoBaHUe, Oecela Mo TeMe U MyOJMYHOE BBICTYIUIEHHE C HCIIOJIb30BaHHEM
Mpe3eHTalUH.

[Ipu BBINONHEHUH ayAMPOBAHUS CTYJEHT JIOJDKEH O3HAKOMUTHCS C 3alaHHEeM IO
ayIUpOBaHUIO 10 Hauyaja MPOCIYIIMBAHUA; MPOCIYIIATh MPEIJIOKEHHBIH TEKCT JBaXbl;
BBINIOJIHUTH 3a/laHusi. BpeMms BbIoiHEHMs 3aAaHus 1o ayaupoBanuto — 10 munyt. [lpum
BBITIOJIHCHUH 3a/IaHHS 110 ayJUPOBAHHUIO YUWTHIBAIOTCS HABBIKM TOHMMAHHS HAa CIyX peYd
JUKTOpa B 3BYKO3aIMCH (BpeMs 3BYy4aHUsI — 2 MUHYTBI, BKJItoUaroniei 3 % HE3HaKOMOM JIEKCUKH).

becena o ogHON M3 MPEMIOKEHHBIX TEM, ONPEAEICHHBIX MPOTPAaMMON MpEeAnoIaraet
CleAylollee: CTYACHT JOJDKEH pPAacKpbhITh TeMy, NpeAJIOKEHHYl0O B Ouiere, B (opme
MOHOJIOTHYECKOI'0 BBICKAa3bIBAHUSI M BECTU Oecely ¢ dK3aMEeHATOpOM IO JaHHOH Teme. OOBEM
IpeUIOKEHUI B TeMe — He MeHee 15 mpeanokeHuil ¢ mpaBUiIbHON O()OPMIICHHOM JIEKCHUKOU U
rpaMMaTHYeCKUMHU KOHCTPYKIUSAMU. OTBET yCTHOM TeMbl MO3BOJISIET MPOBEPUTH KAYECTBEHHOE
OBJIQJICHHE COJIEP)KAaHUEM Kypca U CJIOKHBIMU HMHTEIIEKTYAIbHBIMH YMEHHSIMU: JIOTUYHO U
MOCIIE0BATEIbHO U3JIaraTh CBOM MBICIIH, BbIpaXaTh U 00OCHOBBIBATH CBOIO TOUKY 3PEHUS.
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B pamkax myOIu4HOrO BBICTYIUIEHHUSI CTYIEHT JOJKEH MPEACTaBUTH MOJTOTOBICHHYIO
MPE3CHTAIMIO Ha paHee BBIOpaHHYIO TeMy. BBIOOp TeMBI corjacyercs C MpernojaBaTelieM U
OCTaJbHBIMU CTyJeHTaMHu. [Ipe3eHTalus ABiseTcss yCTHBIM BBICTYIUIEHUEM, KOTOPOE POBOAUTCS
C WCIIOJIb30BaHHEM BHU3yalbHO-Tpaduueckux cpeactB MS Power Point. Pexomenmyemoe
KOJIMYECTBO CIIANI0B I Npe3eHTanuu — 7-10. Bpems, BeiieIeHHOE HAa BBICTYIUICHHE — 5 MUHYT.
[TyObnuvHOE BBICTYIICHHE C WCIIOJIb30BAHMEM TIPE3CHTAIMU ITOMOTAET MPOBEPUTH HACKOJBKO
JIOTUYHO CTYIEHT YyMEeT CTPYKTypupoBaThb HUHGOpMAIMI0O M B KaKol Mepe BIajeeT
HEOOXOUMBIMU YCTHBIMHU HABBIKAMH JICJIOBOTO OOIIICHUS.

st cryaeHToB 3a0uHoi (opmbl 00ydeHus: ¢ npuMmenerrem 20, JIOT, mpomexxyTodnas
aTTecTanus (3a4er, SK3aMEH) COCTOUT M3 BBHIMIOJIHEHHS] MTUChMEHHOTO KOHTPOJIBHOTO 3aJaHusl U
3JIEKTPOHHOTO TECTUPOBAHUS C MPUMEHEHHEM CIIEIUATBHOIO TPOrPaMMHOTO 00eCTIeueHUSI.

ITo 3aounoii ¢opme obOyuenuss ¢ mpumeHenneM OO0, JIOT wutoromas oleHKa IO
muciumiHe GopMupyercs mo pesyiabrataMm BbinonHeHus [1K3 u npoxoxaeHus: 3JIeKTpOHHOTO
TECTUPOBAHUS Ha OCHOBAHUU ClIeayIoel (hopMyJIbL:

> =IIK3x 0,4+ TECT x 0,6

[Tpu sTOM mpuUMeHsieTcs cleayromas mkaita nepesona u3 100-6ammpHON MmKamel B 4-X
OalIbHYIO:

0 — 50 6am10B — «HEYJOBIECTBOPUTEIHHO;

51 — 64 6anIoB — «yIOBIETBOPUTEIHLHOY;

65 — 79 Gaina — «xopomIoy;

80 u Gonee 6aIOB — «OTIUIHON.

BrinonHeHne NHCHbMEHHOTO KOHTPOJIBHOTO 3a/JIaHMsl TO3BOJIAET OLICHUTh YMEHUS M
HABBIKYU 10 JUCIUILTUHE U OCYIIECTBIISIETCS B TECUEHUU CEMECTpa.

[IpoBepka 3HAHMI OCYIIECTBISETCS C IMOMOIIBIO TECTOBBIX 3aJaHuil. TecTupoBaHUE
npoBoautcs B CJ1O "I[Ipomereii" B COOTBETCTBHH C yCTaHOBICHHBIMHU TpeOOBaHUAMU. MITOTOBBIN
TecT (opMupyeTcsl Ha armapaTHOM ypOBHE C HMCIOJb30BaHUEM OaHKa TECTOBBIX 3aJlaHUN T10
nucuuruHe. [IpoBepka pe3yabTaToB TECTUPOBAHUS OCYIIECTBISIETCS aBTOMATUYECKH.

Tumnossie BOIIPOCHI AJId 3aJaHU Nel Ha 3auete (ay'I[I/IpOBaHI/Ie)
1. Listen to the lecture on ethics, answer the following questions
1. What is the lecture be about?
2. What is the goal of business ethics?
3. What is the difference between stakeholders and shareholders?
4. Is determining ethical behavior a simple task in a business? Why?

2. Choose the topics discussed by the speaker
— the goals of business ethics and CSR;
— business ethics in Europe;
— the impact of corruption;
— ethical work environment;
— peculiarities of managerial business.

3. Complete the following sentences
1. A lot of people are stakeholders in ...
2. A company needs to consider ...
3. Developing a sense of corporate responsibility and ethics is ...
4. It looks like business leaders today ...
5. You’ve all seen the news reports of corporate ...

Tumnoselie Tembl 15t 3aganus Ne2 Ha 3adere (O6ecena 1Mo 3aJaHHOM TeMe)
Speak on the given topic. Be ready to discuss it with the teacher.
1. Marketing. What is Marketing?
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2. Marketing Mix

3. Market Research and Marketing Research
4. Money

5. Banks

6. Monetary Policy

Tunosoit Texcet a1 3aganus Ne3 Ha 3auere (IEpPEeBOJT TEKCTA)
Translate the text with a dictionary.
Marketing and Marketing Mix. Promoting a Product

Marketing is a process of planning, designing and distributing ideas, goods and services in order
to satisfy customer’s needs and make profits.

Marketing is a complex process of goods promotion which consists of four main components,
which are called 4 Ps or marketing mix. Marketing mix is the activities you have to combine
successfully in order to sell your product. These components include product, price, place and
promotion. Product is actually ideas or services you'd like to sell. Price is the sum of money you"d
like you get for selling your product in order to cover all production expenses and get profit.
Promotion is the complex of activities you have to do to advertise your product. And place implies
not only where you would like to sell your product (country, city, retail outlet), but also time (if
the product meets current market situation or not). Moreover, there is one unspoken component of
4 Ps, which is packaging. Packaging is vitally important in marketing because it can make or break
the whole marketing strategy of the company.

Every product has to be properly promoted so as to be profitably sold. So various methods of
promotion are used by genius marketers and advertisers. They include classified advertisements
in newspapers, open air hoardings, neon signs as well as display advertisements. Moreover, TV
commercials are also a popular method of advertising. TV commercials can include product
endorsement. Publicity can be gained by other promotional activities such as special offers, free
samples, free gifts, competition with prizes, loyalty cards and cross promotion.

So if you want your product to be highly competitive and market-oriented, your company
should pay a lot of attention to marketing and product promotion.

Ilepesoo:

Mapkemune u eco cmpykmypa. Ilpooeuscenue mogapa.

MapkeTHHr - 3TO MpoLecc MJIaHUPOBaHUS, pa3pabOTKU U pacpOCTPAHEHUs UIeH, TOBApOB U
YCIIYT C LEJIBIO YIOBIETBOPEHUS MOTPEOHOCTEH MOKyNaTeNs U MOJTy4YeHUs TPUOBLIH.

MapkeTHHT 3TO CIO0KHBIN MpoIlecc IPOABIKEHHS TOBAPOB, KOTOPBIA COCTOUT U3 4X OCHOBHBIX
KOMIIOHEHTOB, KOTOpble Ha3biBatoTcs "4 11" mnu "kommiekc MapkeTUHIoBeIX Mep". Komruiekc
MapKETHUHTOBBIX MEp - COBOKYIHOCTb JIEHCTBUM, KOTOPbIE BaM CJI€yeT YCHEIIHO COYeTaTh JJIs
IPOJaXKH CBOErO MPOAYKTAa. DTH KOMIIOHEHTHI BKJIIOYAIOT: caM "mpoaykt", "neny", "mecro" u
"nponsuwxkenue ToBapa". "[Ipoaykt" - 3T0 TO, yTO BHI XOTHUTE Mpoaath. "llena" - sTa cymma,
KOTOPYIO OBl BbI XOTEJH IMOJYYUTh OT MPOJAKH TOBApa, MO3BOJHUBINAS BaM BO3MECTUTH BCE
pacxoJibl Ha TPOU3BOJACTBO U MOJYyYUTh NpHObUIH. "[IpoaBrkeHne ToBapa" - 3TO BCE, YTO BBI
Jienaere, YTo0bl pa3peKiIaMupoBaTh Balll MPOAYKT. A "MecTo" moapazymMeBaeT HE TOJIBKO TO, TIe
Bbl XOTUTE MPOJAATH Ball MPOIYKT (CTaHy, TOPOJA, MarasuH), HO U BpeMs (OTBEYAeT JH MPOIYKT
TEeKYIIMM MOTPEOHOCTSIM phIHKA). KpomMe TOro, B MapKeTMHTOBOM MHKCE €CTh 'HErJIacHBIN
aneMeHT" - "ynmakoBka'. YIakoBKa UTpaeT OYE€Hb Ba)KHOE 3HAYECHHE B MAapKETHHIE, TAK KaK OHa
MOYET PEIIUTh Cyb0Y BCeil MApKETUHTOBOM CTpAaTETUH MPOIYKTA.

Jlis Toro, 4roObl BBITOJAHO NPOJATh HMPOAYKT, €r0 HYKHO I'PaMOTHO IpojaBHUrarh. MIMeHHO
[I03TOMY I'€HHAJIbHBIMM MapKeTOJIOraMH M PEKJIAMHBIMHM aréHTaMH IPUMEHSIOTCS pa3IndHbIe
MeTO/bl pekiambl. OHU BKIIIOYAIOT PEKJIAMY B Ia3eTax, PEKJIAMHBIC IINATHI, HEOHOBBIC BBIBECKH U
pekiamy B HHTepHeTe. Kpome Toro, TeeBU3MOHHAs PEKIaMa - 3TO OJUH U3 CaMbIX MOIMYJISIPHBIX
BHJOM pekiambl. Pexkilama Ha TeleBUICHBE MOXKET BKJIIOYAaTh PEKJIaMy TOBapOB H3BECTHBIMHU
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JJFOAbMU. Taxxe HCIIOJIB3YIOTCA MW JOPYru€ IMpUEMbl PEKIaMbl, TaKUC€ KaK CICHUaIbHOC
NpCAJIOKCHUC, pa3aadya MoAapKOB, KOHKYPChI C IMpU3aMH, KapThl MOCTOAHHBIX HOKYHaTeJICf/'I u
MEePEKPECTHBIN TPOMOYIIIEH.

Takum 00pa3om, ecny Bbl XOTHUTE, 4TOOBI Ball TOBAp OBIT KOHKYPEHTOCIIOCOOHBIM U
OPUCHTHUPOBAHHBIM Ha PbIHOK, Bame KOMITaHHUU CJIeayeTr YyAaciiThb 0O0JIBIIIOE BHHUMAHHE
MapKETHHT'Y U IPOJABMIKEHHUE TOBapa.

Tumnoselie Bompock! 1 3ananus Nel Ha sk3aMeHe (ayIMpOBaHHE)

1. Listen to the lecture, agree or disagree with the following statements. Prove your point of
view

1. Corruption has a big impact on business and the economy.

2. The effects of corporate corruption can’t go well beyond the company’s immediate stake-
holders.

3. A survey in 2002 found that 70 % of U. S. investors felt that concerns about corporate
corruption were hurting U. S. investments a lot.

4. This lack of investments hurts only the company.

5. Scandal can’t actually hurt the economy.

6. 91 % of employees believe that most corporate executives only care about doing what is
best for themselves.

7. There is a strong connection between how employees view the ethics of their leaders and
their own ethical behavior.

8. 3 % of employees believed their supervisors don’t set good examples of integrity.

9. Corruption at the executive level can have negative effects throughout a company.

2. Listen to the lecture again and complete the sentences

1. There is the obvious impact on the stakeholders — especially the employees and
shareholders who lose...

2. Entire communities can be affected when ...

People are not willing to invest their money if...

3. This lack of investment hurts not only the company, but ...

4. When potential investors question the ethics of a company, they don’t ...

5. Reports of corporate corruption have led many employees to ...

6. 43 % of employees have pressure to ...

7. Promoting ethics in business is not only important for avoiding scandals, but ... ...

Tumnoskle TeMbI TOIMUKOB K 3agaHuio Ne2 Ha sk3aMeHe (Oecea 1Mo 3aJIaHHOH TeME)
Speak on the given topic. Be ready to discuss it with the teacher.

Taxation

Taxpayers in the USA

Taxes (How to avoid Taxation)

Business Ethics

Ethical Standards

Business and Managerial Ethics

ook owdE

Tunossle TeMbl A5 3aaaHust Ne3 Ha sk3ameHe (IyOIMYHOE BBICTYIUIEHHE C MUCIOJIb30BAaHUEM
NIPE3CHTAIH)
Make a presentation on one of the topics.
1. Business and managerial ethics
2. How to deal with a scandal
3. System of taxation in the USA
4. Types of taxes
5. How to avoid taxation
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TumoBsle BAPHAHTHI TECTOBBIX 3aAaHuil (17151 3a04HOM POPMBI 00YUCHHS C IPUMEHEHHUEM 0, JIOT.)
1. They will discuss this problem ___ the meeting.

in

for

at

2. We will leave __ work tomorrow afternoon.

for

in

at

3. Peterisgoing __ London next week.
o

in

for

4. Mr. Brown will return __ a few months.
in

after

at

5. If you don’t understand anything, I once more.
explain

will explain

explains

6. If he us, it will take little time.
comes

will come

come

7. IlpouTHTE TEKCT.

Jane is going to work with children. She will explain them difficult rules. She will read and discuss
with them interesting stories. The children will write dictations and Jane will correct their mistakes
and give them marks. They will sing, dance and draw. They will go on excursions together. Jane
will be their second mother, because children will spend most time of the day with her.

Onpexnenure Npodeccuio Mo ONMUCAHUIO.
a teacher

a nurse

a doctor

8. 3anosauTe Tporyck cioBom Said wiu told
He that he was finding it difficult to manage people

9. 3anonmHuTe nponyck ciaosom said wiu told
He me that he was finding it difficult to manage people

10. 3amosnauTe npomyck cioBom Ssaid wim told
She him to improve his performance

11. 3anoxHuTe Mporyck cioBom Said wiu told
She they would never agree
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12. TlepeBenuTe B KOCBEHHYIO peYb
“What are you doing?’ She asked him

13. IlepeBeauTe B KOCBEHHYIO PEYb
‘Will you go to the meeting?’ They asked him

14. TlepeBeauTe B KOCBEHHYIO PE€UYb
‘Where is the nearest bank?” He wanted to know

15. IlepeBeuTe B KOCBEHHYIO PEYb
‘Can I borrow your mobile phone?’ She asked me

Omeembui.

1. at 2. for 3. to 4. in 5. Will explain 6. comes 7. A teacher 8. said 9. told 10. told 11. Said 12.
What he was doing 13. if he would go to the meeting 14. where the nearest bank was 15. if she
could borrow my mobile phone

TumoBoe MUCbMEHHOE KOHTPOJIBHOE 33JJaHKe ()15 3a04HOM (hOPMBI 00YUEHUS C TPUMEHEHHUEM D0,
JIOT.)

I. Chose the right variant. (20 6a/10B)

1. Marketing tends to be seenas a ............ industry, which includes advertising, distribution
and selling.

a) steel b) creative c) heavy

2. Good marketing must be able to create a set of benefits for the .................. .

a) customer b) government C) manager
3. To market a productisto ................ a plan and put it into action.
a) decide b) make c) deliver

4. The most common variables used in constructing a marketing mix are price, promaotion,
productand ...................

a) field b) spot c) place

5. Marketing always results in a customer who is ready to ....................

a) sell b) share c) buy

6. Marketing ..................... are generally concerned with the 4 P’s.

a) managers b) organizations c) objectives

7. Originally marketing was meant to help avoid ............................ in industrially advanced
countries.

a) overproduction b) overpopulation C) overpressure

8. All managers understand the role of marketingin ........................ business.

a) human b) exciting ¢) modern

9. Before selling the product you must do a lot of market ......................... first.

a) planning b) research c) coordination

10. The company with the biggest sales in the .................. is known as the market leader.
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a) sector b) shops c) USA

I1. Put the right word or word combination in the gaps. (20 6aJ10B)

market research , service, promotions , marketing plan , advertising , opportunities, training
program, marketing manager, challenge, marketing strategies

1. To successfully market any type of business is a constant challenge, and business owners have
to stay on top of the latesteffective ............ccoovvveeennnnn... and methods that are being used in
their particular industry.

2. Any small business needs to grow, and to achieve the best growth the ...........................
has to be adapted to what is working at the time.

3. When you work inside of your small business day in and day out or serve as a
......................... for a company there are days you just can't think of new marketing ideas.

4. Stay in touch with customers on a consistent basis to ensure that they think of you when they
need your ...........c.oeeieinnnn.. again.

5. Most people who work in marketing will tell you it provides them with the
........................ they have always wanted.

6. Marketing offers various career...................... , S0 it's easy to choose one that reflects your
interest, values, and personal style.

7. Mars does not have a specific marketing .............................. for graduates.

8. Marketing trainees will learn about ......................... , PR, consumer bonding, direct
marketing and project management within their first two years.

9. Marketing has an affect on your sales, pricing, ....................... and your advertising
strategies.

efficient.

I11. Answer the following questions. (10 6amioB)

1. What is marketing?

2. What is a marketing plan?

3. What is the difference between market research and marketing research?
4. Why marketing is worth the expense?

5. Why marketing research is important to your business?

IV. Grammar (20 6aJ10B)

a) Make a new sentence from the question in brackets.

1. (Where has Tom gone?) Do you know ..............ccooovviiiiiiinn.nn. ?
2. (What does this word mean?) Could you tellme ......................... ?
3. (Is Sue going out tonight?) T don’t know ...............cccoeiiiiinnn.,
4. (How much does it cost to park here?) I can’t remember .................
5. (Who is that woman?) [ have noidea ................coooiiiiiiiinnnnn.
6. (How far is it to the airport?) Can you tellme ....................ooennin.
7. (Why didn’t Kate come to the party?) I don’t know ........................
8. (Did Liz get my letter?) Do you know ............cooooiiiiiiiiiiiiiiiiin., ?
9. (Is there a bank near here?) Can youtellme .....................oooeeaii.
10. (Where is the post office?) Do you know ... ?
b) Put a question tag on the end of these statements. (10 6a10B)

11. Kate won’tbelate, ..................... ?

12. You’retired, .................. ?
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13. Kate’s applied for the job, ............. ?
14. You wouldn’t tell anyone, ............. ?
15. He’d never met her before, ............ ?

V. Read the text and say whether the following statements are true or false. (30 6a/110B)

Direct marketing is a channel-agnostic form of advertising that allows businesses and
nonprofits organizations to communicate straight to the customer, with advertising techniques that
can include Cell Phone Text messaging, email, interactive consumer websites, online display ads,
fliers, catalog distribution, promotional letters, and outdoor advertising.

Direct marketing messages emphasize a focus on the customer, data, and accountability.
Characteristics that distinguish direct marketing are:

1. Marketing messages are addressed directly to the customer and/or customers. Direct
marketing relies on being able to address the members of a target market. Addressability comes in
a variety of forms including email addresses, mobile phone numbers, Web browser cookies, fax
numbers and postal addresses.

2. Direct marketing seeks to drive a specific "call to action." For example, an
advertisement may ask the prospect to call a free phone number or click on a link to a website.

3. Direct marketing emphasizes trackable, measurable responses from customers —
regardless of medium.

Direct marketing is practiced by businesses of all sizes — from the smallest start-up to the
leaders on the Fortune 500. A well-executed direct advertising campaign can prove a positive
return on investment by showing how many potential customers responded to a clear call-to-action.
General advertising eschews calls-for-action in favor of messages that try to build prospects’
emotional awareness or engagement with a brand. Even well-designed general advertisements
rarely can prove their impact on the organization’s bottom line.

1. It’s not allowed to use advertising in direct marketing. TRUE/FALSE

2. Customers, data, and accountability are rarely the main targets of direct marketing. TRUE/
FALSE

3. Direct marketing messages can’t be sent by email. TRUE/ FALSE

4. Addressability in direct marketing is one of the most important forms of communicating the
message. TRUE/ FALSE

5. Various advertising techniques are used to market a product directly. TRUE/ FALSE

6. Direct marketing is widely used by businesses of all sizes. TRUE/ FALSE

7. Direct marketing seldom gets measurable results from customers. TRUE/ FALSE

8. Direct advertising campaign can hardly prove a positive return on investment. TRUE/ FALSE
9. Building emotional awareness or engagement with a brand is not that important in direct
marketing. TRUE / FALSE

10. By conducting direct advertising campaign you can find out the definite number of potential
customers. TRUE / FALSE

5. MeToauyeckue ykazaHus 1Jisl 00y4a0IMXCs M0 OCBOEHUIO AU CHHUIIUHBI
MeToanyeckue peKOMeHIAUH 10 OPraHU3AIMH MPOIecca OCBOEHUSI T CIUTLIHHBI
AHTTIMICKUI S3bIK UTPAeT BAXHYIO POJb B MOJATOTOBKE CTYAEHTOB B cepe IKOHOMHKH,

MO3TOMY CTYJEHTHI IOJKHBI UMETh YETKOE IPEJCTaBICHHE O TOM, Kak Hambosee 3QPeKTUBHO
U3y4yaTh JAaHHYIO AUCHUIUTMHY. [ TaBHBIM NPUHIUI OCBOCHUS HHOCTPAHHOTO SI3bIKA 3aKIII0YAETCS
B CHCTEMAaTHYHOCTH 3aHATHH. [10J1€3HO 3aHMMAaThCS HHOCTPAHHBIM SI3BIKOM €XKEHEBHO XOTS OBl
30 muHyT. OTO 607€e YHPEKTUBHO, YEM 3aHUMATHCS MOJA0NTY, HO HE CUCTEMATHYECKU.
OcHoBHbIE TpeOOBaHMS K M3YUCHHIO TUCIUIUIMHBI BBIIBHUraeT npenoaasBarens. [Ipu ycnoun
BBITIOJIHEHHUSI [JaHHBIX TpeOoBaHMil oOy4aromuecs, KakK IpaBWIO, YCIEUIHO OCBaWBaIOT
COOTBETCTBYIOIMH Kypc. Ecnmm nmerorcs mpoOenbl WM Kakve-TO TI'paMMaTHYECKHE TEeMBI
3a0BLIHCh, HEOOXOAUMO MPUIIOKUTH JOMOTHUTEIbHbIE YCHIINS U 00PaTUTHCS K IPaMMaTHYeCKOMY
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CIPAaBOYHHUKY WM y4eOHOMY ITOCOOMIO U3 CIMCKA JOMOJHUTEIbHOMN JINTEPaTyphl, IPUIaracMoMy
K OCHOBHOMY nIocoOut0. B HacTosiee Bpemst Bce 00JIbIle BHUMAHHS YACTSAETCS CAMOCTOSITETbHON
pabote. IlosTOMy wu3ydarollye MHOCTPAHHBIM A3BIK JOJDKHBI JUCHMIUIMHUPOBATH ce0sl U
MPABWJIBHO MOJOUTH K BHITIOJHEHHUIO TOMAIIHUX 33aMaHui. JJi1 yCIEeNHOTO YCBOSHUST Y4eOHOTO
Mmarepuaiga HeoOXOAMMBI IOCTOSIHHbIE M peryJjisipHble 3aHATHs. Marepuan Kypca MOAaercs
NOCTYNATENbHO, KaX/Iblil HOBBIM pa3zesl ONMPAeTCsl Ha MPEAbIAYIIME, YaCTO BBITEKAET U3 HUX.
[Tponycku 3aHATHH, HEMOJIHOE BBINOJHEHHWE IOMAIIHMX 3aJaHUN NMPUBOAAT K Ipobenam B
3HAHMSIX.

Ha MHOruMx HampaBieHMSX IPOM30LUIO YMEHBUICHHE KOJIMYECTBA AYAMTOPHBIX 3aHATHH,
MOSTOMY Ba)KHO TNPaBHJIBHO OPraHM30BaTh CAMOCTOSTENBHYIO paboTy JAOMa IO BBIOJHEHHUIO
3afjaHuil mpenonaBaTens. Ilpocroro 3ayunBaHMs JIEKCUKH W I'pPaMMAaTUKHU HEJNOCTaTOYHO, T.K.
A3BIKOBOM MaTepuan — BCEro Jullb 0a3a, Ha KOTOPOHl HMAET OCBOCHHWE HWHOCTPAHHOW pEuu.
Heo6x011uMo y4uThCsi TOBOPUTH M MMCATh, MIOHUMATh IPOYUTAHHOE, BOCHIPUHUMATD pedb Ha CIIyX,
T.€. BOXHO NPUOOpETaTh Kak MOXKHO OOJbIle MpPakTUKU. s TOro, 4TOOBI 3arOBOPUTH Ha
MHOCTPAaHHOM $3bIK€, HEOOXOIUMO Ha HEM TOBOPHUTbH. [lJis TOro, 4yroObl HauaTh «CIHBILATHY,
HE0O0X0IMMO Kak MOXHO Ooibmie ciymarh. KOppekTHOe MpOM3HOLICHHE MOXKHO BBIPa0OTaTh,
TOJIbKO CJyIlas U UMUTHPYs peub HOcuTedel si3bika. Eciu k yueOHOMY mocoOuro nmpusaraercs
ayJIMOKYypC, BaXKHO PEryJISIPHO CIIYIIATh €r0 BO BpeMs IOJATOTOBKU JJOMAIITHETO 3aJaHMUsL.

OOyuaroumces, KOTOpble XOTEIN Obl COBEPIICHCTBOBATh BJIAZICHUE SI3BIKOM, PEKOMEHyeTCs
CMOTPETH (PUITBMBI U JIEKITUHU HA aHTIMICKOM SI3BIKE, UCTIOIB30BaTh CIICIIHATH3MPOBAHHBIC CAUTHI.
[IpenonaBaTenb MOCOBETYET BaM, KAKME UMEHHO CaliThl OOJIbIIE MOAXOAT JUIs BAIIero YPOBHS U
cnenuanbHOCTH (HampasieHus). [Ipum HeoOXoauMocTH B mpouecce padoThl Hax 3aJaHHeM
00yyaroImuicss MOXET IMOJIyYUTh MHAMBUIYAJIbHYIO KOHCYJbTALMIO Yy IpernojaBaTens. Takxke
IIPElyCMOTPEHO MTPOBEICHNE KOHCYIbTAIMI B X0/1€ U3yUEHUs MaTepuaia AUCLUIIINHBI B TEUEHUE
cemecTpa.

Camocmosmenvras paboma cmyoenmos OCYUIECTBISETCS Ha NMPOTSXKEHUU U3YyUeHUs Bcel
JUCLUIUIMHBI B COOTBETCTBUU C YTBEPKICHHON B yUeOHOM IIJIaHE TPYI0EMKOCTBIO.

PaznnuatoT ayAMTOpPHYIO CAaMOCTOSITENIbHYIO padOTy CTYA€HTOB, KOTOpas MPEJICTaBIsIeT COO0M
BBINOJIHEHHE 00y4aeMbIMU PA3IMUHBIX 3aJaHUN B ayJJUTOPUU 1101 PyKOBOACTBOM IpENoiaBaTess
(8 ToM yncine KCP) u BHeayAMTOpHYIO caMOCTOsTENbHYIO padboTy. Opranuzauus CPC nomxHa
o0ecreuynBaTh: BBICOKYIO MOTHBAIIMIO CTY/IEHTOB, OCO3HAHUE IO3HABATEILHOM 3a/1a4M, 3HAHUE
QITOPUTMa BBIMIOJIHEHUSI CAMOCTOSATEIbHBIX 33JaHUN, 3HAHUE CPOKOB, (OPMbI OTUETHOCTU U
KPUTEPUEB OLICHKH U 1.

Opranuzanys CcaMOCTOATEIbHOW paboThl CTYJEHTOB (ayAUTOPHOM U BHEAYAUTOPHOMN)
o0ecrieynBaeT pelIeHUue CIEAYOUMX 3aJady: OOYYEHHMIO CaMOCTOSITENIbHO aHaJU3UpOBaTh,
o0cyxJaTh, CHCTEMaTU3UpOBaTh  MaTepual; BBbIAEIATh I[JIAaBHOE;  JeNaTh  BBIBOJBI;
apryMEHTHPOBATh CBOIO MO3MILMIO U Jp. B 0ojee MIMPOKOM CMbICIe caMOCTOsiTeNbHas paboTa
CTYJEHTOB CIIOCOOCTBYET pa3BUTHIO BHYTPEHHEW M BHEIIHEH caMOOpraHu3alii, aKTHUBHO-
npeoOpa3yloniero OTHOLIEHHUA K IMoJlydyaeMoil uH(opMauuu, CHOCOOHOCTH BBICTPaUBATh
VH/IMBUYaJIbHYIO TPAEKTOPUIO CaMOOOYUYEHHUS.

CamocrosTenbHas padoTa CTYACHTOB BKIIOYAET CAMOCTOSITEIbHOE U3yUeHHE HEKOTOPBIX TEM,
IpopabOTKy AyTEHTUYHBIX TEKCTOB HA AHIVIMHCKOM S3bIKE 110 TEMaM IPOrpaMMbl, MOUCK U
W3YYEHHE MAaTE€pHAIOB MHTEPHET - PECYPCOB, BBINOJHEHUE WHAMBUAYAIBHBIX 3aJaHUH,
MOJFOTOBKY COYMHEHHH, pedepaTroB, MPOEKTOB, MPE3EHTALUN, POJEBBIX HUIP, MOATOTOBKY K
3a4eTy M 3Kk3aMeHy M 1p. KoHTposib camMocTosTeNnbHOW padoThl MOXET HPOXOIUTh B BHUJE
IIPOBEPKU NE€PEBOAA U YIPAXKHEHUH, 00CYKIEHHs 3alaHHBIX TEKCTOB, a TAKXKE B BUJE TECTOB,
KOHTPOJIbHBIX U MPOBEPOYHBIX PadOT U T.1.

BHeaynuropHas camocTosATesnbHas paboTa CTYAEHTA 110 aHIVIMHCKOMY SI3bIKY IPOUCXOAMT B
nporecce:

— TMOATOTOBKM K AyJUTOPHBIM 3aHATHUAM; BKIIOYas MPOCMOTP Y4YEOHBIX (DHIBMOB,
BHJIe03anuce; padoty Ha [1K;
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— W3YYCHHUs WHOCTPAHHOW JHUTEpaTyphl MPH MOATOTOBKE K JOKIATy, HAYYHO-TIPAKTUYECKOM
KOH(EPEHIINH, OJTUMITHAJIC, KOHKYPCY;

—  CaMOCTOSITENILHOTO M3yYeHUS OTJEINBHBIX TEM JUCIUTIINHBL;

—  BBIMOJHEHHSI KOHTPOJILHBIX PabOT M APYrUX 3aJaHHi, IPETYCMOTPCHHBIX YICOHBIM TUIAHOM
1 rpadrkoM yuyeOHOTro mpoliecca;

— H3YYCHHUS MATEPHAJIOB U3 NIEPEYHS BOMPOCOB M 33aJaHUM JIJISi CAMOCTOSITEIIbHOM paboThI;

— paboThl C MaTepUaAIaMU MPOIIEIIIETO TPAKTUIECCKOTO 3aHSITHS;

— TIOWCKa M U3YyYCHHsI MATCPUAIIOB HHTEPHET — PECYPCOB;

— TOATOTOBKH K 3K3aMEHY H T.II.

— CamocrosiTenbHass paboTa, BBITIOJHEHHAS CTYJIEHTaMH, JOJDKHA OTBEYATh OMPEICICHHBIM
TpeboBanusaM. OHa JOKHA OBITh:

—  BBINIOJIHEHA CTYICHTOM CaMOCTOSITEIILHO;

— clieNiaHa B MOJTHOM 00BbEME;

— MpaBWIBHO OPOPMIICHA;

— claHa Ui IPOBEPKH B CPOK.

MeTtoauyeckue peKOMeHIAlMU K YCTHOMY co0ece10BaAHUIO

YcTHOE colecenoBaHME Ha WHOCTPAHHOM SI3bIKE OPUEHTHPOBAHO Ha OCBEIICHHE U
NpEJCTaBICHUE ayJAUTOPUU OMpelesieHHON TeMbl. lMes BH3yalbHO-KOMMYHUKATHBHYIO
HOJJIEPIKKY, CITOCOOCTBYET YPPEKTHBHOMY U PE3yIbTATUBHOMY YCBOCHHUIO MaTepHaa.

Llenpto siBusieTcst popmupoBaHue MNPoGEeCCUOHATHLHOW KOMMYHHKATHBHOM KOMITETEHIIUU
MOCPEJCTBOM OTPAOOTKM HABBIKOB ITyOJIMYHBIX BBICTYIUICHHH. B pamkax caMocTOSTEnbHON
paboThI KaXKbli CTYACHT TOTOBUT TEKCT BBHICTYIUICHHS TI0 TeMe, 3aJJaHHOM MpernoaBaTeneM. Ha
3aHATHH OOYYAIONTUICS 3allUIIacT CBOE MyOJIMYHOE BBICTYIUICHHE Tepen ayautopuei. Ilo
OKOHUAHUIO BBICTYIJICHUS ayJUTOPUS aKTHUBHO O0OCYXJIaeT mpoOieMy, H3JI0KEHHYIO
JOKJIaTYMKOM, U 3aJ]aeT MPOOIEMHbIE BOIIPOCHI.

Kpurepuu onenku:

— MOJHOTA PACKPHITHS TEMBI,

— SICHOCTb U3JI0KEHUS U CTPYKTYPUPOBAHHOCTb;

— OPUT'MHAJIBHOCTB U 3CTCTUYHOCTH NPC3CHTAILINH,

— OTJIMYME TEKCTa MPE3EHTALUU OT YCTHOTO BBICTYIJICHUS MIPE3EHTYIOLIETO;

— HPaBUJIIBHOCTH HMCIIOJIB30BAaHUS TPaAMMATHYCCKUX U JICKCUYCCKUX KOHCprKIIHfI, HaJIM4YHue
TEPMHUHOJIOTUH 110 TEME;

— YMCHHE OTBC€YATh HAa BOIIPOCHI.

MeTtoauyeckue peKOMeHAalMHU 10 NOATOTOBKE K HAIIMCAHMIO ICCe

Occe JOKHO COAepXkaTh: YETKOE H3JI0KEHHE CYTH IMOCTaBJICHHOW MpoOJeMbl, BKIOYATh
CaMOCTOSITEJIbHO TPOBEJACHHBIM aHAIM3 ATOW MPOOJIEMBl C HCIIONIB30BAHUEM KOHIEHIUNA U
AHAIUTUYECKOTO WHCTPYMEHTApHs, pPacCMaTpPUBAEMOTO B paMKax JAUCUUIUIMHBI, BBIBOJBI,
00o0mIarone aBTOPCKYIO TIO3MIIMIO IO TIOCTAaBIGHHOW mpoOneme. Tema He Jg0/DKHA
WHUIIUUPOBATh M3JI0XKCHUE JUIIb ONpPEICICHUH TOHATUH, ee Ienb — No0yXaaTh K
pa3MmbinuieHuto. [locTpoeHue scce - 3TO OTBET Ha BOMNPOC WM PACKPBITUE TEMbI, KOTOPOE
OCHOBAHO Ha KJIACCUYECKON CUCTEME JOKA3aTENbCTB.

CtpykTypa 3cce.

1.BBenenue - cyth U 00OCHOBaHUE BHIOOpA JAHHOW TEMBI, COCTOUT M3 Psifa KOMIIOHEHTOB,
CBA3aHHBIX  JIOTMUECKM M  cTwiMctudeckd; Ha  sTomM  stame  oueHb  BaXKHO
MPABUIILHO CPOPMYITUPOBATH BOIIPOC, HA KOTOPBIA BbI COOMpPAETECh HAUTH OTBET B XOJIE CBOETO
HCCJIEIOBAHMUS.

2. OcHOBHasl 4acThb - TEOPETHUECKUE OCHOBBI BEIOPAHHOI MPOOIIEMBI U H3JI0’KEHHE OCHOBHOT'O
Bompoca. B 3aBUCHMOCTH OT MOCTaBIEHHOTO BOIIPOCA aHATIN3 POBOJUTCS HA OCHOBE CIIETYIOIINX
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KaTeroOpwii: MpUYMHa — CJIEACTBUE, o0Iiee — ocoOeHHoe, ¢popMa — CoJiep)KaHUe, YacTh —
IEJI0€, TOCTOSTHCTBO — M3MEHUYUBOCTb.

B niporiecce mocTpoeHus acce HEOOX0IUMO TIOMHUTb, YTO OJMH Naparpad I0JHKEH COIepPKaTh
TOJILKO OJIHO YTBEP)KJIEHHE U COOTBETCTBYIOLIEE JOKA3aTEIbCTBO, MOJIKPEINICHHOE rpaduyecKium
Y WJUTFOCTPATUBHBIM MaTEPHAIIOM.

3. 3akmrodyeHue - 00OOIICHHS U ApTyMEHTHPOBAHHBIE BBHIBOJIBI TIO TEME C yKa3aHUEM 00JacTH
ee MpUMEHEeHHS | T.J1. [[0IbITOKUBACT 3cCe UITH €Ille pPa3 BHOCHT IMOSICHEHUS, TOIKPETUISET CMBICIT
A 3HA4YC€HHE H3JI0KEHHOrO0 B OCHOBHOM YacTH. MCTOI[BI, PECKOMCHAYCMBIC IJIsI COCTABJICHUA
3aKITIOYCHUS: TIOBTOPCHUE, WILTIOCTPAIMS, IUTATa, BICUATIISAIONIEEe YTBEP)KIACHUE. 3aKIIIOUCHHE
MOJKET COJIepKAaTh TAKOW OYEHb BAXKHBIM, MOTOITHSIONIMA 3CCEe DJIEMEHT, KaK yKa3aHUE Ha
npUMeHEeHHEe (MMIUTHKAIINIO), He UCKITI0Yasi B3AaUMOCBSI3U C IPYTUMHU MPOOIEMaMH.

MeTtoauyeckue peKOMeH/IAlMHU 110 NMOJATOTOBKE K JIEKCHKO-TPAMMATH4YeCKOMY TeCTy

[Ipu BBIMOIHEHUN JIEKCUKO-TPAMMATHYECKOTO TECTa CTYIEHT JOJIKEH:

- BBIOpaTh W3 MPEVIOKEHHBIX TPEX BapHAHTOB COOTBETCTBYIOIIUN TJIarol WM MPaBUIbHYIO
¢dbopMy riarosa B 3aBUCUMOCTH OT TUIIA IPEIOKEHHUS HA OCHOBE ITPONUIEHHOI'O IPAMMAaTHYECKOTO
MaTepuana.

- BpIOpaTh MOJXOJSIIEE IO CMBICIY CJIOBO WM CIOBOCOYETAHUE U3 TPEX MPEJIOKEHHBIX
BapHAaHTOB, BKIIOYAIOIINX aKTUBHYIO JIEKCUKY KypCa;

- 3aIOJTHUTH MPOITYCKH CIIOBAMU, TAHHBIMU B TAOIHUIIE.

Bpemst BeIMOTHEHUS TEKCUKO-TPAMMATHYECKOTO 3aaHus — 60 MUHYT.

Kputepuu o11eHKH JEKCUKO-TPAMMATHYECKOTO 3a/IaHHUS.

OrneHka «OTIUYHO» CTaBUTCS MPU HATU4UU OJHOU-IBYX ommbok (100% - 8% mpaBuibHO
BBITIOJIHCHHBIX 3aJ]aHUM ).

OrneHka «XOpoIlo» CTaBUTCS MPU HATUYUU Tpex-mecTu omubok (84% -65% mnpaBuibHO
BBITIOJIHCHHBIX 3aJ]aHU).

OrneHka «yJOBJIETBOPUTEIBHO» CTaBUTCSA MPH HAJTUYUU CeMH-AecATH owmunbok (64% -51%
MPaBUIILHO BBITIOJTHEHHBIX 3aIaHH).

OreHKa «HEYIOBICTBOPUTEIBHOY» CTaBUTCS MpH Hanuuuu 11 u Gonee ommobOoK u 6onee (MeHee
50% mpaBUIBHO BBITIOJIHEHHBIX 3aaHUH.

Meroanyeckue yKa3aHus 110 NOATOTOBKE K Ay IMPOBAHUIO

CyTp mpouenypbsl ayqupOBaHUsS 3aKJIIOYAETCSl B BOCHPHUATHM YCTHOW MHOCTPAaHHOW peud U
BBIIIOJIHEHUH COOTBETCTBYIOIINX TUCBMEHHBIX 3aJaHUM:
1. Onpenenure, kKakue U3 NPUBEACHHBIX YTBEPKACHUIM BEPHBIE U HEBEPHBIE.
2. [luceMeHHO OTBEThTE Ha BOIPOCHI.
3. 3anonHuTe TaOIUILY.
4. BoibepurTe NpaBUIBHBIN BapuaHT U3 MPEI0KEHHBIX.
Aynnoszanuck BOCIHPOU3BOIUTCS ABAXKbl, C INPOMEXKYTKOM B OJHY MMHYTY, JUIl BHECEHUS
CTyIEHTaMH OTBETOB. [locae BTOpOro BOCIIpOU3BEACHUS CTYJEHTAM JACTCsl BPEMsSI HA BHECEHUE
OKOHYATEJIbHBIX OTBETOB.

MeToanyeckue yKa3aHus M0 MNOATOTOBKEe K MyOJMYHOMY BBICTYILIEHHIO C MPe3eHTaluel
[IyOnuuHOEe BBICTYIJIEHME HAa HHOCTPAHHOM SI3bIKE, OPUEHTHPOBAHHOE Ha OCBEIICHHUE,
MNpEaACTaBJICHUC ayJIUTOpHUU OHpeﬂeHeHHOﬁ TeMbl. Hwmes BU3YaJIbHO-KOMMYHHKATUBHYIO
HNOJJIEPKKY, c1ocoOcTBYeT 3(HEKTUBHOMY M pe3yIbTaTUBHOMY yCBOEHHUIO Marepuana. Llenbio
sBisieTcs (OpMUpPOBaHHE NPOPECCHOHATHLHON KOMMYHHUKATUBHOW KOMIIETEHIIMM MOCPEICTBOM
OTpaOOTKHU HABBIKOB IYOJIMYHBIX BBICTYIUICHUH. B paMkax camMoCTOATENbHON pabOThl KaXIbld
CTYACHT T'OTOBUT TCKCT BBICTYIIJICHUA IO TEMC, BaﬂaHHOﬁ npenoaaBaTcjiCM. B KOHIIEC KaXa01ro
MOJyJI CTyA€HTaM CJeayeT MOJArOTOBHUTH MPE3EHTALMI0 UM OTBET MO YCTHOUW Teme. UToObl
paboTa Haj TEMOW W BBICTYIJICHHE JCHCTBUTEIBHO MPHHECIH IMOJB3Y M CIYXHIU Pa3BUTHIO
HABBIKOB MOHOJIOTUYECKOM peun, HeoOXOAUMO cepbhE3Ho moArotoButThes. Cama Tema
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COCTaBJIsieTCS TaKUM 00pa3oM, 4YTOOBl NpPEIIOKEHHs He ObUIM CIMIIKOM JUIMHHBIMH U
COOTBETCTBOBAJIM HOpMaM YCTHOW peun. HemomycTnMo mepenuchiBaTh ad3albl U3 TEKCTa 0e3
HeoOXoauMoi mepepaboTku TekcTa. JKenarenbHO B KOHIE PACKPBITHS TEMbl BBICKa3aTh CBOIO
TOUKy 3peHus. llocme TOro Kak TEKCT IS BBICTYIUICHHS TOTOB, IMPENOJABATEb OOBIYHO
npoBepsieT ero. Ecnu Takas mpoBepka HE MPOUCXOIUT, MOXKETE IMOMPOCUTH MperoaaBaTess
MIPOBEPUTH CIIOKHBIC MPEITIOKEHUS. TONBKO IMOCIE 3TOr0 MOXKHO MPUCTYNATh K 3ay4YUBAHUIO
TekcTa. PekoMeHayeTCsl HECKOMBKO Pa3 «IIpOPENeTUPOBATh) BHICTYIJICHHE IOMa BCIYX, YTOOBI
TOOUTHCS OETIIOCTH.

Ha 3ansaTuun oOyuaronuiics 3anuiaeT cBoe myOIM4yHoe BRICTYILIEHUE Tiepe] ayauTtopuei. [1o
OKOHYAHUIO BBICTYIJICHUS ayJUTOPUS aKTHBHO OOCYXIaeT mpoOsieMy, U3JI0KEHHYIO
JOKJIaTYMKOM, U 33]]aeT MPOOIEMHBIE BOTIPOCHI.

Kpurepun onenku:

— MOJIHOTA PACKPBITUS TEMBIL;

— SICHOCTh M3JIOKCHHS U CTPYKTYPHUPOBAHHOCTD;

— OpPUTHHAIBHOCTH U 3CTETUYHOCTD MPE3EHTAIINH;

— OTJIMYME TEKCTA MPE3EHTAIMH OT YCTHOT'O BBICTYIUICHHS MTPE3ECHTYIOIIETO;

— MPaBUWIBHOCTh UCMOJb30BAHUS TPAMMATHUECKUX M JIEKCUYECKUX KOHCTPYKIIMH, Haauuue
TEPMHHOJIOTHH T10 TEME;

— yMEHHE OTBEYaTh Ha BOMPOCHI.

MeTtoauyeckue yKasaHusi K IHCbMEHHOMY IEPEeBOY TEKCTa

Jist KaKI0To SI3bIKa XapaKTEepPHBI CBOM OCOOEHHOCTH B MOCTPOSHHH TpeaoxeHuid. [lopsaok
CJIOB U O(OpMJICHHE OHOM U TOH K€ MBICIH B aHIVIMHCKOM M PYCCKOM SI3bIKaX OYEHb YacTO He
coBnanarot. IIoaToMy He cienyeT nepeBOAUTh JOCIOBHO, CIECIO IPUIAEPKUBAACH IOPAIKA CIOB
aHriauiickoro npeanoxxenus. Crneayer Takxke U30eratb U Jpyroi KpaltHOCTH — 3aMEHBI I1epeBOAa
BOJIBHBIM MEPECKa30M COJIEpKaHuUs MPEJIOKEHHS (TEKCTa) Ha PyCCKOM SI3BIKE.

OOmien3BecTHO, 4TO JHOOOH IEpeBOJ C OAHOrO s3blKa Ha JPYrol HEBO3MOMKEH 0e€3
BHHUMATEJIbHOTO W TIIATEIBHOIO I'PaMMaTHYECKOro aHajau3a nepeBogumoin ¢paspl. OnHo u3
OCHOBHBIX TpeOOBaHUH, MPEABABISEMbIX K IEPEBOY, 3aKIHOYAETCS B TOM, YTO OH JOJKEH OBITh
TOYHBIM.

OnHako, He cleayeT MyTaTh MOHATUS «TOYHBIN» U «OYKBaJbHBINY». ByKBaJlbHBIA HEpeBO
CBOJHMTCS K MEXaHUYECKOU IIOJICTAHOBKE PYCCKOI0O CJIOBA B3aMEH AHIVIMUCKOIO, a TAKXKE CICTIOMY
COXPaHEHHIO KOHCTPYKIIMU aHIIMHCKOTO MPEJUI0KEHNUs, YTO IPUBOAUT K O€CCMBICITHIIE.

Hauunarot nepeBoy ¢ 3ariaaBus TEKCTa, TaK KaK OHO, KaK ITPaBUJIO, BBIPAXKAET OCHOBHYIO TEMY
JIAHHOTO TeKcTa. Eciu Jxe nepeBo 3ariaBus BbI3BIBACT 3aTPYIHEHMs, €M0 MOKHO OCYIIECTBUTH
nocJie nepeBojia Becero Tekcta. [Ipexxae ueM npucTynuth K nepeBoy, HE00OX0JMMO BHUMATEIBHO
[IPOYUTATh BECh OPUTMHAIBHBINA TEKCT. B mponecce 4yTeHus MOKHO OTMETUTH KapaHIaIlloOM Ha
MOJIIX HETMOHATHbIE M COMHUTENbHbIE MecTa. /[ uX yTOUHEHHus cieayeT oOpaTUTbes K
IIPENOAABATEIIO.

[lepBoHauyanbHBI MEPEBOJ MOXKET OBITH MOYTH JOCIOBHBIM, OOJIErdarolIMM IIOHUMaHHE
OCHOBHOTO CcMbIcia Tekcta. [loToM moaOuparoTcsi ciioBa W CIIOBOCOYETaHHUS, Hanbosee 4ETKO
IepeJaronIe MbICIIb IIEPEBOAMMOrO MaTepraa, yCTaHABIMBACTCS IPAMMATHYECKas CBS3b CIIOB B
npeiokeHuu. [lo okoHYaHun paboThl HEOOXOAMMO BHHMATEIBHO MPOYUTATh BECh MEPEBOJ
LEJIMKOM, BHECTH CTUJIMCTUYECKNE ITONIPABKH, YCTPAHUTH IMPOIYCKU U HETOYHOCTH.

MeToanuyeckue peKOMEHJAAUMH MO0 OCBOCHUIO IMCHUIUVIMHBI JJIA O00y4AHIIMXCH 320YHOM
¢opmbl ¢ npumenenuem 0, 1O0T.

OOyuaroriuecs: y4acTBYIOT B BeOuHape 1o auciuminae (pexum off-line). B ciyuae, ecm
CTYACHT HE MMEET BO3MOXKHOCTh MPHUCYTCTBOBAaTh Ha BeOuHape B pexxume off-line, on moxer
MPOCMOTPETH 3aNKch BeOnHapa, pazmemnieHnyto B CI1O "[Ipomereit".

CTymeHThl ~ OCYHIECTBIISIIOT ~ CaMOCTOSITENIbHOE  HM3y4eHHE  Y4eOHO-METOAMYECKHUX
MarepuaioB, pa3MmenieHHbIX B Ouommoreke CJIO "lIpomereit", BHEMIHMX SJIEKTPOHHBIX
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OuOMMoTeKax WM JOCTYNHBIX OOydaromeMycs MO MECTY JKHTeIbCcTBa. B mporecce m3ydeHus
BBIACIIAAIOT BOIIPOCHI, BBI3BIBAIOIIKUC 3aTPYAHCHUA. Boszaukmne y O6yanOIHHXCH BOITPOCHI OHU
MOTYT 3aJaTh MPENoAaBaTelNi0 AUCIHUIUIMHBI Ha BeOnHape B pexume off-line. 3amaTh BOmpock
MOXHO TaKXe 4epe3 IpernoaaBaTessi-ThIOTOpPa, 3aKPEIUIEHHOTO 3a IIOTOKOM C IIEIbI0 OKa3aHHS
OpraHM3alMOHHO-METOAMYECKOM oMomM oOydaromumces. B aTom ciydae npernoaBarens MOXKET
OTBETUTH Ha HUX JINOO ¢ ucrnonb3oBanuem Gpopyma CHO "TIpomereit", miubo nepenaTs OTBET Yepe3
IpernoaaBaTess-ThI0TOpA.

VYdacTre B AJIEKTPOHHOM CEMHUHApe M TECTHPOBAHHUE B PEKUME «CaMOIPOBEPKa»
HO3BOJISICT CTYACHTY ONPEAEIHUTh CTENEeHb YCBOEHHS HEOOXOQMMOro o0beMa MaTepHuaia Io
JUCLIAIIIIMHE.

B xone npoBepku pe3yabTaTOB BHIIOTHEHUS 3aJaHUH TEKYIIETO KOHTPOJIS YCIIEBAaeMOCTH
(3JIEKTPOHHOTO CEeMMHapa) MpernoaaBaTeslb 0000maeT 1 KOMMEHTUPYET padoTy CTYAEHTa, YTo
MIO3BOJISICT CTYACHTY CKOPPEKTHPOBATh CaMOCTOSTEIbHOE WM3YUCHHE AWCLMIUIMHBI, OOpaTHUThH
BHUMAHHC HA 4aCTO JOITYCKACMBbIC OIIIMOKHU 1 YCTPAHUTD Hp06eHI>I B 3HAHUAX.

6. YueOHas quTepaTypa U pecypcbl HHPOPMAIHOHHO-TEJIEKOMMYHUKANIMOHHOM ceTH
"UHTepHeT", yueOHO-MeTOAMYECKOe 0O0ecneyeH e I CAMOCTOATeIbHOH padoThl
00y4YaKOIIMUXCS M0 TUCHHUILINHE

6.1 OcHoBHas nuTEpaTypa

1. WnoctpaHHBIi A3bIK B NMpodeccHoHabHON chepe (aHTIMICKHIA) : SKOHOMHKA : y4eO.
nocobue Jsl CTYACHTOB Beex ¢opM oOyuenus no Hanpasienuro 080100.62 - Oxonomuka / E. A.
Kpyteko [u np.] ; Poc. akan. Hap. x03-Ba u roc. ciryx0sl nipu [Ipesunente PO, Cub. uH-T ymp. -
HoBocubupck : Uzn-Bo CubAI'C, 2014. - 115 c. + 2 anektpoH. ont. nucka. — To xke [ D1eKTpoHHbIN
pecypc]. - doctyn u3 b-ku 3nextpon. m3ganmii / Cubd. UH-T ynp. — dunmuan PAHXul'C. - Pexum
noctyna : http://www.sapanet.ru, TpedyeTcs aBTOpHU3aIysl. - 3ari. ¢ 3KpaHa.

2. MunoBunos, B. A. HoBbIif aHTIIMHACKHIA JUISI SKOHOMHCTOB [DJIEKTPOHHBIA pecypc] :
yueb. nocobue / B. A. MunoBunoB. — DnekTpoH. faH. — Mocksa ; bepnun : [lupekr-Menua,
2015. - 617 c¢. - Jocryn m3 DBC «YuuB. 06-ka ONLINE». - Pexum pgocryma
http://biblioclub.ru/index.php?page=book&id=426553, tpebyercs aBTOpH3aIusl. - 3ari. ¢ SKpaHa.

3. Ilpaktuyeckuii Kypc aHrimiickoro s3bika = Practical Course of English for Students of
Economics [DnexkTpoHHbI# pecypc] : yued. mocoOue It CTyICHTOB SKOH. CIIEIIMAILHOCTEH BY30B
/ JI. B. benpunkas [u ap.]. — DnektpoH. gaH. — Mmunck : TerpaCucremce, 2012. — 368 ¢. —
Hoctyn u3 9bC «IPRbooks». - Pexxum noctyna : http://www.iprbookshop.ru/28198, tpebyercs
aBTOpHU3alMs. - 3aril. ¢ dKpaHa.

4. PozanoBa, H. M. English for Economics [ OnexTpoHHbIi pecypce] : yueb. mocobue / H. M.
PozanoBa. — Dnektpon. nan.— Mocksa : FOuuTu-lana, 2015. - 503 c. - Joctyn u3z 9bC «YHuB.
0-ka ONLINE». - Pexum pgoctyna : http://biblioclub.ru/index.php?page=book&id=114564,
TpeOyercs. - 3ari. ¢ 3KpaHa.

5. HInaxosa, B. A. AHIIIUACKUI A3bIK 11 5KOHOMUCTOB [ DJIEKTPOHHBIN pecypc] : yueOHUK
s 6axkamaBpoB / B. A. Illmaxosa, O. H. I'epacuna, FO. A. I'epacuna. — DJIeKTpOH. JaH.—
Mocksa : Jlamkos u K, 2014. — 296 ¢. — Hoctyn u3 ObC «IPRbooksy». - Pexum noctyna :
http://www.iprbookshop.ru/24770.html, TpeGyeTcst aBTOpH3arus. - 3ari. ¢ 3KpaHa.

6.2. JlonoJIHUTENbHAS JIATEPATYPA

1. Awnrnwmiickuii s3p1K B chepe punanco = English in the Financial Sphere [3nexrponnsiii
pecypc] : yueb.-MeTo . mocobue 1mo 00ydeHuto npod.-OpueHTHP. HHOCTP. s13. B cepe GUHAHCOB
(U1 CTYZIEHTOB 3KOH. (aKyjiabTeTa). — DNEeKTpoH. AaH. — Omck : M3a-Bo Om. roc.yH-Ta, 2015.
— 194 c¢. — Jocryn w3 DOBC  «IPRbooksy. — Pexwum  pgocryma
http://www.iprbookshop.ru/59584.html, TpeGyetcs aBTopu3aius. - 3ari. ¢ 3KkpaHa.

2. AHrIMIACKHMNA S3BIK IS CTYIEHTOB JKOHOMHYECKHX (DaKylbTETOB YHUBEPCUTETOB =
Professional English in Economics [DnekTponHslii pecypc] : yueb. nocobue / mox obmr. pex. I'. U.
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Kopotkux ; Hayd. pea. B. A. [llabames. - DnekTpoH. naH. - Kemeposo : KemI'Y, 2014. - 243 c. -
Hoctyn u3 S5bC «YHHB. 0-kxa ONLINE». - Pexxum JlocTyna
http://biblioclub.ru/index.php?page=book&id=278896, rpebyercs aBTopHu3aIus. - 3ari. C 3KpaHa.

3. T'pomornacosa, T. U. Globalization and international integration = [['no0Oanu3anus u
MEXIyHapOaHAs MHTEeTpalus| : yued. mocodue mis cryaentos / T. WM. I'pomormacosa ; Poc. akan.
Hap. X03-Ba M roc. ciayxObl npu IIpesunenre P®, Cub. un-t ynp. - HoBocubupck : M3a-Bo
CubAI'C, 2013. - 75 c. — To xe [DnekTponnsiii pecypc]. — JocTym u3 b-ku 251eKTpoH. n3nanuii /
Cub. un-T ynp. — ¢umman PAHXul'C. — Pexum mocryna : http://www.sapanet.ru, Tpedyercs
aBTOpU3alHUs. - 3aril. ¢ dKpaHa.

4. Jmutpenko, H. A. Aurnuiickuii s3bik. [IpakTuyeckas rpaMMaTuka i1l 5KOHOMHUCTOB U
MEHEKEpOB [DneKTpoHHBIN pecypce] : yued. mocobue / H. A. Jimutpenko, T. A. I'pexoBa. —
OnekrpoH. nan. — Cankr-Ilerepoypr, 2014. — 133 ¢. — Joctym uz 9bC «IPRbooksy. - Pexxum
noctyma : http://www.iprbookshop.ru/65785.html, Tpedyercs aBTopH3anus. - 3ari. ¢ sKpaHa.

5. HMHocTpaHHBIA sA3BIK B MPO(EeCcCHOHATBLHON cdepe (aHMMICKH) : yued. mocodue s
CTyIEHTOB Bcex ¢opMm oOyuenuss mo HampasieHusMm : 081100.62 - T'oc. u MyHUIUI. ymp.,
080400.62 - Ymp. nepconanom / E. H. Boiiko [u np.] ; Poc. akan. Hap. X03-Ba U TOC. CIIy>KOBI IpA
[Tpesunente PO, Cub. un-t ynp. - HoBocubupcek : U3n-so CubAI'C, 2014. — 205 c. + 1 anekTpoH.
onT. quck (aymuo DVD-ROM). — To e [DnekrponHsiii pecypc]. - Joctyn u3 b-ku 35eKTpoH.
usnanuii / Cub. Un-t ynp. — ¢umman PAHXul'C. - Pexxum moctyma : http://www.sapanet.ru,
TpeOyeTcs aBTopu3alysl. - 3aril. ¢ 3KpaHa.

6. JlutBunosa, FO. A. The English Language for Economists and Accountants in Texts and
Grammar Exercises = AHITIMHCKUI SI3BIK [UIS SKOHOMHCTOB M OyXTajTepoB C TEKCTaMU M
rpaMMaTHYECKUMU YIPaKHEHUSIMU [ DNeKTpOoHHBIN pecypc] : yuebd. mocodue / FO. A. JlutBuHOBa,
JI. A. JIutBuHOBa. — DneKTpoH. naH. — Boponex : U3n-Bo Boponex. roc. necorexH. akazn., 2010.
- 76 c. - Jocryn wu3 OBC «YHuB. ©0-ka ONLINE». - Pexum pocryna
http://biblioclub.ru/index.php?page=book&id=142459, tpebyercs aBTOpH3aIusl. - 3ari. ¢ SKpaHa.

7. Hazapoga, H. b. An English Course in Practical Taxation [QnektponHnslii pecypc] : yueo.-
npaktud. mocodue / H. b. Hazapoga, E. B. KopoboBa. — Dnektpon. gan. — Mocksa : EBpas.
OTKpBITHIA UH-T, 2011. - 160 c. - Joctyn u3z ObC «YHuB. 6-ka ONLINE». - Pexxum nocryna :
http://biblioclub.ru/index.php?page=book&id=90385, tpebGyercs aBropu3amnus. - 3ari. ¢ KpaHa.

8. Ilepumna, E. 0. ®unancoBas 5KOHOMHKA. AHIIMHCKMHA S3BIK JJIsI MarucTpoB
[DnexTponnbiit pecypc]| : yueb. mocodue / E. HO. Ilepmmna. - DnextpoH. man. — Mocksa :
@®nunTa, 2012. - 89 c. - Hocryn uz OBbC «YHuB. 6-ka ONLINE». - Pexum poctyna :
http://biblioclub.ru/index.php?page=book&id=115113, tpebyercs aBTOpU3aIHsl. - 3arJL. ¢ SKpaHa.

9. Cpebnas, H. M. English for Managers : yue0.-mMeToza. mocodue 1mo pa3BUTHIO HaBBIKOB
ycT. peun, yteHus u nep. / H. M. Cpebnas, C. B. Mansiruna ; CubAI'C. — HoBocubupck, 2001. —
116 c.

10. Taresinuenko, H. I1. AHTIIUHCKHIT SI3BIK B OyXTalTepCKOM y4eTe U (UHaHCaX KOMIaHHN
= English in accounting and company finance [DnextponHslii pecypc] : npaktukym / H. II.
TaTtessHuenko. — DnekTpoH. naH. — Mocksa : BJIAJIOC, 2015. - loctyn u3 9bC «YHuB. 6-ka
ONLINEY. - Pexxum noctyna : http://biblioclub.ru/index.php?page=book&id=429782, rpeGyercs
aBTOpHU3alusl. - 3ari. ¢ SKpaHa.

11. Vkpaunen, U. A. MHocTpaHHBIH S3bIK (QHTIMHCKUNA $3bIK) B IMPO(ecCHOHATBbHON
JeATEeTLHOCTH [ DJIEKTPOHHBIN pecypc] : yued.-meton. mocodue / U. A. Ykpannen. — DIeKTpOH.
naH. — Mocksa : U3n-Bo Poc. roc. yn-ta mpaBocynusi, 2015. — 48 ¢. — Joctyn u3 3bC
«IPRbooks». — Pexum gocryma : http://www.iprbookshop.ru/45219.html, Ttpebyercs
aBTOpU3alLMs. - 3aril. C 3KpaHa.

12. Vresckas, H. JI. English Grammar Book. Version 2.0 = I'pammaTrrka aHTJIHHACKOTO
s3bika. Bepcust 2.0 [DnexTponHsIii pecypc] : yue6. mocobue / H. JI. YTeBckas. — DIeKTpoH. 1aH.
— Camnkr-IletepOypr : Antonorus, 2012. — 480 ¢. — Jloctym u3 ObC «IPRbooksy. - Pexxum
nocryma : http://www.iprbookshop.ru/42358, tpedyercst aBropu3sanus. - 3ari. ¢ KpaHa.
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http://biblioclub.ru/index.php?page=book&id=115113
http://biblioclub.ru/index.php?page=book&id=429782
http://www.iprbookshop.ru/42358

13. Barrall, 1. Intelligent business: Workbook / I. Barrall, N. Barrall. — Edinburgh: Longman,
2008. — 96 p. +1 snekrpoH. onr. auck (CD-ROM). — (Pre-Intermediate Business English).

14. Johnson, C. Intelligent Business: Coursebook / C. Johnson. — Edinburgh: Longman, 2008.
—176 p. + 1 br. (31 p.) — (Pre-Intermediate Business English).

6.3. YueOHo-MeTouueckoe o0ecreueHrne CaMOCTOSITEIIbHOW PaboThI

1. baiikoB, B. JI. AHrmo-pycckuii, pycCKO-aHIJIMHCKHUH CJIOBAaph : COBPEM. JIEKCHKA,
HIMOMBI, Pa3roBOP. BRIPAXKEHUS, aMEpPUKaHU3MBI, ciieHT : 6osiee 40 000 ciioB U clI0BOCOYETAHUM /
B. 1. baiixos, JI. XuntoH. - Mocksa : Jkcmo, 2009. - 621 c.

2. KapaanoB, A. A. Bpemena anrnuiickoro riaroja. Cucrema, mpaBuia, YIpPaKHEHHS,
TecThl : yued. mocobue / A. A. KapaBanos. - Mocksa : Mu¢dpa-M, 2011. - 211 c.

3. Tpodumora, 3. C. CioBaph HOBBIX CJIOB U 3HAYCHHUI B aHTJIMICKOM s3bIKe = Dictionary
of New Words and Meanings : 6osiee 1 000 cios. ct. / 3. C. Tpodumona. - Mocksa : ACT :
Bocrox-3amnan, 2006. - 302 c.

6.4.HopmaTuBHbIE IPaBOBBIE TOKYMEHTHI.

1. bromxernsiit konekc Pocculickoit denepaunn [OnekrponHslil pecypc]: denepanbHblid
3akoH oT 31.07.1998 N 145-®3 (¢ usm. u pom.) // Odwun. MHTEpHET-MOPTAl MPaBOBON
unpopmanuu / Denep. ciryxda oxpansl Poc. @enepanuu. — Pexxum nocryna : http://pravo.gov.ru/,
cBoOoaHbIH (nata oopamienus 20.01.2017). — 3arn. ¢ skpana.

2. I'paxxnanckuii kogekc Poccuiickoit denepanuu (4acth BTOpas) [DIEKTPOHHBIN pecypc]:
®enepanbHblii 3akoH oT 26.01.1996 N 14-03 (c u3Mm. u nom.) / Oduiu. MHTEpHET-OpTaI
npaBoBoid mH(popmarmu / Penep. ciayxba oxpansl Poc. demepammm. — Pexxum poctyna :
http://pravo.gov.ru/, ceoboansIii (nata obpamenus 20.01.2017). — 3aru. ¢ skpaHa.

6.5. IuTepHeT-pecypcehbl

1. Jy6osckmit HO. A. OcHOBbl aHrinuickod (QOHETHKU: Yy4uyeOHOe Tmocolue -
Mocksa: @munTa, 2009. -  344c. //  VYuHmBepcurerckas  OuOIMOTeKa  OHJIAWH
(http://www.biblioclub.ru).

2. KoxaeBa M. I'. I'paMmaTHKa aHTIUICKOTO si3bIKa B TaOimumax: ydeOHoe mocobue -
Mocksa: ®@nunTa, 2010. - 59 c. // YHuBepcurerckas o6ubsnnoreka OHJIAITH
(http://www.biblioclub.ru).

3. www.collinslanguage.com

4. www.cambridge.org/elt/englishforthemedia

5. www.dictionary.cambridge.org

6. www.google.com

7. www.ldoceonline.com

8. www.macmillandictionaries.com

9. www.oxforddictionaries.com

10. www.wikipedia.org u ap.

6.6.11HpIC UCTOYHUKH.
WHble UCTOUHUKY HE TPUMEHSIOTCS.

7. UndopManuoHHbIE TEXHOJOTHH, IPOTPaMMHOe o0ecriedyeHre 1 HH(POPMalMOHHbIE
CIIPABOYHbIE CHCTEMBbI
7.1. Jdoctyn k uH(GOpPMALMOHHBIM U OubOIHOrpadguueckum pecypcam B cetu MHTepHeT ams
Ka)XXJIOT0 00ydaroulerocs MHBAJIUAA WIM OOy4Yarollerocss ¢ OrPaHWYEHHBIMH BO3MOXKHOCTSAMH
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http://www.biblioclub.ru/author.php?action=book&auth_id=9195
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http://www.biblioclub.ru/author.php?action=book&auth_id=9211
http://www.biblioclub.ru/book/57958/
http://www.biblioclub.ru/
http://www.collinslanguage.com/
http://www.cambridge.org/elt/englishforthemedia
http://www.dictionary.cambridge.org/
http://www.google.com/
http://www.ldoceonline.com/
http://www.macmillandictionaries.com/
http://www.oxforddictionaries.com/
http://www.wikipedia.org/

37I0POBbsI 00ECIIeUeH IMPEIOCTABICHUEM €My He MEHEe YeM OJHOTO Y4eOHOro, METOIMYECKOrO
NEYaTHOTO W/WJIM DIICKTPOHHOTO HW3[aHUs MO JAUCIHMIUIMHE (BKJIIOYAs O3JICKTPOHHBIC Oa3bl
NEPUOJMUECKUX H3JaHui), B (opMax, alanTHPOBaHHBIX K OTPAaHMYCHHSM HUX 3I0POBbS M
BOCIIPUSATHS HHPOPMALIUH:
Jlnist oOydaronmxcsi ¢ HapyIICHUsIMU 3PESHUSL:
B (opMe DIEKTPOHHOTO JIOKYMEHTa C HCIOJIb30BaHHEM CHEIHATH3HPOBAHHOTO
POTPAMMHOTO 00eCTICUeHUS;
Jlnist oOy4aronmxcst ¢ HapyIICHUsIMU CITyXa:
B I1e4aTHOM (opme;
B (hopMe AIIEKTPOHHOTO TOKYMEHTA,;
Jlnist o0y4aronmxcsi ¢ HapyIICHUsIMU OMOPHO-BUTATEILHOTO arapara:
B TIeYaTHOU (opMe;
B (hopMe DIIEKTPOHHOTO TIOKYMEHTA,;
1.2. CopepxaHme  TUCHMIUIMHBI ~ pa3MEUNIEHO  Ha  caiite  WH(POPMAIMOHHO-
KOMMYHUKAIIMOHHOM ceTu MHTepHeT:
http://siu.ranepa.ru/student_teaching/?page=834, B xabuHeTre cCrylaeHTa TpeOyercs
aBTOpU3AIHSI.

7.3. JInsd KOHTAaKTHOM M CaMOCTOSATENbHOW pabOThl HUCHOJIB3YIOTCS MYIBTUMEIUIHBIE
KOMIUIEKCBI, JJIEKTPOHHBIE YUEOHUKH M y4eOHBIE ITOCOOUS, aJlanTHPOBAHHBIC K OTPAHUYCHUSM
30POBBS O0YUAIOIIHUXCSI UMEIOIIINECS B

ANIEKTPOHHO-OMOMMOTEYHBIX — cHCTeMax «YHuBepcuterckas OubOmmoreka ONLINEY,
«3narensctBa  JIAHb», «M3marensctBa  IOpaiity, «IPRbooks», «YHuBepcuTeTCcKas
Nudopmarmonnas Cucrema POCCUS», «OnekrponHas Oubmmorexa nucceprauuii PI'By,
«Hayunas snextponnas 6ubmorexa eLIBRARY», «kEBSCO», «SAGE Premier»;

cucteMe (demepasbHBIX 00pa3oBaTeNbHBIX TMOPTATIOB  «IJkHOMHKA. Coruonorus.
Menemxment», «fOpuanueckas Poccusi», CepBep opranos rocynapctseHHou Binactu PO, Caiir
Cubupckoro denepanbHOTO OKpyra u Jp.

MoryT ucnonb30BaThCss HHPOPMAIIMOHHBIE CIIPABOYHBIE MTPaBOBbIe cucTeM: «KoHCynmbTaHT
woc», «l'apanr»

7.4. OOyuaromyecss 0OECIEUMBAIOTCS  CIEAYIOUIMM  KOMIUIEKTOM  IPOTpaMMHOTO
oOecrieueHurs, aJalTUPOBAHHOIO JJisi OOy4alolUXCi C OrPAaHMYEHHBIMH BO3MOXHOCTSMU
310pOBbs U O0YUaIOIIMXCS HHBAJIUIOB:
naker MS Office
Microsoft Windows
caiT ¢unumana
CHO Ilpomereit
KOPIOpPaTHUBHBIC Oa3bl TJAHHBIX
iISpring Free Cam8.

Jliis 0Oyyaroumxcsi ¢ HapyueHUsIMU 3pEHHUSL:
NVDA (Non Visual Desktop Access) - cBo601Has1, ¢ OTKPBITBIM UCXOAHBIM KOZOM ITpOrpamMmma
st MS Windows, KoTopasi TO3BOJISIET HE3PSYUM WITH JIFOSM € OCJIa0JICHHBIM 3PEHHEM padoTaTh
Ha KOMITbIOTEpe 0€3 MPUMEHEHHs 3pEHHsI, BBIBOJIS BCIO HEOOXOIMMYIO MH(OPMAIIHIO ¢ TTOMOLIBIO
peuu;
DKpaHHas JIyna — NporpaMMa SKpPaHHOTO YBEIHYCHHUS;
DKpaHHBIA TUKTOP (HA aHIVI.S3) — MPOrpaMMa CUHTE3a PEeUu;

Jl11s 00y4aronuxcsi ¢ HapyIIeHUSIMH CITyXa:
Speech logger— nporpamMmma repeBoyia peuu B TEKCT.
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8. MaTtepuaJjibHO - TeXHUYecKasi 0a3a.

HaumenoBanmue
CHenHaJbLHBIX TOMEIIeHui |
noMeneHu i IS
CaMOCTOSITE/IbHOI PadoThI

OCHAIIEHHOCTh CHEeNHAJLHLIX TOMEIeHHH |
MOMeIlleHU 1JI51 CAMOCTOSATEIbLHO padoThI

Cneyuanuzupogeannulii

DKpaH, KOMIIBIOTEPHI C MOAKIIOUYEHUEM K JIOKAJIbHOU

Kabunem 0aa 3auAmMuil ¢ N
CeTH HWHCTUTYTa MW BBIXOJOM B IHTEpHET, 3BYKOBOM
MAIOMOOUIbHBIMU ~ 2DYRRAMU ..
YCHJIUTEIb, MYJIbTUMEAUIHBIN MPOEKTOP, CTOJIEI
(cmyodenmul ¢ 0ZpaHuyeHHbIMU
ayIUTOpPHBIC, CTYJIbsl, TpUOyHa HAcTOJbHasA, JOCKa
8O3MONCHOCMAMU 300p086b:1) Ay IMTOPEAS, OHHECHEIE KpecIa
(ayo. Ne 174) Y :
DKpaH, KOMIBIOTEp C MOAKIIOYEHHUEM K JIOKAIbHOU
Yueonvie  ayoumopuu | cetn uHCTUTYTAa, W BBIXOJOM B IIHTEpHET, 3BYKOBOU
014  npoeedeHus  3aHAMUI | YCUIUTENb, aHTUIOAABUTENb, MYJIbTUMEIUNHBIA IIPOEKTOD,

JAEeKUUOHHO20 muna

CTOJIBI ayIUTOPHBIC, CTYJbs, TPHUOYHA HACTOJIbHAs, IOCKa
ayJMTOpHAas

Yueonvie  ayoumopuu
N Cronbl  ayauTOpHBIC, CTyJbsi, TpuOyHa, JOCKa
oA npoeedeHusn  3aHAMUI
ayTuTOpHAs
CEMUHAPCKO20 muna
KomnbioTepHble  Kjaacchbl:  KOMIBIOTEPHI €

Ilomewenun ons
CAMOCMOAMENbHOU  padomol
odyuarowuxcs.
Komnvromepnuote Kaaccol

Llenmp unmepnem-pecypcoeé

MOJIKJIFOYEHUEM K JIOKAJBHOM CEeTM HMHCTUTYTa (BKJIIOYas
npaBoBble cuctembl) U MHTepHer, nporpamma 1C, crossl
ayJIUTOPHBIE, CTYJIbs, IOCKU ayJUTOPHBIE

IleHTp HMHTepHeT-pecypcoB:  KOMIBIOTEPHl C
BBIXOJIOM B Wurepner, aBTOMATU3HPOBAHHYIO
6uONIMOTEeYHYI0 HH(POPMALIMOHHYIO CUCTEMY U AJIEKTPOHHBIE
OMOIMOTEYHbIE CHUCTEMBI: «YHHMBEpCUTETCKass OuOInoTeKa
ONLINE», «QNEeKTPOHHO-ONOIMOTEeYHAs cucrema
W3/1aTeNIbCTBA JIAHDb», «DJIEKTPOHHO-OMOINOTEYHAS
CUCTEMa  M3JaTEJbCTBA «OpaiiT», «DJIEKTPOHHO-
oubnmoreunass cucremMa I[PRbooks»,«YHuBepcuterckas
Nndpopmannonnas Cucrema POCCUS», «OnexkTpoHHas
oubmmorexka aucceprauuit PI'b», «Hayunas snexTpoHHas
ouonmoreka c¢LIBRARY», «EBSCO», «SAGE Premier».
Cucrema ¢enepanbHblXx  00pa3oBaTEeNbHBIX  IOPTAJIOB
«9xHoMuKa. Conuonorus. MenemxmenT», «fOpunndeckas
Poccus», CepBep opraHoB rocygapcTBeHHOW Biactu PO,
Caiit Cubupckoro @enepanbHOT0 OKpyra U Ap. OKpaH,
KOMIIBIOTEP C NOJKIFOUEHHEM K JIOKAIBHON ceTu ¢uinana u
BBIXOJOM B WHurepHer, 3BYKOBOMU YCUIUTEIb,
MYJIbTUMEIUMHBIN IPOEKTOpP, CTOJbI AyAUTOPHBIE, CTYJbS,
TpuOyHa, Jgocka ayauTopHas. Habopbl BUPTyalbHOIO
JI€MOHCTPALlMOHHOTO 00OpYZOBaHUs, HArJIAJHBIE y4eOHbIE
nocoOusL.

Buonuomexa (umerowan
Mecma Ona  obOyuawuuxcs,
OCHAau{eHHble KOMNBIOMEPAMU C
odocmynom K 0azam OAHHbIX U
cemu Hnmepnem

KoMIproTepsl ¢ NOIKIIOYEHUEM K JIOKAIBHOM CETH
¢unmuana u Unarepuer, Wi-Fi, cronsl aynmuTopHbIe, CTYIIbS,
Wi-Fi

Buneoctynus
MIPOBEICHHS BEOMHAPOB

1A

JlBa pabounx MecTa, OCHAIIEHHBIX KOMIIbIOTEPAMH,
BeO-KaMepaMH U TapHUTYpaM (HAyIIHUKH U MUKPOGOH).

48




Buneoctrynus VIS JIBa pabouux MecTa, OCHAIICHHBIX KOMIIBIOTEPAMH,
BeOMHApPOB BeO-KaMepaMH U TapHUTYpaM (HAyIIHUKH U MUKPOGOH).

Kadenpsr Ha «kaxmoit xkadenape omHo pabouee MecTo,
OCHAIIIEHHOE KOMITBIOTEPOM, BeO-KaMepoid, TApHUTYPOH.
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